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Figures — or  Failure? 

Figures  are  “dry  and  uninteresting”  only  to  those  who  can’t  count  over 
ten — or  under  a  million. 

To  most  of  us  figures  are  daily  bread,  clothes  and  rent — we  must  “figger 
or  fail.”  The  more  we  study  the  figures  bearing  on  our  business,  the  better  we 
understand  that  business. 

To  all  who  do  business  in  the  Chicago  market,  adxertising  figures  are  of 
interest  and  \  alue.  They  are  even  vital  to  success.  Therefore,  the  figures 
showing  how  the  world’s  greatest  merchants  distribute  their  advertising 
among  Chicago  newspapers  are  important — \  ery  important — to  all  sagacious 
business  men. 

Distribution  of  Department  Store  Advertising  among  Chicago  newspapers 


from  January  1st  to  September  30,  1924: 

Aj^ate  lines 

Coni])arisun 
Aj^ate  lines 

The  Daily  News  - 

5,050,589 

5,050,589 

The  American 

2,232,251 

2,232,231 

The  Daily  Tribune  - 

1,757,332 

The  Journal  -  -  -  - 

1,307,874 

The  Daily  Herald-Examiner 

590,508 

• 

The  Post  -  -  -  -  - 

506,830 

Sunday  Papers 

- 

The  Sunday  Tribune  - 

1,426,177 

The  Sunday  Herald- 
Examiner  -  -  -  - 

889,190 

The  DaiK  News’  excess  over  - 

the  next  highest  score . 2,818,358 

From  these  figures,  showing  an  increased  margin  of  leadership  on  the 
part  of  The  Daily  News,  it  is  evident  that  ad\ertisers  who  “check  up  on 
results,”  as  these  merchants  do,  are  placing  more  and  more  of  their  business  in 
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the  largest  circulation 

of  any  Cleveland  daily  newspaper 


exceeding  Cleveland’s 
second  newspaper  by 
more  than  10,000  copies 


exceeding  Cleveland’s 
third  newspaper  by 
more  than  40,000  copies 


the  largest  circulation 

of  any  Cleveland  Sunday  newspaper 


J.  B.  WOODWARD 
no  E.  42nd  St, 

New  York 

WOODWARD  &  KELLEY 
350  N,  Mich.  Ave..  Chicago 
Fine  Art<  Building,  Detroit 

R.  J.  BIDWELI,  CO. 
Times  Building 

Angeles,  Cal. 

742  Market  St. 

San  Francisco,  Cal. 
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Reprinted  from  The  New  York  Herald  Tribune,  Oct.  11,  1924 

The  Most  Successful  of 
Newspaper  Mergers 

\^I^HEN  the  New  York  Tribune  purchased  The  New  York  Herald 

and  combined  the  two  papers,  it  took  over  a  great  name,  a  great 
tradition,  and  one  of  the  most  discriminating  of  reading  publics. 

What  has  been  the  result  of  the  effort  to  weld  these  two  great 
newspapers  together  and  to  unite  their  two  reading  publics?  The 
answer  is  in  the  circulation  figures. 

The  first  six  months,  the  critical  period  in  every  merger,  are  now 
past.  The  circulation  statement  of  the  New  York  Herald  Tribune, 
filed  with  the  Post  Office  Department  for  the  six  months  ending 
September  30,  1924,  shows  a  net  paid  circulation  of  more  than  92  per 
cent,  of  the  combined  circulations  of  the  New  York  Herald  and  New 
York  Tribune  as  filed  separately  for  the  same  six  months  of  1923. 

The  duplication  between  the  two  papers  before  the  combination 
amounted  to  between  7  and  8  per  cent.  Therefore  there  has  really 
been  a  100  per  cent,  consolidation  of  the  two  reading  publics. 

No  merger  in  the  history  of  American  journalism  has 
approached  this  union  of  two  entire  circulations.  It  is  a  unique  and 
extraordinary  success. 

We  are  glad  to  share  this  good  news  with  our  readers.  Their 
advice,  their  criticism,  their  encouragement  have  aided  profoundly 
in  the  making  of  the  Herald  Tribune,  old  in  its  traditions  and  dis¬ 
tinction,  new  in  its  completeness,  its  varied  interest,  its  broader  news 
and  public. 


NttD  Herald  S^rtbune 

The  sworn  statement  of  circulation,  filed  with  the  Post  Office  Department  on 
October  1st,  shows  that  the  net  average  daily  circulation  of  the  New  York 
Herald  Tribune  for  the  six  months  ending  September  30th,  1924,  was  276,755. 

The  net  paid  averages  of  the  Daily  and  Sunday  issues  separately  were: 

Daily  .....  270,159 
Sunday  ....  316^585 
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Holiday  Buying  in 

Philadelphia 

Philadelphians  will  have  plenty  of  spending  money  for  holiday  buying  of  all  kinds. 

Where  they  spend  it  and  what  they  spend  it  for  is  largely  a  matter  of  who  influences 
them  in  favor  of  his  goods. 

Fhe  right  kind  of  advertising  started  now  and  continued  regularly  will  help  any 
manufacturer  who  seeks  sales  for  his  merchandise  in  this  market. 

Automobiles,  household  equipment,  electrical  appliances,  radio  outfits,  toilet  articles, 
candies  can  be  brought  to  the  front  in  point  of  sales. 

Dominate  Philadelphia 

Oeate  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper  “nearly 
everybody”  reads — 

SThe  d kmnfl  'PnUctiu. 

PHILADELPHIA’S  NEWSPAPER 


^  “In 
Philadelphia 

neai^  eveiybody  reads 

Jhe6u]leti£ 


Net  paid  circulation  for  the  six  months  ending 
September  30,  1924 — 

516,609  copies  a  day 

The  circulation  of  The  Philadelphia  Bulletin  is  one 
of  the  largest  in  the  United  States. 


NEW  YORK — 814  Park-Lexington  Bldg.  (46Ui  St.  &  Park  Ave.) 

CHICAGO — Verree  &  Conklin,  Inc.,  28  East  Jackson  Blvd. 

DETROIT — C.  L.  Weaver,  Verree  &  Conklin,  Inc.,  117  Lafayette  Blvd. 

SAN  FRANCISCO — Harry  J.  Wittschen,  Verree  &  Conklin,  Inc,  681  Market  St. 
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Newspaper  Members  of  A,  B,  C.  Name  Board 
to  Advise  Directors  of  Their  Needs 

Publicity  Rules  Unchanged  By  Dailies — Plum  Renominated  as  Newspaper  Director — 950  Registered 
for  Newspaper  Meeting — Bell,  Guest,  and  Prof.  Bowman  Banquet  Speakers 
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pHicAGO,  Oct.  16. — Maintenance  of  con- 

trol  of  the  Audit  Bureau  of  Circula- 
tion,-.  in  the  hands  of  the  advertiser  mem¬ 
bers,  and  at  the  same  time  giving  other 
branches  a  greater  voice  in  its  activities, 
appears  to  be  the  chief  development  of  the 
eleventh  convention  of  the  A.  B.  C.  today. 

This  solution  of  a  chronic  complaint 
was  advanced  by  the  board  of  directors 
in  response  to  repeated  agitations  for 
greater  representation  on  the  board  by 
poblisher  members.  Typical  of  these  re¬ 
quests  was  this  one  submitted  to  the  In¬ 
land  Daily  I’ress  Association’s  meeting 
this  week  by  its  special  committee  on 
A.  B.  C.  relations : 

“As  a  means  toward  meeting  present 
needs,  your  committee  strongly  recom¬ 
mends  the  creation,  by  election  from  the 
newspaper  members  of  the  .Audit  Bureau 
of  Circulations  of  a  Committee  of  five  to 
seven  members,  and  the  official  recogni¬ 
tion  of  such  a  committee  by  the  A.  B.  C. 
as  an  advisory  and  a  consulting  commit¬ 
tee  authorized  to  bring  to  the  attention  of 
the  directors  of  the  A.  B.  C.  suggestions, 
criticisms  or  claims  from  the  newspaitcr 
members  which,  in  the  judgment  of  such 
committee,  should  be  presented  to  the 
board;  that  such  committee  should 
review  all  by-laws  and  standards  of 
practice  affecting  newspairer  members, 
investigate  complaints  arising  from 
newspaper  memliers  and  report  find¬ 
ings  to  the  directors  of  the  A.  B.  C. 
and  that  such  Cf)mmittee  should  make  a 
report  of  its  activities  to  the  annual  meet¬ 
ing  of  the  newspaper  division  of  the 
A.  B,  C.  membership.  The  final  authority 
•or  decision  and  action,  remaining  in  the 
board  of  directors  of  the  .\.  B.  C'.,  would 
Bot  be  affected  by  such  a  committee,  hut 
it  is  believed  that  the  effect  of  such  a 
committee  would  be  to  simplify  the  work 
of  the  board  and  to  improve  relations  be¬ 
tween  the  Bureau  and  publishers,  giving 
to  publishers  a  more  ready  opix>rtunity 
for  a  hearing  on  their  suggestions  or  com¬ 
plaints.’’ 

Six  divisional  meetings  were  held 
Thursday  afternrKm  at  the  l.a  Salle  Motel 
following  a  luncheon  by  the  .\.  A.  A.  A. 

They  were:  Advertisers:  ().  f.  Harn, 
Chairman;  .Agents:  Walter  Mine,  (.hair 
:  Newspapers :  VA’alter  .A.  Stroii'-. 
airman;  Magazines:  Stanley  K.  Un- 
^w.  CTiairman ;  Farm  I’apiers:  It.  Kirk 
^kin.  Chairman  ;  and  Business  I’ajx-rs  : 

Shaw,  Chairman. 

The  newspaiKT  de|)artmental  meeting 

|*>sheld  in  the  Red  Ro<»m  with  an  attend 
of  250  and  a  registration  of  630 
A  recommendation  of  the  Board  of 
Directors  for  election  <if  a  divisional 
'o^ittee  wa.s  approved  and  five  mem- 
^  were  elected  as  follows : 

Two  representing  evening  papers.  T.  R. 
*illiam^,  l^itlsburgh  Press,  and  Halt 
“'•fr's.  li'ashinf’lon  Star;  representa- 
of  morning  iniwrs:  K.  I-ansing  Ray, 
Loiiit  Globe-Democrat ;  fifth  member, 
i^cr  of  both  m<»rning  and  evening 
PPer.;  Ciardner  Cowles.  Des  Moines 
r^(rr  aitd  T ribune. 

The  newspaper  men  voterl  overwhelm¬ 


ingly  in  favor  of  the  present  publicity 
rules  without  amendment  and  it  was  voted 
on  motion  of  John  M.  Schmid,  Indiau- 
a/'olis  Xeu's,  to  change  the  board  rules  to 
IK-rmit  an  opposition  paper  to  have  100 
cetpies  of  its  comiretitor’s  reixirts  instead 
of  30  as  at  present. 

Question  three:  “Shall  the  bureau  pro¬ 
vide  further  penalties  where  .Audit  reports 
show  variations  between  publishers,  state¬ 
ments  and  audit  reports?”  was  left  to  the 
discretion  of  the  A.  B.  C.  Board  of 
directors. 

The  newsiKiper  department  favored  call¬ 
ing  a  single  subscription  secured  by  club 
raiser  as  a  premium  subscription.  Cor¬ 
respondence  and  service  copies  are  not  to 
be  counted  as  paid  circulation.  The 
present  ruling  regarding  predate  editions 
of  evening  papers  was  sustained. 

On  the  question  “Should  contest  sub¬ 
scriptions  paid  for  by  contestants  be 
recognized  as  paid  circulation?”  the  vote 
was  to  count  the  first  subscription  as  paid, 
all  others  as  bulk  sales. 

On  the  question  of  returns,  it  was  voted 
to  leave  the  rules  as  they  are. 

Questions  as  to  what  is  a  morning 
pajjer  and  an  evening  pajK'r  were  laid  on 
the  table. 

David  B.  Plum.  Troy  Record ,  was 
nominated  to  succeed  himself  as  the  direc¬ 
tor  representing  newspapers;  Walter  .A. 
Strong,  Chicago  Daily  Nnvs,  is  the  other 
newspaper  director.  It  was  the  unani¬ 
mous  vote  to  take  no  action  at  this  time  in 


other  matters  proposed  for  consideration 
by  board  of  directors. 

Action  of  the  deiKirtmentals  will  now 
be  reported  formally  to  the  annual  mem¬ 
bership  meeting  on  Friday  and  approved 
or  disapproved  by  vote  of  the  entire  mem¬ 
bership,  meeting  as  Editor  &  Publisher 
goes  to  press. 

The  joint  annual  dinner  of  the  .Audit 
Bureau  of  Circulations  and  American  As¬ 
sociation  of  Advertising  Agencies  Fri<la\ 
evening  at  the  Drake  Hotel  was  attended 
by  more  than  800  daily  newspaper  men. 
National  advertisers,  and  agents,  O.  C. 
Harn,  president  of  the  .A.  B.  C.,  and  Stan¬ 
ley  Resor  president  of  the  agencies,  pre¬ 
sided  as  joint  toastmasters. 

SiK'akers  were  Chancellor  John  E. 
Bowman,  whose  theme  wa.s  “Spirit 
of  .Achievement” ;  Edward  Price  Bell, 
for  many  years  on  foreign  service 
for  the  Chicago  Daily  A\'U’S  and 
dean  of  the  l>ondon  corps  of  foreign 
correspondents,  on  “Journalism  and 
Statesmanship  as  Allies”  ;  and  Edgar  A. 
Guest,  Detroit  Tree  Press,  who  e.xpre.s.sed 
“Some  Thoughts  of  a  Newspaper  Man.” 

“Ten  years  ago  the  three  big  divisions 
of  advertising  interests  in  this  country 
united  forces  to  lift  an  obstruction  from 
the  path  of  business  progress,  namely, 
unscientific  purchase  of  advertising  circu¬ 
lation,”  said  President  Harn  in  his  an¬ 
nual  message.  “The  large  attendance  at 
each  of  the  annual  meetings  of  this  .Audit 
Bureau  testifies  to  the  belief  in  and  con- 


J.  W.  YOUNG,  A.  A.  A.  A.  WESTERN  COUNCIL 
CHAIRMAN,  GREETED  DELEGATES 


’^'HEN  members  of  the  American 
’’  .Association  of  Advertising  .Agencies 
gathered  in  Chicago  Oct.  16  and  17.  for 
their  national 
convention,  they 
f  o  u  n  d  greeting 
them.  James  W. 
A'oung,  chairman 
of  the  western 
council  of  the  A. 
A.  A.  A. 

.\s  Mr.  Young 
is  vice-presi<lent 
of  the  J.  Walter 
Thompson  Com¬ 
pany,  most  of  the 
advertising  men 
will  know  him. 
They  probably 
J.  W.  Young  have  known  him 

for  the  capable 
man  and  the  hard  worker  that  he  is,  a 
man  who  has  earned  his  position  as  a 
leading  figure  in  the  advertising  realm 
through  sheer  ability  ainl  serious  effort. 

James  W.  Young  began  his  career  at 
the  age  of  twelve,  starting  business  as  a 
mailing  hoy  in  the  publication  mailing 
room  of  the  Western  Methorlist  Book 
Concern  in  Cincinnati.  He  remained  with 
this  house  for  ten  years,  and  at  the  end 


of  that  period  has  won  the  title  of  ail- 
visiting  manager.  In  the  jK-riod  of 
transition  from  mailing  boy  to  manager, 
he  wa.s  successively  make-up  man  fin  one 
of  the  publications,  then  secretary  to  the 
general  manager,  then  assistant  advertis¬ 
ing  manager  and  final’  advertising  man- 
ager. 

In  PXW,  Young  went  to  New  A'ork  as 
mail  sales  manager  of  the  Ronald  Press 
C'ompany,  Three  years  later  he  joined 
the  Cincinnati  office  of  the  J.  Walter 
Thompson  Company  as  a  copy-writer. 
His  ability  gave  him  the  managership  of 
the  office  in  1914,  which  position  he  re¬ 
tained  for  two  years. 

He  returned  to  New  York  following 
that,  assuming  the  position  of  vice-presi¬ 
dent  of  the  J.  Walter  Thompson  Cfim- 
IKiny,  in  charge  of  production.  In  1917 
he  was  sent  to  Chicago  to  help  organize 
the  western  division  of  his  company,  and 
he  has  been  a  prominent  figure  in  the 
Chicago  advertising  field  since. 

.At  the  last  meeting  of  the  Western 
Council  of  the  A.  A.  .A.  A.  in  October, 
1923,  Young  was  made  its  chairman. 

He  has  the  reputation  among  advertis¬ 
ing  men  of  being  a  man  with  vision  and 
a  planner.  He  is  industrious  and  capable, 
a  clever,  high-powered  man. 


tinned  healthy  interest  in  the  success  of 
the  organization  which  was  the  result 
of  this  coalition  of  forces.  Yet  no  mat¬ 
ter  how  wholehearteflly  we  recognize 
our  success,  1  doubt  if  any  of  us  here 
realizes  the  degree  in  which  the  success 
of  our  movement  has  affected  business. 
We  have  been  too  close  to  it.  The 
changes  that  have  come  about  have  been 
so  gradual  that  we  take  each  day's  situa¬ 
tion  as  normal. 

“This  summer  I  had  opportunity  to 
compare  our  mature  manhood  with  what 
we  looked  like  ten  years  ago.  The  effect 
was  startling.  England,  insofar  as  cir¬ 
culation  statements  are  concerned,  is 
where  we  were  ten  years  ago,  or  even 
longer  ago  than  that. 

“One  of  the  largest  advertisers  in  Eng¬ 
land  told  me  during  the  convention  at 
Wembley  that  not  an  advertiser  nor  an 
agent  could  come  within  50  per  cent  of 
guessing  the  real  circulation  figures  of  a 
majority  of  the  publications  of  Great 
Britain.  The  newspapers  and  magazines 
are  quite  willing  that  this  condition 
should  continue.  The  equanimity  of  the 
circulation  romancer  is  easily  understood. 
But  that  of  the  good  papers— those  which 
under  the  conditions  which  we  have  de¬ 
veloped  in  America  would  have  the  most 
to  gain  by  an  audit  bureau  such  as  ours 
— is  not  so  easy  to  comprehend.  They 
oppose  or  are  luke-warm  toward  the 
movement  for  circulation  verification  be¬ 
cause  they  feel  that  they  enjoy  a  reputa¬ 
tion  for  ‘influence,’  aside  from  all  con¬ 
siderations  of  (juantity  of  circulation  and 
that  any  ex^Kisure  of  quantity  would  pul 
them  at  a  disadvantage. 

“There  is  some  opposition  also  from 
another  source  to  an  auditing  organization 
on  the  jilan  of  our  A.  B.  C.  Some  of 
the  advertising  agents  of  Great  Britain 
would  like  to  have  an  auditing  service 
hut  they  want  to  keep  it  in  their  own 
hands.  Our  own  agencies  had  this  idea 
in  the  early  days  but  so  narrow  a  con¬ 
ception  of  agency  service  could  not 
endure.  It  was  only  when  the  agencies 
recognized  a  broader  mission  that  they 
began  to  develop  into  the  splendid  organi¬ 
zations  we  have  today. 

“In  spite  of  the  short  vision  which 
some  of  our  British  publisher  and  agency 
friends  have  tmlay,  there  are  some  able 
men  in  both  classes  who  arc  working 
hard  for  an  Audit  Bureau  patterned  after 
our  own  organization.  Aided  by  them 
the  adverti.sers  of  England  organized  a 
meeting  at  Wembley  as  a  part  of  the 
advertising  convention  at  which  the  sub¬ 
ject  was  thoroughly  discussed.  With  the 
exception  of  a  masterly  presentation  of 
the  subject  from  the  standpoint  of  the 
British  advertisers’  needs  by  Stuart  Hirst, 
of  Leeds,  the  addresses  were  all  by 
Americans,  members  of  the  A.  B.  C. 
Louis  Wiley,  of  the  .Vert'  York  Times, 
Stanley  Resor.  president  of  the  .American 
.Association  of  .Advertising  Agencies  and 
Bernard  l.ichtenberg  of  the  Alexander 
Hamilton  Institute,  testified  in  convincing 
and  detailed  manner  to  the  satisfaction 
( Continued  on  page  6) 
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POSTAL  COMMITTEES 
PLAN  CAMPAIGN 

Will  Atk  Port  Office  for  Hearing  Be¬ 
fore  U»  Report  to  Congrea* — Keep 
Zone*,  Cut  Rates,  Is  General 
Policy 

Iriv  Telegraph  to  Editor  &  I’UBLisukKj 

Chicago,  Ill.,  Oct.  IS.— Postal  com¬ 
mittees  of  the  several  regional  publishers’ 
organizations  met  at  a  dinner  conference 
Tuesday  night  as 
guests  of  the 
American  News¬ 
paper  Publishers 
Association  postal 
committee.  Pend¬ 
ing  postal  legisla¬ 
tion  and  rates 
were  exhaustive¬ 
ly  discussed. 

A  resolution 
was  adopted  to 
the  effect  that  ef¬ 
forts  should  be 
made  to  obtain 
relief  from  war- 
I-.  B.  Palmer  time  rates  and  to 

oppose  all  in¬ 
creases  by  Dj-operating  with  other  or¬ 
ganizations,  whenever  possible. 

Questions  of  postal  administration, 
however,  such  as  horizontal  salaries,  the 
resolution  stated,  are  matters  to  be  set¬ 
tled  by  Congress. 

It  is  understood  that  the  Southern 
Newspaper  Publishers  Association  con¬ 
tinues  its  allegiance  to  the  American 
Publishers  Conference,  as  will  the 
National  Editorial  Association,  but  the 
A.  N.  P.  A.  and  the  Inland  are  not  now 
so  affiliated.  The  opinion  of  the  news¬ 
paper  people  here  favors  retention  of 
the  zone  system  and  reduction  of  war¬ 
time  postal  rates,  and  leaving  to  Con¬ 
gress  such  extraneous  questions  as  salary 
increases  to  postal  employes.  The 
majority  favor  equalization  of  salaries, 
if  necessary,  rather  than  horizontal  in¬ 
creases. 

L.  B.  Palmer,  manager  of  the  A.  N. 
P.  A.,  presided.  Those  present  included: 
A.  N.  P.  A. — A.  L.  Miller,  S.  E. 
Thomason,  J.  D.  Barnum,  E.  H.  Baker, 
and  Elisha  Hanson.  VV'ashington  repre- 
-entative;  S.  N.  P.  A.— A.  G.  New- 
myer.  Col.  Robert  Ewing,  M.  E.  Foster, 
Wiley  Morgan,  Walter  Johnson,  Capt. 

(  ranston  Williams;  Inland — C.  J.  Robb. 
Homer  Card,  James  Powell;  National 
Editorial  .Xssociation  —  George  W. 
.Marble. 

TO  MEET  IN  HOUSTON 

Newspaper  Executive*  Plan  Addresses 
Before  A.A.C.W.  Groups 

(By  Telegraph  to  Editor  &  Publisher) 

Chk  .aw.  Oct.  16 — Newspaper  advertis¬ 
ing  is  to  have  a  more  prominent  part  in 
the  next  convention  of  the  Associated 
-Advertising  Clubs  of  the  World,  it  was 
determined  by  the  officers  and  directors 
of  the  -Association  of  Newspaper  Adver¬ 
tising  Executives  here  today.  The  asso¬ 
ciation  will  meet  at  Houston  in  conjunc¬ 
tion  with  the  -A.  .A.  C.  W.  next  spring, 
the  board  decided.  -A  tentative  program 
outlined  at  the  meeting,  over  which 
President  Frank  T.  Carroll  presided,  calls 
for  addresses  on  newspaper  advertising 
at  the  various  departmental  sessions  of 
the  big  convention. 

NEW  YORK  TIMES’  RECORDS 

Largest  Weekday  Issue  and  Greatest 
Lineage  Reached  This  Week 

The  New  York  Times  this  week  hung 
up  two  new  records. 

For  the  first  time  in  its  history,  the 
issue  of  the  newspaper  on  Thursday,  Oct. 
16,  ran  to  52  pages,  with  275  columns 
of  advertising.  This  was  the  largest 
week-day  number  the  Times  has  ever 
printed,  according  to  B.  T.  Butterworth, 
advertising  manager. 

The  record  for  volume  of  advertising, 
Butterworth  said,  was  reached  last  Tues¬ 


day,  Oct.  13,  when  291  columns  were 
printed  in  a  48-page  paper.  On  this 
date,  according  to  the  advertising  mana¬ 
ger,  24  columns  of  advertising  had  to 
be  omitted,  because  of  lack  of  space. 
The  Times  was  able  to  make  this  adver¬ 
tising  record  Tuesday,  because,  Monday 
being  a  holiday,  there  were  no  financial 
tables  printed,  and  this  space  was  turned 
over  to  advertisers. 


L«  Prensa  Set*  Record 

The  Buenos  Aires  La  Frensa  on  Oct. 
14,  published  a  30-page  edition,  which  the 
management  claims  breaks  all  advertising 
records  for  South  -America  for  a  regu¬ 
lar  week-day  edition.  The  newspaper 
published  60,000  separate  advertisements, 
including  58  columns  of  classified. 


Intertype  Declare*  Dividend 

The  Intertype  Corporation  announced  a 
10  per  cent  stock  dividend  this  week  on 
the  common  stock  in  addition  to  the  regu¬ 
lar  quarterly  cash  dividend  of  25  cents 
a  share,  both  dividends  being  payable 
-Nov.  17  to  stockholders  of  record  Nov.  1. 


AIR  MAIL  RUSHES  AD 

N.  Y.  Time*  Receive*  Proof  of  Copy 
from  Coast  in  3  Days 

Air  mail  was  put  to  important  adver¬ 
tising  use  this  week,  when  on  Tuesday, 
Oct.  14,  the  New  York  Times  received 
from  its  San  Francisco  representatives 
an  order  and  a  proof  of  a  page  advertise¬ 
ment  of  the  Bank  of  Italy.  San  Francisco, 
to  be  inserted  in  the  Friday  issue. 

Postmarks  on  the  package,  which  con¬ 
tained  the  full  page  coated  proof,  indi¬ 
cated  that  it  had  been  mailed  in  San 
Francisco  late  on  the  evening  of  Oct.  1(1. 
The  layout  included  special  hand-drawn 
type  and  a  facsimile  of  the  seal  of  the 
liank.  so  that  it  was  necessary  to  send  the 
proof  to  obtain  identical  repnxluction. 
The  package  was  three  days  in  transit. 
Texts  of  advertisements  have  frequently 
been  sent  by  telegraph,  but  so  far  as  is 
known  this  is  the  first  time  that  proofs  of 
a  special  layout  have  been  rushed  across 
the  country  by  airplane  mail. 


Florida  Bi-Weekly  Becomes  Daily 

M.  M.  Lee.  editor  and  publisher  of  the 
lYinter/iasvn  (Fla.)  Chief,  has  converted 
his  bi-weekly  newspaper  into  a  daily,  and 
has  been  elected  to  Associated  Press 
membership.  The  Chief  was  established 
as  a  bi-weekly  in  1911. 

TO  PROBE  CLASSIFIED 
MISREPRESENTATION 

Censorship  of  “Cure-All”  Ads  Also  to 
Be  Discussed  at  Southeastern  Classi¬ 
fied  Meet  Set  for  Atlanta, 

OcL  20-21 

('lo.se  investigation  of  misrepresentation 
in  classified  adverti.sements  will  feature 
the  annual  southeastern  convention  of 
the  -Association 
o  f  N  e  w  s  paper 
Gassified  -Adver¬ 
tising  Managers 
to  be  held  in  .At¬ 
lanta,  Ga.,  Oct. 
20  and  21. 

Censorship  o  f 
medical  a  d  v  e  r- 
tisements  and  so- 
called  “cure-all” 
remedies  will  also 
be  discussed. 

C  o  n  s  i  derable 
misrepresentation, 
classified  m  a  n  a- 
JoHN  L.  Irwin  gers  believe,  oc¬ 

curs  in  classified 
advertisements  sent  southern  newspapers, 
seeking  to  influence  negro  and  unskilled 
labor  to  migrate  to  northern  and  eastern 
states  in  large  numbers. 

John  L.  Irwin,  of  the  Des  Moines  Reg¬ 
ister-Tribune,  president  of  the  national 
association,  will  address  the  meeting. 

Sessions  will  be  called  to  order  Monday 
morning  by  A.  T.  Miller,  classified  man¬ 
ager  of  the  Nashville  Banner,  chairman 
of  the  southeastern  convention,  and  na¬ 
tional  secretary.  Howard  Haire,  Atlanta 
Constitution,  will  deliver  the  address  of 
welcome. 

Other  speakers  and  their  subjects  will 
tie :  George  B.  Morgan,  Nashville  T en- 
nessean,  “Classified  Advertising  and  the 
Small  Newspaper”;  Louis  J.  Fenkel,  At¬ 
lanta  Georgean,  “Development  of  Volun¬ 
tary  Business,”  and  J.  \V.  Mann,  Lex¬ 
ington  Leader,  “Ten  Business- Building 
Ideas.” 

In  addition  to  the  opening  address, 
Irwin  is  also  scheduled  to  speak  on  the 
“A.  N.  C.  A.  M.,  What  It  Is,”  and  “The 
Classified  Journal.”  Miller  will  talk  on 
“Sidelights  of  the  Columous  Convention.” 

Entertainment  features  will  include  a 
banquet  Oct.  20,  at  the  Ansley  Hotel,  fol¬ 
low^  by  a  theater  party,  and  an  automo¬ 
bile  trip  to  Stone  Mountain  and  other 
points  of  interest. 


INDUSTRIAL  AD  GROUP 
ENDORSES  A.  B.  C.  RULE 

Think  Occupational  Analysis  of  Trade 

Paper  Circulation  Good — Julius 
Hall,  Belting  Maker,  Named 
President 

Chicago,  Oct.  15. — Some  600  men,  rep¬ 
resenting  more  than  a  dozen  local  asso¬ 
ciations,  attended  the  convention  of  the 
National  Industrial  Advertisers’  -Associa¬ 
tion  at  the  Edge  water  Beach  Hotel,  Oct. 
13  and  14.  The  convention  was  the  first  to 
be  held  separately  from  that  of  the  Asso¬ 
ciated  -Advertising  Clubs  of  the  World, 
and  was  called  because  few  members  were 
able  to  go  to  London. 

E.  T.  Gundlach,  of  the  Gundlach  Ad¬ 
vertising  -AgeiKy,  Chicago,  explained  the 
three  processes  in  making  copy  effective: 
getting  attention,  developing  an  appeal 
and  causing  action.  The  successful  indus¬ 
trial  advertisement  which  merely  attracts 
the  attention  of  readers  in  general  and 
fails  to  attract  the  prospective  buyer, 
fails,  Mr.  Gundlach  declared.  He  urged 
printing  industrial  advertisements  in  small 
type  if  the  space  gained  were  fillccl  judi¬ 
ciously.  Mr.  Gundlach  also  declared  that 
it  had  been  found  not  necessary  to  adver¬ 
tise  continuously,  but  that  “splurging’’  at 
times  and  holding  back  at  others  had  been 
found  more  profitable.  He  outlined  a 
method  of  checking  on  the  effectiveness 
of  advertising  by  observing  not  only  sales 
but  the  number  of  callers  and  the  number 
of  mail  inquiries  as  well. 

The  as.sociation  adopted  a  resolution 
endorsing  a  uniform  A.  B.  C.  statement 
on  occupational  analysis  of  business 
papers. 

_  -Among  the  principal  speakers  were  E. 
St.  Elmo  Lewis,  vice-president  of  Camp- 
liell-Ewald  Company,  CTiicago,  and  lec¬ 
turer  in  the  Wharton  School  of  Finance, 
I'niversity  of  Pennsylvania,  on  “My 
Viewpoint  on  Industrial  Advertising  of 
Today,”  and  lienr.ett  Chappie,  of  tbe 
American  Rolling  Mill  Company,  Middle- 
town,  f)hio,  on  “The  Future  of  the  Na¬ 
tional  Industrial  .Advertisers’  Associa¬ 
tion.”  A  paper  by  Herbert  Hoover,  Sec¬ 
retary  of  Commerce,  on  “Elimination  of 
Waste  in  Distribution,”  was  read  in  Mr. 
Hoover’s  absence. 

The  following  officers  were  elected : 
President,  Julius  Hall,  Link  Belt  Com¬ 
pany,  Chicago:  vice-president.  Bennett 
Chappie.  .American  Rolling  Mill  Com¬ 
pany.  Middletown,  Ohio;  secretary,  J.  R. 
Hopkins,  Chicago  Belting  Company.  Gii- 
cago;  treasurer.  C.  H.  Connell,  Weller 
Manufacturing  Company,  Giicago.  Di¬ 
rectors — George  F.  C!himo.  Brown  Hoist¬ 
ing  Company.  Geveland;  Keith  J.  Evans, 
Joseph  T.  Ryerson  &  Sons,  Chicago: 
Ezra  W.  Clark,  Clark  Trucktractor  Com¬ 
pany,  Buchanan,  Mich. ;  F.  R.  Davis, 
General  Electric  Company,  Schenectady, 
N.  Y. 

The  exhibit  committee  appointed  is ;  P. 
L.  Thompson,  Western  Electric  Com¬ 
pany,  chairman ;  G.  D.  Crain,  Class  Mag¬ 
azine;  and  Herman  Groth.  William  H. 
Rankin  Company. 


McCLURE  AGAIN  HEADS 
NATIONAL  COMMISSION 

“Advertising  Holiday”  Planned  as  Part 
of  Houston  Convention  to  Demon¬ 
strate  That  Ads  Cut 
H.  C.  L. 


Chic.ago,  Ill.,  Oct.  14. — W.  Frank 
McClure  of  Chicago  was  re-elected  chair¬ 
man  of  the  National  Advertising  Commis¬ 
sion  at  the  annual 
meeting  held  at 
the  Hamilton 
Gub.  Theodore 
G.  Morgan  of 
Montreal  was 
elected  vice-chair¬ 
man  to  succeed 
George  S.  Fowler 
o  f  New  York 
and  Charles  F. 
Hatfield  of  St. 
Louis  was  re¬ 
elected  secretary 
of  the  commis¬ 
sion.  The  com- 
\V.  Frank  McClurk  mission  will  hold 
its  next  meeting 
in  Detroit,  the  tentative  dates  being  Jan. 
15-16. 

A.  H.  Melville  of  Conde  Nast  Com¬ 
pany,  Harry  Tipper  of  the  United  Pub¬ 
lishers  Corjwration  and  A.  J.  Crockett  of 
Modern  Priscilla  have  been  appointed  to 
represent  the  N.  P.  A.  on  the  National 
Advertisers  Commission. 

John  H.  Logeman,  chairman  of  the  .A 
-A.  C.  W.  convention  exhibit  committee, 
announced  that  he  was  working  with  the 
Mayor  of  Houston  for  the  establishment 
of  an  “advertising  day”  in  connection 
with  the  convention  of  the  A.  A.  C.  of  W. 
in  Houston,  May  10-14.  On  this  day, 
Mr.  Logeman  stated,  all  city  offices, 
public  schools  and  all  stores  in  Houston 
will  be  closed  in  order  that  the  lesson 
that  advertising  lowers  the  cost  to  the 
consumer  may  be  demonstrated. 

AD  BUREAU  WANTS  TO  GROW 

New  Members  Will  Be  Sought  to  Per¬ 
mit  More  Aggressive  Work 

(By  Tftegraph  to  Fditor  &  Publisher) 
CnicAfai,  Oct.  16. — Committee  in 

charge  of  the  Bureau  of  .Advertising  of 
the  American  Newspaper  Publishers  .A.<- 
sociation  met  at 
the  office  of  the 
Bureau  here  this 
week  to  consider 
important  de¬ 
velopments  in  a 
number  of  pros¬ 
pective  national 
accounts.  W.  F. 

Rogers,  Boston 
Transeri{>t,  chair- 
m  a  n  ,  presided. 

Others  present  in¬ 
cluded  George  M. 

Rodgers  Cleve¬ 
land  Flain  Dealer  ; 

John  B.  Wood-  ^  Thomson 


W.  A.  Thomson 


ward,  Chicago  Daily  News;  David  B. 
Plum,  Troy  Record;  Director  William  -A 
Thomson,  Associate  Director  Thomas  H. 
Moore  and  Chicago  Manager  Guy  Davis. 

It  is  understood  representatives  of  the 
Bureau  were  in  conference  here  this  week 
with  the  new  advertising  committee  of 
the  Investment  Bankers  Association,  of 
which  John  MacGregor,  Pittsburgh,  is 
chairman. 

The  Bureau’s  work  is  now  well  organ¬ 
ized,  with  offices  in  charge  of  comjietent 
newspaper  representatives  in  New  York, 
Chicago  and  San  Francisco.  The  present 
budget  tops  $1(X),(XX)  a  year,  but  the 
neces.sity  for  more  aggressive  administra¬ 
tion  is  so  great  that  a  drive  for  new 
members  will  shortly  be  inaugurated,  it 
is  said. 

Armstrong  New  Chief 

Andrew  R.  Armstrong  of  the  Nev 
York  World’s  pressroom  was  installed  as 
president  of  New  York  Newspaper  Web 
Pressmen’s  Union  No.  2,  which  succeeds 
Local  No.  25,  disbanded  as  a  result  of  the 
outlaw  strike  of  newspaper  pressmen  * 
year  ago. 
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RESEARCH  PLAN  IS  CHIEF  TOPIC  OF  AGENTS 


National  Advertising  Now  Totals  $300,000,000  a  Year,  a  20  Per  Cent  Growth  Over  1923,  and  New 

Project  Aims  to  Increase  That  Sum  and  Its  Productivity 


^f-flCAGO,  Oct.  16.  —  “Advertising 
agencies  are  facing  the  biggest  step 
forward  they  ever  have  taken,”  James 
O’Sliaughnessy,  executive  secretary  of  the 
American  Association  of  Advertising 
Agencies,  at  the  opening  session  of  that 
organization’s  eighth  annual  convention 
Oct.  16,  at  the  Drake  Hotel. 

“Total  advertising  appropriations  for 
1924  show  an  increase  of  20  percent  over 
last  year,”  Mr.  O’Shaughnessy  declaretl. 
“The  association  has  been  instrumental 
in  effecting  enormous  savings  to  national 
advertisers  and  in  increasing  the  produc¬ 
tive  power  of  advertsing  by  standardizing 
and  simplifying  advertising  methods  and 
practices. 

“Marketing  research  in  its  scientific  and 
modern  proi)ortions  has  l)een  developed  by 
the  inemlHTs  of  the  A.  A.  A.  A.  working 
with  an  interchange  of  exi)erience  and  as- 
sociational  guidance.  The  present  volume 
of  advertising  is  accredited  in  a  large 
measure  to  that  scientific  development  of 
research,”  he  said.  “Now,  the  associa¬ 
tion  is  undertaking  to  carry  on  marketing 
research  in  national  scope.  It  is  under¬ 
taking  big  tasks  which  it  would  not  be 
possible  for  a  single  agency  to  perform. 
Reiiorts  from  various  committees  sub¬ 
mitted  to  the  convention  show  that  there 
is  closer  and  more  sympathetic  co-opera¬ 
tion  with  the  various  groups  of  publishers 
than  ever  before  in  the  history  of  adver¬ 
tising.  The  A.  A.  A.  A.  will  extend  this 
work  of  committee  contact  and  studying 
of  the  advertising  field.” 

Mr.  O’Shaughnessy  asserted  that  the 
capable  manner  in  which  agencies  handle 
the  problem  of  advertising  is  one  of  the 
greates't  forces  in  .American  business,  tin- 
cessation  of  advertising  would  have  an 
effect  upon  business  comparable  to  what 
would  result  from  a  breakdown  of  the 
country’s  railroads. 

“In  such  an  event  business  in  the 
United  States  would  be  paralyzed  within 
a  short  time,”  se  said.  “That  is  what  ad¬ 
vertising  means  to  the  production  and  in¬ 
crease  of  industries  in  this  country.” 

Mr.  O’Shaughnessy  outlined  in  a  state¬ 
ment  the  plans  made  during  three  days  of 
close<l  sessions  of  the  A.  -A.  A.  for 
making  still  more  advertising  in  the  na¬ 
tional  field  a  certainty. 

William  J.  Boardman,  of  George  Bat¬ 
ten  Company,  New  York,  was  another 
speaker  at  the  session.  He  reported  on 
the  convention  of  the  .Associated  .Adver¬ 
tising  Clubs  of  the  World,  at  London. 
F.nglish-speaking  ix-oples,  he  declares, 
recognize  that  advertising  has  come  to 
stay.  The  convention  proved,  he  added, 
that  the  enormous  amount  of  advertising 
that  is  being  done  is  one  t>f  the  greatest 
stabilizing  factors  in  the  world’s  business. 

Charles  V\’.  Hoyt,  of  New  York,  sjxike 
on  the  other  aspects  of  the  convention. 

The  convention  was  attended  by  some 
200  agencies  men  from  all  parts  of  the 
country. 

It  joined  the  .Audit  Bureau  of  Circula¬ 
tions  in  its  dinner  at  the  Drake  Hotel  «>n 
Oct.  17. 

American  Association  of  .Advertising 
Agencies  entertaine<l  the  official  family  of 
the  .Audit  Bureau  of  Circulations  and 
some  nine  huiulred  publishers  and  news¬ 
paper  executives  at  luncheon  here  today 
at  l.a.salle  Hotel. 

Stanley  Resor,  president,  presided,  and 
at  head  table  were  seated ;  Urey  Wood¬ 
en,  William  McLoughlin.  George  D. 


(.By  Telegraph  to  Editor  &  I^blisher) 


grown  .so  enormously,  and  complexities 
of  life  are  so  many  we  thought  it  would 
be  a  g(xxl  plan  to  get  you  all  together 
as  our  guests.  That’s  all  there  is  to  it.” 

John  Benson,  former  president,  said 
he  was  going  to  cover  a  large  subject  in 
few  minutes  by  telling  guests  some  few 
things  about  the  A.  A.  A.  .-A. 

“The  ’Four  A’s’  was  organized  seven 
years  ago  to  improve  the  advertising 
agency  business,  before  then  in  backward 
condition.  We  have  standardized  agency 
service.  We  have  safeguarded  the  credit 
of  our  memlx-rs  through  a  functioning 
finance  committee,  maintaining  a  busi¬ 
ness-like  ratio  between  liciiiid  assets  and 
liabilities.  In  seven  years  we  have  had 
only  one  member  failure  and  he  paid  out 
UK)  cents  on  the  dollar.  We  have  stand¬ 
ardized  forms  and  blanks,  eliminating  the 
old  small-type  jokers,  thereby  eliminating 
friction  and  establishing  confidence.  We 
are  also  considering  the  question  of  free 
publicity.  Agency  competition  must  be 
constructive,  not  destructive.  We  have 
promoted  a  fraternal  spirit  among  agents. 
Compensation  has  been  standardized  as 
well,  on  the  basis  of  15  and  2  per  cent, 
thereby  eliminating  the  possibility  of  fa¬ 
voring  one  publisher  over  another  for 
linancial  consideration.  All  in  all,  we 
have  heliK'd  to  harmonize  the  triangle  of 
interests — publisher,  advertiser  and  the 
agent.  We  believe  that  the  successful 
advertiser  is  your  best  friend  and  our 
liest  friend,  that  he  is  a  wise  magazine 


and  a  wise  newspaper  publisher  who  does 
likewise.  We  hope  the  time  wilt  soon 
come  when  all  publishing  groups  will 
proceed  along  this  line  of  the  advertiser 
first. 

“We  are  hoping  to  establish  some  of  the 
fundamentals  of  circulation  and  buying 
jiower  and  are  devoting  great  deal  of  our 
energies  along  that  line  for  sound  prac¬ 
tice.” 

( ).  C.  1  larn,  president  of  the  .Audit 
Bureau  of  Circulations,  said  the  bureau 
was  started  ten  years  ago  and  all  adver¬ 
tising  interests  are  debtors  to  it  for  the 
constructive  policies  it  adopted  and 
maintained. 

.Agents  had  to  come  to  realize  it  was 
to  their  interest  to  be  big  and  broad  in 
their  dealing  with  publishers.  He  spoke 
of  the  wonderful  London  convention  and 
of  activities  and  high  standards  main¬ 
tained  by  leading  American  agents.  He 
thought  American  agencies  twenty-five 
years  ahead  of  British  agencies  in  service 
and  conception  of  the  high  public  service 
of  their  calling. 

.A.  W.  Krickson,  former  president  of 
the  .A.  .A.  A.  A.,  spoke  at  the  luncheon, 
saying,  “The  ‘Four  A’s’  is  your  side 
partner,  who  works  for  you  every  day 
and  many  nights.  .-Ml  the  ‘F'our  A’s’ 
want  is  intelligent  co-operation.  Main¬ 
tain  your  rates  and  protect  the  agent. 
Service  builds  advertising,  and  that  is  the 
only  sure  way  to  make  money.  We  have 
5.(KK)  clients  who  .spend  $500,0(K).000  a 


publisher  who  gives  credit  to  other  media,  year.  1  hoin;  you  get  your  share.” 


RADIO  “ADVERTISING”  A  LUSTY  INFANT 
A.  T.  &  T.  OFFICIALS  DECLARE 


Broadcasting  of  News  and  Advertising  Not  a  Menace  to  the 
Press,  They  Say,  Pointing  Out  Recent 
Instances  as  Proof 


'T^HF  demand  for  radio  advertising  is  of  the  Happiness  Candy  Stores,  New 
mounting  sharply,  officials  of  station  York  City. 

--  --  --  Pj,i.  advertising  of  the  alxive  type 

WK.AI-'  charges  $^)0  for  10  minutes.  A 
musical  program  is  alloted  a  half  hour’s 


WF'.AF'  New  York,  operated  by  the 
.American  Telephone  and  Telagraph  Com¬ 
pany  told  KniTOR  &  I’l  Bi.iSHKR  this  week, 
although  they  object  to  calling  radio 
publicity  “advertising.” 

Ke(|uests  from  firms  for  “spjice  on  the 
air”  are  coming  in  so  fast  it  is  necessary 
to  refuse  a  great  number  in  order  to  leave 
sjiace  on  the  program  for  broadcasting 
news  events,  such  as  the  World’s  Series, 
just  finished,  and  fiMitball  games. 

Secretary  of  Commerce  HiMwer’s  state¬ 
ment  that  direct  advertising  will  kill 
radio,  made  at  the  Third  .Annual  Radio 
Conference  at  Washington  last  week,  is 
supixtrted  by  officials  of  WK.AF. 

“We  have  always  fought  direct  adver¬ 
tising.”  they  declared.  “We  have  stringent 
rules  prohibiting  the  mention  of  price, 
place  of  purchase,  or  any  other  form  of 
direct  advertising  in  program  features 
broadcast  from  our  station.  F.very  speech 
placed  fin  the  air  is  carefully  read  in 
aflvance  so  that  this  ohjectionahle  feature 
can  be  blue-penciled. 

“Our  aim  now  is  to  boost  the  finality 
of  indirect  aflvertising.  We  are  making 


Limlsav.  Stanley  Clague,  W.  F.  McClure,  a  real  effort  to  imprfwe  the  programs  pre 
Hon.  E.  T.  Meredith.  O.  C.  Harn,  W.  C.  sented  by  buyers  of  radio  time.” 

Young,  Jesse  F  Matteson,  L.  B.  Palmer.  WKAF  objects  to  the  term  “radio  ad- 

c _ T  T  •  _ _ 


Ernest  Mitchell.  Louis  Wiley,  E.  \V 
Chandler  and  others. 

_  “This  is  a  day  of  large  scale  produc¬ 
tion,”  said  President  Resor.  “Heretofore 
the  agents  have  been  dining  on  the  pub¬ 
lishers  so  we  decifled  to  get  you  all  here 
together.  It  is  a  great  pleasure,  1  assure 
you.  We  have  not  forgotten  the  days 
when  we  could  meet  you  all  face  to  face, 
•Isys  when  we  learnt  a  good  deal,  but 
it  is  more  difficult  now.  Business  has 


vertising”  hecaues  it  suggests  the  type  of 
aflvertising  printed  in  newspapers  and 
magazines. 

WF-'AF  station  employs  ffiur  salesmen 
to  sell  “space  on  the  air.”  The  technique 
of  radio  advertising  is  well  known  to  all 
radio  fans. 

I-'rom  the  loud  speaker  the  announcer’s 
voice  says : 

“Now  you  will  be  entertained  by  the 
Happiness  Boys,  broadcast  by  courtesy 


time  for  the  same  price.  The  price  for 
morning  broadcasting  is  half  of  the  even¬ 
ing  charge  for  the  same  time. 

Just  as  with  newspaper  advertising  con¬ 
tracts.  radio  advertisers  are  allowed  a  dis¬ 
count  for  several  “insertions.”  A  dis- 
•ount  tif  10  ix-r  cent  is  given  for  a  con¬ 
tract  of  10  talks  or  more.  Firms  broad¬ 
casting  musical  programs  get  the  discount 
on  LI  or  more  appearances. 

The  “goofl  will”  aspect  is  stresseil  in 
the  sale  of  space  on  the  air.  More  than 
2.s0  firms  have  purchasefl  railio  advertis¬ 
ing  in  New  York,  among  them  the  .Ameri¬ 
can  C  hicle  C  ompany,  Hank  of  .America. 
Gold  Dust  Corporation,  Cireat  .Atlantic 
and  Pacific  Tea  Compiiny,  National  Car- 
Ixm  Company  anil  the  United  States 
Sugar  .Association. 

The  immeiliate  interest  of  radio  fans 
recently  was  centered  on  the  broad¬ 
casting  of  the  World’s  Series  by  stations 
WK.AI-'  and  WJZ.  New  York.  Hojiked 
up  with  AVjZ  were  stations  WGY’, 
Schenectady,  and  WRC,  Washington. 

New  A’ork  circulation  managers  de¬ 
clared  they  had  no  statistics  showing  that 
broadcasting  of  the  games  either  aiiled  or 
hampered  street  sales. 

J.  C.  Willever.  vice-president  of  the 
Western  Union  Telegraph  Company  in 
charge  of  the  cfimmcrcial  department  saiil 
it  is  his  opinion  newspapers  are  wrong 
in  taking  the  attitiule  that  broadcasting  of 
news  events  hurts  circulation. 

“Personally  I  am  convinced  newspapers 
are  on  the  wrong  track  in  opposing  the 
broadcasting  of  news,  or  a  synopsis  of  the 


news  he  said.  I  am  sure  radio  will  stimu¬ 
late  newspaper  reading,  instead  of  restrict¬ 
ing  it.  Take  the  recent  Ohio  tornado.  A 
short  account  broadcast  to  hundreds  of 
thousands  of  listeners  would  only  have 
whetted  their  interest.  From  the  news- 
paiK-rs  the  complete  account  of  the  dis¬ 
aster  would  have  been  obtained.  .And 
likewise  with  virtually  every  big  news 
story.” 

Air.  W  illever’s  contention  that  broad¬ 
casting  of  news  by  radio  is  not  a  menace 
to  the  future  of  journalism  parallels  that 
of  other  olhcials  in  the  radio  industry. 

Dr.  W.  H.  Easton  of  the  Westinghouse 
Electric  Manufacturing  Company,  New 
York,  which  ojx-rates  stations  in  Pitts¬ 
burgh,  Chicago  and  Boston,  told  Editor 
&  Pi  ni  isHKR  last  week  that  placing  news 
on  the  air  is  bound  to  increase  circula¬ 
tions. 

“No  one  will  ever  touch  newspapers  in 
gathering  news  or  selling  advertising,”  he 
said.  “Broadcasting  will  inevitably  help 
newspaper  sales. 

“It  has  been  said  that  newspapers  are 
not  inirchased  when  big  sports  contests 
are  reportetl  by  radio.  I  do  not  agree. 
Radio  creates  interest  in  events  hitherto 
regarded  as  stupid  by  thousands  of  news- 
paiK-r  readers,  such  as  prize  fights  and 
national  conventions.  Before  radio  be¬ 
came  prominent  how  many  women  were 
interested  in  news  stories  of  a  national 
jxilitical  convention?  How  many  foD 
lowed  the  speeches  of  the  various  candi- 
ilates?  How  many  were  interested  in 
prize  fights? 

“1  have  personally  observed  the 
awakening  of  interest  in  these  subjects 
liecau.se  of  broadcasting.  Members  of  my 
fiwn  family  read  with  interest  accounts 
of  the  Wills-FiriH)  fight  in  the  news- 
pajK-rs  after  hearing  it  by  radio.  A  few 
years  ago  the  event  would  have  been 
ignorefl. 

“.Another  instance.  One  night  over  the 
radio  I  heard  that  an  automobile  had 
plunged  from  a  bridge  in  New  York, 
and  that  several  persons  had  been  killed. 

I  knew  the  briilge.  I  had  driven  over  it 
fre(|uently.  I  bought  a  pajier  immediately 
the  next  morning  to  get  the  complete 
account.  I  wondered  exactly  why  the 
car  had  climbeil  the  curb  and  crashetl 
through  the  railing.  The  newspaper 
story  satisfied  my  interest  in  the  accident. 
That  is  an  e.xample  of  the  interest  radio 
arouses  in  the  news. 

“Supixise  a  radio  flash  would  annouce 
the  sinking  of  the  Berengaria  some  night, 
or  an  earth(|uake  in  California.  Would 
that  arouse  interest  which  would  culti- 
minate  in  large  newspaper  sales?  You 
know  the  newsstands  would  be  bare  the 
ne.xt  morning. 

The  Westinghouse  Company,  Dr. 
I-'.aston  said,  was  the  first  to  tie-up  with 
newspajH-rs  in  broadcasting.  Its  three 
stations,  KDK.A,  Pittsburgh,  KYW, 
Chicago,  and  WBZ,  Boston,  arc  cooperat¬ 
ing  with  the  I'ittshurjih  Post.  Chicago 
Herald  and  P.xawiner,  and  the  Boston 
Traveler  resjiectively. 

Dr.  Easton  said  his  compfiiiy  has  no 
definite  program  for  expansion  in  con¬ 
nection  with  newspapers.  The  3  stations 
now  iqierated  by  the  company  are  suffici¬ 
ent  for  present  purposes.  He  explained 
that  the  Westinghouse  Company  is  the 
manufacturing  organization  of  the  Radio 
Corjxiration  of  America,  while  the  latter 
is  the  selling  agency  for  receiving  sets. 


To  Keep  Subscribert  Paying 

Holden  (Mo.)  Progress  prints  the  fol- 
Ifiwing  as  a  2-column  box  to  remind  the 
reader  his  subscription  is  about  to  expire: 

“Stops  at  expiration  of  subscription. 

“If  you  find  this  paragraph  marked,  you 
will  know  that  your  subscription  is  about 
to  expire.  The  rule  among  the  best  coun¬ 
try  papers  is  to  stop  at  expiration  of  sub¬ 
scription.  We  have  observed  this  rule 
for  four  vears  and  found  it  satisfactory 
to  our  subscribers.” 
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which  our  Audit  Hureau  is  giving  the 
iniblisher,  the  agency  and  the  advertiser 
respectively. 

“In  some  introductory  remarks  I  told 
the  audience  that  Mr.  Clague  and  1  and 
the  A.  B.  C.  men  who  would  address 
them,  came  at  their  request  and  not  be¬ 
cause  we  had  anything  to  ask  of  them  or 
the  convention.  This  was  true  and  yet 
1  learned  while  in  England  that  .'\merican 
publishers  and  agencies  should  be  vitally 
concerned  in  seeing  an  efficient  circula¬ 
tion  verification  system  established  abroad. 

“I  ffiund  that  there  were  British  adver- 
ti.sers  who  are  being  deterred  from  enter¬ 
ing  the  American  market  through  adver¬ 
tising  because  they  were  afraid.  They 
know  how  much  of  a  gamble  it  is  at 
home  to  get  the  right  medium  at  the 
right  price  and,  knowing  the  great  size 
of  our  country  and  Canada,  they  shrink 
from  taking  the  gamble  here.  They 
figure  that  they  would  waste  in  bad 
guesses  more  money  than  they  can  afford. 
One  large  advertiser  told  me  this  was 
exactly  the  case  with  his  concern  and 
that  he  knew  of  others  who  were  in  the 
same  boat.  \ow  that  he  had  learned  so 
much  about  the  exactness  with  which  the 
cards  arc  laid  on  the  table  through  the 
A.  B.  C.  he  would  lose  no  time  in  start¬ 
ing  a  campaign  here. 

“Doubtless  our  visit  to  I^mdon  and  the 
publicity  given  our  meetings  will  do  much 
to  educate  advertisers  in  Great  Britain 
and  the  continent  in  regard  to  the  way 
.American  publishers  give  out  audittnl  in¬ 
formation,  but  the  greatest  gixKl  to 
.American  publishers  will  come  only  when 
similar  conditions  exist  abroad  and  the 
advertisers  there  become  thoroughly  u.sed 
to  being  able  to  buy  advertising  circula¬ 
tion  with  just  as  much  confidence  as  they 
buy  thermal  units  or  kibjwatts. 

“Responsibility  is  generally  a  sobering 
burden  even  to  the  former  radical.  The 
advertiser  assumes  responsibility  when  he 
begins  to  influence  the  minds  of  millions. 
W'e  must  see  to  it  that  he  realizes  it. 
We  who  have  built  this  strong  .Audit 
Bureau  have  done  much  to  bring  home 
to  sellers  and  buyers  of  advertising  serv¬ 
ice  the  fact  that  advertising  is  no  play¬ 
thing  tf)  tie  used  irresponsibly,  but  a  great 
force  which  should  be  used  and  directed 
with  cool  calculation,  without  waste  and 
with  a  high  sense  of  regard  for  the  rights 
and  best  interests  of  all  concerned,  the 
men  who  invest  their  money  in  media,  the 
men  who  use  those  media  and  the  great 
public  who  put  their  faith  in  the  message.’’ 

Ten  years  of  successful  operation  w’ar- 
rant  the  belief  that  the  principles  on 
which  the  Audit  Bureau  of  Circulations 
was  established  were  sound  and  that  no 
changes  shoukl  he  made  in  the  funda¬ 
mentals  of  its  organization,  the  directors’ 
report  stated.  This  report,  which  was 
signed  by  Messrs,  ffarn.  Strong,  Shaw, 
and  Clague,  outlines  the  achievements 
since  the  last  convention,  'of  which  the 
following  is  a  summary: 

1.  Recognition  of  the  Bureau  by  the 
Ixmdon  convention  of  the  A.  A.  C.  W. 
as  a  world  source  of  information  on  cir¬ 
culation  of  periodicals. 

2.  Consideratifin  of  suggested  changes 
in  the  Bureau’s  publicity  rules  action  on 
which  was  referred  to  the  divisional 
meetings. 

3.  Incrca.se  in  the  financial  balance 
available  to  cover  membership  liability. 
The  latter  is  estimated  at  $181,597.16, 
and  the  balance  available  totals  $179,- 
985.74. 

4.  Increase  in  the  number  of  field  in¬ 
vestigations  aimed  at  elimination  of  cir¬ 
culation-padding. 

5.  Publication  of  the  .A.  B.  C.  Blue 
Book  of  periodical  publishers’  statements 
as  of  June  30,  1924,  and  approval  of  two 
similar  volumes  to  include  daily  news¬ 
paper  publishers’  statements  as  of  Sept. 
30,  1924. 

6.  Progress  in  the  enrollment  of 
foreign  language  newspapers  as  A.  B.  C. 
members. 

7.  Net  increase  of  membership  during 


the  year  of  8,  bringing  the  total  member¬ 
ship  to  1,849,  as  of  Oct.  6,  1924. 

•After  ten  years’  work,  achievement  of 
the  Bureau’s  primary  object  is  signalized 
by  the  statement  that  95  per  cent  of  the 
L'nited  States  and  Canadian  publications 
necessary  to  a  national  advertising  cam¬ 
paign,  are  members  of  the  Bureau,  and 
that  more  than  two-thirds  of  the  money 
spent  in  newsfiaper  and  perio.lical  adver¬ 
tising  is  placed  with  A.  B.  C.  members. 

“Certified  circulation  means  certified 
demand  of  the  public  for  a  type  of 
journalism  which  meets  popular  appeal,” 
the  report  continues.  “If  that  circulation 
is  secured  by  forced  methods  or  by 
metluxls  calculated  to  exercise  a  destruc¬ 
tive  influence  on  public  welfare,  a  study 
of  .A.  B.  C.  reports  and  the  study  of  a 
copy  of  the  publication  will  develop  these 
facts.  The  result  will  be  a  withdrawal 
of  advertising  support,  thereby  reducing 
the  power  for  evil  of  undesirable 
mediums. 

“It  is  in  this  respect  that  the  work  of 
the  A.  B.  C.  is.  not  confined  to  ‘figures 
and  figuring.’  If  it  were,  if  the  .A.  B.  C. 
were  a  mere  adding  machine,  then  the 
many  thousands  of  hours  collectively  de¬ 
voted  by  the  board  of  directors  each  year 
to  the  advancement  of  publishing  and 
advertising  ideals  would  be  wasted. 

“That  this  greater  service  to  publishers 
and  advertisers  is  being  recognized 
throughout  the  world  is  evidenced  by  the 
ffillowing  resolution — one  of  the  very  few 
passed  at  the  convention  of  the  Asso¬ 
ciated  .Advertising  Clubs  of  the  World, 
held  irt  London  in  July  of  this  year ; 

VVherkas,  Inquiries  have  been  made  by  sev¬ 
eral  countries  represented  in  the  Associated 
iyivertising  Clubs  of  the  World  for  informa¬ 
tion  relative  to  methods  of  circulation  verifica¬ 
tion.  and 

Whereas,  The  Audit  Bureau  of  Circulations 
of  the  l’nited  States  and  ('anada  celebrates  this 
year  the  tenth  anniversary  of  its  or^tanization 
and  of  its  remarkable  success;  an<l 

Whereas,  There  have  t>een  many  spontane- 
•  us  testimonials  in  various  meetiuKs  of  the  con 
vention  from  publishers,  advertisers  and  adver- 
tisinK  aRents  to  the  etlect  that  the  Bureau  has 
Riven  marked  assistance  not  only  in  verifyiiiR 
circulation  information,  but  in  reducing  costs 
of  advertising  service  to  publishers,  agents, 
advertisers,  and  consumers;  therefore. 

Be  It  KESf»LVED.  That  we  refer  the  inquiries 
frf>m  those  countries  which  have  not  established 
a  methofi  of  co-o|>erative  circulation  verificatifm 
to  the  Audit  Bureau  of  (’irculations  of  the 
L'nited  States  and  C'anada  with  confidence  that 
every  assistance  will  be  cordially  extended. 

“It  is  becausp  of  the  steady  progress 
tlie  bureau  has  made  that  the  board  of 
directors  advise  the  holding  fast  to  those 
principles  upon  which  the  bureau  was 
founded  and  which  have  made  the  suc¬ 
cess  of  the  past  decade  possible. 

“.As  previously  pointed  out  by  your 
board,  periodically  there  have  been  pre¬ 
sented  to  the  bureau  suggestions  for 
changes  in  the  fundamental  principles  on 
which  the  bureau  was  founded.  These 
suggestions  have  been  made  conscien¬ 
tiously  and  in  most  instances  with  only 
constructive  impulses  behind  them.  But, 
usually,  they  have  been  made  without  a 
clear  conception  of  the  danger  involverl 
in  changing  the  basic  principles  estab¬ 
lished  by  the  founders. 

“The  bureau  was  establi.shed  after  an 
experience  of  twenty  years  had  demon¬ 
strated  that  an  advertisers’  organization 
alone  could  not  reach  the  goal  of  circula¬ 
tion  verilication.  .And  it  was  acknowl¬ 
edged  by  the  aflvertising  agents  that  they 
were  not  prepared  to  undertake  the  great 
work  and  expense  involved. 

“Publishers,  on  the  other  hand,  recog¬ 
nized  that  an  organization  controlled  by 
them  could  not  command  any  greater  con- 
lidence  than  an  organization  of  bank  ex¬ 
aminers  selected  by  banks  alone. 

“The  fortuitous  solution  was  reached 
in  the  platform  of  the  A.  B.  C.,  whereby, 
while  the  advertisers  retained  control  in 
reaching  final  decisions,  the  publishers 
as  well  as  the  advertising  agents  had  a 
voice  in  these  conclusions. 

“Ten  years  of  exinrience  has  proven 
this  platform  to  be  correct.  Disturbance 
of  the  equilibrium  established  would,  in 
the  opinion  of  your  Iioard,  not  only  be 


destructive  of  the  work  accomplished,  but 
would  bring  about  a  condition  of  chaos, 
involving  irreparable  loss. 

“During  the  past  year  your  board  has 
considered  carefully  several  suggestions 
regarding  changes  in  these  fundamental 
principles.  The  result  of  these  delibera¬ 
tions  is  that  it  recommends  to  you  that 
no  change  be  made.  It  does  recommend, 
however,  that  we  revert  to  a  policy  which 
in  the  earlier  history  of  the  bureau  was 
established,  but  discontinued  through  ap¬ 
parent  lack  of  interest.  To  that  end  the 
following  resolution  was  passed  at  the 
September  meeting  of  the  board : 

Resolved,  That  the  Managing  Director  be 
requested  to  suggest  to  each  division  of  the 
Bureau  the  election  by  the  division  of  a  divi¬ 
sional  committee  of  five  each,  whose  duty  it 
shall  be  to  bring  l)efore  the  Ibjard,  either  in 
writing  or  in  i>ers(tn,  any  suggestions  which 
they  may  consifler  desirable  for  the  welfare  of 
their  division  or  any  member  thereof;  such  di- 
visional  committies  to  he  elected  for  a  i»eriod 
of  one  year. 

“Another  matter  which  has  been  care¬ 
fully  considered  by  your  board  is  the 
question  of  the  .so-called  ‘liberalization  of 
the  publicity  rules.’  In  the  early  years 
of  the  bureau  a  great  deal  of  thought 
was  given  to  this  subject  and  it  was  the 
consensus  of  opinion  at  that  time  that  no 
publicity  of  the  bureau’s  figures  and  find¬ 
ings  be  allowed  except  the  full  reports 
(both  publisher’s  statements  and  auditor’s 
reports)  on  the  theory  that  only  through 
a  study  of  all  the  facts  as  shown  in  these 
reports  could  an  intelligent  analysis  of 
the  merits  of  each  publication  lie  made. 

“Illustrations  were  given  at  an  annual 
meeting  of  the  Bureau,  showing  how  ex¬ 
cerpts  from  the  Bureau’s  reiKirts  could  be 
distorted  to  the  advantage  of  competitors, 
resulting  in  serious  damage  to  publica¬ 
tions  when  the  name  and  authority  of  the 
Bureau  was  used. 

“.At  this  convention  the  rules  were  ‘lib¬ 
eralized’  to  the  extent  of  allowing  the  use 
by  a  publisher  of  ‘total  net  paid’  figures 
on  his  own  publication  only  and  permit¬ 
ting  the  use  of  a  condensed  form  which  it 
was  thought  woukl  pre.serve  the  intent  of 
the  original  rulings. 

“Durin.g  the  past  two  years  there  have 
been  recommendations  that  the  publicity 
rules  be  further  modified.  These  have 
been  passed  on  to  the  divisional  meetings 
of  this  convention  and  final  decision  for 
recommendation  to  the  hoard  of  directors 
will  be  reached  by  you  at  this  meeting. 

“Vour  board  presents  herewith  the  re¬ 
port  of  .Arthur  Young  &  Co.,  showing  a 
continued  satisfactory  increase  in  the  bal¬ 
ance  available  to  cfiver  membership  lia¬ 
bility. 

“The  obligation  to  membership  as  estab- 
lisherl  by  the  auditors  as  of  .Aug.  31,  is 
$181,597.16.  The  balance  available  to 
rover  this  liability  as  shown  in  the  report 
is  $179,985.74. 

“The  increase  of  liability  to  members- 
is  due  (paradoxical  as  it  may  seem)  to 
iiKrease  in  membership.  .Almost  all  pub¬ 
lications  of  large  circulation,  necessary 
for  use  by  national  advertisers,  are  now 
members  of  the  Bureau.  Further  addi¬ 
tions  to  membership  must  come  from  pub¬ 
lications  of  small  circulation,  the  dues 
from  which  will  not  cover  the  Cfist  of 
service  rendered.  There  must  also  be 
taken  into  consideration  the  increased 
cost  of  auditing  due  to  inci  easing  de- 
mamis  for  ‘outside  investigatio  is.’  These 
‘outside  investigations,’  not  nly  on  the 
part  of  our  regular  auditors  tit  through 
the  service  of  special  inve.  ugators.  arc 
becoming  more  and  mfirc  in  demand. 

“.As  has  Iieen  stated  heretofore,  the 
forced  ‘eating’  of  pajK-rs  or  periodicals  by 
vendors  of  tiuhlications  has  Ix-en  one  of 
the  great  difficulties  encountered  in  the 
determination  of  ‘net  paid  circulation.’ 
The  mere  payment  of  money  to  a  puh- 
lisher  for  Cf'pies  receive<l  by  a  dealer  does 
not  always  insure  reader  reception  of  the 
.'idvertiser’s  message.  While  there  ran  be 
no  objection  to  legitimate  high-pressure 
sales  methfids,  there  must  be  a  safeguard 
against  such  abuses  as  improper  bonuses 
for  increased  orders,  expense  accounts 
sufficiently  large  to  cover  unsold  copies, 
threats  of  withdrawal  fif  an  agency  if 
padded  orders  are  not  given,  and  a  hun¬ 
dred  other  devices  which  result  in  unsold 
copies  finding  their  resting-place  in  the 
junk  dealer’s  warehouse.  These  devices 
must  be  guarded  against  in  order  not  only 
to  determine  for  the  advertiser  ‘net  paiel 


circulation,’  but  also  to  protect  the  pub¬ 
lisher  who  is  building  his  property  on  an 
honest  and  firm  foundation. 

“One  of  the  most  notable  achievements 
of  the  Bureau  in  the  past  year  has  iiecn 
the  publication  of  the  Blue  Book  oi  .A. 

B.  ('.  Statements. 

“For  many  months  a  committee  of  your 
board  has  had  under  advisement  the  solu¬ 
tion  of  the  problem:  ‘How  can  we  make 
the  service  of  the  .A.  B.  C.  more  valuable 
to  advertisers  and  advertising  agents,  and,  : 
therefore,  more  valuable  to  the  publisher 
members  of  the  Bureau?’  A  beginning 
of  the  answer  to  this  problem  has  been  j 
the  issuance  of  what  is  known  as  the  I 
’.A.  B.  C.  Blue  Book.’ 

“The  ‘A.  B.  C.  Blue  Book’  was  begun 
as  an  experiment  by  the  publication  of  a 
bound  volume  of  all  periiKlical  publisher’s 
.statements  for  the  period  ending  June  30, 
1924.  This  volume  was  furnished  free  to 
all  advertiser  and  advertising  agent  mem¬ 
bers  of  the  Bureau.  Its  enthusiastic  re¬ 
ception  by  advertisers  and  advertising 
agents  was  expressed  in  the  hundreds  of 
letters  received  by  the  Bureau. 

‘‘.As  a  result  of  this  enthusiastic  recep¬ 
tion,  your  board  has  decided  that  this 
shall  become  a  permanent  part  of  the 
service  of  the  Bureau,  and  two  volumes 
of  newspaper  publisher’s  statements  will 
be  issued  for  the  period  ending  September 
30.  1924.  Hereafter  on  every  space  buy¬ 
er’s  desk  there  will  be  available  for  ready 
reference  three  bound  volumes  giving  all 
the  current  information  concerning  circu¬ 
lation  covering  every  important  newspaper 
and  periodical  in  tlie  United  States  and 
Canada. 

“While  this  added  service  will  neces-  ■ 
sarily  mean  increaserl  cost,  it  is  believed 
that  this  added  cost  can  be  absorbed  with¬ 
out  increased  dues  to  any  member  of  the 
Bureau. 

“Steady  progress  has  been  made  in  the 
movement  to  secure  a  larger  representa¬ 
tion  of  the  foreign  language  press  in  the  i 
.A.  B.  C.  There  is  now  a  substantial 
nucleus  of  such  publications,  who  are  i 
either  members  or  applicants  for  member¬ 
ship.  This  nucleus,  however,  is  very 
small  in  comparison  with  the  total  num¬ 
ber  of  publications  printed  in  foreign  Ian-  ■ 
guages,  and  it  is  the  hope  of  the  Bureau 
that  during  the  coming  year  there  will  be 
substantial  additions  to  this  branch  of  the  ! 
Bureau’s  membership.  i 

“There  are  about  1.2(K)  forei^i  language 
publications  printed  in  the  United  States,  ■ 
in  about  40  different  languages.  It  has 
licen  asserted  by  an  authority  in  this  field 
that  a  real  service  would  he  rendered,  not  j 
only  to  the  publishers  of  foreigpi  language 
papers  and  to  advertisers  and  advertising 
agents,  but  also  to  the  American  people.  [ 
if  the  light  of  circulation  truth  extended  : 
to  this  branch  of  journalism,  thereby  , 
mt.king  possible  the  success  of  worthwhile  * 
publications  printed  in  foreign  languages,  j 
which  would  inevitably  result  in  the 
spreading  of  true  .American  principles 
among  our  people  of  foreign  birth. 

“During  the  year  the  Bureau  has  added 
to  its  memlier.ship  108  advertisers,  adver¬ 
tising  agents  and  publishers.  As  against 
this  there  were  cancelled  13  memlK-rsliips 
of  publications  of  free  distribution;  L 
publications  were  discontinued ;  19  pub¬ 
lications  were  consolidated  aiul  two  ad¬ 
vertising  agencies  were  consolidaterl :  14 
luiblications  were  dropped  from  niemlicr- 
ship ;  there  were  37  resignations,  20  ot 
which  were  local  advertisers. 

“The  net  result  shows  a  total  member¬ 
ship  an<l  applicants  for  membership  in  the  ; 
Bureau  as  of  f)ctober  6,  1924,  of  1,849 

“We  have  released  during  the  12  | 
months  which  this  report  covers  1,39. 
audits,  or  an  average  of  116  audits  per 
month,  compared  with  an  average  of  11" 
audits  per  month  for  the  previous  1--  b 
month  pericKl.”  C 


Columbus  Making  Houston  Plans 

The  Columbus,  f)..  Advertising  <  hih 
with  a  view  of  developing  the  cominercia 
prestige  of  the  Buckeye  State’s  capita 
city  in  southern  cities,  is  planning  a  speem 
train  load  of  business  men  to  attend  the 
annual  convention  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World,  in  Houston. 
Tex.,  in  May,  1925. 
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INLAND  FATHERS  REaONAL  PRESS  COUNCIL 

October  Meeting  at  Chicago  Approves  Call  to  Southern,  New  Elngland  and  Others  for  Joint  Spring 
Convention  at  West  Baden  Springs,  Ind. — Gov.  Lowden  a  Luncheon  Speaker 


^HICAGO,  Oct.  15. — A  program  for 
federation  of  all  regional  press  asso¬ 
ciations  in  the  United  States  and  Canada 
was  formulated  at  tlie  October  meeting 
of  tlie  Inland  Daily  Press  As.sociation,  at 
the  .Morrison  Hotel  here,  which  in  large 
attendance  and  intense  interest  was  the 
most  successful  gathering  in  the  history 
of  this  old  organization. 

Social  activities  included  golf  and 
entertainment  at  Olympia  Fields  as  the 
guests  of  Robert  B.  Harhison,  Western 
sales  manager  of  the  International  Paper 
Company ;  inspection  of  the  new  Chicago 
Tribune  tower  and  plant  as  guests  of 
Col.  R.  R.  McCormick  and  Capt.  J.  M. 
Patterson  and  the  Tribune’s  executive 
personnel;  and  a  visit  to  the  Adelphia 
Theatre  on  Wednesday  night  as  guests  of 
S.  K.  Thomaseui,  president  of  the  /\.  N. 
p.  .\..  and  other  Chicago  publishers. 

Addresses  of  public  interest  were  de¬ 
livered  by  P'rank  O.  Lowden,  former 
governor  of  Illinois,  on  the  farm  problem, 
a)i<l  by  Col.  Arthur  Johnson  of  the  War 
DeiKtrtment  on  plans  adopted  by  Congress 
for  national  preparedness,  now  embodied 
in  the  National  Defense  Act. 

Cov.  Lowden  spoke  at  the  joint 
luncheon  of  the  Advertising  Council  of 
the  Chicago  Association  of  Commerce 
ami  the  Inland  Daily  Press  .\ss(Kiation 
in  the  presence  of  400  people.  Homer  J. 
Buckley  and  George  D.  Lindsay  presided 
as  joint  chairmen. 

Col.  McCormack,  introducing  Gov. 
Lowden,  referred  to  him  as  .America’s 
greatest  war  governor,  the  man  who  had 
the  courage  at  a  most  critical  time  to 
suppress  a  paritist  meeting  engineered  by 
tierman  secret  operatives;  the  man  who 
organized  the  state  government  so  that 
it  functioned  in  larger  measure  for  the 
public  interest. 

Gov.  Lowden  told  of  the  problems  c<*n- 
fronting  the  farmers,  of  his  own  ^  ex¬ 
perience  in  trying  U)  market  his  farm 
prcKlucts,  and  said  that  the  cmly  way  out 
for  the  farmer  is  to  organize  as  other 
great  comr”-  xial  and  industrial  organiza¬ 
tions  have.  He  was  ">ad  to  lind  the 
newspaper  people  with  open  minds  on 
this  all-important  subject,  and  he  urged 
the  newspaper  erlitors  to  give  sympa¬ 
thetic  consideration  to  tlie  farmers’ 
efforts  to  better  conditions  and  to  use 
devices  that  have  made  pyssible  efficiency 
and  economy  of  operation  and  just  and 
reasonable  prolits  in  the  iron  and  steel 
business  as  well  as  others.  He  pointed 
out  that  the  business  structure  is  so  com¬ 
plex  and  so  interwoven  that  if  one  factor 
suffers  stMiner  or  later  all  suffer. 

Col.  Johnson  told  of  the  genius  of 
former  Secretary  Klihu  Rcnit  in  making 
available  to  Congress  the  world-wide  re¬ 
searches  of  the  late  C'ol.  Lepton,  who  had 
studied  the  military  structures  of  all 
nations.  The  princiiwl  difficulty  the  jxist 
hundred  years  in  the  arloption  of  proper 
defense  measures  has  Ihxii  the  old  bogy 
of  “States’  rights.’’  The  present  national 
defense  act  provitles  immediate  mobiliza¬ 
tion  of  man  and  industrial  jiower  of  the 
nation,  so  that  57  army  divisions  com¬ 
prising  a  million  men.  with  other  millions 
in  su])i)orting  units,  would  be  (piickly 
available. 

The  Inland  meeting  opened  Tuesday 
morning  with  L50  present,  (ieorge  1). 
Lindsay.  Marion  Chronicle,  president, 
and  W'il  \'.  TufTord,  secretary,  conducted 
the  meeting.  Stuart  H.  Perry,  .  Itlrian 
(Mich.)  Telegram,  and  a  director  of  the 
.\ssociated  Press,  read  an  able  paper  on 
contempt  of  court  abuses,  which  is  given 
length  the  next  jxige.  (ieorge  H. 
Purcell.  I'ineennes  (Ind.)  Sun,  dis- 
;  ^ssed  “F'irst  New.sp:iiXTS  in  Inland 
Mates.”  His  research  disclosed  the 
lollowing  pioneer  newspai)ers  in  States 
of  the  original  Thirteen : 

Kentucky — Kentucky  Gazette,  pub- 
hshed  by  John  Bradford  at  Lexington, 
April  11.  1787. 

Ohio— 7'lie  Centinel  of  the  Northivest 


(Hy  TcIcKrafli  to  Kditor  \  PeBi.isiiEK) 


Territory  .published  by  William  Maxwell 
at  Cincinnati,  Nov.  b,  17‘f3. 

Indiana — Indiana  Gacette,  publisht'd  by 
Klihu  Stout  at  N’incennes,  July  51,  1804. 

Missouri — Missouri  Gacetle,  puhlished 
bv  Joseph  Charles  at  St.  Louis,  July  12, 
1808. 

Michigan — A  paper  the  name  of  which 
was  not  given,  puhlished  by  James  Miller 
at  Detroit,  .Aug.  31,  180*). 

Illinois — Illinois  Herald,  first  pub¬ 
lished  by  Matthew  Duncan  at  Kaskaskia, 
between  July  24  and  Sept.  6.  1814. 


town  lot  at  Lexingttni.  The  materials 
were  trans-i>)rte<l  from  Philadelphia  by 
flatlx>at.  The  first  number  complained 
that  a  part  of  the  type  had  been  pied  in 
being  carried  from  what  is  now  Mary¬ 
ville. 

Mr.  Purcell  recounted  numerous  charac¬ 
teristics  of  the  early  Central  West 
journals.  The  papers  were  usually  of 
four  pages,  with  three  or  four  columns 
to  a  page.  The  subscription  rates  ot 
many  were  about  $2  a  year  and  most 
subscriptions  were  obtained  by  solicita- 


SONGS  OF  THE  CRAFT 

(Written  e.rchishTly  for  Khitor  &  1‘eiii.isiiER) 

By  Henry  Edward  Warner 
ENVY. 

I  wish  I  had  written  that  story!  .  .  . 

Somehow,  when  I  read  it  I  stood 
.At  the  place  where  it  happened  and  saw  the  whole  thing!  . 

By  golly,  that  story  was  good! 

They  tell  me  a  rub  with  a  nose  for  the  news 
And  nothing  much  else  worth  a  darn 
Just  happened  to  be  there,  and  grabbed  it  off  hot!  .  .  . 

1  wish  I  had  written  that  yarn! 

He  was  only  a  cub.  but  he  had  it  — 

That  inborn,  intangible  sense 
That  could  swing  you  right  into  the  thing  that  he  saw — 
.And  the  story  it  made  was  immense! 

It  wasn't  his  style--he  can't  write  worth  a  whoop! — 

His  spelling's  a  scream,  but  at  that 
I  wish  I  had  written  the  story  he  wrote 

When  he  caught  it  red-hot  off  the  bat! 

Fine  phrases  and  words  without  meaning 
Set  down  with  an  erudite  pen  .  .  . 

They  could  never  have  handled  a  story  like  that. 

For  it  ha<l  to  be  written  for  men! 

That  yam  had  a  grip  leaping  straight  from  the  heart. 

That  caught  you  and  hugged  you  so  tight 
You  just  held  your  breath  while  the  Cub  wrote  it  down 
As  never  a  master  could  write! 

I  wish  I  had  written  that  story!  .  .  . 

The  Cub?  .  .  .  Oh.  I  guess  he'll  hang  on 
Till  he  gets  the  swelled  head  and  attacks  for  a  raise; 

Then  another  fresh  Cub  will  be  gone! 

But  whether  he  sticks  it.  or  whether  he  goea 
W’ith  his  dream  of  Success  to  the  shelf. 

He  has  written  one  story  that  made  'em  sit  up, 

.And  I  wish  I  had  done  it  myself! 


Wi.sconsin — Green  Hay  Intelligeneer, 
published  by  John  \'.  Suydams  and  .Albert 
(i.  Kllis,  (ireeii  Bay.  Dec.  11.  1833. 

Iiiwa — Ihihuque  Lead  Mines,  published 
by  John  King  at  Dubiapie.  May  11.  18.V). 

Minne.sota — The  Minnesota  Pioneer, 
published  bv  James  M.  (i<M(dbue  at  St. 
Paul.  April' 28.  184'). 

Nebraska — Sebraska  Palladium,  jnib- 
lisbed  by  one  Reed.  July  15,  1854. 

Kansas— A' ll’eekly  Herald,  pub- 
lisbe<l  at  Leavenworth.  Sept.  10.  18.54. 

South  Dakota — Dakota  Democrat,  jmb- 
lisluxl  bv  Samuel  J.  .Albright  at  Sioux 
balls.  July  2.  18.5'). 

North  Dakota — Hismark  '/'ri/iioii-,  pub¬ 
lished  by  Col.  Clement  .A.  Lotinsbury,  at 
Bismarck.  July  t>,  1873. 

The  Scioto  Gacette,  CTullicotbe.  Ohio, 
which  gives  the  <Iate  of  its  foundings  as 
■April  25.  18(X).  is  the  oldest  jwikt  west 
of  the  .Alleghenies  in  jsiint  of  continuous 
publication,  Mr.  Purcell  saitl.  The  first 
<laily  newsiKHKT  north  of  St.  Duiis  an<l 
West  of  the  Mississii>i)i  was  the  Miner's 
fix  Tress,  which  apix'aretl  at  Dubiupie  in 
1851. 

Mr.  Purcell  told  of  the  difficulties  of 
producing  the  -first  uewsixuK'r  published 
West  of  the  .Alleghenies.  John  Bradford, 
a  A’irginia  planter,  was  induced  to  launch 
the  Kentucky  (iazette  by  the  gift  of  a 


tion  by  friends  of  the  editor.  The  first 
numlxT  of  the  KentiK'ky  (iazette  an¬ 
nounced  that  it  would  print  ".■Advertise¬ 
ments  of  .Alodern  Length”  at  3  shillings. 

Dr.  \A'.  (i.  Bleyer  discussed  “The  Im¬ 
portance  of  Maintaining  Higher  Editorial 
Standards.”  Excerpts  from  his  address 
ai;ix-ar  on  Page  8. 

.Airs.  E.  O.  Stisong,  Greenville  (Tenii.) 
Demoerat-Sun,  gave  a  woman’s  ex- 
IXTience  as  a  newspaix-r  publisher. 
Susong  fell  heir  to  a  weekly  newspaix-r 
with  'XH)  ciretdation  iniblished  in  a  cellar, 
and  $3,000  in  debt.  AA’ithin  one  year  she 
Ixiught  out  one  of  her  rivaU  for  $5,000 
on  credit.  .At  times  she  set  the  pajH-r 
by  hand  though  she  ha<l  no  previous  ex¬ 
perience.  She  printed,  wrap|X'<l.  and  ad¬ 
dressed  wrapjx'rs,  wrote  advertising  and 
collected  hills.  Then  she  learned  of  the 
Linotype  machine.  Next  she  bought  out 
the  oidy  tlaily  in  (ireniville,  ixiying  for 
it  $l<i..500,  also  on  credit.  Now  she  is  in 
her  own  building  with  three  LinotyiX’' 
and  printing  the  oidy  jKiix-r  in  the 
county.  She  is  nearly  out  of  debt  now, 
with  a.  circulation  of  forty-two  hundre<l. 

Jes.se  E.  Matteson.  Chicago,  member 
of  the  .American  .-Association  of  .-Advertis¬ 
ing  .-Agencies  said  three  per  cent  profit  on 
the  turnover  represented  the  experience 
of  members  of  that  organization.  Foreign 


advertising  represented  alxiut  25  jx-r  cent 
of  total  newsiwper  volume.  The  present 
differential  between  local  and  foreign 
rates  made  it  difficult  for  agent  to  use  the 
newsiKiixT  he  said.  This  jK)licy  seemed 
to  him  like  “Soaking  the  Stranger.”  The 
feeling  between  newspaper  and  agencies 
is  more  friendly  at  present  than  ever 
before  but  there  are  stdl  many  {H)ints  of 
disagreement  that  should  be  thought  out. 

Jason  Rogers  in  an  executive  si-ssion. 
di.scussed  “How  to  Double  Volume 
National  .-Advertising  in  Newsjxipers.” 

Rogers’  program  covered  live  ix)ints: 

b'lHST,  eliminate  all  free  publicity. 

Skconu,  <1o  away  with  all  preferential 
lK)sitions  to  favorites. 

1  niHii,  encourage  small  card  adver¬ 
tisers  as  (Ux‘s  the  Phihulelphia  HuHetin, 
giving  such  advertisers  positions  on  pitges 
two.  three,  four  and  five. 

l•‘ol•RTH,  eliminate  <lifferential  lH;tween 
lixral  and  national  rates. 

b'lVK,  draw  lines  more  clo.sely  between 
agents  who  serve  magazines  and  other 
media  and  those  who  actually  promote 
the  cause  of  the  newsp;iper. 

.Arnohl  E.  (iuesmer,  Minnea|xilis  at¬ 
torney,  reiK>rted  for  the  I'ederal  tax  com¬ 
mittee.  He  t<dd  of  one  member  of  the 
itdand  who  had  received  more  than 
$4(),()0()  he  had  overjKiid  the  government 
and  cited  the  ca.se  of  another  news^wper 
which  fought  the  government’s  demand 
for  $.5(),(KH)  additional  taxes  and  received 
back  nearly  $1()().(KK)  it  had  overpjiid. 
He  SIX  ike  of  present  procedure  in  the 
Treasury  Department  and  ob.served  that 
many  newsp:ipers  could  no  doubt  receive 
refunds  on  the  years  l')17  to  l')21  in¬ 
clusive.  It  is  .stated  that  government 
now  ix-rmits  setting  up  circulation  cost 
structure,  something  that  was  denied  in 
the  early  days  of  excess  profits. 

E.  I’.  .A<ller,  Davenport  Times  re- 
fxirted  on  newsprint,  saying  that  present 
situatitin  is  comfortable,  with  <lomestic 
prices  determined  months  ahead  of  the 
contract  period.  January  1  domestic 
newsprint  is  selling  at  $70  per  ton  and 
foreign  newsprint  at  $<)8  per  ton.  Prices 
^y  go  lower,  he  said.  In  the  near 
future  publishers  will  be  obliged  to  make 
effort  to  e(|ualize  freight  rates.  .Alanu- 
facturers  are  now  striving  to  have 
Congress  enact  a  tariff  on  overseas  paper. 

h'rank  T.  Carroll,  Indianapolis  Xnvs, 
t<ikl  of  work  newspaper  department  is 
<loiug  with  kxral  dealers  aixl  jobbers. 

J<x‘  Carmichael,  Des  Moines,  dis- 
cusswl  “Public  Utilities  and  the  Press.” 

Basile  Smith,  PhiL'uIelphia  classifx'd 
exix-rt,  read  a  very  informative  paper  on 
“Standardized  Classified  Advertising.” 

!•-.  H.  Harris,  Richmond  PatUuHum, 
reixirted  for  the  cost  finding  committee 
urging  more  uniform  records  and  a 
greater  degree  of  co-operation.  He  was 
supixirted  by  .-A.  L.  Miller,  Battle  Creek. 

Secretary  Tuffonl  reported  that  the 
.Assix'iation  is  in  strong  financial  position, 
with  241  members. 

The  annual  meeting  for  election  of 
officers  will  he  held  at  the  Morrison 
Hotel,  (Tiicago,  in  Fehruary,  and  the 
spring  meeting  will  be  held  in  .Alay  or 
June  at  AAxst  Baden  Springs  Hotel,  Ind. 

President  Linilsay  plans  that  the  State 
vice-presidents  are  to  organize  the  Daily 
Press  of  their  respective  states  with  a 
view  of  cixirdinating  the  newspapers  of 
iheir  states  as  subsidiaries  of  the  Inland 
Daily  Press  .Assinriation. 

Next  spring  at  the  meeting  in  \A'’est 
Baden  Springs,  there  will  be  organized  a 
"h'ederated  Council  of  all  Regional 
Press  .-Associations.”  This  meeting  will 
be  ivirticipated  in  by  the  Southern,  'New 
England,  and  other  Associations.  The 
object  is  to  form  an  agency  through 
which  the  daily  newspapers  of  the  nation 
can  find  expression  and  function  as  an 
influence  in  moulding  an<l  shaping 
national  sentiment  in  matters  making  for 
stability  of  government  and  the  well¬ 
being  of  American  people. 


( 


Editor  &  Publisher  for  October  18,  1924 


UPHOLDS  CONTEMPT  OF  COURT  SYSTEM 

Michigan  Publishers’  Remarkable  Address  Defines  Status  of  Press — Cites  Magee  Case  as  Exceptional — 
Stuart  H.  Perry  Says  Existing  Laws  Safeguard  Society  2und  Press 


CTUAKT  H.  PERKY,  editor  and  pub-  that  critcism  after  the  case  is  ended  is  particular  state.  If  his  state  happens  to  process,  he  is  informed  of  the  allegations 
lisher  of  The  Adrian  Daily  Tele-  not  an  act  of  contempt,  however  mali-  be  one  of  the  half  dozen  adhering  to  the  against  him  and  the  affidavits  in  support 

old  common  law  rule,  he  still  may  freely  of  them,  a  day  of  hearing  is  set  giving 


Hrain.  Adrian,  Mich.,  dealt  in  a  re-  ciou.s  it  may  he 


markable  and  ex-  '  Kven  in  jurisdictions  where  the  old  criticise  the  court’s  reasoning  and  the  him  reasonable  opportunity  to  prepare  his 
haustive  manner  common  law  rule  still  holds,  and  where  soundness  or  justice  of  its  decision,  as  defen.se,  the  case  is  heard,  and  if  he  is 

with  the  vital  cr.ticism  after  a  case  is  ended  may  be  long  as  he  does  not  impugn  its  motives;  found  to  be  in  contempt  he  is  sentenced 

subject  of  “con-  punishable,  not  all  criticism  is  contempt,  but  he  will  be  in  contempt  if  he  charges  to  a  bite  or  imprisonment 
tempt  of  court,”  1  he  line  is  drawn  plainly  between  fair  the  court  with  delilx-rate  unfairness,  cor-  "The  fact  that  the  case 

in  an  address  be-  comment  and  allegations  of  judicial  mis-  ruption,  or  other  official  misconduct.  In  ,,nt  a  jury  is  the  ground  o1 


fore  the  Inland  conduct. 


The  line  is  drawn  plainly  between  fair  the  court  with  delilxrate  unfairness,  cor- 
comment  and  allegations  of  judicial  mis-  ruption,  or  other  official  misconduct.  In 


Daily  Press  .As¬ 
sociation  at  Chi¬ 
cago  this  week. 

He  sjMikc  of 
popidar  criticism 
of  the  Cfnirts,  and 
the  causes  of  un¬ 
rest.  and  said : 

“My  subject  is 


the  a)urt  with  dehlx-rate  untairness,  cor-  "The  fact  that  the  case  is  heard  with- 
ruption,  or  other  official  misconduct.  In  ,,nt  a  jury  the  ground  of  much  criticism 
the  rest  of  the  states,  and  in  dealing  with  of  courts  in  contempt  cases,  but  this  pro- 


"The  general  theory  of  the  law  of  con-  the  federal  courts,  he  may  go  to  any  cedure  is  consistent  with  the  nature  of 


tempt  is  so  clear  and  logical,  and  it  has  ’ength  after  the  case  is  ended,  not  being  jhg  offense. 
beiMi  so  uniformly  and  consistently  ap-  answerable  in  contempt  proceedings  even  of  a  jury  t 


])lied  by  the  courts,  tliat  the  publisher  if  his  comments  are  false  and  malicious, 
ordinarily  should  have  no  difficulty  in  hut  only  to  the  judge  personally  in  a  libel 
keeping  within  the  law.  In  all  juris-  proceeding. 


the  causes  of  un-  dict.ons  he  may.  during  the  pendency  of  "Contempts  are  punished  summarily 
rest,  and  said:  a  case,  publish  a  fair  and  truthful  account  without  a  trial  by  jury.  This  term 

“My  subject  is  of  the  proceedings.  In  all  jurisdictions  ‘summarily’  is  often  misunderstood.  It 

.St'  art  n.  Perry  or  during  the  pen.'lency  of  a  case  he  must  does  not  mean  that  the  defendant  is 

demerits  in  gen-  refrain  from  publishing  other  matter,  punished  immediately  and  without  hear- 

eral  of  our  laws,  procedure,  courts,  judges  whether  news  or  comment,  of  a  character  ing.  That  may  be  done  in  cases  of  con- 

and  lawyers;  it  is  the  law  of  contempt  as  calculated  to  prejudice  the  rights  of  tempt  committerl  in  the  judge’s  presence, 

applied  to  newspafx'rs — what  the  law  is,  either  side,  to  discredit  the  court,  or  to  but  in  all  cases  of  so-called  indirect  con- 

whether  it  is  on  the  whole  clearly  defined  influence  its  decisions.  tempt  (which  include  all  newspaper  con- 


igth  after  the  case  is  ended,  not  being  the  offense.  *  ♦  ♦  The  only  purposes 

swerable  in  contempt  proceedings  even  ^f  a  jury  trial  would  be  either  to  estab- 
his  comments  are  false  and  malicious,  Hsh  the  facts  or  to  determine  their  legal 
t  only  to  the  judge  personally  in  a  libel  effect.  There  can  never  be  any  serious 
oceeding.  question  of  fact  in  the  case  of  a  news- 

“Contempts  are  punished  summarily  paper  contempt,  because  the  fact  of  the 


and  consistently  applierl,  and  whether  it  to  how  treely  he  may  criticise  the 

ought  to  be  changed.  court  after  the  case  is  ended,  he  must 

"That  the  power  to  punish  for  con-  ascertain  what  the  law  is  in  his  own 

tempt  is  inherent  in  the  courts  them¬ 
selves  is  elementary  law.  A  similar  in¬ 
herent  power  to  punish  for  contempt  re-  BLEYER  SAYS  JOl 

sides  in  C  ongress  and  the  state  legis-  A  Ml'yn 

latures.  Courts  cannot  deprive  the  legis- 

lative  branch  of  that  right,  and  various  _ 

supretix  courts,  including  that  of  my  own 

state,  have  held  that  the  legislature  can-  T-'  adtlress  which  commanded  the 
not  curtail  the  jurisdiction  of  the  courts  strict  attention  of  the  Inland  Daily 
in  contempt  cases.  The  obvious  purp<jse  Kress  .Association,  William  (irosveiior 

of  this  fundamental  rule  of  law  is  to  Uleyer,  director  of  the  course  of  journal- 


influence  its  decisions.  tempt  (which  include  all  newspaper  con- 

“.As  to  how  freely  he  may  criticise  the  tempts)  he  has  his  day  in  court.  The 
court  after  the  case  is  ended,  he  must  defendant  is  brought  in  on  a  rule  to 


show  cause,  an  attachment  or  similar 


BLEYER  SAYS  JOURNAUSM  IS  ONLY 
UNORGANIZED  PROFESSION 

T.V  an  adflress  which  commanded  the  the  weaknesses  of  present-day  journalism 
strict  attention  of  the  Inland  Dailv  and  are  suggesting  remedies. 


“In  the  September  issue  of  the  Century 
Miifiasine  a  journalist  who  has  had  ex¬ 


enable  courts  and  legislatures  to  perform  i^"*^  at  the  Lniversity  of  Wisconsin,  de-  perience„on  both  the  news  and  business 
their  constitutional  functions  and  to  pre-  cUareil  that  newspaper  wairk  today  merits  sides  of  journalism  discusses  the  (tues- 
vent  ’’idividuals  from  coercing  them  in  recognition  as  a  profession,  deplored  low  Jam.  ‘C  an  Journalism  be  a  Profession.'*’ 


any  irregular  manner,  or  from  bringing 
them  into  public  contempt. 

“This  has  always  been  self-evident  as 
regards  ordinary  disorder,  threats,  or  at¬ 
tempted  corruption.  The  application  of  the 
rule  to  publications  in  newspapers  was  a 
later  development,  though  the  rule  in  that 
respect  alsf)  has  long  Ixen  clearly  estab- 
lisherl.  .-As  stated  succinctly  by  a  late 
text  writer : 

*Thc  rule  is  now  firmly  settled  that  it  is  con¬ 
tempt  to  is•^ue  publications  which  arc  calcu¬ 
lated  to  prejudice  or  prevent  fair  and  impar¬ 
tial  action  in  a  cause  of  julicial  investij^ation 
'then  f>endinK.  including  those  which  seek  t(» 
inriuence  judicial  action  by  threJits  or  other 
form-s  of  intimidatii  n,  which  reflect  on  the  court, 
counsel,  parties  or  witnesst^,  respectinj?  the 
cau*»e,  or  which  tend  to  corrupt  or  embarrass 
.the  due  administratimi  of  justice.* 

1.^  forpiis  Juris  34. 

“The  intent  of  the  writer  or  publishet 
is  immaterial,  and  the  truth  or  falsity  of 
his  .vtatements  is  alsr»  immaterial,  if  they 
a'~*'.ially  are  calculated  to  influence  the 
decision  anel  thereby  tend  to  interfere 
with  the  due  administratiem  •f)f  justice. 
The  people,  through  their  constitutions 
and  laws,  intend  that  cases  should  be 
heard  atul  determined  by  the  judges  and 
juries  in  a  certain  regular  manner,  on 
the  testimony  r)f  witnesses  and  the  argu¬ 
ments  of  counsel,  and  any  extraneous  as¬ 
sistance,  however  well  meant,  becomes  an 
abuse  and  f)ffens«'  if  it  is  active  enough 
to  exert  an  influence  on  the  proceeding. 


sa'aries  for  reporters  as  a  discouragement 
to  talent  and  called  for  a  greater  feeling 


This  may  seem  strange. 

"Is  journalism  today  a  business,  a  trade, 
ir  a  profession,  or  is  it  a  ‘game’,  as  some 


publication  is  conspicuously  evident  and 
the  individuals  concerned  are  easily 
identified.  If  a  jury  trial  were  granted  , 
therefore,  the  only  purpose  would  be  to  ^ 
allow  the  jury  to  i»ss  on  the  question  , 
of  whether  the  publication  tended  to  im-  ‘ 
pair  the  administration  of  justice.  In 
some  cases  the  jury’s  verdict  might  be 
fair  and  wise,  but  in  other  cases  it  would 
be  a  travesty.  ♦  ♦  * 

“Contempt  is  not  an  offense  against  the 
judge,  but  against  the  court  as  an  in¬ 
stitution,  and  against  the  people  who 
created  that  institution.  *  *  *  In  some 
cases,  no  doubt,  judges  have  been  over- 
zealous  in  protecting  the  dignity  of  their 
courts;  but  if  that  be  an  evil,  tlx-ir  in-  , 
ability  to  do  so  would  be  a  vastly  greater 
evil  In  the  former  case  only  an  oc¬ 
casional  individual  suffers;  in  the  latter! 
the  injury  would  be  to  the  public  and  | 
to  the  framework  of  our  social  fabric.  I 
“There  is  an  impression  that  the  party  I 
adjudged  guilty  of  contempt  has  no  re-  | 
course  but  to  accept  his  punishment.  The  I 
number  of  cases  that  have  found  their  [ 
way  to  appellate  courts  negatives  that  as-  f 


call  it?  Some  newspaper  men  still  seem  to  sumption.  It  is  true  that  under  the  rom- 
regard  their  calling  as  a  trade.  The  dis-  contempt  proceedings  were  not 


tinguished  business  manager  of  a  New 
A'ork  newspaper,  himself  the  author  of 
several  Ixioks  on  .American  biography  and 
literature,  published  a  book  a  few  years 
ago  entitled  “Training  for  the  News¬ 
paper  Trade.”  Newspaper  men  in  several 
large  cities  have  organized  themselves 


reviewable,  but  at  present  there  are  few, 
if  any,  jurisdictions  in  which  provisions 
for  reivew  are  not  found.  Such  proceed¬ 
ings  raise  only  questions  of  law.  In  con¬ 
tempt  cases — certainly  in  cases  of  news¬ 
paper  contempt — the  defendant’s  rights 
are  substantially  protected.  *  *  *  If 


into  trade  unions  chartered  bv  the  Inter-  a  defendant  in  contempt  proceedings  hap- 


national  Typographical  Union,  and  thus 
affiliated  with  other  trades  in  the  .Ameri¬ 
can  Federation  of  Lalxir.  There  are  still 
other  newsjfajier  men  who  still  insist  that 
the  only  way  to  learn  journalism  is  in 
a  newspaper  office,  that  is,  by  the  ap¬ 


prenticeship  method  by  which  all  trades  ment  reversed. 


pens  to  be  punished  unjustly  and  is  forced 
to  spend  money  to  get  a  final  vindication 
from  an  appellate  court,  it  is  unfortunate; 
but  his  case  is  no  worse  than  that  of 
any  other  litigant  who  has  to  go  to  a 
higher  court  to  get  an  erroneous  judg- 


are  learned. 

“As  a  matter  of  fact  up  to  fifteen 
years,  ago,  the  only  way  that  any  one 
could  learn  journalism  was  to  go  into  a 
newspaper  office  and  practice  under  the 


“One  other  point  deserves  mention — the 
power  of  an  executive  to  parrlon  a  con- 
temnor.  In  practice  this  has  rarely 
arisen,  but  it  is  of  especial  interest  just 
at  this  time  because  of  the  case  of  Carl 


Prof.  \V.  (i.  Blevkr 

f -^olirlarity  among  writers  and  editors. 
In  the  course  of  his  remarks  the  fol- 


direction  of  practical  newspaper  workers,  C.  Magee  of  the  Albuquerque  (N.  M.) 
for  previous  to  that  time  there  were  no  state  Tribune,  in  which  the  sheriff  re¬ 
universities  that  offered  systematic  in-  fusc*d  to  honor  a  pardon  bv  the  governor, 
strn.'tion  in  preparation  for  journalism,  and  the  Grossman  case  'in  Chicago  in 
fn  the  last  fifteen  years,  there  has  been  which  the  federal  circuit  court  of  appeals 
a  gradual  but  marked  change  in  the  that  a  President  has  no  power  to 


attitude  r.f  most  iiewspaper  men  toward  pardon  a  person  from  a  sentence  of  con- 
^chools  of  journalism.  .As  the  graduates  tempt  imposed  bv  a  federal  court, 
of  these  schools  went  out  into  newspaper  ••Th  ■  1  ■  tt  '  “t  '  ttlwl 


offices  and  as  editors  found  that  these 
This  is  the  uniform  trend  of  judicial  do-  lowing  points  were  made.  young  men  and  voting  women  were  Ixtter 

cisions.  and  for  more  than  a  hundred  “Criticism  of  newspapers,  it  lias  been  preparwl  for  journalism  than  were  gram-  * 

years  no  state  except  Pennsylvania  and  said,  is  the  great  .American  indwir  siiort.  rnar  school  or  high  school  graduates,  or  ' 

Kentucky  has  attempted  by  statute  to  In  reply  to  frequent  strictures  on  their  i-ycn  than  college  graduates  who  had  no 
confer  upon  the  press  any  privilege  to  work,  newspaper  men  often  (juote  the  instruction  in  journalistic  technique,  "^ssee 
influence  the  administration  of  justice  in  saying  that  everytxKly  knows  how  to  run  practical  newsiwixr  men.  seeing,  believed. 
a  peiuling  case.  a  newspaper  better  than  the  editor,  ^nd  finaly  were  convinced  that  journalism 


“The  law  on  this  point  is  not  settled, 
probably  because  of  the  infrc(|uency  of 
such  cases.  The  pardoning  power  ha' 
been  sustained  by  the  courts  of  three 
states;  Louisiana,  Mississippi  and  Tefl- 


“I  stxcify  a  pending  case,  because  in  Criticism  is  as  old  as  ncwspaiier  work,  could  lx  taught  in  college.  Toelay,  1 
any  if  not  most  jurisdictions  this  strict  I  think  that  it  is  a  mistake  for  news-  think  it  may  fairly  be  said  that  the 


instruction  in  journalistic  technique.  »essee ;  and  it  has  been  denierl  by  the 
f)rartical  newsixajRT  men,  seeing,  believed,  three  othc^:  Dlmois,  Te» 

and  finaly  were  convinced  that  journalism  W  isconsin.  Certain  attorne>5' 

could  lie  taucht  in  collepe.  To<lav.  T  Kcneral.  in  four  or  five  opinions  all  ren 


rule  df>es  not  apply  after  a  case  is  finally  fiap^  r  men  to  put  all  critics  in  the  same 
disp^Lsefl  of.  In  some  states  it  is  held  that  class  and  wave  askle  all  of  the  criticism 
criticisms  charging  a  court  with  unfair-  leveled  at  the  profession.  Earnest,  serious 


I  think  that  it  is  a  mistake  for  news-  think  it  may  fairly  be  said  that  the  derwl  within  a  decade  about  ^  seventy 
|)ap<'r  men  to  put  all  critics  in  the  same  majfirity  of  newspaper  men  believe  that  agr*,  upheld  the  President  s  poVfff 

class  and  wave  askle  all  of  the  criticism  schofds  of  journalism  arc  practicable.  pardon ,  but  I  understand  the  morf 

leveled  at  the  profession.  Earnest,  serious  “So  w'C  may  say  that  journalism  is  just  recent  practice  of  the  Department  n 


ness  or  corruption  are  contemptuous  even  students  of  our  society  and  government  emerging  from  the  apprenticeship  method  Ju^^tice  is  not  to  recommend  p;irdon5  ^ 
after  the  termination  of  the  case  in  ques-  arc  calling  attention  to  the  vital  part  that  into  the  professional  school  metlifnl  of  cases.  *  *  *  I  do  not  regard  the 

tion.  This  is  true  of  my  owm  state  newspapers  should  play  in  our  scheme  training  its  recruits.  This  evolution  is  question  as  of  vital  importance  in  prac* 
(Michigan),  and  apparently  in  Arkansas,  of  life.  All  criticism  does  not  come  exactly  like  that  which  has  taken  place  tice,  and  on  the  whole  perhaps 
Missouri,  Idaho,  Georgia,  Vermont,  Vir-  from  those  outside  newspaper  offices,  in  the  preparation  for  other  professions,  convincing  line  of  reasoning  would  ^ 
ginia.  and  perhaps  a  few  others;  but  he  Thoughtful  editors  and  publishers,  from  “W^c  will  all  agree  that  every  member  favor  of  the  view  that  contempt  w 
weight  of  authority  in  state  courts  is  time  to  time,  arc  pointing  out  some  of  (Continurd  on  page  33)  (Continued  on  page  32) 


(Continued  on  page  33) 


(Continued  on  page  32) 


Editor  &  Publisher  for  October  18,  1924 


9 


WOMAN  EXECUTIVE  DISCUSSES  IDEAL  DAILY 


I  Miss  Janet  H.  Stewart,  Assistant  Managing  Editor  of  the  Philadelphia  North  American  Is  a  **Regular 
Newspaper  Man,”  According  to  Her  Chief — Hates  the  “Woman’s  Angle,”  Sob  Stories, 

I  and  Women’s  Pages 


TAXET  H.  STEWART,  assistant 
J  managing  editor  of  the  Philadelphia 
Sorth  American,  this  week  made  up  for 
me  her  ideal  of  a  newspaper’s  first  page. 

Miss  Stewart,  enthusiastic  as  a  cub 
reporter,  now  a  tall,  slender,  dignified 
executive  with  slightly  graying  hair,  is 
one  of  the  cleverest  newspaper  men  I 
have  ever  met. 

Fitted  for  her  work  by  early  environ¬ 
ment.  education,  and  natural  ability,  she 
has  risen  in  eight  years  from  reporter  to 
next  to  the  highest  editorial  executive 
position  on  the  oldest  daily  newspaper  in 
America,  now  under  the  direction  of  the 
distinguished  E.  A.  Van  Valkenburg. 
She  has  frequently  taken  full  editorial 
control  of  this  newspaper  of  250,000  cir¬ 
culation. 

No  one  is  prouder  of  her  than  her 
immediate  “boss,”  Frederick  F.  Forbes, 
managing  editor,  who  has  been  her  teach¬ 
er  in  newspapering. 

“She  is  not  a  mere  newspaper  woman,” 
he  will  explain.  “She  is  a  regular  news¬ 
paper  man ;  and  she  knows  her  work  as 
few  men  do.” 

That  was  demonstrated  to  me  as  fact, 
when  we  talked  together  in  the  North 
American’s  editorial  council  room,  and  as 
I  watched  her,  during  absences  of  her 
chief,  carry  out  various  important  duties 
of  a  veteran  M.  F'. 

Before  us  on  the  long  table  lay  a  copy 
of  the  day’s  paper.  With  one  hand  the 
assistant  managing  editor  indicated  dif 
ferent  columns  as  she  discussed  them. 
With  the  other,  she  often  gesticulated 
slightly  to  impress  a  point. 

The  motion  was  entirely  feminine.  To 
suit  it  she  was  not  wearing  stiff  mannish 
clothes.  A  lace  collar  on  a  smart  blue 
I  crepe  de  chine  dress,  softened  her  neck 
and  throat. 

“First,”  she  began,  “you  must  know 
my  ideal  of  a  newspaper  before  we  can 
consider  its  first  page. 

“My  ideal  news  paper  must  be  always 
interesting.  There  is  no  excuse  for  a 
dull  newspaper.  News  in  itself  is  ex- 
[  tremely  interesting,  if  correctly  played. 
“Secondly  it  must  be  clean.  Crime 
stories  need  not  be  kept  out,  but  no  news¬ 
paper  of  responsibility  ought  to  print  un¬ 
necessary  details  of  horrible  crime. 

“Details  that  add  to  the  mystery  or  le¬ 
gal  interest  should  of  course  be  retained. 
But  no  decent  newspaper  will  print  sala- 
tious  detail.  Such  things  should  be  sim¬ 
ply  stated  as  a  matter  of  record  and  then 
dismissed.  A  good  crime  story  can  be 
clean. 

"Thirdly  my  ideal  newspaper  is  honest 
and  high  principled;  not  only  when  it 
won’t  hurt  the  business  office,  but  all  the 
time.  I  am  firmly  convinced  that  honesty 
pays.  Advertisers,  I  believe,  have  far 
more  respect  for  the  paper  they  do  not 
control  than  for  one  to  which  they  can 
dictate. 

“Then  finally  it  should  have  enter¬ 
prise.  It  should  get  all  the  news  and 
never  let  a  competitor  beat  it.” 

■  Now  attention  turned  to  making  up  her 
ettled.  f  '**^3l  front  page. 

'  ’  “Of  course,  this  ideal  front  page  doesn’t 
take  into  consideration  the  exigencies  of 
each  day,  or  the  hamstrings  of  editorial 
policies,”  Miss  Stewart  said.  “And  1 
prefer  to  make-up  only  the  seven  more 
important  columns  in  this  game  we  are 
playing. 

“For  the  right  hand  columns  I  would 
consider  first  those  occurences  of  the  day 
which  might  have  important  and  lasting 
influence  on  current  events,  either  of  the 
tity,  state,  nation,  or  world.  1  would 
*cigh  the  stories  carefully.  The  first 
^our  columns  I  would  give  over  to  this 
form  of  news. 

“In  the  next  two  columns  I  would  put 
the  most  unusual  stories.  I  might  choose 
*  startling  crime,  such  as  the  Mount 
'ernon.  111.,  case  for  one  column,  and 
put  a  mystery  story  beside  it. 

“Then  on  the  last  column  I  would  place 
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JANET  STEWART— She  Wants  to  D<>  a  Man's  Work. 


Miss  Stewart,  unlike  the  majority  of 
women  who  have  taken  up  newspapering. 
has  had  a  most  remarkable  newspaper 
career.  Coming  into  the  profession  old¬ 
er  than  the  usual  cub,  she  brought  with 
her  far  more  than  the  average  intelligence. 

Her  father  was  Judge  John  Stewart, 
Justice  of  the  Supreme  Court  of  Pennsyl¬ 
vania.  Returned  from  the  Civil  War 
wounded,  he  was  mayor  of  Giambers- 
burg,  wben  it  was  burned  by  Confeder¬ 
ates.  In  fact  it  was  Judge  Stewart’s 
Princeton  diploma  torn  from  his  wall  and 
.set  alire  by  b'arly’s  men  that  started  the 
township  burning. 

Judge  Stewart  was  one  of  the  early 
leaders  in  Pennsylvania  against  the  Quay- 
(.  ameron  |>olitical' machine,  which  at  one 
time  ruleii  the  state. 

Miss  Stewart  was  brought  up  in  sur¬ 
roundings,  which  compelled  her  to  take 
interest  in  public  affairs  and  politics. 
^'et  during  her  scIkkiI  days  and  after¬ 
wards  she  had  no  thought  of  going  into 
business  or  a  profession. 

Following  graduation  from  Wilson  Col¬ 
lege,  she  went  to  France,  where  she  spent 
several  years  at  French  universities,  learn¬ 
ing  the  language  and  concentrating  chiefly 
on  the  study  of  human  thought. 

In  1916  war  came.  Her  father  was  ill 
in  Philadelphia.  Miss  Stewart  rushed 
home  to  be  near  him. 

( )nce  home,  she  found  sl>e  must  keep 
busy.  Narrow  streets  of  Philadelphia 
were  as  dull  as  their  asphalt  compared 
with  the  boulevards.  What  to  do?  She 
had  returned  from  France  and  its  4  and  8- 
page  dailies  a  scoffer  at  the  encyclopedic 
.American  newspaper.  But  strangely,  the 
only  work  she  found  to  her  liking  was  a 
place  as  reporter  on  the  North  American, 
at  $12  a  week. 

Immediately,  she  showed  natural  apti¬ 
tude  for  her  suddenly  selected  profession. 
She  bad  acquired  an  International  view- 
IMiint.  She  was  well  eciuipped  intellectu¬ 
ally. 

From  covering  routine  news,  she  ad¬ 
vanced  in  .short  time  to  special  assign¬ 
ments.  .All  big  celebrities  who  came  to 


this  country  during  and  following  the  war 

the  best  human  interest  .story  of  the  day.  lines.  She  gtx's  over  all  the  proofs  and  were  interviewed  by  Miss  Stewart.  But 
"I  place  the  human  interest  story  last,  reads  thirty  exchanges  daily  to  learn  .such  work  could  not  keep  her  busy  all  the 
because  to  my  mind  this  kind  of  newspa-  their  editorial  policies.  time.  She  was  given  a  try  on  the  a*lmin- 

per  reporting  is  often  no  higher  than  so-  She  can  do  ahy  work  on  a  newspaper,  istrative  side,  ainl  from  the  .start  showed 

one  is  told. 

"1  like  to  make  up  the  newspaper  best 
of  all,’’  .Miss  Stewart  said.  And  when 
the  make-up  editor  is  away  she  does  take 
over  his  duties. 

When  the  managing  edit6r  is  away 
she  takes  complete  charge.  The  men  on 
the  staff  are  all  extremely  loyal  to  her, 
giving  her  every  kind  of  co-operation. 

She  is  a  natural  executive.  There  is 
never  any  friction  or  unpleasantness,  be¬ 
cause  of  her  command. 

For  six  years  she  never  took  a  vaca¬ 
tion  ;  and  each  day  now  she  is  at  work 
from  2  p.  m.  until  midnight. 

When  she  was  free  again,  1  asked  her 
what  she  considered  the  best  training  for 
a  newspiiper  man  or  woman. 

“Whatever  you  study,  whatever  infor¬ 
mation  you  obtain,  you  can  put  it  to  use 
in  newspjiper  work  at  some  time,”  she 
replie<l. 

“Of  abstract  subjects,  I  found  psychol¬ 
ogy  most  helpful.  It  is  an  aid  especially 
in  interviewing,  because  it  gives  one  a 
knowledge  of  characters,  and  helps  one 
to  include  in  the  story  significant  side¬ 
lines  and  side-lights.” 

What  opportunities  are  there  for 
women  in  newspjjper  wi>rk  ? 

To  women  of  Miss  Stewart’s  caliber, 
the  o()portunities  seem  limitless.  To 
many  women,  she  believes,  newspaper 
work  offers  itself  as  an  excellent  profes¬ 
sion  tor  adoption. 

“Most  women  are  born  gossips;  they 
love  to  talk ;  they  are  quick  on  the  trigger 
in  making  decisions.  How  could  they  be 
better  fitted  than  that  for  newspaper 
work.”  she  declared. 


called  .sob  stuff. 

“My  definition  of  a  go<xl  human  inter¬ 
est  story  is  something  strange  or  out  of 
the  ordinary,  which  never  could  happen 
to  the  average  reader,  but,  nevertheless, 
is  actually  happening  to  a  person,  who 
in  every  other  respect  is  like  the  reader. 

“.An  excellent  example  of  good  human 
interest  were  the  stories  of  the  Prince  of 
Wales  visit  to  Syosset,  L.  I. 

“Santa  Qaus  myths  are  human  inter¬ 
est  stories,  as  are  also  the  gods  of  Wagner 
operas,  who  have  enchanted  the  world.” 

But  the  ordinary  human  interest  writing 
which  goes  under  the  name  of  sob-stuff. 
Miss  Stewart  would  have  none  of. 

She  does  not  care  for  the  usual  run 
of  woman  reporting.  She  is  not  a  femin¬ 
ist,  however.  She  is  too  intelligent  to 
take  this  title  to  herself. 

Yet  she  would  ban  the  woman’s  page 
from  every  newspaper  in  the  country,  even 
though  she  admits  it  must  be  a  circulation 
buiUler.  To  her,  the  “woman’s  angle”  is 
a  senseless  phrase. 

“There  are  far  too  many  ‘woman’s 
pages’  in  this  country,”  Kliss  Stewart 
iH'lieves. 

“Women  will  never  have  any  intellect 
so  long  as  they  are  herded  off,  as  it  were, 
on  to  women’s  pages.  They  will  l>e  for¬ 
ever  kept  at  the  same  gra<le  of  intelli¬ 
gence. 

“There  is  no  more  reason  for  this 
feature  than  there  is  for  a  men’s  page. 
News  belongs  to  the  people,  not  to  a  sex.” 

The  interview  was  interrupted  here, 
while  an  c<litnrial  man  came  in  with  a 
headline  for  approval.  (4nc  of  Miss  Stew¬ 
art’s  duties  is  to  pass  on  imjiortant  head- 


marked  ability.  Within  two  years  she 
was  promoted  through  merit  to  her  pres¬ 
ent  position. 

.Mr.  Van  Valkenberg  sent  her  to  Wash¬ 
ington  to  meet  and  talk  to  Marshal 
Joffre.  At  the  capital.  Miss  Stewart 
obtained  the  only  exclusive  personal  in¬ 
terview  granted  by  that  great  Frenchman 
during  his  entire  American  visit.  She 
was  able  to  interview  him  in  his  native 
language. 

Her  best  descriptive  story,  fellow 
workers  say,  was  the  Roosevelt  funeral. 
Next  to  that  they  place  her  account  of 
the  burial  of  the  Unknown  Soldier. 
And  she  did  very  notable  work  covering 
the  Washington  Disarmament  Confer¬ 
ence. 

She  writes  in  clear  concise  style.  Her 
special  ability  is  to  tell  a  story  adequately 
in  one  column  when  another  reporter 
would  require  two. 

Une  manner  in  which  she  has  always 
refu.sed  to  set  <lown  her  thoughts  is  from 
the  “woman’s  angle," 

.As  she  sat  at  her  desk  in  her  private 
office,  just  before  I  turned  to  leave,  she 
reminded  me  of  this. 

“1  wanted  to  do  a  man’s  work,"  .she  said 
simply.  “.And  1  lielieve  I  always  have.” 

“S’ou  have,”  came  as  echo  from  her 
chief. 


$4,178  Raised  for  Tornado  Victims 

The  Clci'clatui  Nnvs  and  Sunday 
News-Leader  management  has  turned 
over  to  the  committee  for  the  aid  of 
Lorain,  O..  sufferers  of  the  June  28, 
torna<lo,  $4,178,  raised  hy  the  news¬ 
papers. 
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CHAPTER  TWENTY-TWO 

Mr.  Bennett  Makes  His  Son  Manager  of  the  Herald — 

Founding  of  the  Evening  Telegram — The  Herald 
Threatens  to  Leave  the  Associated  Press 

‘ 

186.T  Mr.  licnnett's  liealtli  ^rew  flelicate ;  he  was  troubled  with  a 
bronchial  affection,  while  his  system  had  become  enfeebled,  due  to  the 
strenuous  life  he  had  led  duriii”  the  loiit^  vears  of  .stru.t^f^le  atjainst 
enemies  and  untoward  circumstances  in  the  builditi'j  up  of  his  i^reat 
newspaper  ])roperty.  So  it  was  that  in  18f)f)  he  Itej^an  an  intensive  train- 
inj^  of  his  son,  then  25  years  old,  to  iK'Come'H^  successor  in  fact  as  well 
as  name. 

'file  junior  llennett  was  an  ajit  scholar,  and  in  reality  had  .already 
develo])ed  those  energetic.  im]>ul.sive  and  fearless  traits  of  character  that 
stroiyitly  manif«*ste<l  themselves  throuffhout  his  subsecpient  career. 

ilennett,  Sr.,  justly  jiroud  of  liis  handsome,  manly  and  talented  son. 
who  h.ad  returned  from  Iuiroi)e  with  a  lilieral  education,  and  the  jiolished 
manners  and  address  of  an  old  world  gentleman ;  with  his  brilliant  yacht- 
itif^  record  and  scK'i.al  recotjnition  by  the  nobility  and  crowned  heads  of 
the  ( )ld  World,  made  him  nuina^er  of  the  Herald  on  April  23.  18f)7. 

Mr.  I’lennett,  Jr.'s  sjiirit  of  enterprise  infused  new  life  into  every 
department  of  the  pajier.  and  at  heavv  cost  he  fitted  out  two  steam 
yachts  in  ISfiJ  to  collect  shij)  news. off  Sandy  I  IfMik.  ( )ne  of  these,  the 
“Jeannette”  was  a  jMiwerful.  seaworthy  craft,  that  ventured  ovit  in  .all 
weathers  to  board  incoming;  vessels  and  ])ilotbt)ats  to  jj.ather  the  news, 
and  always  carried  a  (|uantity  of  copies  of  the  Herald,  which  were  dis¬ 
tributed  f^ratuitously  to  officers  and  passenj^ers.  'I'he  Her.ald  justly 
laiasted  of  its  .acbievement.  compariin^  its  steam  yachts  with  the  old  row- 
l)o.at  system  of  boarding  incominjf  vessels. 

“  j'wo  oars  and  a  stretcher  can't  compete  with  steam,"  said  the  junior 
I’.ennett.  “The  shippin<r  merchants  of  this  city  have  learned  the  fact  and 
appreciate  the  Herald’s  enterprise.  In  one  day  our  y.'ichts  rejMirted  42 
more  arrivals  than  our  contem|)oraries  did  by  rowlnjat  service.'-' 

Founding  of  the  Evening  Telegram 

In  1867,  Mr.  Ilennett  and  his  son  after  mature  delil)eration  ajjreed 
that  the  time  had  come  to  start  an  evenin*;  newsjjajK'r ;  the  field  at  that 
period  was  not  ade<|uately  filled,  while  the  senior  liennett,  still  in  harness, 
and  at  his  desk  every  day.  thouj^ht  th;it  the  manaj'e.ment  and  entire  con¬ 
trol  «)f  a  newspaiK'r  of  his  own.  would  ^ive  his  son.  “Jim'',  as  he  was 
known  to  his  intimate  friends,  a  lar}.jer  opjKirtunity  in  the  business  in 
which  his  father  had  made  such  a  consjficuous  success. 

Conse(|uentIy  the  I'clcfiiraiu,  christened  by  the  son,  ( said 

the  late  .Mr.  Townshend),  made  its  first  api)e.arance  on  July  1,  18r>7. 
The  bi^  Herald  fjave  its  little  eveninj^  sister  no  editorial  recognition 
whatever  at  its  birth.  .\  one  column  advertisement,  giving  a  wearisfune 
re])etition  of  its  gcMid  (jualities,  served  to  usher  it  in  to  the  cold,  heartless 
journalistic  world. 

“'I'he  hA'ening  'Felegram  out  to  d.ay.'’  said  the  advertisement,  “with 
three  editions — at  12  noon,  .3  I’.M.  and  5  T.M.  Will  have  the  latest 
news  from  all  i»arts  of  the  world — the  cheajK'st  p.a]K*r  in  the  world — 
I’rice  one  cent:  for  sale  everywhere.'’ 

On  July  3.  another  column  advertisement  in  the  Herald  .announce*! 
that  “The  Evening  'Felegram  is  a  marvel  of  journalistic  enterprise.  'Fhe 
chea])est,  com])letest  and  ablest  of  the  evening  newsi)ai)ers.” 

On  the  5th  it  was  stated  that  it  received  “'Felegrams  from  all  jxirts  of 
the  world” ;  had  ".Ml  the  news  of  the  day,  and  the  very  latest  market 
reports.  The  l)est  and  chea])est  news])aper — all  the  newsboys  sell  it.” 

The  office  of  publiaition  w’.as  first  at  67  Xas.sau  street,  in  the  old 
1  lerald  lUiilding,  and  here  the  “fledgling”  had  its  home  for  .some  time. 
It  had  a  creditable  editori.al  l)age;  gave  sjjecial  attention  to  local  ixilitics; 
its  news  columns  carried  much  of  the  matter  left  over  on  the  galleys  bv 
the  Herald  the  night  jjrevious,  while  a  few  cables  and  .some  fresh  local 
items  enlivened  its  last  edition. 

As  the  half-starved  companion  of  the  opulent  Herald,  it  continued 
to  lead  a  precarious  existence,  and  its  office  was  finally  removed  to  Xo.  2 
.Ann  street,  where  in  one  small  room  the  late  Major  Hall  presided  as 
business  man:^er.  Its  editorial  head  was  later  enlivened  with  a  picture 
of  a  fat  cherub  amid  the  telegraph  wires,  and  this  decorative  engraving 
was  carried  thereafter  for  many  years. 

With  the  advent  of  the  Telegram,  the  junior  Bennett’s  name  (except 


for  a  short  interval)  came  down  from  the  Herald's  e<litorial  signboard. 
I'rom  that  date  he  became  editor  and  sole  jmiprietor  of  the  “'Fele,''  in 
those  days  dubbed  “Jim's  pocket  piece!” 

In  .September.  i8f)7,  Mr.  Bennett  gave  notice  that  he  would  seiia 
rate  entirely  from  the  .Associated  Press,  declaring  that  “during  the  last! 

12  or  14  years  we  have  been  associ.'ited  with  a  numljer  of  other  cityj 
])aix*rs  in  the  collection  of  telegrajihic  and  ship  news.  In  tliat  time  wtrl 
have  paid  out  some  S.^OO.fXX)  for  domestic  intelligence  for  the  Herald  1 
outside  the  .\ss(X'iation.  Under  the  absurd  and  unjust  rules  forced 
u])(>n  us  we  have  been  compelled  to  furnish  all  this  sjTecial  news,  g.ath-j 
ered  by  our  forethought  and  at  our  own  exjxmse  to  the  other  iiajxrs 
in  the  .Association,  who  have  not  jiaid  for  them  more  than  five  per  cent 
of  their  actual  cost  to  us.  In  .addition  we  have  paid  for  sjiecial  cable j 
«lispatches  in  one  year  some  $70,(XX).  all  of  wdiich  the  other  paiier- 
in  the  Association  had  the  full  benefit,  and  for  which  they  paid  seven; 
per  cent  of  the  actual  cost  to  us.  Fhe  rules  of  the  .Asst)ciati*)n  com- 
jeelled  us  to  give  the  same  a*lvantage  at  our  cxf'cusc  to  all  the  other 
members  on  these  absurdly  unjust  terms. 

1  le  then  announced  the  comiiyg  formation  of  a  new  association  for 
the  collection  and  sale  of  news.  It  would  do  business  in  a  regular 
straightforward  manner,  and.  in  fact,  he  had  in  mind  a  .scheme  similar* 
to  the  jiresent  elaborate  system  of  syndicating  news  and  features  to 
journals  throughout  the  entire  country. 

'Fhe  other  members  of  the  .\ssociated  Press,  alarmed  at  Mr.  I’en- 
nett’s  ])recipitate  action,  privately  implored  him  tt)  continue  a  member 
and  finally  in  ( )ctober.  1867,  he  reconsidere*!  his  hasty  act  and  con 
sented  to  remain  a  member  on  condition  th.at  the  .AsscKi.ation  rescinds! 
the  following  obnoxious  rule: 

“.Xo  member  of  the  .Xssociation,  and  no  ixirty  receiving  news  from 
the  .Xssoci.'ition,  will  be  ])ermitted  to  receive  re.gular  tele.graphic  dis- 
jiatches  fr<im  his  own  jirivate  corres|)ondents.  Xor  can  he  make  armugf- 
ments  to  receive  any  s])ecial  news  l>y  telegraph,  without  first  informinc 
the  other  members  of  the  .Association,  and  tendering  a  particijxincy  ir. 
it  to  them.’’ 

Six  members  voted  for  its  sus|)ension :  the  proprietfir  of  the  Work! 
.alone  su])p*)rting  it.  He  had  l)een  formally  expelled  some  montb- 
before,  ami  was  <inly  reinstated  by  courtesy,  and  his  jxr.sonal  dislike  for 
Mr.  I’ennett  was  the  only  reason  assigned  for  his  opposition. 

Mr.  Bennett  said  he  had  king  struggled  to  have  this  unfair  rule 
rescinded  as  rejiressing  news])aj)er  enterjwise  by  attaching  a  jienalty 
to  individual  effort,  adding: 

"XX't'  shall,  w’hile  members  tif  the  .Xss(M:iation,  avail  ourselves  oi 
all  the  freedom  that  the  susi>ension  of  this  rule  gives,  especially  in  regard 
to  Eurojxan  disp.atches,  using  the  ocean  cable  lilrerally  as  the  progrev 
f)f  great  events  may  reciuire.” 

.An  article  in  1 1 ’Hites'  S(>irit  of  tire  Times  for  .August  14.  186!^. 
blamed  Mr.  Simonton,  the  .Associated  Press  .Agent,  and  Mr.  Orton, 
the  president  of  the  XX’estern  l*nion  'Felegraph  Company  for  the  monopo¬ 
listic  tendencies  of  the  .Xsscx'iated  Press.  It  referred  as  follow’s  to  some^ 
of  its  meml'ers ; 

“The  Suu  merely  wants  the  news  dispatch — the  briefer  the  lietter 
Its  sjKice  is  limited.  So  long  as  the  great  dailie.s  collect  news  enough  to 
make  Mr.  Dana’s  jiaper  interesting  he  is  content.  He  has  no  room  f 
‘enterprise,'  and  the  rule  which  prevented  competition  put  the  great 
dailies  at  his  mercy.  S«»  long  as  they  collect  the  news  and  ixmiit  him 
to  sell  it  .at  half  price,  he  will  not  comi)lain.  'Fhe  Herald  was  unjustb 
curlxd  by  ‘enforcement  of  the  rules.’  'Fhe  Evening  Express  lives  by 
grubbing,  and  fills  the  same  j)ositi«Tn  in  the  |)ress  of  Xew  A’nrk  as  tbf 
King  of  the  Chiffoniers,  or  garbage  collector  does  in  Paris."  The  I 
XX'orld  was  sjHiken  of  as  the  trustworthy  Democratic  orsian,  .’lud  a^  ; 
“one  of  the  most  brilliant  and  scholarly  newspa|)ers  in  the  United  .States, 
b'urther  on  in  the  lengthy  article  it  was  said  that  “the  reader  of  thf 
Herald  will  find  the  sjx*cial  news  disp.atch  and  .as  much  other  news  a- 
‘the  rules’  will  ixrmit  it  to  gather.  He  sees  a  great  newsjxiixr  curbed, 
bridled  and  strapped  by  its  rivals.”  The  Sun  was  condemned  as  "a 
canker  worm  fostered  by  the  large  dailies  *un«ler  the  rules.’  ’’ 

'Fhe  friction  lietween  the  managers  of  the  .Associated  Press  ami 
many  of  the  jiapers  kept  increasing,  with  the  result  that  in  h'ebruary  . 
1870,  “'Fhe  .American  Press  .Xs.sociation”  was  formed  with  the  etninfl't  _ 
journalist,  John  Russell  Young  as  chairman:  with  G.  I.  Bartholomf*  ! 
of  the  Xews,  Roliert  Johnson  of  the  Mail,  J«)c  Howard.  Jr.,  of  the  Star, 
and  other  prominent  editors  as  memliers  of  its  executive  cfimmittee.  | 
(To  fic  coiitiiiui'd  next  wcril’) 
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FINANCIAL  “LINGO”  TABOO  WITH  THIS  EDITOR 


Franz  Schneider,  Jr.,  N.  Y.  Evening  Post  Financial  Editor  Aims  to  Avoid  Trick  Phrases  of  Market 
Reporting — Calls  Acquaintance  of  Prominent  Men  Best  Library 


By  PHILIP  SCHUYLER 


L 


\  l.L  important  tliinjjs  may  he  traced 
back  to  the  inlinitesimally  small. 
Tins  philosophical  truth  is  proved  and 
reproved  a  million  times  by  the  daily  ex¬ 
periences  of  mankind. 

Tims,  although  it  may  be  only  a  matter 
of  modesty,  it  is  not  altogether  surpris¬ 
ing  that  Franz  Schneider,  Jr.,  when  asked 
once  to  what  he  attributed  his  success 
as  '.inancial  editor  of  the  .Vert'  York  Evc- 
iiiii,!i  Post,  should  go  back  to  an  extremely 
small  incident,  a  conversation  he  had  had 
with  friends  and  relatives  a  few  days 
after  he  had  accepted  his  present  position. 

"It  may  be  all  right — this  tinancial 
stuff  you  are  writing,”  these  friends  told 
Sclineider,  “But  we  can’t  understand  a 
word  of  it.” 

"Something  wrong  here,”  was 
Schneider’s  reaction. 

In  these  first  financial  stories  of  his, 
he  had  tried  his  liest  to  follow  the 
technical  diction,  approved  by  all  linancial 
writers  everywhere.  He  had  written 
glibly  of  “short  interests,”  “Ikiuidations.” 
of  ‘‘running  t<»  cover”  and  “the  rails  held 
firm.” 

"I  want  to  reach  the  average  man, 
however,”  he  reasoned,  and  straightway 
began  to  strive  for  readability,  in  addi¬ 
tion  to  integrity,  accuracy,  speed,  and 
comprehensiveness,  all  requisites,  he  be¬ 
lieves,  of  a  g<KKl  tinancial  section. 

(’onseciuently.  within  three  years, 
Schneider  gained  such  a  reputation  in  his 
field  that  Cyrus  II.  K.  Curtis,  as  disclosed 
in  I'iuiTOR  &  I’cBi.isiiKR  recently  when 
he  wanted  an  excellent  tinancial  writer 
early  this  year,  diil  not  hesitate  to  pur¬ 
chase  a  Xew  'S’ork  newspaper  to  obtain 
his  services. 

,\n<l  Schneider  this  week  paused  from 
his  work  to  pass  along  to  others  of  his 
craft  his  ideas  on  the  making  of  a  finan¬ 
cial  section  as  interesting  to  the-  small 
investor  as  the  Bigwigs  of  Wall  Street 
and  the  Stock  F.xchange. 

Me  is  a  young  man,  only  37.  Dark, 
thinning  hair  is  parte<l  in  the  middle.  Mis 
futures  are  regular  aiul  well  propor- 
tioiuxl.  Mis  forehead  is  high.  A  small 
dark  mustache  lends  him  distinction 
fitting  to  his  conservative,  tailored 
clothes.  Knglish  brogues,  and  brown 
spats.  Me  seems  like  the  sort  of  gentle¬ 
man  seen  before  blackboards  in  broker¬ 
age  offices,  playing  with  father’s  money, 
and  rather  out  of  place  before  the  untidy 
desk  of  a  working  newspa|)er  man,  edit¬ 
ing  badly  typed  copy. 

.■\s  a  matter  of  fact,  he  was  <lerricke<l 
into  the  profession  in  sudden  fashion. 
graduate  of  the  Massachusetts  Institute 
of  Technology,  Class  of  1909,  he  was  pre¬ 
pared  by  a  scientific  education  to  1^  a 
hioktgist.  Four  years  ago,  however,  for¬ 
tune  found  him  well  up  in  the  banking 
business,  assistant  to  the  late  Charles  1). 
.\orton  (if  the  First  National  Bank  of 
New  ^  ork.  At  this  time,  .Mexander 
Noyes,  after  29  years  service,  resigned 
from  the  j\'cu’  York  Eveninj’  Post  to  go 
to  the  .\  (’7i'  York  Times  as  financial 
editor. 

Mr.  Norton  was  then  a  director  of  the 
Ffi'nmg  Post,  and.  at  his  suggestion, 
Schneider  was  made  tinancial  editor, 
stepping  into  Noyes'  shoes.  Schneider’s 
l(>ng  training  outside  of  newspapering, 
gave  him  a  different  view  of  the  profes¬ 
sion  than  that  usually  held  by  old-timers. 

“A  scientific  training,  perhaps,”  he 
believes,  “is  good  for  any  man,  no  matter 
what  he  intends  to  do.  It  helps  him  to 
fake  mit  merely  quantitative,  but  qualita¬ 
tive  views.  f)ne  ac(|uires  a  habit  of  care¬ 
fully  weighing  and  measuring,  whatever 
subject  one  approaches. 

.  ’’From  the  outside.  I  had  often  won¬ 
dered  at  the  ineffretive  English  so  com¬ 
mon  in  our  .American  newspapers. 

"Newspaper  writers,  dramatic  critics, 
sports  writers  and  tinancial  men  easily 
and  quickly  form  the  habit  of  using  a 
snri  of  lingo  i^culiar  to  their  subjects. 
"When  one  is  dealing  with  technical 


tinancial  subjects,  just  before  leaving,  I 
asked  bim  to  outline  the  iK'st  liooks  for  a 
tinancial  editor. 

"l''inancial  news  is  always  a  matter  of 
the  moment.”  he  suggested.  "It  is  hard 
to  keep  up  with  changes  through  biKiks. 
I  think  it  is  a  mistake  to  sit  back  in  your 
shop,  with  reading  your  only  method  of 
adding  to  your  information.  Instead,  I 
go  out  all  tile  time  and  call  on  the  promi¬ 
nent  men  of  tlie  linancial  world. '  In  this 
way  I  try  to  lind  out  what  they  are  think¬ 
ing  alMiut. 

"This  is  the  very  iK'st  library  1  know 
of  for  a  linancial  editor.” 


ARTIST  TELLS  SECRETS 
TO  RADIO  AUDIENCE 


Nelson  Harding  of  Brooklyn  Eagle 
Directs  Cartoon  Lesson — Eagle  to 
Give  Prize  for  Best  Sketch 
Resulting 


A  new  tie-up  between  newspapers  and 
radio,  with  circulation-building  jiossibili- 
ties  on  a  small  scale,  is  suggested  by  the 
radio  talk  given 


FRANZ  SCHNEIDER.  JR. — His  Firsneial  Column's  for  the  Average  Man. 


(luestions.  esjiecially  linancial  news,  it  is 
particularly  easy,  1  think,  to  drop  into 
what  is  like  a  sort  of  shorthand  system, 
uiKlerstandable  to  those  who  constantly 
read  and  follow  it,  but  mere  lines  and 
scratches  to  the  uninitiated.  It  all  sounds 
g(KHl.  but  to  the  average  iktsoii  it  is  pre¬ 
cisely  sound,  signifying  nothing. 

“(.’onseciuently,  Ix-cause  1  want  a  wider 
audience,  1  try  always  to  write  financial 
news  in  a  plain,  simple,  lucid  style.  I 
like  to  cast  off  technicalities  as  much  as 
1  can  and  work  for  readability. 

“Readability  is,  I  think,  one  of  Mr. 
Curtis’  hobbies.  Me  prefers  his  writers 
to  throw  off  stilted  dignity  awl  tell  what 
they  have  to  tell  in  a  plain  interesting 
iranner.” 

The  Evening  F’ost  is  traditionally  a 
tinancial  newspaiier.  It  has  always  aimed 
to  give  all  the  financial  news  first  and 
to  give  it  accurately.  This  tradition  it  is 
Schneider’s  business  to  maintain. 

Tables  of  tbe  Stock  E.xchange,  the  curb, 
and  bond  market  quotations  are,  of  course, 
the  fuiuhmentals  of  a  tinancial  section. 

■  One  of  the  hardest  jobs  of  a  tinancial 
editor  is  to  keep  down  the  percentage  of 
errors. 

"Our  system  of  checking  and  recheck¬ 
ing  results  in  an  amazingly  small  num- 
lier  of  errors,”  Schneider  said.  ”\V'e 
average  about  475  active  stocks  in  our 
daily  lists.  On  each  line  of  the  475  there 
are  4  chances  of  error,  making  a  total  of 
2.000.  Out  of  the  2.000  opportunities  for 
mistakes,  we  only  make  about  12  a  day. 

"We  check  up  the  stock  tables,  compare 
them  with  those  of  competitors,  and,  after 
each  edition,  pr(R)fs  arc  brought  back  to 
the  ticker  men  to  be  corrected.” 

Me  showed  me  the  system  in  operation. 
In  imagination.  I  heard  bids  made  on  the 


printers  sat  before  fonts  of  type,  com¬ 
posing  sticks  in  hand.  The  men  follow¬ 
ing  the  changes  recorded  on  the  ticker 
tajK'  called  out  these  changes  to  the 
printers,  who  set  up  the  tyjie  by  hand 
and  made  corrections  as  rapidly  as  (piota- 
tions  varied  on  the  floor  of  the  E.xchange. 

It  was  three  o’clock  now,  the  hour 
when  linancial  trading  stops  on  the  New 
N'ork  Exchange  for  the  day.  Three 
minutes  later,  so  rapidly  dix’S  the  system 
operate,  the  type  recording  the  day’s 
dealings  was  completely  set  ready  for 
the  presses. 

So  it  is  with  the  bond  markets  and 
with  curb  (|iK>tations. 

“.And  there  is  a  growing  interest  tiKlay 
in  the  unlisted  field.”  Schneider  continued 
in  explanation.  "The  public,  for  instance, 
is  now  tremendously  excited  over  public 
utilities  and  very  few  of  these  securities 
are  listed.  * 

"Quotations  on  these  unlisted  securities 
must  be  obtained  from  different  and 
scattered  houses.  One  house  will  sjiecial- 
ize  in  one  security ;  a  second  broker 
will  have  more  active  trade  in  another. 

"It  is  important  to  watch  this  field  all 
the  time,  to  be  sure  we  are  obtaining  real 
active  qwitations  and  fresb  prices. 

"The  same  carefulness  and  watchful¬ 
ness  apiilies  also  to  foreign  exchange 
quotations  and  the  big  commodity 
markets.  It  is  necessary  to  find  out 
which  banks  are  the  best  sources  of 
foreign  exchange  information,  which 
have  the  best  markets  in  the  different 
currencies.  One  bank,  for  instance,  may 
have  active  trading  in  Far  Eastern  money, 
wliile  another  may  handle  Scandinavian 
exchanges  almost  exclusively.” 

.A  financial  editor  must  keep  in  touch 
with  all  these  news  sources  and  be  ready 


Nelson  IIardinc 


by  Nelson  Hard¬ 
ing,  Brooklyn 
Eafilc  cartoonist, 
as  a  part  of  the 
I'iagle’s  weekly 
program  Oct.  15, 
broadcast  by 
Station  WAllO, 
Richmond  Mill, 
N.  V. 

Mr.  Harding’s 
hearers  were  re¬ 
quested  by  the 
announcer  to  pro¬ 
vide  themselves 
with  a  pencil  and 
a  sheet  of  paiier 


and  to  draw  lines  as  Mr.  Harding  di¬ 
rected,  the  resulting  picture  to  be  sent  to 
the  Eagle,  which  would  publish  the  best 
drawing  next  Sunday  and  reward  the 
artist  with  a  cash  prize  of  $15.  The  .sub¬ 
ject  of  the  picture  was  not  to  be  an¬ 
nounced  until  publication. 

"hirst,  draw  the  outline  of  an  egg,” 
Mr.  Harding  directed  his  aiKlience. 
"Now,  at  the  center  of  the  egg,  draw  two 
heavy  horizontal  lines.  Draw  a  short 
vertical  line  lietween  the  horizontal  lines. 
There  you  have  the  eye-brows  and  a 
frown.  Now  below  the  eye-brows  draw 
two  vertical  lines,  bringing  them  together 
in  a  sharp  iKiint.  Draw  two  diagonal 
lines'  away  from  this  point.  Connect 
their  lower  ends  with  a  horizontal  line, 
turning  it  down  at  the  corners,  saying 
nothing.  Now  on  that  high  forehead 
that  we  left  when  we  drew  the  eye¬ 
brows  at  the  middle  of  the  egg,  draw 
some  saiKly  lines  for  hair.  If  you  have’nt 
got  a  sandy  pencil,  draw  some  light  lines, 
ptirting  the  hair  at  the  left. 

“Next,  under  each  eye-brow  place  the 
correct  initial  of  this  eminent  character, 
and  if  yf'u  guess  right,  these  initials  will 
perform  the  function  of  vision. 


quotations  to  the  desks  of  five  ticker  meti. 
who  sat  before  the  rounded  glass  topped 
telegraphic  machines  in  the  Evening 
Post’s  office  on  A’esey  street. 

Between  their  lingers  the  long  strings 
of  paper  tape  marking  the  prices  of  stin-ks 
and  bonds  continually  passed.  Before 
them  on  tables  were  big  sheets  of  pa|)er 
on  which  the  names  of  the  stocks  were 
listerl  alphabetically.  Each  one  of  the 
live  ticker  men  were  allotted  different 
stocks,  the  variations  in  the  prices  of 
which  they  carefully  watched,  making 
changes  in  {lencil  on  the  sheets  before 
them. 

Opposite  these  five  ticker  '  men,  five 


drawing  will  be  published  next  Sunday 
and  win  $15.  The  worst  gets  my  job.” 


Indiana  Editor  Sued 

George  H.  Voight,  editor  and  publisher 


,  ,  ,  „  ,  ,  .  ,  L  1 1  "I‘nt  the  drawing  away  in  a  cool  place 

floor  of  the  Exchange.  Ticker  services  to  open  up  new  ones,  when  the  old  get  toniiiht  and  in  the  mornine  send  it  to  me 
of  Dow-Jones  and  the  New  A'ork  News  stale.  He  runs  a  small  newspiiper  of  his  jZaplc,  in  Brooklyn.  The  best 

Bureau  brought  news  and  changes  of  the  own  within  the  larger  newsptiper. 

Schneider,  for  example,  besides  ticker 
men,  printers,  and  ordinary  office  help,  has 
under  him  a  man  to  write  daily  Wall 
street  paragraphs ;  a  reporter  to  visit 
banks  and  report  banking  news;  a  rail¬ 
road  reporter;  a  reporter  to  cover  invest¬ 
ment  matters ;  a  reporter  who  follows  the 
bond  market;  a  special  writer  who  has 
a  sort  of  roving  commission;  specialists 
in  cotton,  grain  and  sugar;  a  copy 
reader:  aiul  an  artist  to  draw  up 
analytical  charts.  He  himself,  besides 
editing,  writes  a  daily  column  headed 
“Business  Tixlay.” 


of  the  Jeffersonville  (Ind.)  Ei'ening, 
Sews,  recently  was  made  defendant  in  a 
$30.0()()  suit  filed  by  C.  C.  McBride,  a 
local  attorney,  based  on  an  article  in  the 
News  concerning  the  attorney  and  the 
Ku  Klux  Klan. 


Usually  it  is  safe  to  maintain  your  right 
of  way  if  the  fellow  coming  has  a  shiny 
The  desk  at  which  Schneider  sits  is  new  car. — Sew  York  Telegram  and  Eve- 
surroumled  with  shelves  of  books  on  ning  Mail. 
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NEW  YORK  CIRCULATORS  WILL  FIGHT 
POSTAL  RATE  INCREASES 


Frank  A.  Roberts,  Rochester  Times-Union,  New  President  of 
State  Body,  Which  Plans  a  Joint  Meeting  with  New 
Englanders  Next  Spring 


T^EW  YORK  STATE  circulation  man¬ 
agers,  meeting  in  their  association's 
convention  at  Hudson,  Oct.  14  and  IS, 
expressed  formal  opposition  to  the  in¬ 
crease  in  present  second-class  postage 
rates  proposed  to  cover  the  expense  of 
raising  postal  employes’  pay.  They  also 
resolved  to  keep  the  matter  alive  before 
their  respective  editors  and  publishers 
during  the  approaching  session  of  Con¬ 
gress. 

This  action  and  election  of  new  officers 
concluded  two  well-attended  sessions, 
which  adjourned  to  meet  next  Spring  at 
Albany  in  conjunction  with  the  New 
England  Association  of  Circulation  Man¬ 
agers. 

P'rank  A.  Roberts,  circulation  mana¬ 
ger  of  the  Rochester  Times-Union,  was 
elected  president,  and  will  have  as  asso¬ 
ciates  the  following  officers  and  directors ; 

First  vice-president.  Charles  E.  Blew- 
er.  Bhighamton  Press;  second  vice-presi¬ 
dent,  R.  D.  M.  Decker,  Rochester  Demo¬ 
crat  &  Chronicle;  secretary-treasurer 
(re-elected).  Alfred  \V.  Cockerill,  Utica 
Press;  directors,  Louis  Weinstock,  Met- 
tropolitan  News  Company.  New  York ; 
George  Erb,  Jr.,  Buffalo  News;  D.  W. 
Tanner,  Utica  Observer-Dispatch;  and 
Albert  W.  Fell,  Hudson  Star. 

Mr.  Weinstock,  who  distributes  200,- 
000  English  language  papers  daily,  as 
well  as  the  bulk  of  the  foreign  language 
papers  in  Manhattan  Borough,  advised 
the  members  on  how  to  attract  readers 
in  foreign  language  sections.  He  said 
that  the  experiment  of  printing  a  column 
or  two  a  day  of  news  in  one  or  more 
foreign  languages  had  brought  no  worth¬ 
while  results,  as  readers  did  not  care  for 
a  mixed  language  diet.  He  advised  the 
employment  by  English  language  papers 
of  solicitors  versed  in  foreign  languages 
to  carry  the  English  language  daily  into 
its  new  field,  and  suggested  pictures  as 
an  obvious  editorial  appeal  to  unlettered 
people. 

James  McKernan,  for  many  years  cir¬ 
culation  manager  of  the  A'cit*  York 
World  and  now  head  of  a  distributing 
firm  in  Brooklyn,  told  from  his  exper- 
ietice  how  competing  circulating  managers 
can  co-operate  to  mutual  advantage.  He 
suggested  frequent  luncheons  among  the 
circulation  men  competing  in  a  city,  as 
the  personal  acquaintance  and  under¬ 
standing  thus  developed  helped  toward 
solution  of  common  problems  by  joint 
efforts  rather  than  by  expensive  personal 
fights. 

Automobile  trucking  of  newspapers 
to  out-of-town  dealers  is  more  expensive 
than  other  transportation,  .said  II.  H. 
Irish.  circulation  manager  of  ■  the 
Roehe.der  Journal  &  Post-Express,  but 
its  advantages  often  offset  the  extra  cost. 

“When  you  dispatch  papers  via  heg- 
gage  express,  mail  or  electric  trains,  they 
are  handled  by  three  sets  of  irregular 
men,  as  against  the  truck  driver  who  is 
regular  every  day.  This  reduces  the 
chance  of  poor  service  3  to  1,”  Mr.  Irish 
said. 

“The  effect  of  sending  a  truck  direct 
to  an  outside  town  is  very  gfKxl.  Sub¬ 
scribers  soon  grow  to  appreciate  how 
much  is  being  done  to  rush  their  paper. 

“In  many  cases  the  drivers  can  also  do 
duty  as  road  men  and  save  both  time  and 
expense. 

“Combination  runs  with  other  busi¬ 
nesses  have  w’orked  out  very  well.  Laun¬ 
dries.  bakeries,  and  ice  cream  factories 
are  most  apt  to  listen  to  this  arrange¬ 
ment. 

“There  is  a  point  where  you  can  get 

enough  circulation  on  one  trip  and  within 
a  radius  of  25  miles  where  you  can  say 
that  it  is  cheap  transportation." 

Travel -.Accident  insurance,  as  a  gen¬ 
eral  thing,  is  a  good  circulation  builder, 
declared  J.  J.  Allardice,  Albany  Knicker¬ 
bocker  Press,  but  it  is  not  a  cheap  meth- 
od. 

“Insurance  increased  the  circulation  of 
the  Albany  Er’cning  News,"  he  said. 


“We  gave  the  p<jlicies  free  and  only  asked 
readers  to  agree  to  subscribe  for  a  first 
class  newspaper  for  one  year.  Many 
subscriptions  did  not  stick  more  than  four 
or  five  weeks,  and  we  could  claim  only 
a  small  refund  from  the  insurance  com¬ 
pany  on  policies  that  weie  in  effect  more 
than  a  month.  This  was  one  of  the  most 
expensive  items. 

“It  was  necessary  to  train  an  intelligent 
crew  of  solicitors.  Misrepresentation  of 
what  the  policy  covers  is  bad.  We  al¬ 
ways  endeavored  to  impress  upon  our 
canvassers  the  importance  ot  selling  the 
News,  and  n<jt  to  discuss  the  policy  to 
any  extent. 

"Insurance  would  be  more  successful 
as  a  circulation  builder,  if  there  were  no 
accidents.  Persons  who  have  policies,  as 
a  rule,  do  not  read  all  provisions,  and 
when  they  cut  their  finger,  are  struck  by 
a  bicycle,  or  fall  off  the  door  step,  they 
claim  indemnity.  When  the  insurance 
comiwny  notifies  the  claimant  that  there 
is  no  coverage  for  that  particular  kind  of 
an  accident,  the  subscriber  not  only  stops 
his  own  iiaper  but  induces  his  friends  to 
do  likewi.se.  In  such  cases,  it  is  necess¬ 
ary  to  send  a  high  class  representative 
into  the  neighborhood  to  iron  out  the  dif¬ 
ficulties.  This,  too,  is  an  expensive  item 
the  newspaper  has  to  pay. 

"The  following  procedure  is  essential 
in  using  insurance ; 

“See  that  the  canvasser  gets  the  name 
of  the  applicant  spelled  correctly,  with  his 
correct  address  and  age  on  the  applica¬ 
tion. 

“See  that  each  application  is  attended 
to  at  once.  Delay  in  getting  out  the  in¬ 
surance  often  brings  a  cancelled  subscrip¬ 
tion. 

“If  a  subscriber  is  injured  see  that  his 
claim  is  attended  to  at  once.  If  it  is  not 
attended  to  promptly  you  may  lose  not 
only  his  subscription,  but  those  of  his 
friends. 

“Do  not  be  afraid  to  impress  upon  the 
insurance  company  that  you  expect  it 
to  attend  to  all  claims  promptly  and  make 
settlements  whenever  and  wherever  they 
are  due. 

“Insurance  is  a  good  circulation  builder 
if  u.sed  rightly  but  if  it  is  half-handled, 
half-issued,  half-paid  and  over  estimated 
to  the  subscriber  in  selling,  it  will  act  as 
a  boomerang.” 

R.  D.  M.  Decker.  Rochester  Democrat 
&  Chronicle,  discussed  getting  R.  F.  D. 
sub.scriptions  for  a  morning  newspaper, 
which,  as  a  rule,  he  said,  was  the  only 
class  which  can  give  satisfactory  R.  F. 
D.  service. 

“I  have  tried  all  the  methods  I  have 
heard  of  securing  R.  F.  D.  subscribers, 
from  sampling,  clul>bing,  cut-rates,  bargain 
offers  and  extra  inducements  in  the  form 
of  premiums,  down  to  the  personal  solici¬ 
tation,”  he  said,  “and  I  believe  that  the 
only  satisfactory  way  to  secure  perman¬ 
ently  this  class  of  subscribers  is  the  per¬ 
sonal  call  of  an  office  representative. 

“It  is  true  that  your  sampling,  clubbing 
and  circularizing  secure  a  limited  direct 
return,  but  I  believe  the  real  value  of  the 
sample  anrl  circular  letter  is  in  educating 
the  prospect  and  making  it  easier  for  the 
rural  representative  to  obtain  his  order 
the  next  time  he  calls. 

“We  have  our  territory  divided  into 
several  districts,  usually  a  county  to  a 
district,  and  a  representative  covering  each 
district,  who  not  only  solicits  new  busi¬ 
ness,  but  cfdlects  from  present  subscribers 
as  their  terms  expire.  These  men  form 
the  acquaintance  of  the  people  in  their 
territory,  as  they  cf>ver  it  usually  once  in 
about  three  or  five  months;  ktiftw  the 
conditions  under  which  the  prospect  is 
living  and  working,  and  can  make  a  more 
intelligent  sales  effort  than  any  one  sit¬ 
ting  at  a  desk  several  miles  removed. 

“The  most  satisfactory  way  of  keeping 
the  cost  flown  is  the  cf>mmission  plan, 
whereby  the  rural  man  is  given  a  reasfin- 
able  fiercentage.  say,  from  15  to  .30  jier- 
cent,  according  to  kical  conditifuis,  with 


1  bonus  added  for  a  certain  number  of  new 
subscribers  per  week,  or  a  small  salary  or 
expense  allowance,  and  a  smaller  commis¬ 
sion  and  bonus  for  new  subscribers  in 
excess  of  the  number  agreed  upon.” 

“Old  ways  are  best,”  was  the  opinion 
given  by  Glen  S.  England,  Gloi’ersvUle 
&  Johnstown  Leader-Republican,  on  the 
circulation  manager’s  job. 

“Sample  a  section  for  a  certain  time 
and  taking  the  numbers  where  you  are 
leaving  samples,”  he  said.  “Then  follow 
up  with  your  canvassers.  I  think  you 
must  have  your  own  canvassers,  employetl 
on  a  regular  salary.  They  will  have  more 
interest  in  the  pajier  and  work  harder  for 
it.  Good  house-to-house  canvassers  are 
the  best  advertisers  you  can  get. 

“Your  route  boys  come  under  the  same 
head  as  your  canvassers.  You  can  give 
them  the  same  numbers  that  you  covered 
with  samples.  Pay  your  route  boys  cash 
or  give  them  good  prizes  for  getting  new 
subscribers.  Just  make  a  note  of  the  sub¬ 
scribers  that  your  canvassers  and  route 
hfiys  bring  in  and  see  what  a  difference 
there  is  in  a  subscriber  who  is  satisfied. 

“You  can  not  get  all  the  circulation 
there  is  to  get.  Some  people  will  not 
take  a  morning  paper  or  they  will  not 
take  an  evening  pajicr.  To  try  and  hold 
the  circulation  that  vou  have,  requires 
these  certain  simple  things  to  think  alxiut ; 

“Get  the  news  first. 

“Give  the  facts. 

“Don’t  write  too  long  articles. 

“Good  classified  pages. 

“Good  radio  and  sports  pages. 

“Good  comic  strips. 

“Good  straight  editorials  on  up-to-the 
minute  subjects. 

“Courtesy,  politeness  to  the  public,  es¬ 
pecially  to  the  people  on  the  telephone. 

“Try  to  hold  a  regular  press  time,  good 
delivery  service  and  keep  route  boys  from 
having  very  many  complaints.” 


Entertainment  was  provided  by  the 
Hudson  Daily  Star  and  the  local  Rotary, 
Kiwanis,  Masons,  K.  of  C.  and  Elks. 
A.  W.  Fell,  publisher  of  the  Star,  en¬ 
tertained  the  circulation  men  at  luncheon 
Wednesday,  following  which  the  Albany 
Chamber  of  Commerce  took  charge  of 
them  in  an  inspection  of  a  local  Portland 
cement  company.  A  visit  to  the  plant  of 
the  Canada  Dry  Ginger  Ale,  Inc.,  near 
Hudson,  featur^  Wednesday  morning’s 
entertainment. 


BERRY  PLANTS  CONSOUDATED 


Large  British  Publishing  Concern  Now 
Housed  in  One  Building 

By  Hkrbkrt  C.  Ridoit 

iLondvH  Editor,  Kditok  &  I'cslisiies) 
Two  of  the  big  publishing  enterprises 
under  the  control  of  Sir  William  and 
( iomer  Berry  are  now  housed  under  one 
roof.  For  some  time  past  preparations 
have  'oeen  made  for  the  removal  of  the 
•Allied  Newspapers,  which  include  the 
newspapers  acquired  from  E.  Hulton  & 
Co..  Ltd.  (the  Manchester  Dail\  Des¬ 
patch,  Evening  Chronicle,  Sporting  Chron¬ 
icle,  .Ithletic  Nezvs,  Ideas,  etc.),  from 
their  Slvie  I^ne  ofikes  to  the  buildings 
in  Tallis  street,  on  the  other  side  of  Fleet 
street,  which  already  house  the  Graphic 
Publications.  The  transfer  has  now  been 
effectetl,  the  completion  of  the  removal 
being  rushed  into  a  week-end. 

The  new  premises,  which  have  involved 
considerable  extensions  of  the  Graphic 
Buildings,  have  been  equipped  with  the 
most  up-to-date  telegraph  apparatus,  op¬ 
erating  two  private  wires  between  I^n- 
don  and  Manchester.  It  will  be  possible 
throughout  the  24  hours  to  maintain  a 
service  of  nearly  600  words  a  minute  by 
means  of  the  Creed  transmitters. 


Dealers  ^  Cooperate  with 
Advertisers  in  Cincinnati 

No  matter  where  located,  the  retailer  is  fairly  swamped 
with  proofs  of  advertisements  to  be  pasted  on  his  front 
window,  electros  and  mats  for  use  in  his  local  papers, 
inserts,  staffers  and  form  letters  to  be  sent  to  his  mailing 
list.  Competition  has  put  a  high  price  on  his  windows  for 
special  displays  and  on  his  floor  space  for  demonstrations. 

No  wonder  he  balks  and  demands  a  voice  in  the  program 
of  which  he  is  to  play  so  important  a  part. 

In  Cincinnati,  however,  there  is  one  form  of  advertising  that 
seldom  fails  to  secure  genuine  cooperation,  hearty  and 
enthusiastic,  from  the  retailer.  This  is  display  advertising 
in  the  Times-Star. 

The  “hard-boiled”  merchant  who  fails  to  respond  to  a 
“long  distance  campaign,”  registers  attention,  interest  and 
desire  when  assured  of  display  advertising  in  the  Times- 
Star.  He  backs  his  initial  order  with  window  displays  and 
he  links  up  his  advertising  with  that  in  the  Times-Star 
because  he  knows  that  the  Times-Star  reaches  every  native, 
white,  literate  family  in  this  market  with  a  selling  influence 
that  has  no  rival.  He  knows  that  the  Times-Star  has  a 
larger  circulation  in  Cincinnati  than  any  other  publication, 
monthly,  weekly,  daily  or  Sunday,  and  that  for  sixteen 
consecutive  years  it  has  carried  more  display  advertising 
than  any  other  medium  in  this  market. 

Give  him  the  Times-Star  advertising  to  cooperate  with  and 
you  will  find  the  Cincinnati  dealer  to  be  a  first  rate 
cooperator. 

flNGINNATI  TIMESSIAR 

CHARLES  P.  TAFT.  Publither  C.  H.  REMBOLD.  Manager 

Member  of  Audit  Bureau  of  Circulations 
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The  Economy  of  Advertising  in  Washington 
Through  Concentration 

Assuredly  no  city  in  the  country  presents  a  more  attrac¬ 
tive  advertising  proposition  than  does  the  National 
Capital. 

Here,  concentration  cuts  costs — for  you  will  cover  the 
entire  field  THOROUGHLY  with  ONE  paper  —  THE 
STAR  —  and  its  rate  of  22c.  per  agate  line  is  notably  low 
— compared  with  the  efficiency  and  sufficiency  of  its  cir¬ 
culation.  The  use  of  more  than  The  Star  in  W  ashington 
is  duplication  of  circulation  and  multiplication  of 
expense. 

If  we  can  be  of  service  in  connection  with  your 
advertising  campaign  in  Washington  call  upon 
us  for  such  detailed  information  as  you  may  need. 


NEW  YORK  OFFICE 
Dan  A.  Carroll 
lit  E.  4Zd  Strrat 


Mamim 

V  win  sussAT  ■oBino  Bsmos 

WASHINGTON,  D.  C. 


CHICAGO  OFFICE 
J.  E.  Lutz 
Towpr  BuUdinc 
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NEWSPAPERS  CALLED  BEST  MEDIUM  BY 
FINANCIAL  ADVERTISERS 


Richmond  Meeting  Goes  on  Record  as  Favoring  Newspaper 
Space  for  Drawing  Savings  Account  Patrons — 

E.  H.  Kittredge  Named  President 


piCHMOXD,  Va..  Oct.  16.— Xews- 
paper  advertising  as  a  niediuin  for 
drawing  that  class  of  people  desired  as 
savings  account  patrons  by  the  banks  of 
the  country  is  the  best  possible  a<lvertisin<4 
that  can  Ik;  designed,  the  ninth  annual  co!'.- 
vention  of  the  binancial  .Advertisers  .As¬ 
sociation  declared,  in  the  three  day  session 
held  here  this  week. 

P.illI)oard  and  other  mediums,  particu¬ 
larly  the  bank-lobby  poster,  were  favored 
by  many  of  the  delegates,  and  much  in¬ 
terest  was  shown  hy  the  entire  delegation 
in  the  lobby  display  at  the  Jefferson  Ilo- 
tel,  where  the  cfnivention  was  held.  Much 
of  the  display  dealt  with  foreign-born  de¬ 
positors,  particularly  among  the  Xew 
I'ingland  .states,  and  others  emphasized 
“industrial  mail  matter.” 

That  newspaper  advertisements  durin<: 
the  coming  year  would  he  featured  by  tiie 
association  was  evidenced  by  the  election 
of  Ifdward  H.  Kittredge,  publicity  direc¬ 
tor  for  llornblower  &  Weeks,  Boston,  as 
I)resident  of  the  association  to  succeed 
(iaylord  S.  Mor.se  of  Chicago.  Mr. 
Kittredge  is  at  present  a  member  of 
the  committee  recently  appointed  by  the 
Investment  Bankers  .Association  to  raise 
a  fund  of  $2.S0,(XX)  among  the  bankers  of 
the  country  for  institutional  educational 
advertising  aimed  solely  at  trust  fund  de¬ 
partments  of  the  banks.  1  le  was  also  a 
member  of  the  .American  Bankers  .Asso¬ 
ciation  which  organized  the  work  of  creat¬ 
ing  tru.st  fund  departments  in  all  banks 
of  the  country  several  years  ago. 

•Mr.  Kittredge  declined  to  commit  hiiti- 
■self  regarding  the  policy  of  the  associa¬ 
tion  during  the  coming  year.  .Accepting 
the  nomination,  he  said  that  should  the 
Dawes  reparation  plan  be  continued,  and 
if  a  conservative  administration  have 
charge  of  the  United  States  government, 
there  was  in  store  for  this  country  one  of 
the  greatest  years  in  the  history  of  this 
nation. 

The  election  of  officers  was  the  last 
wf)rk  on  the  program.  The  only  change 
was  the  election  of  Mr.  Kittrenlge  to  suc¬ 
ceed  Mr.  Morse.  Tollowing  the  conven¬ 
tion  adjfuirnment,  the  new  board  of  di¬ 
rectors  went  into  session,  but  other  than 
announcing  that  the  next  convention 
would  l)e  held  in  Columbus,  ().,  at  a  date 
to  be-  announced  later,  they  would  make 
no  delibi'rations  intblic. 

The  three  day  convention  was  one  of 
the  most  successful  in  the  history  of  the 
association,  the  delegates  agreed.  More 
than  200  attended,  chiefly  from  Chicago 
and  mid-western  states.  The  Xew  York 
flelegation  was  surprisingly  low,  although^ 
Philadelphia  and  other  larger  cities  were 
well  represented.  Monday  being  i)artly  a 
holiday,  the  convention  as  a  whole  visited 
the  battlefields  about  Richmond  and  en¬ 
joyed  other  entertainments  which  had 
been  planned  for  them. 

Discussions  during  the  convention  were 
led  by  Dr.  Daniel  Starch,  of  Harvard 
I’niversity ;  President  Gaylord  S.  Morse, 
Chicago;  H.  1C  Hotze,  Jr.,  Richmond; 
R.  1).  Mathias,  Chicago;  C.  H.  Hender¬ 
son,  Cleveland;  J.  J.  Quinn,  Perth  .Am¬ 
boy,  and  others.  Pour  minute  talks  on 
new  advertising  projects  that  had  proved 
valuable  and  also  short  talks  that  dealt 
with  advertising  stunts  that  had  “fliv- 
vered”  were  featured  both  days. 

The  convention  voted  to  give  the 
“lemon’'  prize  to  Williard  C.  Wheeler, 
G.  L.  Miller  and  Company,  Xew  V'ork, 
who  told  of  his  activities  in  publishing 
a  “certified”  check  which  many  people  in 
isolated  sections  filled  out  and  returned 
for  collection.  He  said  that  several  ac¬ 
tually  passed  the  clearing  house,  and  that 
it  caused  no  end  of  embarrassment  before 
they  ended  the  affair. 

Xew  directors  elected  for  the  coming 
year  were  Clinton  F.  Berry,  Detroit; 
C.  E.  Bourne,  Montreal;  Frank  Fuch.s, 
St.  Ixjtiis;  F.  W.  Gehle,  New  York;  Rob¬ 


ert  J.  Izant,  ClcvelaiKl ;  W.  K.  Kommers, 
Spokane;  (iaylf)rd  S.  Morse.  Cdiicago;  W. 
B.  Patton,  Houston,  Tex.;  Kline  Roberts, 
Columbus ;  Ftbel  B.  Scully,  Milwaukee ; 
Wells  M.  .Sawyer.  Xew  A'ork ;  Marjorie 
ScfK'ffel,  Plainfield.  X.  I.;  Fred  M. 
Stalker,  Kansas  City;  John  11.  Wells, 
Providence;  C.  H.  Wattereau,  Xashville ; 
R.  F.  Wright,  Milwaukee. 

Guy  W.  Cooke.  Chicago,  was  elected  a 
member  of  the  Xational  Commission  for 
a  i)eriod  of  three  years.  There  were  no 
other  changes. 


U.  T.  A.  MEETING  TALKS 
OF  NEW  COST  SYSTEM 


Uniform  Plan  for  Lithographers  and 
Printers  Presented — Selling  a 
Part  of  Production  Cost  in 
New  Scheme 


(H\  Tflciirath  to  Kmtcr  &  I’cblibiier) 

Cmk  ack),  Oct.  16. —  Report  of  the  cost- 
finding  committee  of  the  United  Typothe- 
t;e  of  .America  was  declarexl  by  members 
to  be  the  most  important  business  of  the 
annual  convention  at  the  Fdgewater 
Beach  Hotel,  Oct.  1,3-18.  The  principal 
rex-ommendations  of  the  report  were  that 
selling  costs  be  included  in  hour  costs  and 
that  calculations  of  production  cost  in¬ 
clude  charges  for  selling  and  handling. 
The  committee  also  worked  out  a  uniform 
system  of  cost-finding  for  lithographers 
and  printers,  who  have  heretofore  used 
separate  systems. 

.Approximately  1,000  men  and  400 
w<‘men,  representing  80  local  associations 
and  branches  of  the  industry,  registered. 
A’isitors  included  12  printers  from  Ger¬ 
mane,  twf)  from  Great  Britain,  rme  from 
Sweden,  and  one  from  Mexico. 

(ie<)rge  K.  Hebb,  of  Evans,  W’inter, 
Hebb  Co.,  Detroit,  trxlay  was  proposed  by 
the  nominating  committee  for  the  presi¬ 
dency.  Mr.  Hebb  was  first  vice-president 
and  chairman  of  the  executive  council  this 
year.  Other  nominations  were :  E.  F. 
Filert,  Filert  Printing  Companv.  Xew 
A’ork,  first  vice-president ;  Theodore 
Hawkins,  Hawkins-I-cKimis  Company. 
Chicago;  .A.  L.  Lewis,  Sf)ntham  Press, 
Ltd.,  Toronto,  an<l  Iffetcher  Ford,  b'let- 
cher  I'ord  Company,  Ixs  .Angeles,  for  the 
three  other  vice-presidents,  and  Fre<l  \V. 
Gage,  of  Battle-Creek.  Michigan,  for 
secretarv. 

Presidents  of  local  branches  of  the  L'. 
T.  .A.  organized  the  Typotheta*  Council 
of  presidents  with  Frank  L.  Thresher,  of 
Minneapolis  as  president.  G.  L.  Garand, 
of  The  Detroit  Type-setting  Company, 
Detroit,  was  re-elected  president  of  the 
International  Trade  Composition  .Associa¬ 
tion  which  is  affiliated  with  the  U.  T.  .A. 

Howard  Wedemper,  I.ouisville.  Ky.. 
was  re-elected  president  of  the  Employing 
Printers'  .Association  of  .America,  Oct.  1.3. 
Other  officers,  also  re-electtxl,  are:  Vice- 
president.  Thomas  E.  Donnelley,  Giicago; 
secretary,  J.  M.  Vollmer ;  treasurer.  O. 
.A.  Koss,  Chicago.  A.  W.  Finlay.  P>f)s- 
ton ;  Samuel  Ree.se,  Omaha,  and  E.  W. 
Foster,  Xashville.  were  elected  to  the 
board  of  governors. 

.A  program  of  great  interest  to  the 
memb<-rs  was  that  of  Thursday  afternoon. 
It  included  the  ff)llowing  addresses: 

“Making  a  Profit  Through  Industrial 
Engineering,”  by  Col.  B.  A.  Franklin. 
Strathmore  Paper  Companv ;  “Standardi¬ 
zation  of  Paper  Sizes  and  Grades.”  by 
fieorge  H.  Carter.  Public  Printer  of  tbe 
I’nited  States,  and  Dr.  E.  O.  Reed,  chief 
of  te.sts.  Government  Printing  Office ;  and 
“Tob  .Analysis  and  Personnel  Selection  as 
Fundamental  to  a  Broader  .Application  of 
Engineering  in  the  Printing  Industrv.”  hv 
L.  B.  Hopkins,  director  of  personnel, 
Northwestern  University.  Chicago. 


IT  IS  NEWS,  INDEED 

Herbert  Knipke.  for  the  l.ist  year  office  hoy  with  the  Cleveland  Times,  has  l)eeii 
promoted  to  a  reporter  on  the  siKirts  statT. — FMitor  &■  I’ltldisher,  N.  Y. 

Cl  NNY  ,  says  the  reader  to  hiiiist‘lf,  that  a  national  publication 
slioulil  publish  that.  W  ell,  Mr.  Reatler,  it  is  news,  the  best 
sort  of  news,  at  that.  An  office  boy  has  won  his  way  to  the  edi¬ 
torial  staff  in  a  year. 

Our  worthy  loeal  financier,  John  Smith,  has  aceepted  a  direc¬ 
torship  in  the  Sixth  National  Bank.  Observe  the  big  heading 
and  Mr.  Smith's  pieture  on  the  front  page.  Yet.  Mr.  Smith  has 
been  direetor  in  five  banks  for  years  jiast  and  has  been  written 
up  a  dozen  times.  Nothing  at  all  remarkable  in  his  new  director¬ 
ship.  Hardly  news  at  all. 

Mrs.  Jones,  our  illustrious  poetess,  has  written  a  sonnet  of  38 
verses.  Observe  her  jiieture,  her  aneestor’s  pietures,  even  her 
hushand’s  pieture,  spread  throughout  a  whole  page,  with  everv- 
hody  knowing  that  Mrs.  Jones  has  written  miles  of  sonnets.  News 
that  few  would  miss. 

But  an  offiee  hoy,  by  loyalty,  industry,  effieieney,  has  jumped 
to  the  editorial  staff  in  one  year.  A  great  thing  in  a  life.  Real 
news  is  made  up  of  the  great  things  in  lives.  This  office  boy’s 
promotion  is  a  great  big  news  item  for  all  boys,  young  and  old, 
who  would  win  hy  giving  the  best  that’s  in  them. 

W  e  salute  ex-Offiee  Boy  Empke.  If  he  is  now,  as  sports  writer, 
entering  ball  parks,  boxing  matches,  racetraeks  and  sucb,  free 
of  charge,  he’s  in  heaven,  or  we  don’t  know  the  offiee  hoy,  and 
hy  the  elegant  beard  of  tbe  prophet,  we  once  were  just  that! — 
Editorial  in  Payne  Service,  San  Francisco. 


Most  of  the  far-sighted 
publishers  who  were  quick 
to  recognize  the  economies 
of  the  Associated  Press  in  its 
infancy  have  again  shown 
their,  alertness  by  obtaining 
the  exclusive  n  ghts  in  their 
respective  cities  to  the  Con¬ 
solidated  Press  the  first 
service  designed  to  avoid 
duplication  and  to  furnish  in¬ 
stead  a  distinct  supplement 
to  “spot”  news  reports. 

The  Consolidated  Press  Association 

Executive  Offices,  Evening  Star  Building.  Washington.  D.  C. 
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We  are  non>  again  in  a  position  to  talfe  on  a  few  new  accounts  in  anp  part  of  the  United  States  and  Canada 
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When  The  Ckxxision  RecUW 
Justifies  a  Feature  Cation 


Such  as.  Anniversary  Edi¬ 
tions,  Christmas  Editions, 
House  Warming  Editions, 
Industrial  Expansion  Edi¬ 
tions  and  other  occasions  of 
real  interest  to  the  public. 


RoasitT  W  BinoHAM 


CMAXcau.  Lbti  Ma^mfre 


©b**  <Conrifr-2ottrnal 

Tiui  Lohsmllk  Timks 


ADvnrminK.  DsnurmsiiT 
M  P  AWiiwUl  .Vaaafer 


Juns  23rd.  1924 


We  have  recently  completed 
feature  editions  for  The 
Louisville  Courier-Journal 
and  The  Memphis  Commer¬ 
cial  Appeal, — feature  edi¬ 
tions  that  are  a  credit  to 
them  and  to  us. 


?hora«  Brlr^cs 
52  GoodbAT  duildlngf 
flarphis,  Tenn* 


^9  ftre  mil  ploAsod  with  retults  cbtainAd  by  your  orgAnl* 
zfttlon  which  put  on  the  Kentuoky^Hone  Caning  edition  of 
the  Courier -Journal  publiohed  on  Tuesday^  June  17th* 

It  is  particularly  gratifying  to  us  to  note  absence  of  con> 
plaints  from  the  nany  adrertisers  appearing  therein* 

The  woltcw  represented  in  the  Issue  cane  frora  fims  and  other 
organisations  classed  by  the  Courier-Joia'nal  as  non-users  of 

space* 

The  uniforaly  high  standard  of  solicitation  enployed  by  your 
nen  was  nost  oomendsble*  It  is  a  pleasxire  to  recosaend  your 
organisation  to  newspapers  desiring  a  epeoial  edition  crew* 

Y«lth  sincere  beet  wishes »  we  are 


Yours  wery  truly* 

M*  P*  Aronhlne* 
ADVHtTISING  UANAGQt* 


We  Gsui  Handle  It  in  a  Manner 

That  Make  It  a  Credit  to  YbU 


More  than  twenty  years  experience  in  this  field  has  taught  us  the  necessity  of  limiting 
feature  editions  to  occasions  of  importance.  There  must  be  a  good  reason  for  it;  a 
mere  excuse  will  not  suffice  and  we  decline  to  handle  that  kind  of  work. 


Our  twenty  years  qualifies  us  to  know  how  a  feature  edition  should  be  produced  if  it  is 
to  reflect  to  the  publisher’s  credit.  And  where  we  are  given  adequate  co-operation  by  the 
publisher  we  never  fail  to  please. 


I  BRIGGS  WEEKLY 

Business  Review  Page 

We  also  sell  for  our  clients  weekly  feature  pages 
in  addition  to  our  very  successful  Business  Re¬ 
view.  The  list  includes  “Buyers’  Guide,”  “Build¬ 
ers’  Page,”  “Church  Page,”  and  prize  contest 
pages. 


A  LARGE  ORGANIZATION 

Clean  Cut  Methods 

We  operate  anywhere  and  go  anywhere  for  busi¬ 
ness  and  are  right  now  able  to  take  on  several 
new  accounts.  Write  for  folder  “Local  Display 
From  a  New  Source.” 


Thomas  WBrid^  Co. 

"Tiome  Office:  CoLumbion  Muiuol  Ot)wer^  Mem^is^rpnnessee 

Asl(  Dun  or  Bradstreet  about  our  responsibility)  Asl(  any  Newspaper  Publisher  about  our  Service 
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WORLD  STAFF  HONORS 
FRANK  McCABE 


Classified  Manager  Tendered  Surprise 
Dinner  on  40th  Anniversary  With 
Daily — 600  Attend — Broun 
Toastmaster 


I'rank  McCabe,  classified  advertising 
manager  of  the  Xcw  York  World,  who 
40  years  ago  joined  that  newspaper  as 
Joseph  Pulitzer's 
office  boy,  was 
tendered  a  s  u  r  - 
prise  4f)th  anni¬ 
versary  dinner  at 
the  Pennsylvania 
Hotel.  Wednes¬ 
day,  Oct.  IS,  by 
h  i  s  associates, 
celebrating  h  i  s 
long  connection 
with  the  World. 

Mr.  McCabe, 
just  13  when  he 
joined  the  World, 
progressed  steadi¬ 
ly,  becoming  Frank  McCabe 
cashier,  branch 

manager,  and  finally  classified  manager,  a 
position  he  has  held  for  many  years. 

Heyw(K)d  Broun,  columnist  and  dra¬ 
matic  critic  for  the  World,  acting  as 
toastmaster,  presented  a  list  of  speakers, 
including  former  United  States  Senator 
William  M.  Calder ;  former  Secretary  of 
State  John  J.  Lyons;  Justice  Stephen  Cal¬ 
laghan  ;  •  Ralph  Pulitzer,  president  and 
editor  of  the  World ;  Herbert  Bayard 
Swope,  e.xecutive  editor;  Walter  Lipp- 
mann.  editor  of  the  editorial  page;  Flor¬ 
ence  1).  White,  general  manager ;  Isaac 
D.  White,  director  of  the  World  Bureau 
of  Accuracy  and  Fair  Play ;  J.  F.  Bres- 
nahan.  business  manager;  Don  C.  Seitz, 
of  the  livening  World ;  and  John  T.  Raf¬ 
ferty.  More  than  6(K)  of  Mr.  McCabe’s 
friends  attended. 

Stars  of  “Kid  Boots"  and  the  B.  F. 
Keith  vaudeville  circuit  entertained. 
Among  the  performers  were:  Eddie  Can¬ 
tor,  .\nn  Pennington,  Harland  Dixon, 
Marie  Callahan,  Horton  Spurr  and  George 
Oleson  and  his  orchestra,  all  of  “Kid 
Boots" ;  h' ranees  White,  Clark  and  Mc¬ 
Cullough,  Marga  Waldron  and  Beban  & 
Mack,  of  the  Keith  circuit;  X'incent  U)- 
pez  and  his  f)rchestra.  by  courtesy  of  the 
Hotel  Pennsylvania,  and  the  “Greenwich 
\'illaL'c  h'ollies";  and  Joseph  Dunninger, 
magician,  who  recently  entertained  the 
Prince  of  Wales. 

McCabe's  co-workers  in  the  deijartment 
over'  which  he  presides  met  just  lx:fore 
the  dinner  and  adopted  resolutions  in 
“tribute  to  our  chief,  F.  M.,  for  his  devo¬ 
tion  to  the  World,  for  his  altruism  in  his 
conduct  toward  others,  for  his  sense  of 
justice,  for  his  inspiration  of  fair  pla,  a  1 1 
loyalty,  and  for  his  development  of  our 
department  to  an  undisputed  position  of 
supremacy  in  its  field  in  .American  jour¬ 
nalism.” 

Isaac  D.  White,  president  of  the 
World’s  Quarter  Century  .\ssociation, 
said : 

“.Siieaking  for  the  members  of  the 
World’s  Quarter  (Century  Association, 
many  of  whom  are  here  with  us,  I  want 
to  say  that  we  all  love  Frank  McCabe 
like  a  brother. 

“We  who  have  workerl  with  him. 
learnefl  long  ago  to  respect  and  admire 
him  for  his  ability,  his  untiring  energy, 
and  his  conscientious  devotion  to  duty.” 

Others  of  the  World  and  Evening 
World  who  attended  the  dinner  inclmled 
John  H.  Gavin.  James  Robbins.  Joseph 
I’utler,  John  lleadwin,  I'.  Darius  Ben- 
ham,  Marc  Mcfirath,  J.  M.  Rainey,  Sid¬ 
ney  fjreene,  Stuart  West,  I'.  D.  Cur- 
rutliers.  Joseph  Milton,  Frank  Haverty, 
Ilarry  T.  Co^)k,  L.  1C  Owens,  Joseph  P. 
Crynes,  James  J.  Taft,  Cressy  Monroe 
and  .M.  J.  Klein. 


Two  New  A.  P.  Members 

The  Woodland  (Cal.)  Mail  and  the 
Scluncdady  (N.  Y.)  Union-Star  have 
lieen  elected  members  of  the  Associated 
Press. 


McCABE'S  ADVERTISING  PANORAMA 


jlilfc  i^Pvei?rt5iNG  OF  1884- 

fW'  HE  WAS  HaFPy  'a'iTH  *  iZ  00  week 


•$>  5.00  FOR  J 

‘  "  -8N  wveeTisifiC- 

C4/vrP,qiG.N  I 


Shoot  TftftT  Pull 
j’  Page  ad  for  we 

pAys.'SbJEONG  6iU- . 


tfy  Courtesy  AV?t*  York  Evening  World 


New  York  Advertising  Women  to  Meet 

^  The  Ix-ague  of  Advertising  Women, 
Xew  York,  will  entertain  Mrs.  Thomas 
.Slack,  presirlent  of  the  New  York  City 
Federation  of  Women’s  Clubs,  as  guest 
of  honor  at  its  monthly  dinner  meeting 
to  be  held  at  the  Advertising  Club  of 
Xew  York.  Oct.  21.  Sixiakers  will  be 
.Anne  Lewis  Pierce,  advertising  consul¬ 
tant  for  F(K>ds  and  Home  Appliances; 
Eu  ene  Forker,  business  manager.  Harp¬ 
er's  Bazaar,  and  Theodore  F'.  Damm,  ad¬ 
vertising  manager  of  Devoe  &  Raynolds 
I  ompany,  Inc. 

Masrcchujctts  Ca  ly  Buys  Home 

S.  H.  Robie,  editor  and  proprietor  of 
the  Chelsea  (Mass.)  l.':-enini’  Record,  \vds 
bought  the  two-story  brick  building  in 
which  the  plant  is  located.  F'our  years 
ago  the  Record  Ixiught  land  adjoining 
this  projxirty  and  erected  therein’  a  press¬ 


room,  connecting  it  with  the  main  build¬ 
ing  now  acquired  by  purchase.  Improve¬ 
ments  and  additions  are  planned  with  a 
view  to  making  a  permanent  home  for  the 
I’-vening  Record. 


£  d  r./ 

Los  Angeivs,  Calif. 

Gained  C,C3I  Daily  Average  Circulation. 

Swum  (Ji.vernnii'iit  StiiteniiMit.  Six  M(>nlh< 
Kniliiii;  Si-|.t.  .tii.  I'.iZl.  IcT.IUH  Imil.v.  Six 
Motill  s  Ki.ilini:  Si  |it.  :i0,  I't.gsH  Daili . 

Ini-ri'BRe  in  IHiilj’  .VversKi*  rirniliition.  H.lhti. 

IT  COVERS  THE  FIELD  COMPLETELY 

REPRESENTATIVES : 

■*.  Kolorey,  €04  Times  Bldg.,  New  York. 
~  Lofrsn  Payne  Co.,  401  Tower  Bldg.,  6 
"I'rth  Michigan  Ave.,  Chicago. 

' .  J.  Norris  Hill,  710  Hearst  Bldg.,  San 
Frenciioo,  Calif. 


INTERTYPE 

Standardized  and  interchangeable  typesetting  machines 
for  all  composition,  from  5-point  text  up  to  full  width 
36-point  bold,  and  60-point  bold  condensed,  on  .-lugs  up 
to  42  ems  wide.  See  our  full  page  next  week. 

INTERTYPE  CORPORATION 

General  Offices:  805  Terminal  Building,  Brooklyn,  N.  Y. 


TO  DISCUSS  PACIFIC 
COAST  AD  MARKET 

Newspaper  Executives’  Meeting  in  San 
Francisco  Nov.  20,  Under  Auspices 
of  A.  N.  P.  A. — Program  Lists 
Important  Speakers 

Developing  more  newspaper  space  will 
be  the  theme  of  the  second  annual  meet¬ 
ing  of  the  Pacific:  Coast  and  Inter- 
Mountain  Newspaper  Executives  to  be 
held  in  San  Francisco,  Nov.  20. 

The  sessions  are  being  conducted  under 
the  auspices  of  the  Pacific  Coast  Office 
Bureau  of  .Advertising  of  the  American 
Newspaper  Publishers  Association. 

Chief  speakers  and  their  subjects  will 
be :  Ramsey  Oppenheim,  publisher. 

Western  Advertising,  on  “The  Develop¬ 
ment  of  Pacific  Coast  Advertising”;  John 
J.  Cuddy,  director  of  advertising.  Stand¬ 
ard  Oil  Company  of  California,”  “What 
Should  the  Western  Advertiser  F'xpect 
from  the  Western  Newspaper”;  Dr.  B. 

M.  Rastall,  manager  of  Californians,  Inc., 
"The  Newspaper  as  a  Community 
Builder” ;  Thomas  L.  Emory,  manager. 
Pacific  Coast  Bureau  of  Advertising,  A. 

N.  P.  A.,  “Developing  More  Newspaper 
-Advertising”:  W.  J.  Hofmann,  Portland 
Oregonian,  “The  Importance  and  Possi¬ 
bilities  of  the  Pacific  Coast  Territory  as 
a  Market,”  and  R.  F.  Haegelin,  district 
sales  manager,  Kellogg  Sales  Company, 
“The  Profitable  Cultivation  of  the  Pacific 
Coast  Market  Through  Newspaper  .Ad¬ 
vertising.” 

Discussions  from  the  floor  will  center 
around  the  following  topics :  “Should 
Newspapers  Sell  Tie-up  Advertising  to 
Magazine  Campaigns” ;  “Arousing  In¬ 
terest  of  District  Sales  Managers  in 
Newspaper  Advertising”:  “Practical 
Rules  Determining  the  Classification  of 
Advertising  as  National  or  Local”; 
“General  Problems  of  Business  Manage¬ 
ment”;  and  “How  the  Smaller-town 
Dailies  Can  Get  More  Foreign  Business 
Merchandising  Service.” 


246,043 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore 
Sun  (morning  and  evening)  for 
the 

Six-Mtmtli  Period 
Ending  Sept.  30 

The  average  net  Sunday  circula¬ 
tion  of  The  Sunday  Sun  for  the 
same  period  was  177,548. 

F'verything  in  Baltimore 
Revolves  Around 

T"E 

Morning  Evening  Sunday 


THE 

PHILADELPHIA 

RECORD 

^.Always  J^l table 

%e  Second  largest 
morning  daily 
Circulation  in 
Philadelphia 

I 

GI\pWINC/ 


iSrtti^^ti^'^'itiiu  ^  ^a!u  ^  ijtic  tiu  xST  uii^'iitfi  iS  uiii  wk 


Twin  Cities  of 

Westchester 

County  New  York 


Building  owned  and  occupied  by 
The  Daily  Argus,  Mount  Vernon 


Building  owned  and  occupied  by  the  Standard- 
Star,  New  Rochelle,  Occupied  Oct.  1,  1924 


Covered  by  the  Twin  City  Daily  Newspapers 


THE  STANDARD-STAR 


New  Roelielle 

Member  Audit  Bureau  of  Circulation! 


Complete 

Plants 

The  Finest  in 
Eastern 
New  York 


40  Page  Press 
12  Typesetting  Machines 


24  Page  Press 
10  Typesetting  Machines 


These  Newspapers  are  near  to  a  100  per  cent  coverage  in  this  field,  which 
extends  from  the  east  line  of  Yonkers  to  the  east  line  of  Mamaroneck  includ¬ 
ing  the  following  towns: 


Mount  Vernon 

Sherwood  Park 

North  Pelham 


New  Rochelle 


135,000 

Population 


Larehmont 

Mamaroneck 


Pelham  Heights  —  Pelham  Manor — Bronxville 
Tuekahoe  —  Scarsdale  —  Crestwood  — Waverly 


rhe  Only  Newspapers  Published  and  Printed  in  I'heir 
Respective  Cities— Leaders  in  Advertising  Patronage, 
Attesting  Their  Power  and  Popularity.  The  largest 
newspaper  circulation  in  Westchester  ('ounty  under  one 
ownership. 


Westchester  Newspapers,  Inc 

FRANKLIN  A.  MERRIAM,  President 


Mount  Vernon,  N,  Y 

Foreign  Representatives: 

GEORGE  B.  DAVID  CO. 

110  East  42nd  St, 

New  York  City 


New  Rochelle,  N*  Y 


(;E0.  B.  DAVID  CO. 

A.  R.  KEATOR.  Manager 
1411  Hartford  Building 
('hicago,  HI. 


spcct  for  the  editor.  The  campaign  gives 
tile  paper  publicity ;  shows  it  is  alive  and 
doing  .something.  It  shows  what  practi¬ 
cally  every  paper  can  do  if  the  editor 
resolves  to  build  up  his  publication.' 

M.  V’.  .Atwcxxl,  managing  editor  of  the 
I'tica  Ohscn'cr-Dispatch,  and  president 
of  the  association  last  year,  gave  an  ad¬ 
dress  on  the  country  editor’s  job.  He 
maintainerl  every  community  paper  should 
have  a  constructive  program  and  that 
weeklies  should  have  more  backbone  in 
their  eelitorials  and  management.  He 
also  stated  every  weekly  should  advertise 
itself  just  as  much  as  the  city  paper 
,’..a.‘s. 

Mrs.  Klorence  E.  S.  Knapp,  candidate 
on  the  Republican  ticket  for  secretary  of 
state  and  head  of  the  College  of  Home 
Economics  at  Syracuse  University,  sp<ike. 

(ierrit  S.  Hyde,  acting  secretary  and 
editor  of  the  ll’atcrinllc  Times,  spoke 
is  briefly  alxnit  newspaper  problems  and  ex- 
p’ained  some  of  the  features  which  are 
spidling  progress  for  his  newspaper, 
a  year  rate.  The  next  meeting  will  lx?  held  the 
I  he  said  his  second  week  in  January,  the  meeting 
increaserl  by  place  to  be  announccrl  later. 


NEWSPAPER  MAKERS  AT  WORK 

-  By  LUCILE  BRIAN  GILMORE  _ 


‘They’re  Costly  But  Worth  It”  Is 
Opinion  Expressed  at  Central  N.  Y. 
Press  Association  Meet — Large 
Subscription  Gains  Cited 


Prize  contests  which  have  b<h)ste<l 
circulation  of  country  weeklies  were  de- 
fenditl  at  the  fall  meeting  of  the  Central 
New  York  Press  .\ssociation  in  the 
Department  of  Journalism.  Syracuse  (1,^.^. 

University.  Oct.  11.  President  Hugh 
Parker  of  the  Oneiiia  Post  preskied  at 
the  session  which  f<dlowe‘<l  luncheon 
servenl  by  College  of  Home  Economics 
students. 

(jerry  Willard,  eelitor  and  publisher 
of  the  HoonvUle  Herald,  told  of  hi; 
contest  in  which  two  automobiles  and 
other  prizes  were  given  in  a  subscription 
campaign  at  the  regular  $2 
.\t  the  end  of  four  weeks 
circulation  of  3,5(K)  was 
more  than  1,(KK).  .At  the  end  of  the  tiftii 
week  he  expects  1.5(N)  new  subscribers  on 
his  IxMiks.  Mr.  Willard  says  the  cam¬ 
paign  will  cost  about  ?3.5(K)  and  that 
it  will  bring  in  only  ^.0(10.  but  that 
the  expemliture  will  Ik  more  than  justi- 
lie<l  due  to  the  increased  influence  and 
circulation  of  the  paper  and  the  conse- 
()uent  increase  in  revenue  from  a  higher 
advertising  rate.  His  circulation  will  be 
above  5,(k)(). 

H.  H.  Hawkins,  editor  of  the  Hamilton 
Repuhliean,  told  of  tlK  campaign  his  jKiper 
is  finishing  up  as  a  result  of  a  contest 
for  ?1.(K)0  in  prizes.  He  has  added  643  of  the  .Associated  Press,  tliis  week  started 
new  subscribers,  ranging  from  two  to  five  on  a  tour  of  inspection  of  .A.  P.  offices 
and  ten  year  pericxls.  and  boosting  his  which  will  carry  him  as  far  west  as  Den- 
circulation  to  more  than  l.SfX).  ver  and  as  far  south  as  El  Paso.  Tex. 

‘‘The  campaign  was  costly,  but  it  was  He  will  return  to  New  York  just  In-fore 
worth  it,”  said  Mr.  Hawkins,  ‘‘even  Election  Day.  Nov.  4. 

though  it  costs  as  much  as  the  sub-  - 

scription  money  brings  in.  It  not  only  No  man  is  entitled  to  free  sjKech  un¬ 
means  more  revenue  from  advertising,  til  he  can  listen  patiently  while  the  oppo- 
but  a  circulation  more  than  2,000  adds  sitkin  talks. — York  Telegram  md 
prestige  to  the  paper  and  more  self-re-  P.retiiiig  Mail. 


Syracuse  Journal  Editor  Resigns 

Wilbur  U.  Miller,  editor-in-chief  of  the 
.S'.vru«'«.rc  (N.  A'.)  Jourmtl,  has  resigned 
to  engage  in  the  management  of  the 
Eancher  Machine  Uompany,  which  he 
has  directed  for  a  number  of  years.  Mr. 
Eancher  has  been  in  the  newspaper  busi¬ 
ness  about  25  years.  Eor  many  years  he 
was  one  of  the  best  known  WashingUsi 
corresjx  indents. 


BROOKS  H.  BEITLCR— Chicago  News  His  Favorite  Literature. 


A  R()L*XI)  the  editorial  riMnns  ()f  the  every  detail  and  in  ^ivinf^  both  sides  every 
^  Chieago  Daily  Sews  the  saying  is  bit  of  a  s<|uare  deal.  The  entirety  of  a 
common  that  “no  one  ever  resigns.”  But  camjiaign  is  a  pleasure  to  Beitler.  in  all 
a  short  time  ago  there  was  a  resignation  of  its  intriguing  angles, 
from  the  staff  and  as  a  conse<iuence,  the  His  chief  diversion  away  from  his 
desk  of  the  news  editor  had  no  iKCupant.  newspaper  work  is  a  rubber  or  two  of 
The  publishers  of  the  News  decided  they  bridge  at  his  club  after  a  day's  work, 
wanted  a  capable,  hard  working  and  de-  and  then  a  drive  in  his  car. 
serving  man  to  till  that  position,  and  so.  His  interest  in  his  work  is  attested  to 
naturally,  they  chose  the  logical  person  by  his  wife,  who  declares  that  it  is  his 

by  advancing  Bnxiks  H,  Beitler,  then  whole  life,  and  he  never  seems  to  Ik 

city  editor.  reading  anything  but  a  copy  of  the  News. 

Zeitler  began  his  work  for  the  Chicago  - 

Daily  News  as  a  reporter,  and  his  service  Duluth  Reporter*  Interview  H.R.H. 

for  that  paper  has  covered  a  period  of  Ui  Where  the  Prince  of  Wales  g»KS.  re¬ 

years.  During  that  time  he  has  covered  porters  follow.  Newspaper  men  who 
a  “beat,"  sat  in  at  the  copy  desk,  taken  greeti-d  him  at  Duluth.  Oct.  11.  as  he 

the  assignment  desk,  done  a  turn  as  pas<-ed  through  on  his  way  to  Chicago,  in¬ 

assistant  city  editor,  and  for  the  last  few  cludetl  (leorge  1-angley  and  Bernie  Camp- 
years,  he  has  been  ‘chief”  of  the  city  iiell.  fUilulh  .\  etia-Trihune ;  A.  B.  Kap- 
*'**“*^-  plan.  Duluth  Herald;  Wallace  Hankins, 

When  Henry  Justin  Smith  left  the  em-  .AssiKiated  Press;  RolK-rt  l-lllis,  .Miiuieap- 
ploy  of  Victor  Lawson  to  become  pub-  „lis  Journal,  aixl  (ieorge  (iunther.  C/n- 
licity  director  for  the  University  of  o.ino  \eus. 


We  know  now 
that  our  belief  in 
the  new  1924  Shop- 
o-scope  is  justified. 


Newark  Call  Adopt*  Comic* 

The  \ezi<ark  (X.  J.)  Sunday  Coll, 
which  for  years  has  declined  to  publish 
comic  strips  or  pages,  iKginning  Sund.iy. 
Nov.  9.  will  print  a  comic  section  carry¬ 
ing  Windsor  McCay's  “In  the  I^nd  of 
Wonclerful  Dreams” ;  Walter  Noban’s 
“Jerry  on  the  Job”;  Jack  Callahan's 
“Freddie  the  Sheik,”  and  Tom  McNa¬ 
mara’s  “On  Our  Bku'k.” 


Already  the  re¬ 
sponse  from  the 
newspapers  of  the 
country  has  been 
greater  than  we 
dared  hope.  And 
we  are  glad  that  we 
have  a  better  Christ¬ 
mas  classified  adver¬ 
tising  campaign  for 
them  than  ever  be¬ 
fore. 


Zlhe  Waif  to  a 
Romanis  Heart- 
Gifts  for  Her**  ^ 


IT’S  A  KNOCKOUT! 


We  want  you  to 
see  it,  too  —  write 
for  y  our  sample 
portfolio  today! 


>r  your  next  serial 


by  E.  J.  RATH 

The  celebrated  author  of 
“The  Nervous  Wreck” 


SERVICE  FOR  AUTHORS,  INC, 

Dept.  F.  SS  West  4&td  St. 

New  York  aty 
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Advertising  Can 
Cost  a  Lot  of  Money 

Intelligently  done  it  can  make  your  fortune. 
Unintelligently  done  it  may  break  you. 


A  large  circulation  may  be 
too  expensive.  A  small  circula¬ 
tion  may  be  profitable.  When 
you  can  get  both  quantity  and 
quality,  you  have  a  certainty  of 
profitable  investment,  provided 
the  thing  advertised  is  worth 
advertising  and  the  copy  is 
intelligent.  * 

The  character  of  the  news¬ 
paper  has  as  much  —  perhaps 
more— to  do  with  the  success  of 
your  advertising  as  the  quantity 
of  circulation.  Users  of  space 
are  not  always  discriminating. 
Too  many,  in  making  up  a  list  of 
out-of-town  newspapers,  take 
.  the  line  of  least  resistance,  copy¬ 
ing  from  a  newspaper  directory 


the  newspaper  having  the  largest 
circulation  figures,  and  without 
knowledge  of  the  real  value  of 
the  medium  as  a  selling  force. 

In  Philadelphia  the  Public 
Ledger  has  a  circulation  of 
300,000  copies  daily — that’s 
quantity.  As  to  quality,  it  has 
always  been  known  as  the  Phil¬ 
adelphia  bible  since  1836.  It 
sticks  in  the  same  families  gen¬ 
eration  after  generation,  and 
no  competitor  has  ever  been 
able  to  dislodge  it,  no  matter 
what  he  does  or  offers.  Solely 
on  its  merits  as  a  superior  news¬ 
paper,  it  holds  its  place  with  no 
premium,  cut  rate  or  other 
inducement. 


^4^ 
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This  shows  the  “Yali 
watching  a  football  game 
eleven  times  this  crowd  ti 
net  paid  circulation  of  tl 
the  past  six  months. 

This  football  crowd  c 


ONE-TENTH  OF  A  BIG 
FAMILY 


The  Evening  Journars  fl 
also  to  business  men.  To  say  ti 
are  sufficient  in  number  to  pai 
ting  it  mildly. 

There  are  enough  Evenin 
avenue,  Seventh  avenue,  Mad 
Lexin^on  avenue,  half  a  doze 
streets,  and  leave  enough  to  kee 
Harlem,  in  Brooklyn,  which  i 
“New  York”  of  to-day. 

The  Evening  Journal’s  d 
friendship  and  approval  of  its! 
limit  of  their  ability,  the  editoj 


The  sworn  statement  to  the  Government  of  James  C.  Da3rton, 
business  manager  of  this  newspaper,  shows  that  the  average  net 
paid  circulation  of  the  Evening  Journal  during  the  last  six 
months  was 


Included  in  that  total  is  the  net  paid  increase  of  65,049  per 
day  as  compared  with  our  circulation  during  the  same  period  last 
year. 

THE  NEW  YORK  EVENING  JOURNAL  HAS  THE 
LARGEST  CIRCULATION  OF  ANY  EVENING  NEWS¬ 
PAPER  IN  THE  UNITED  STATES. 

Newspapers  come  and  newspapers  go.  The  Evening  Journal 
goes  on  supreme,  to-day,  as  it  ha?  been  for  the  last  26  years. 

Some  of  the  old  newspapers  Frank  Munsey  buys,  giving  them 
decent  burial.  Others  just  simply  die  in  their  tracks. 

The  Evening  Journal,  selling  for  three  cents  a  copy,  five  days 
in  the  week,  and  for  five  cents  a  copy  on  Saturday,  goes  triumph¬ 
antly  forward. 

#  ♦ 

This  circulation  growth  is  important  news  for  the  Evening 
Journal’s  family  of  readers.  They  constitute  the  greatest  united 
force  in  the  public  life  of  the  world’s  greatest  city. 

The  circulation  of  666,886  daily  means  that  the  Evening 
Journal  goes  into  more  than  half  a  million  families,  IS  CARRIED 
HOME,  WHERE  IT  IS  READ  AT  HOME  BY  ALL  THE 
FAMILY.  This  newspaper  is  seen  and  read  daily  by  not  fewer 
than  TWO  AND  A  HALF  MILLIONS  OF  PEOPLE. 


a  year  ago,  represent  in  theins  aora 

l^ease  bear  in  mind  that  tb  lew  1 
the  Evening  Journal  at  three  c  y,  ev 
past  six  months,  bought  THE*  JOU 
else.  No  “schemes”  are  used  ip  th 
circulation,  no  premiums,  ao  gi  toj 

The  Evening  Journal  ad 


REPRESENT,  TO  DEFEND 
the  NEWS,  and  to  discuss 
the  day. 


yR^NAL 


thousand  than  the  INCREASE  IN  THE  EVENING 
JOURNAL’S  CIRCULATION  during  the  past  six 
months,  as  compared  with  a  year  ago. 

This  crowd  in  the  picture,  in  size,  is  less  than  one- 
tenth  the  number  of  the  family  to  which  YOU  belong, 
THE  FAMILY  OF  EVENING  JOURNAL  READERS. 


iliwith  60,000  persons 
niluld  take  more  than 
tithe  average  DAILY 
tieng  Journal  during 


diis  FEWER  by  five 


The  Evening  Journal  represents  UNXTED  MANAGEMENT. 

The  Government  report  includes  the  statement  that  the  SOLE 
STOCKHOLDER  and  owner  of  the  Evening  Journal  is  W.  R. 
Hearst. 

He  doesn’t  have  to  consult  any  board  of  directors,  in  his 
own  office,  and,  as  everybody  in  New  York  knows,  he  doesn’t  con¬ 
sult  any  of  the  boards  of  directors  down  in  the  Wall  Street  neigh¬ 
borhood  chat  have  so  much  to  say  about  certain  publications. 
What  Mr.  Hearst  owns,  he  owns  100  PER  CENT. 

The  Evening  Journal  is  run  by  W  R.  Hearst  for  the  benefit 
of  the  people  that  buy  and  read  the  Evening  Journal,  for  hundreds 
of  thousands  of  readers  that  include  all  classes  of  the  population. 

UNITY  of  OWNERSHIP,  unity  of  CONTROL  unity  of 
PURPOSE,  the  desire  faithfully  to  represent  its  readers,  is  pack 
of  the  Evening  Journal’s  circulation,  which  has  been  the  biggest 
evening  circulation  in  the  United  States  for  more  than  26  years, 
practically  from  the  very  beginning  of  its  publication. 

*  «  « 

We  publish  here  a  picture  of  the  famous  “Yale  Bowl’’  show¬ 
ing  a  great  crowd  of  60,000  people  gathered  to  watch  a  football 
game. 

How  many  stores  would  it  take  to  hold  this  crowd,  which 
represents  less  than  one-eleventh  the  number  of  people  that  buy 
the  Evening  Journal  every  day,  a  crowd  smaller  than  THE 
EVENING  JOURNAL  INCREASE  IN  CIRCULATION  DUR¬ 
ING  THE  PAST  SIX  MONTHS? 

Honesty  of  purpose,  plus  hard  work,  brings  circulation,  and 
circulation  brings  success. 


B  wculation  is  important 
tyvof  the  Evening  Journal 
» IMTO  of  New  York  is  put- 


readers  to  pack  Sixth 
e,  Fifty-seventh  street, 
ther  principal  business 
ts  busy  in  The  Bronx,  in 
to  outgrow  in  size  the 


is  built  on  the  loyalty, 
^hich  means  that  to  the 
is  managers  and  writers 
ihe  buying  public  of  the 


e  circulation  of  666,886. 
to  the  Evening  Journal’s 
with  the  same  period 
iBormous  buying  power. 

Jew  Yorkers  that  bought 
every  day  during  the 
[JOURNAL  and  nothing 
PP  the  Evening  Journ^ 
Ning  contests. 

tefiST  its  readers,  to 
pBRESTS,  to  tell  them 
pUigently,  questions  of 


-  { - 
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UNNATURAL  WRITING 

A\  editorial  in  tlie  .W'w  York  World  complains  of 
“sugi'estive  phrases”  which  news  writers  have 
used  in  reporting  the  case  of  the  violent  criminal 
(ierald  Chapman,  such  as,  "master  mind,"  “bad  man,’ 
"old-time  desperado,"  “dead  or  alive,"  “fusillade  of 
steel-jacketed  bullets." 

It  is  not  argued  that  crime  news  should  be  sup¬ 
pressed.  but  it  is  argued  that  news  writers  often  cast 
a  siiecious  glamour  over  crime,  creating  in  the  minds 
of  weak  and  wayward  youth  a  "melodramatic  dream- 
workl,  which  has  no  corresponding  e.vistence  in 
reality."  The  editorial  holds  that  reporters  should 
not.  while  pretending  to  be  horrilied  at  criminal  acts, 
actually  make  them  seem  attractive. 

.Newspaper  writers,  particularly  copy-desk  editors, 
ha\e  built  up  a  daily  press  vocabulary  which  has  be¬ 
come  as  standard  as  the  type  in  which  it  is  set. 
.Nearly  every  newspaper  in  the  country  uses  it.  Many 
words  have  been  invented  to  lit  head-line  spaces,  only 
to  be  adopted  into  the  te.xt.  Stories  are  written  up 
to  meet  preconceived  head-line  requirements,  hor 
some  newspapers  the  reader  needs  a  glos.sary. 

The  phrases  which  the  World  has  cited  are  but  a 
few  of  the  stock  of  descriptives  employed  by  police 
reporters,  on  almost  any  occas'on.  But  seek  in  any 
<lepartment  of  the  newspaper  and  you  will  find  similar 
'Cts  of  stock  words  and  phrases.  Financial  writers 
have  a  choice  collection  of  exaggerations  which  they 
have  long  used  to  the  confusion  of  the  ordinary  mortal 
who  reads  newspapers.  Sport  writers  are  often  unin¬ 
telligible  to  any  save  the  most  sophisticated  followers 
of  games.  Editorial  writers  themselves  are  not  with¬ 
out  little  pet  expressions  which  create  phantoms 
rather  than  realistic  pictures. 

Editor  &  Pl'blisher  agrees  with  the  World  that  if 
newspaper  publication  of  crime  is  to  be  justified  as  a 
public  service,  the  truth  must  be  told.  Sordid  crime 
must  be  described  as  such,  rather  than  as  heroic 
adventures. 

Simplicity  in  news  writing  is  the  most  desirable 
form,  yet  strangely  is  most  difficult  to  obtain.  The 
simple  fact  is  what  the  reader  wants  and  is  what 
justifies  the  existence  of  the  newspaper.  Writing 
cheap  fiction  around  news  serves  no  good  purpose.  If 
you  want  to  publish  fiction,  why  not  buy  it  from  a 
thousand  sources  which  are  better  able  to  supply  well- 
balanced  readable  literature  than  is  the  average  police 
reporter  ? 

The  business  of  news  writers  is  to  tell  what  they  see 
and  hear — not  dreams  which  rattle  well  on  a  type¬ 
writer,  but  do  not  fool  intelligent  readers  and,  in  the 
department  of  crime,  certainly  tend  to  make  wayward¬ 
ness  attractive  to  weak-minded  persons. 

"The  f'ruuincly  sincere  person  can  he  detected 
as  such  hy  the  az'crage  reader.’’ — .Nlexander 
WOOLLCOTT. 

STATE  ASSOCIATIONS 

WE  hear  that  there  is  a  concerted  movement  in 
Pennsylvania  to  consolidate  three  existing 
organizations  of  newspaper  men.  The  plan  is 
to  create  a  highly  representative  state  body,  which 
through  force  of  numbers  would  provide  ample  funds 
to  support  and  encourage  worthy  enterprises. 

One  feature  that  is  being  discussed  is  maintenance 
of  an  “educational  lobby”  at  the  state  capitol  to  "pro¬ 
tect  the  people’s  interests.” 

President  H.  W.  Page  of  the  Pennsylvania  State 
FMitorial  Association ;  President  John  L.  Stewart  of 
the  Pennsylvania  State  .Associated  Dailies,  President 
Charles  B.  Spatz  of  the  Pennsylvania  Associated 
Weeklies,  and  George  J.  Campbell,  of  Pittsburgh, 
chairman  of  the  legal  journals  of  the  state,  are  ex¬ 
pected  to  meet  in  the  near  future  to  work  out  a  plan 
of  consolidation. 

Some  of  the  best  work  that  is  being  done  for  the 
press  in  this  country  is  coming  from  sectional  organi¬ 
zations.  There  are  several  state-wide  organizations 
that  are  leaders  of  thought  and  action.  Hence  there 
are  excellent  precedents  for  the  Pennsylvania  move¬ 
ment.  It  is  axiomatic  that  if  three  minor  associations 
are  found  to  be  of  value,  one  major  organization 
which  combines  the  strength  and  purposes  of  three, 
should  be  of  great  benefit. 


ST.  JOHN 

Chapter  III — 20-21 

For  every  one  that  doeth  evil  hateth  the 
light,  neither  rometh  to  the  light,  lest  his  deeds 
should  be  reproved. 

TEN  YEARS*  OF  A.  B.  C. 

ADEC.ADE  of  systematic,  responsible,  co-opera¬ 
tive  auditing  of  circulations  has  this  week  been 
concluded.  For  twenty  years  previously  news¬ 
paper  publishers  talked  of  this  idea  and  then  put  it 
into  force.  It  is  one  of  the  finest  successes  in 
journalism.  It  has  brought  order  out  of  chaos.  It 
has  given  to  publishing  a  higher  and  better  plane  and 
has  put  integrity  behind  all  service  rendered  to 
advertisers. 

It  is  interesting  to  note  from  the  annual  report  of 
the  A.  B.  C.  directors  that  more  than  tw'o-thirds  of 
all  newspaper  and  periodical  advertising  appropriations 
are  placed  in  member  papers,  indicating  public  confi¬ 
dence  in  media  which  are  willing  to  submit  accounts 
to  the  rigid  rules  of  this  system  of  audit.  The  Bureau 
is  unquestionably  to  be  credited  with  many  accomplish¬ 
ments  of  inestimable  benefit  to  newspapers,  but  noth¬ 
ing  so  much  as  its  de-hunking  of  circulation  claims. 
\\  hen  A.  B.  C.  came  in  by  the  front  door  the  Barnums 
began  to  leap  the  backyard  fence. 

Smaller  spaces  at  hi;.ihcr  rates,  is  tomorrozv’s 
certain  ration. 

HERE’S  A  PROSPECT 

AFEXXSYLVAN'I.V  publisher  asks  Editor  & 
Pi'BLiSHER  how  long  “fool  newspaper  men  are 
going  to  continue  to  give  free  publicity  that 
makes  millionaires  of  baseball  magnates,”  but  we  think 
baseball  a  legitimate  news  subject,  and  only  wish 
advertising  men  would  sell  the  magnates  some  legiti¬ 
mate  space  in  which  to  announce  when  and  where 
games  are  to  be  played,  so  we  would  not  have  to  ask 
policemen  or  search  through  the  sport  pages. 

There  arc  many  .dants  on  '‘merchandising 
scrzice.’’  some  good  and  some  had,  but  eivry- 
onc  agrees  that  adz-ertising  is  not  the  mere  sale 
of  white  space,  hut  is  serz  icc  to  the  advertiser, 
and  the  question  is — How  much  seridce  are  you 
zvilling  to  giz'c  for  value  received f 
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“JOHNNY”  O’BRIEN 

JOHXXY  O'BKIEX,  good  reporter,  dii^  the 
other  day  at  San  Francisco.  His  paper,  the 
E.vamiiier,  gave  his  memory  a  black-boxed  head 
on  the  editorial  page,  and  in  the  lead  position  of  the 
first  page  the  public  was  told  of  his  25  years'  career 
in  their  behalf,  telling  them  what  they  had  a  right  to 
know  of  the  underside  of  their  great  city. 

F'or  more  than  a  quarter  of  a  century  this  reporter 
had  energetically,  unassumingly  gone  about  the  busi¬ 
ness  of  answering  the  calls  that  policemen,  liremer. 
and  ambulance  drivers  respond  to.  He  knew  every 
man  of  the  uniformed  force  and  had  many  time- 
demonstrated  his  courage,  ability  and  honor.  Xe»s 
flowed  to  him  from  all  directions  and  he  became 
indispensable  to  his  newspaper. 

In  commenting  upon  his  character  the  editor  of  the 
Examiner  said:  “He  studied  that  grim  spectacle  oi 
crime  and  human  wreckage  and  punishment  and 
plotting  and  tragedy — seeing  it  all  with  unblinking 
clearness,  yet  never  growing  cynical,  never  diaktr 
from  his  poise  or  that  Stevensonian  brightness  ar.i: 
sweetness  that  was  his.  Amid  continual  tenqitatii r- 
his  integrity  became  proverbial ;  he  never  broke  ; 
confidence  and  his  friends  were  legion.” 

The  information  is  added  that  after  Johnny  .iniskc'; 
his  “day,”  from  six  of  the  evening  until  three,  i 
would  often  be  found  at  home  playing  Chopin  at;-: 
Mozart  by  the  hour. 

There  are  many  great  reporters,  known  only  : 
local  fame,  and  Johnny  O’Brien  was  typical  of  ti 
best  blood  in  newspaper  service. 

If  you  do  not  heUeve  in  promotion,  you  do 
not  believe  in  adz'crtidng.  If  you  do  not  be- 
lici'c  in  adi'crtising,  you  should  not  try  to  sell  it. 

WAITS  ON  HUMANITY 

ABITTERLh'  critical  view  of  the  press  is  giv- 
in  The  Nation,  by  W.  G.  Clugston,  whq  c.f 
this  the  “propaganda  age.”  The  writer  it" 
some  facts,  some  half-facts  and  considerable  nnn-e: 
He  condemns  newspaper  editors  who  encourage  ' 
porters  to  play  side  press-agent  games,  in  order 
hold  gocxl  men  at  low  pay. 

The  writer  declares  the  average  labor-union  rip. 
sentative  is  so  hostile  to  reporters  that  he  has  liim-: 
to  blame  if  he  does  not  get  “breaks”  in  the  news,  ’ 
the  representatives  of  capital  take  reporters  into  car: 
if  they  can,  and  it  is  only  human  to  lean  to  the 
of  friendly  interest. 

“On  the  whole,”  says  Mr.  Clugston,  “when  I  c  r 
pare  .American  journalism  with  other  American  : 
stitutions  I  am  not  so  sure  there  is  anything  so  vt 
wrong  with  the  way  it  functions  among  the  it' 
mechanical  contraptions  of  our  civilization.  .  . 
.All  in  all,  I  believe  that  .American  journalism  is 
a  higher  plane  than  many  other  .American  instituti 

.  The  only  way  I  know  to  improve  .Ameri'  | 
journalism  is  to  improve  humanity.” 

If  the  story  is  too  long  or  too  dull  for  the 
regular  week-day  issue,  he  sure  to  keep  it  out 
of  the  Sunday  “bull-dog’’ ! 


NEWS  BY  RADIO 

Nothing  is  more  absurd  than  the  nnter’ 
that  commercial  radio  is  not  a  news  c 
petitor — it  is  tcxlay  making  the  big  ^ch«l- 
news  announcements  to  vast  numbers  of  people,  1 
before  newspapers  can  be  circulated.  This  is  a  nf’ 
paper  problem.  Radio  cannot  be  checked  or  bt.i 
it  is  a  world  force,  with  a  legitimate  place  in  ■ 
scheme  of  life. 

If  .the  business  of  a  newspaper  is  to  conduct 
lines  of  news  communication  to  the  people,  radk 
a  natural  press  auxiliary.  A  number  of  far-sis 
publishers  have  not  lost  their  local  fields  to  out'? 
Radio  is  a  part  of  their  equipment.  It  is  exper. 
Sometimes  it  may  seem  to  be  a  doubtful  invest 
What  good  purpose  it  may  serve  tomorrow  is  a  P 
to  be  considered.  This  science  is  advancing  ’ 
leaps  and  bounds.  No  newspaper  in  America  hast 
failed  because  of  enterprise  in  behalf  of  its  local  p 
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fOSEPHL’S  DANIELS,  former  Sec- 
J  retary  of  the  Navy,  and  editor  and 
piibliiiher  of  the  Kali’i}’Ii  (X.  C. )  .Vt’if.v 
and  Ohscrz'i'r,  is  now  on  a  speaking  tour 
of  the  country  for  the  Democratic  Na¬ 
tional  Committee. 

11.  V.  Jones,  publisher  of  the  Miiiiiraf- 
olis  Journal,  is  visiting  in  New  York.  He 
plans  to  return  to  Minneapolis  late  ne.xt 
week. 

1!.  F.  Christmann.  of  the  Chicago 
.hiirriian,  spent  several  days  in  New 
York  and  Washington  this  week. 

C,  B.  Blethen.  publisher,  Seattle 
(Wash.)  Times,  recently  was  a  luncheon 
guest  at  the  White  House. 

IN  THE  BUSINESS  OFFICE 

T  .\RCHIE  WILLIS  for  the  past 
J  •  three  years  advertising  manager  of 
the  Greenville  (S.  C.)  Nezvs.  has  re¬ 
signed.  He  has  not  announced  his  plans. 

Kenneth  Howard,  of  the  advertising 
staff  of  the  Minneal'olis  Journal,  has 
taken  charge  of  the  display  advertising 
department  of  the  Austin  (Xlinn.)  Daily 
Herald  succeeding  Wallace  Tollifson. 

H.  C.  Schmell,  formerly  with  the 
Bethlehem  Steel  Corporation,  is  now 
with  the  Easton  (Pa.)  F.xpress  as  a 
display  advertising  salesman. 

M.  Robert  Harrigan,  connected  with 
the  Bangor  (Me.)  Commercial  for  near¬ 
ly  half  a  century,  much  of  the  time  as 
business  martager,  has  resigned.  He  was 
also  a  director  for  several  years. 

A.  M.  Umholtz  has  been  appointed 
advertising  manager  of  the  Easton  (Pa.) 
E.rl'rcss,  succeeding  L.  N.  Wagner. 

R.  S.  McMichael  was  appointetl 
manager  of  the  Chicago  advertising 
office  of  the  Xezv  York  World  and  the 
Evening  World,  October  15. 

Jerome  Hass,  advertising  man,  has 
been  added  to  the  staff  of  the  Clez'cland 
Jezfish  Daily  Indefendent. 

H.  B.  Granlee  was  recently  appointed 
comptroller  of  Vanderbilt  Newspapers, 
Inc.,  publisher  of  the  Los  Angeles 
Illustrated  Daily  News  and  the  San 
Francisco  Illustrated  Daily  Herald. 

H.  A.  Morris  and  G.  Stubblebine  have 
joined  the  advertising  staff  of  the  Easton 
(Pa.)  Express. 

IN  THE  EDITORIAL  ROOMS 

pREDERICK  B.  MOORE,  has  re¬ 


signed  as  city  editor  of  the  San 
Franeiseo  Illustrated  Daily  Herald  to  be¬ 
come  city  editor  of  the  San  Eranciseo 
Bulletin. 

Floyd  B.  Rigdon  of  Denver  University 
is  now  managing  editor  of  the  Nezvkirk 
(Okla. )  Ret>uidican  Nezvs- Journal,  suc¬ 
ceeding  Edward  Hodges,  resigneel. 

Mrs.  Clara  Ogden  Davis,  correspon¬ 
dent  for  the  Dallas  (Texas)  .Wezvs  and 
the  Gak'eston  Nnvs  at  Houston,  has  re¬ 
turned  frerm  a  trip  abroad. 

Ross  T.  Fitzgerald  has  resigned  from 
the  San  Antonio  Ez'ening  Nnvs  Exfress 
radio  news  department  to  enter  the 
University'  of  Texas  at  Austin. 

Daniel  Markell.  formerly  on  Minn¬ 
eapolis  and  Oklahoma  City  papers,  has 
joined  the  news  staff  of  the  Portland 
Oregonian. 

Jack  Clark,  financial  editor  and  Earl 
M.  .Mmquist,  city  hall  reporter,  have 
resigned  from  the  Duluth  News-Tribune 
staff  and  left  for  Miami,  Florida  to  en¬ 
ter  promotion  work. 

Cecelia  Shively  has  joined  the  re- 
Portorial  staff  of  the  Cln’cland  Press. 

J-  .X.  Parham,  managing  editor  of  the 
Charlotte  (N.  C. )  Observer  has  been 
appointed  a  member  of  the  State  Prison 
nduct  T'  Board. 

radief  ^muel  W.  Nichols,  80,  for  many  years 
ar-'ic  editor  of  the  Jacksomdlle  (Ill.)  Journal, 
rut'-  *®s  recently  tendered  a  municipal  cele- 
hratinn  in  appreciation  of  his  life-long 
ve'n^l  behalf  of  the  city. 

,,4  .John  Wagner,  sports  ^itor,  has  re- 
■  ^'Pted  from  the  Duluth  News-Tribune 
^'”8  ’  J  'o  supervise  his  school  of  ballet  dancing, 
a  has  Bernard  M.  Stone  has  resigned  as 
..1  1  Anchorage  (Alas.) 


Miss  Olive  Strong  of  the  St>ringfield 
(Mass.)  ReDddiean  office  force  has 
shifte<l  over  into  the  editorial  room 
where  she  is  now  a  full  fledgexl  reporter. 

Bernard  Campbell,  Minneapolis  and  St. 
Paul  newspaper  man  is  now  telegraph 
iflitor  of  tile  Duluth  .ViTim-  Tribune. 

Christopher  Messerschmidt,  formerly 
State  House  correspondent  for  a  number 
of  New  Jersey  papers,  is  now  State 
House  reporter  for  the  Trenton  Times. 

Max  Murray  of  the  Melbourne 
( .Yustralia )  Herald  staff  has  left  on  a 
trip  around  the  world. 

.\lton  H.  Blackinton,  official  staff 
photographer  of  the  Boston  Herald,  has 
been  engaged  to  conduct  an  evening  class 
in  photitgraphy  at  the  Boston  Young 
-Men's  Christian  Union. 

Miss  (irace  McDonald,  society  Editor, 
Duluth  Herald  is  taking  the  special 
cour.se  in  .secretarial  work  at  Columbia 
University.  She  is  succeedecl  by  Mi,ss 
Charlotte  Marvin. 

Hjalmar  Nordale  has  resigned  as  city- 
editor.  h'airbanks  (.Alaska)  Nnvs-.\l iner, 
and  is  making  arrangements  for  the  es¬ 
tablishment  of  a  new  newspaper  in  Fair¬ 
banks. 

Fayette  Copeland.  Jr.,  recently  assist¬ 
ant  to  the  Sunday  editor  of  the  Los 
.Angeles  Examiner,  has  returned  to  the 
University  of  Oklahoma,  to  become 
publicity  director  for  the  university  and 
assistant  professor  in  journalism. 

Charles  Eugene  Banks,  formerly  a 
member  of  the  editorial  staff,  Seattle 
(Wash.)  Post-Intelligencer,  and  more 
recently,  editor.  Hilo  (H.  T. )  Tribune- 
Herald.  has  returned  to  Seattle  to  make 
his  home. 

F'ddie  Brietz,  sports  editor,  Charlotte 
(N.  C.)  .\nvs.  and  Mrs.  Brietz  arc 
parents  of  a  daughter,  Marjorie  Mor¬ 
row  Brietz. 

.Arthur  West,  until  recently  sports  edi¬ 
tor  of  the  China  Press  of  Shanghai,  has 
become  sports  editor  of  the  Shanghai 
Times. 

James  L.  Butts,  formerly  of  the  Chi¬ 
cago  Daily  .Vne.r.  but  latelv  of  the  staff 
of_  the  China  Pre.ss  of  Shanghai,  has 
joined  the  staff  of  the  North  China  Daily 
Nnvs. 

F  C.  Wade  (Felix  Penne),  columnist, 
I'ancouver  ( B.  C.)  Sun.  has  been  elected 
president  of  the  Dickens  Fellowship  of 
VEancouver,  B.  C.,  for  the  fourth  consecu¬ 
tive  time. 

J  James  Floyd,  city  hall  reporter  for 
the  .\nv  London  (Conn.)  Day.  recently 
won  the  Republican  nomination  for  Rep¬ 
resentative  to  the  (ieneral  .Assembly  from 
the  town  of  Waterford. 

Henry  McBride  has  resumed  writing 
art  criticism  for  the  .Yrtc  York  Sun. 

Harlan  S.  Miller,  of  the  Nezv  York 
Ei'cning  Post,  who  has  been  covering 
Theodore  Roo.sevelt,  Jr.’s,  campaign  tour 
for  governor  through  New  York  state, 
returned  in  time  to  cover  the  arrival  of 
the  ZR-3  at  Lakehurst  this  week. 

Charles  P.  Sweeney  has  rejoined  the 
reportorial  staff  of  the  .Yrtc  York  ll'orld. 
During  the  summer  he  operated  a  press 
bureau  at  Atlantic  City. 

Don  Marquis,  conductor  of  “The  I.an- 
tern”  in  the  Nnv  York  Herald  Tribune, 
is  running  a  comedy  entitled  ".A  Friend 
to  Dinner”  serially  in  his  column. 
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™"«King  editor, 
Daily  Alaskan. 


T^ONALD  BEDELL  WOOTTON, 
caricaturist  for  the  Ctn’cland  Plain 
Dealer,  to  Miss  Ruth  Orm.sby  Elllison,  at 
Windsor,  Ont.,  recently. 

John  J.  Mahoney  of  the  editorial  staff, 
Boston  Traveler  to  Miss  Margaret  C. 
Reardon  of  Wakefield,  Oct.  12. 

Floyd  C.  Westerfield,  associate  pub¬ 
lisher  of  the  St>ringMd  (Ore.)  News  to 
Velma  Rupert,  society  editor  of  the 
Eugene  (Ore.)  Daily  Guard. 

Robert  Poisall,  sports  editor.  Peoria 
(Ill.)  Journal-Transcrilit,  to  Miss  .Alice 
McCullough  in  Freeport,  Ill. 

Melvin  John  Mecherle,  of  the  Chicago 
Tribune  staff  to  Miss  Emily  Denton  of 
Urbana,  Ill.,  in  Urbana,  Oct.  9. 

Stanley  Boyles,  Moline  (Ill.)  Dispatch 


FOLKS  WORTH  KNOWING 


poSTER  GILROY  was  this  week  ap- 
pointed  advertising  manager  of  the 
Nnv  York  World  and  Ezvning  World. 

He  had  been  act¬ 
ing  in  this  ca¬ 
pacity  since  the 
first  of  this  year, 
during  the  illness 
a  n  d  since  t  h  e 
death  of  Hal 
Fink,  late  adver¬ 
tising  manager, 
(iilroy  has  been 
with  the  World 
four  years. 

.A  graduate  in 
PXU  from  Drexel 
Institute.  Phila¬ 
delphia.  where  he 
studied  banking, 

( i  i  1  r  t)  y  entered 
newspaper  work  in  l‘)()4  as  a  reporter  on 
the  staff  of  the  Philadelphia  Ez'ening 
Bulletin.  The  ne.xt  year  he  transferred 
to  the  Philiulelphia  North  .Ameriean, 
where  he  remained  as  reporter  three 
years. 

His  first  advertising  experience  was  on 
the  Philadelphia  Reeord,  from  which  he 
went  to  the  Richard  .A.  Foley  .Advertising 
.Agency.  He  came  to  New  York  in  l‘M)« 
to  be  connected  with  the  Frank  Munsey 
Company,  as  promotion  manager  for  all 
the  Munsey  magazines  and  news|K»pers. 

.After  live  years  with  Munsey,  (iilroy 
was  appointed  general  manager  of  Puek, 
when  that  magazine  was  purchased  by 
Nathan  Straus  in  1913,  He  continued  as 
general  manager  and  was  also  made 
editor-in-chief  during  the  time  Puck  was 
owned  by  William  Randolph  Hearst. 

In  1918.  the  year  Puck  was  discon¬ 
tinued,  (iilroy  started  organization  of  the 
chain  of  Old  Colony  clubs  and  was 
publisher  of  the  Old  Colony  Magazine. 
He  went  to  Europe,  establishing  clubs  in 
London  and  Paris. 

He  became  connected  with  the  World 
in  1920  and  was  made  assistant  advertis¬ 
ing  manager.  Jan.  1,  1924. 


printer,  to  Miss  Violet  Peterson.  pr(M)f- 
reader  in  the  Moline  Plow  printing  de- 
1  artment,  Oct.  5. 

Merwin  E.  Brown,  Wheaton.  111.,  mem¬ 
ber  of  the  Chitchtield  .Advertising  Com¬ 
pany,  Chicago,  to  Miss  Marjorie  Stephens 
Batavia,  Ill.,  Oct.  4. 

William  E.  Co.x,  advertising  manager 
for  the  Dairville  (Ill.)  Morning  Press,  to 
.Miss  Marv  Elizabeth  lenkins,  Danville, 
Oct.  4.  ' 

Eldo  Lancaster,  advertising  department 
Peoria  (111.)  .Star,  to  Miss  (jladys  Long, 
(  )ct.  5. 


HOLDING  NEW  POST 

C.  FORM.AN,  from  copy  desk, 
'Duluth  .\ nvs-Tribune,  to  rewrite 
man.  Duluth  Herald. 

W.  B.  Ragsdale  and  Oslxirne  Zuber, 
from  staff,  Charlotte  (N.  C. )  Obserzer 
to  staff,  Philadelphia  Public  Ledger. 

Gabe  Caffery,  from  Duluth  .Ycrc.f 
I  rihune,  \o  Davenport  (la.)  Times. 

Miss  Sarah  1'.  Halliburton,  from  staff, 
Independenee  (Mo.)  /i.ru/niacr,  to  editor. 
Neosho  (.Mo.)  Times. 

Ralph  C.  Edgar,  from  telegraph  e<litor 
of  the  /  renton  .State  Gazette,  to  I  renton 
Times  staff. 

Harry  Coady  Lindi>p  from  sports 
writer,  Trenton  (N.  J.)  Times,  to  staff, 
7  renton  .Stale  Gazette. 

.Morris  J.  Harris  from  staff,  Tokyo 
Japan  .Idzertiser.  to  .Manila  ( P.  I.)  Bul¬ 
letin. 


NEW  PLANTS  AND  EQUIPMENT 

(JH.ATTANOOGA  TIMES  has  in¬ 
stalled  a  Scott  multi  limit  sextuple 
press.  Composing,  sterotype  and  eilitorial 
rooms  have  been  removeil  to  the  annex. 
riKims  formerly  occupied  beinu  con¬ 
verted  into  offices. 

Danz’ille  (Va. )  Register  and  Bee  are 
now  located  in  their  new  building, 
erected  and  dedicated  as  a  memorial  to 
a  former  publisher,  Rorer  A.  James. 

Cape  (lirardeau  (Mo.)  .Southeast 
.Missourian  celebrated  its  2()th  an- 
niver.sary  October  3,  by  breaking  ground 
for  its  new  building,  which  will  be  fire¬ 
proof  and  embody  the  latest  develop¬ 
ments  in  newspaper  plant  construction. 

Eorest  City  (N.  C. )  C  ourier  has  in¬ 
stalled  a  new  model  14  linotype. 


CHANGES  OF  OWNERSHIP 

Quincy  (Mass.)  journal,  a  week¬ 
ly.  has  been  sold  by  Simon  Swig, 
former  Boston  banker,  to  Perley  Barbour 
and  E,verctt_  Prout,  Quincy  businessman. 

W  .  E.  Phipps,  publisher  of  the  Medford 
(Ore.)  Clarion,  has  .sold  that  newspaper 
to  L.  B.  Tuttle,  recently  editor  of  the 
.Ashland  Tidings,  and  James  W.  Young 
of  Medford. 

.A.  W.  McBride  has  acquired  the  half 
interest  in  the  /nxt«  Falls  (la.)  Sentinel, 
held  by  F.  M.  O’E'urey,  who  bought  into 
the  paper  five  months  ago. 


ON  THE  MECHANICAL  SIDE 

^HESTER  H.  HUTCH1N(JS,  linotype 
■*  ojierator  on  the  Lynn  (Mass.)  Tele¬ 
gram  .\'nvs,  has  been  appointed 
mechanical  superintendent  of  the  Bangor 
(Me.)  Daily  Commercial. 


TKe  entire  lower  part  of  tkis  building  is  <x:cupied 
by  one  of  tbe  greatest  educational  institutions  in 
the  world — the  free  information  service  main¬ 
tained  bjJ  a  large  group  of  American  newspapers 
for  the  free  use  of  the  public.  Any  editor  who 
wants  to  share  in  this  service  should  address 
Frederic  J.  Haskin,  Washington,  D.  C. 
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ASSOCIATION  CHIEFS 


CAN  FRANCISCO  PRESS  CLUB 

recently  elected  J.  L.  Cauthorn,  busi¬ 
ness  manager  of  the  Daily  News  presi¬ 
dent,  succeeding  Leon  J.  Pinkston.  Other 
new  officers  are :  James  Hatlo,  vice-presi¬ 
dent  ;  Frank  Connolly,  treasurer  ;  Thomas 
Belle  w,  librarian,  and  Frank  Fisher, 
Ralph  Cromwell  and  Abe  Kemp,  direc¬ 
tors. 

Scranton  (Pa.)  Times  Twenty-Five 
^’ear  Club  held  its  annual  banquet  Oct.  10. 
j.  K.  Bradley,  business  manager  of  the 
Times,  was  named  president,  John  D. 
Keator,  managing  editor,  was  host  at  this 
year's  banquet.  Edward  Cullen,  circula¬ 
tion  manager,  was  admitted  to  member¬ 
ship. 

Greenville  (Tex.)  Press  Club,  re¬ 
cently  elected  F'red  Horton,  business 
manager  of  the  Grcem-ille  lizviting  Ban¬ 
ner,  president,  and  J.  F.  Bland,  proprie¬ 
tor  of  the  Bland  Printing  Company  of 
(ireenv  ille,  vice-president. 

Detroit  Adcraft  School,  under  the 
auspices  of  the  Detroit  Adcraft  Club, 
opened  its  winter  sessions  (.)ct.  13,  with 
a  lecture  hy  B.  C.  Forhes.  The  course 
is  provided  at  cost,  the  club  making  no 
profit.  Included  among  the  faculty  are 
Verne  R.  Burnett,  secretary  of  the  Gen¬ 
eral  Motors  -Advertising  Committee,  and 
Robert  K.  Thien  of  MacManus,  Inc. 

Minnesota  Associated  Press  Editorial 
Association  held  its  semi-annual  meet¬ 
ing  at  St.  Cloud  recently.  h'rank  .A. 
Day,  publisher  of  the  Bairmont  Daily 
Sentinel,  president,  presided.  Fred 


A  T  the  second  annual  convention  of  the 
State  Press  Field  Manager’s  Associ¬ 
ation,  at  Salt  Lake  City,  recently  Edwin 
A.  Bemis,  editor 
and  publisher  of 
the  L  it  1 1  e  t  o  n 
(Col.)  Indepen¬ 
dent,  was  re¬ 
elected  president 
of  the  organiza¬ 
tion. 

Six  years  ago 
Mr.  Bemis  en¬ 
tered  the  news¬ 
paper  field  prac¬ 
tically  unknown. 

Although  as  a  boy 
he  had  worked  as 
“devil"  in  the 
office  of  the  news¬ 
paper  which  he 

now  owns,  yet  there  was  an  interval  of 
several  years  between  that  time  and  when 
he  actually  entered  the  newspaiK-r  game. 

He  early  realized  the  value  of  news- 
pa[)er  organization,  and  immediately 
threw  his  energies  toward  building  a 
better  editorial  association  for  Colorado. 
Ideas  which  he  advanced  were  soon 
adopted  by  the  state  association,  and  the 
job  of  organizing  district  newspaiKfr 
associations  was  delegated  to  him. 

The  Central  District  Editorial  .Associ¬ 
ation  is  a  result  of  his  initial  step  in  this 
direction.  This  organization  meets  regu¬ 
larly  every  month  with  a  constantly  in¬ 
creasing  membership. 


McLeod,  advertising  manager  of  William 
Filene’s  Sons  Co.,  Boston,  a  course  in 
retail  store  advertising  has  been  inaugu¬ 
rated  at  Boston  University. 

Eighteen  Holy  Cross  college  seniors 
have  enrolled  in  the  course  of  journalism 
which  has  been  established  at  the  college 
this  year. 

Paul  Fung,  part  owner  of  the  Canton 
(China)  Times  and  formerly  with  the 
Kansas  City  Star,  has  entered  the  School 
of  Journalism,  University  of  Missouri. 


Edwin  A.  Bemis 


WITH  THE  SPECIALS 

P  WILLIAM  GRUMMAN  the  son  of 
’  Fred  (jrumman  of  the  Merganthaler 
Linotype  Company  has  joined  the  New 
ork  office  of  the  George  15.  David  Com¬ 
pany  newspaiRT  representatives.  Mr. 
(jn.mman  will  cover  a  division  of  the 
New  A'ork  agencies. 

New  Jersey  Newspapers,  Inc.,  has  been 
appointed  national  repre.sentatives  for  the 
rentnor  (N.  J.)  Xezes. 

Benjamin  &  Kentiior  Company,  pub¬ 
lishers'  representative,  has  been  appointed 
to  represent  the  Clarksi-ille  (Tenn.)  Lcaf- 
Cltronicle. 


PRESS  ASSOCIATION  NOTES 


(i^faltuarg 

Edward  J.  Maher,  for  many  years  a 
printer  on  the  New  York  Evening  Jour¬ 
nal,  and  for  20  years  a  delegate  of  the 
New  York  Web  Printing  Pressmen's 
Union,  died  recently. 

Thomas  J.  Silk,  47,  for  20  years  con¬ 
nected  with  the  circulation  and  job  print¬ 
ing  departments  of  the  Brooklyn  Eagle, 
died  recently  at  his  home  in  Brooklyn. 

•Alfred  Noyes  A.mbrose,  publisher  of 
the  Nonevod  (Mass.)  Messenger,  which 
he  founded,  and  for  many  years  Norwood 
correspondent  of  the  Boston  Globe,  died 
at  his  home  in  that  town  recently. 

James  Bayles,  formerly  managing  edi¬ 
tor  of  the  Lowell  (Mass.)  Courier-Citi- 
cen  and  in  newspaper  work  more  than  30 
years,  died  recently  at  his  home  in  Tyngs- 
horo.  Mass. 

Dr.  George  Gifford,  for  many  years 
editor  of  the  old  Portland  (Me.)  Press, 
and  recently  in  the  United  States  consular 
service  abroad,  died  at  Geneva,  Switzer¬ 
land,  t)ct.  6,  as  the  result  of  injuries  sus- 


[JF-RBF-RT  REED,  known  as  “Right  tained  in  a  fall  last  April. 

\\  ing”,  formerly  on  the  siKirting  staft 
of  the  Nezv  York  Ez'cning  Post,  has 
joined  the  staff  of  Universal  Service,  and 
will  have  a  roving  assignment  this  fall 
covering  as  many  important  football 
games  as  possible.  Reed,  who  was  grad¬ 
uated  from  Cornell,  Class  of  1899,  where 


-  ,  .  Bemis'-'Wicces.s  in  this  undertaking,  and 

Schil])lin,  e<litor  of  the  St.  Cloud  Times,  |,j^  enthusiasm  for  association  work  was 
gave  a  dinner  to  the  members.  _  responsible  for  his  election  as  president 

Massachusetts  Press  Association  Colorado  Editorial  Association  in 


he  played  with  the  football  scrubs  has  Commercial  Advertiser. 

t)ecn  in  close  touch  with  the  gridiron 


members  will  visit  the  town  of  Wey¬ 
mouth,  Mass.,  on  Oct  20  and  inspect 
the  plant  of  the  IVeymouth  Gazette  and 
Transcript  as  the  guests  of  Carl  F.  Pres¬ 
cott,  secretary  of  the  .Association. 

San  Francisco  Women’s  Press  Club 
will  give  a  benefit  performance  Oct.  25. 
the  prfKreeds  of  which  will  be  used  to  fur¬ 
nish  club  headquarters  in  the  downtown 
district. 

Business  Editors’  Association  of  Chi¬ 
cago  discussed  “Contributions,  How  to 
Get  Them  and  When  and  How  Much 
to  Pay  for  Them.’’  at  a  luncheon  meet¬ 
ing.  Tuesday,  Oct.  14,  at  the  Great 
Northern  Hotel.  Eugene  Whitmore  of 
Sales  Management,  C.  B.  Partridge  of 


1923. 

Being  cognizant  of  the  value  of  a  field 
manager,  Bemis  made  the  e.stablishment 
of  such  an  office  his  aim  for  the  year. 
He  was  not  aware,  however,  that  his 
success  in  handling  association  affairs 
would  make  the  editors  insist  that  he  be 
the  man  to  fill  such  a  position.  But  in 
1923  a  delegation  of  association  members 
surprised  him  in  bis  office  and  delegated 
him  to  fill  the  place  of  press  manager. 

Knowing  that  an  early  exchange  of 
ideas  among  field  men  would  also  be  of 
great  value,  Mr.  Bemis  issued  a  call  to 
all  state  press  managers  to  meet  in  Den¬ 
ver.  This  first  meeting  was  held  in  Sep¬ 
tember,  1923,  and  Bemis  was  elected 


game  for  a  quarter  of  a  century. 

Gus  Robbins,  formerly  of  the  United 
Press  bureau  at  Wilkes-Barre,  Pa.,  is 
temporarily  relieving  Ed  Sweeney,  man¬ 
ager  of  the  Buffalo,  N.  V.,  bureau.  Rob¬ 
bins  will  report  to  the  New  York  office 
shortly. 


the  Dry  Goods  Reporter,  and  Ralph  E.  president  of  the  newly  made  national 
Turner  of  Power  Plant  Engineering  led  organization. 


the  discussion. 

Catholic  Writers’  Guild  of  America 
held  a  reception  Oct.  15,  at  the  Guild 
H  ouse.  New  York,  in  honor  of  Car¬ 
dinal  Hayes.  Thomas  F.  Woodlock, 
president,  in  welcoming  the  Cardinal, 
declared  the  organization  had  progressed 
rapidly  along  the  constructive  lines  sug¬ 
gested  by  the  Cardinal  when  the  guild 
was  establisherl  several  years  ago.  His 
Eminence  deplored  the  present  tendency 
to  play  up  the  power  of  money  in  articles 
written  for  publication. 

New  York  Advertising  Club  on 
Thursday  night  began  its  annual  course 
in  advertising  and  selling.  H.  H.  Duete, 
general  manager  of  the  Borden  Sales 
Company,  spoke  on  “Can  A’our  Product 
Re  Advertised?’’ 

Association  of  Foreign  Press  Cor¬ 
respondents  will  hold  a  dinner  at  the 
City  Club,  New  York,  Oct.  30,  at  7 
p.  m.  P.  W.  Wilson  is  president. 

SCHOOLS 

ESIGN.ATIONS  among  the  U.  of 
Missouri  Journalism  faculty  have 
brought  about  the  following  changes; 
.Assistant  Professor  IC  K.  Johnston, 
formerly  an  instructor  in  the  I'niversity 
of  Wisconsin,  taking  the  place  of  Don 

D.  Paterson,  now  with  the  Curtis  Pub¬ 
lishing  Company  at  Chicago.  Instructor 

E.  W.  Sharp,  formerly  on  the  staffs  of 
several  Oklahoma  newspapers,  taking  the 
place  of  Francis  Misselwitz,  now  on  the 
staff  of  the  Tokio  (Japan)  Advertiser : 
Instructor  T.  C.  Morelock  taking  the 
place  of  Miss  Marian  Babb,  who  has  re¬ 
cently  become  Mrs.  F'rank  Beard  of 
Warrenton.  Mo. 

H.  H.  HerfKTt.  director  of  the  Univer¬ 
sity  of  Oklahoma  School  of  Journalism. 


In  addition  to  acting  as  president  of 
this  National  Press  Manager's  .Associa¬ 
tion,  and  serving  as  field  man  for  his  own 
state  editors,  he  is  carrying  the  resp  m- 
sihility  of  operating  his  own  newspaper. 
To  say  the  least  Bemis  is  a  busy  man. 


has  returned  to  the  university  after  a 
year’s  leave  of  absence  sjient  at  the  Uni¬ 
versity  of  Wisconsin,  studying  for  a 
doctor's  degree  in  journalism. 

Under  the  direction  of  Wilbam  H. 


Mr.  Wm.  V.  Jones,  General  Mana¬ 
ger  of  the  Utica,  N,  Y.  DAILY 
PRESS  has  this  to  say: 

“/f  xermt  strange  to  hs  that  more 
nc-U’spaf^rt s  do  net  use  your  ser- 
7tce.  It  has  proved  very  satis¬ 
factory  to  us.  li’e  think  you 
should  U'ithout  much  effort  be 
able  to  get  many  nu  re  papers  to 
use  vour  serz  ice.  T'‘e  more  if  u 
used  the  more  it  will  be  appreci¬ 
ated/’ 

You  will  appreciate  these  remark* 
more,  after  you  have  joined  ou** 
service.  Why  not-  at  once? 


DheJdvertising 
CHECKING  BUREAU/nc 

Crr) 


Sit  Sa.  Clark  St 
CHICAGO 


IS-19  E»l  2«  St., 
NEW  YORK 


A  NEWSPAPER  CHECKING  PROOF  SERVICE 


Why  Qtieens  County 
News  Likes  Its 
Ludlow 

Mr.  Eugene  E.  Early,  publisher  of  The 
QueensCounty  News,  writes:  “We 
have  just  published  our  annual  automo¬ 
bile  show  number  consisting  of  sixty-four 
pages.  This  edition  is  the  largest  ever 
published  by  any  newspaper  in  the  his¬ 
tory  of  Queens  County — ‘New  York’s 
Fastest-growing  Borough.’ 

“Such  an  achievement  would  have 
been  utterly  impossible  without  the 
Ludlow,  and  in  fairness  to  you  we  feel 
that  it  is  only  right  that  we  should  tell  you 
what  invaluable  assistance  the  Ludlow 
has  provided.’’ 

Ludlow  Typograph  Co. 


San  Francisco 
Hears!  Bldg. 


2032  Clybourn  Avenue 

CHICAGO 


World  Bldg. 
New  York 


LUDLOVY  QUALITY  COMPOSITION 


Edwin  WiigiON  Morse,  69,  editor  and 
writer,  for  the  last  few  years  literary  ad- 
vi.sor  of  Charles  Scribner’s  Sons,  died  in 
New  York,  Oct.  11.  He  had  been  on  the 
staff  of  the  Ni-w  York  Tribune  five  years. 
I.atcr  he  was  editorial  correspondent  of 
the  Boston  Transcript,  and  music  editor 


Charles  L.  Morris,  64,  for  more  tlian 
20  years  a  member  of  the  Boston  Globe 
staff,  located  in  the  New  York  office  of 
that  paper,  died  on  Monday  evening  last 
at  the  home  of  his  sister  in  Geneva,  Ga. 
Morris  was  a  native  of  Georgia  and  held 
a  number  of  positions  in  the  South  before 


Robert  L.  Getty,  for  the  last  18  months  coming  to  New  A’ork.  For  a  numlier  of 
city  editor  of  the  Monmouth  (Ill.)  Atlas,  years  he  worked  as  a  telegrapher  for  the 
has  joined  the  Associated  Press  in  Den-  .Associated  Press  in  this  city,  later  joining 
ver.  Col.  the  staff  of  the  Boston  Globe. 
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ADVERTISING  AGENCY  AFFAIRS 


E  Guaranty  Development  Company 
of  New  Orleans,  La.,  operating  the 
Hotel  Roosevelt,  the  Hotel  Bienville  and 
West  End,  have  appointed  Bauerlein,  In¬ 
corporated,  New  Orleans  advertising 
agency,  to  handle  their  advertising. 

A  newspaper  campaign  in  select^  cities 
and  a  special  magazine  campaign  will  be 
released  Nov.  1. 

( harles  B.  Cory,  Jr.,  and  Harry  E. 
Caylor  have  organized  an  advertising 
agency  under  the  name  of  Coiy  &  Cay¬ 
lor,  Inc.,  with  offices  at  360  N.  Michigan 
avenue,  Chicago,  and  will  furnish  a  com¬ 
plete  advertising  service  to  corporations, 
associated  manufacturers  and  distributors. 
Mr.  Cory  was  formerly  vice-president  of 
a  Chicago  advertising  agency  specializing 
in  industrial  association  advertising,  and 
Mr.  Caylor  has  been  in  advertising  and 
public  relations  work  since  resigning  as 
manager  of  the  Central  Division  of  the 
United  Press  Associations  in  Chicago. 


(harles  V.  Duggan,  formerly  with 
Collins-Kirk,  Inc.,  Chicago,  now  is  asso¬ 
ciated  with  Brennan-Eley  (Tompany,  Chi¬ 
cago. 

F.  .-K.  Baker,  formerly  with  Guenther- 
Bradford  Company,  Chicago,  has  joined 
Charles  H.  Fuller  Company,  Chicago. 


A.  J.  McElhone  has  been  appointed 
vice-president  of  the  Nichols-Evens  Com¬ 
pany,  Cleveland  Discount  Bldg.,  Cleve¬ 
land,  in  which  capacity  he  will  still  direct 
the  advertising  of  the  Eaton  Axle  & 
Spring  Company,  Cleveland,  of  which  he 
has  been  advertising  manager. 


Granville  C.  Sewell  has  joined  the  staff 
of  the  Chambers  Agency,  Inc.,  advertis¬ 
ing,  New  Orleans,  New  York,  and  Louis¬ 
ville.  He  was  formerly  connected  with 
the  Adamars  Agency,  St.  Louis,  and  with 
the  Reddick  Agency,  before  it  was  ab¬ 
sorbed  by  the  Dorland  Agency. 


F.  F.  Frothingham,  Oct.  1,  joined  the 
executive  staff  of  Dorrance,  Sullivan  & 
Co.,  .advertising.  New  York,  and  will  lie 
located  at  the  Boston  office.  Frothingham 
was  formerly  general  sales  manager  of 
the  .American  Felt  Company,  and  until 
recently  was  president  of  the  Boston  Belt¬ 
ing  Sales  Company.  At  one  time  he  was 
publication  manager  of  the  Ladies’  Home 
Journal  in  New  England. 


Ray  Woltz,  formerly  with  Critchfield 
&  Co.,  Chicago,  is  now  connected  with  the 
Brandt  Advertising  .Agency,  Chicago. 


WHAT  OUR  READERS  SAY 


the  reporter  had  his  copy  in  at  9  a.  m., 
and  the  paper  did  not  go  to  press  until 
2:30  p.  m.  This  of  course  is  an  unusual 
example  of  an  editor’s  failure  to  appre¬ 
ciate  local  news  value.  But  many  small 
dailies  make  the  same  mistake  in  a 
smaller  degree  every  day. 

The  editor,  who  failed  to  appreciate 
the  local  murder  story  just  mentioned, 
has  been  known  to  place  on  the  front 
page  telegraph  stories  of  some  slightly 
known  Mexican  being  shot  or  stabbed. 

Both  reporters  and  readers  resent  hav¬ 
ing  local  news  under-estimated.  Featur¬ 
ing  worthwhile  local  news  encourages  the 
reporter,  who  gets  it,  and  attracts  readers, 
who  read  the  home  paper  primarily  for 
local  news.  Besides  it  is  good  journalism. 
Judged  by  news  interest,  local  stories 
should  always  be  given  first  choice,  al¬ 
though  it  seems  that  some  editors  hold 
the  opposite  theory. 

They  should  heed  the  advice  of  Ralph 
Waldo  Emerson  in  his  essay  “Self  Re¬ 
liance,’’  in  which  he  mentions  the  impor¬ 
tance  of  properly  appreciating  the  value 
of  one’s  own  message,  instead  of  over¬ 
estimating  the  importance  of  the  messages 
of  others. 

\V.  L.  Roper, 

Ontario  (Cal.)  Daily  Report. 


Deniaon’t  Flash  Beat  Frisco,  Too 

To  FiniTOR  &  Pl'bi.isher:  I  have  just 
read  the  interesting  article  on  how  Lind¬ 
say  Denison’s  Hash  gave  the  New  York 
World  a  heat  on  the  Caverly  decision. 
It  might  interest  you  to  know  that  the 
Illustrated  Daily  Herald  was  able  to  beat 


San  Francisco  apparently  by  the  same 
Hash. 

I  had  three  wires,  one  of  which  was 
the  Western  Union.  I  had  the  .same 
plates  as  the  World  had  ready  and  had 
the  “14-year-to  Life”  in  addition.  The 
W.  L’.  flash  beat  service  wires  by  two 
minutes  and  we  were  able  to  hit  all”  parts 
of  San  Francisco  ahead  of  competitors. 

I  had  been  puzzled  about  the  wire  beat, 
but  your  story  clears  it  up.  Very  truly 
yours,  Mort  J.  Donochl'e, 

Managing  Editor. 


Lincoln  Daily  Has  “Junior  Stadium” 

The  Lincoln  (Neb.)  State  Journal  has 
provided  a  “junior  stadium’’  in  an  open 
space  across  from  the  newspaper  build¬ 
ing  where  sport  and  election  parties  are 
held.  Bench  seats  accommcxlating  sev¬ 
eral  hundred  have  been  erected.  World 
Series  reports  were  heard  here  by  large 
crowds.  The  paper  plans  to  megaphone 
also  football  and  election  returns. 


Sunday  Edition  Dropped 

E.  Roland  N.  Harriman  and  his 
brother  W.  Averill  Harriman,  who  re¬ 
cently  bought  the  Middletozvn  (N.  Y.) 
Daily  Herald,  which  was  sold  at  bank¬ 
ruptcy  sale,  have  discontinued  the  publica¬ 
tion  of  a  Sunday  edition  which  has  been 
issued  since  the  Herald  was  published. 


Special  Edition 

.Anderson  (S.  C.)  Daily  Mail,  a 

24-page  25th  anniversary  edition,  Oct. 
6th. 


W.  R.  Townsend  and  G.  A.  Cummings, 
who  conducted  separate  advertising  agen¬ 
cies  in  Oakland.  Cal.,  have  formed  a  part¬ 
nership  under  the  name  of  United  Adver¬ 
tising  Service.  An  office  has  been  opened 
in  the  Lyon  Building,  Oakland. 


C.  C.  A'ounggreen.  vice-president  and 
general  manager  of  Klau-Van  Pietersom- 
Dunlap-Younggreen,  Inc.,  Milwaukee, 
was  recently  unanimously  elected  presi¬ 
dent  for  the  second  term  of  the  Milwau¬ 
kee  .Advertising  Club. 


Eugene  D.  Barr,  formerly  editor  of 
Southwest  Magacine,  San  Antonio,  and 
later  of  the  Houston  Dispatch  reportdrial 
staff,  has  taken  charge  of  the  service  de¬ 
partment  of  the  Beek  Advertising  Agen¬ 
cy  at  Houston. 

John  Raphael  Riley,  formerly  head  of 
the  industrial  department  of  the  San  An¬ 
tonio  Chamber  of  Commerce,  has  gone  to 
Houston  to  join  the  organization  of  S. 
Dean  Wasson,  advertising  counsellor. 


E.  F.  Jessen  has  purchased  the  inter¬ 
ests  of  Fred  Wilson  in  the  Wilson-Jessen 
.Advertising  Syndicate  of  Anchorage, 
Alaska.  This  company  handles  all  coach 
card  advertising  on  the  Alaska  Railroad 
and  also  the  McKinley  National  Park 
News  .Agency  on  that  line.  Hereafter  the 
company  will  l)e  known  as  the  E.  F. 
Jessen  Advertising  Company. 


.August  L.  Kissel  has  joined  the  Eth¬ 
ridge  Company,  New  York,  as  a  member 
of  their  art  staff. 


Local  T«.  Telegraph  News 

To  Editor  &  Publisher:  Under»‘sti- 
mating  the  value  of  local  news  and  over¬ 
estimating  the  importance  of  telegraph 
news  is  a  mistake  many  editors  of  small 
daily  papers  make.  They  seem  to  have 
a  special  reverence  for  any  story  that 
comes  over  the  wire  and  little  apprecia¬ 
tion  for  the  things  that  take  place  in  the 
home  town. 

One  reason  for  it  of  course  is  that  on 
most  small  dailies  the  editor,  who  super¬ 
intendents  the  makeup,  is  also  telegraph 
editor.  And  just  as  the  police  reporter 
often  gets  the  idea  that  police  new?  is 
the  only  thing  and  the  society  reporter 
becomes  obsessed  with  the  idea  that  so¬ 
ciety  news  is  the  most  important  part 
of  the  paper,  so  the  man  handling  the 
telegraph  copy  comes  to  feel  that  tele¬ 
graph  news  is  the  big  news.  But  often 
it  is  not  and  should  not  be  given  front¬ 
page  preference  over  IfKal  stories. 

If  you  do  not  believe  that  many  editors 
make  this  mistake,  watch  three  or  four 
small  dailies  for  a  few  days.  A’ou  will 
find  telegraph  and  local  news  of  similar 
events;  and  in  many  cases  the  telegraph 
story  will  be  given  the  position  of  pref¬ 
erence. 

Not  long  ago,  one  Southern  California 
daily,  which  has  been  publishing  for  more 
than  30  years,  got  the  first  story  of  a 
mysterious  murder  committed  a  short  dis¬ 
tance  from  the  city,  where  the  news¬ 
paper  was  located.  The  man  murdered 
was  a  white  man,  a  respected  citizen  of 
the  community.  But  the  newspiiper 
placed  the  story  on  page  four,  although 
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THE  STANDARD-STAR  IN 
SPLENDID  HOME 

New  Rochelle  Building  Opened  This 
Week — Thousands  Attend  Recep¬ 
tion  and  Inspect  Plant — 
Merriam’s  Vision  Realized 


''PHK  siicctssful  merger  a  year  a>?<i  of 
^  the  Standard  and  the  Star,  of  New 
Kochelle.  N'.  V.,  under  the  ownership  and 
management  of 
\V  e  s  t  c  h  e  s  t  e  r 
Newspapers,  Inc., 
w  a  s  celebrated 
this  week  hy  the 
opening  of  a 
handsome  and  ex¬ 
traordinarily  effi¬ 
cient  new  Iniild- 
iiiK. 

The  people  of 
the  city  were  in¬ 
vited  to  inspect 
the  new  home  «)f 
the  Standard-Star 
o  n  W'ednesday 
eveniiiK  and  thou¬ 
sands  resitonded 
lieiiiK  received  hy  Franklin  .\.  Merriam, 
president,  and  his  associate  officers  Mark 
\).  Stiles,  1 .  Harold  horl)es  and  Maurine 
S.  I’orter. 

1  here  were  many  evidences  of  the  af¬ 
fection  the  residents  of  a  suhurhan  citv 
hold  for  a  worthy  home  newsi)aiKT  ami 
the  gaiety  of  the  occasion  was  suiiHCstive 
more  of  a  ()opular  wedilius  than  the 
openiiiK  of  a  cf)mmcrcial  institution. 

Many  compliments  were  paid  Mr.  Mer¬ 
riam  for  his  vision  and  conitdence  in  con- 
s^.lidating  two  newspapers  that  had  pre¬ 
viously  rendered  only  «»rdinary  service 
and  fn>m  that  merger  ffivinK  to  the  thriv- 
in>i  city  of  New  Rochelle,  which  is  only 
16  miles  fr  »m  the  heart  of  New  York 
City,  a  nev;spaper  of  metropolitan  char¬ 
acter,  which  stresses  local  news  hut  is 
remarkably  complete  in  its  treatment  of 
Keneral  news  and  standard  evening  news¬ 
paper  features. 

This  is  the  second  big  success  Mr. 
Merriam  and  his  as.sociates  have  made 
in  Westchester,  the  first  being  the  now 
thoroughly  established  and  widely  known 
Mount  Vernon  Daily  Argus,  which  also 
occupies  a  new  building  that  is  a  Ux:al 
show-place  and  the  particular  pride  of 
the  citizens  of  Mount  Vernon.  These 
two  plants  are  considererl  unexcelled  in 
tins  country  for  plan  and  completeness 
<if  e<|uipment.  consistent  with  size  of  pa- 
jK-T  and  city.  Many  publishers  have  vis¬ 
ited  the  Mount  Vernon  Daily  Argus  plant 
for  fiatterns  if>r  plants  to  be  erected  in 
cities  of  similar  size. 

The  Standard-Star  structure  is  done  in 
cast  stone  and  face  brick  in  an  Italian 
Renaissance  design.  There  is  iK-auty  in 
it.  but  efficiency  is  not  cram|)ed  merely 
for  ornamental  effects.  The  interior  is 
as  neat  as  wax.  gfKKl-lcKiking,  but  made 
for  practical  newspaper  purposes.  The 
merh.'inical  departments  are  light  and 
airy,  and  convenience  is  everywhere 
sought  as  a  means  of  gaining  siK-ed. 
Composing  n^im,  stereotype  department 
aiul  press  r^ioms  adjoin,  on  the  ground 
Hi  Kir.  Rusincss  tiffices  are  at  the  street 
entrance  aiul  the  second  HfKir  is  used  by- 
editorial  departments.  The  offices  are 
handsomely  furnished  aiwl  mechanical 
wluipment  is  generally  of  the  very  latest 
design. 

Mr.  Merriam  and  Mr.  Stiles  have  Ixen 
issociated  in  business  for  25  years.  Stiles 
is  president  of  the  Mount  V'ernon  Trust 
Co.  They  are  leading  figures  in  West¬ 
chester’s  business  and  social  life.  Mr. 
I'orbes,  who  is  publisher  of  the  Standard- 
Star  was  formerly  exlitor  and  publisher 
of  The  Daily  Star.  Mr.  I’orter,  secre¬ 
tary  of  the  company,  has  long  fieen  the 
active  editor  of  the  .Mount  Vernon  Daily 
.\rgus.  Norris  A.  Huse,  who  recently 
resitned  from  United  Features  Syndicate, 
is  business  manager. 

The  first  number  of  the  Standard-Star 
published  in  the  new  plant  was  24  pages 
in  size,  handsomely  illustrated  and  re¬ 
markably  well  edited.  It  was  overflow¬ 
ing  with  high-class  advertising.  In  this 
number  the  editor  made  the  following 
statement : 


Kr.ankmn  a. 


Intfrestin"  faratlo 
of  th«'  new  home  of 
New  Rochelle  Stan<l- 
anl-Star,  in  east  stone 
and  face  hriek  in  an 
Italian  Renais.sanee 
design.  (In**  of  the 
most  impressive  ami 
well-e*|uipp«*d  new 
n**wspaper  plants,  for 
size  of  city,  in  the 
I  nite*l  Stat«*s.  This 
is  the  fruit  of  last 
year's  merger  of  two 
papers. 


FLASHES 


W  e  note  a  great  many  paragraplurs, 
but  no  one  else,  taking  a  crack  at  Jack 
Dempsey’s  new  nose. — Clerelaiui  Times 
and  Commercial. 


The  pajK-rs  are  so  full  of  the  presi  len- 
tial  campaign  news  it  is  hard  to  find  any¬ 
thing  to  read. — Columbia  (S.  C.)  Rei  ird. 


.\  Chicago  judge  in  straightening  out 
a  marital  tangle  limited  the  husband  to 
three  cross-word  puzzles  a  day.  True 
fame,  however,  awaits  the  judicial  Solo¬ 
mon  who  can  eliminate  cross  w*)rds  irom 
the  home  altogether. — York  ll  'orld. 


Former  jiage  wlui  has  bought  a  seat  on 
the  Stfick  Exchange  for  $81,(K)0  at  the 
age  of  22  should  be  able  to  afford  a  'eat 
to  the  world  series  when  he  is  a  little 
older. — .Veti*  York  Sun. 

.A  cat  has  only  nine  lives,  but  the  fur 
she  wears  is  sold  after  her  death  under 
at  least  eighteen  different  names. — J.  J. 
.Montague  in  .Vcie  York  Herald  Tribune. 

In  a  few  years  a  hard  guy  will  lie  one 
who  likes  his  iced  tea  so  strong  you  can’t 
see  the  lemon. — Columbia  (S.  C.)  Record. 


The  canning  season  doesn’t  come  often 
enough  in  politics. — Cleveland  Time.f  and 
Commercial. 


Personally  we  do  not  crave  great 
wealth,  but  we  would  like  to  Ik-  rich 
enough  t*>  attract  envy  and  hatred.— /M/- 
las  .VcJi’.*. 


"We  want  to  have  New-  Rochelleans 
feel  that  in  The  Standard- Star  they  have 
their  chief  and  always  to  be  depended 
upon  public  forum,  and  the  messenger  of 
communication  w-ith  the  people.  Fiir 
after  all.  such  is  the  mission  of  the  true 
news()aiK-r  and  that  is  what  we  propose 
to  be  in  every  respect.’’ 


AGRICULTURAL  PRESS  ELECTS 

C.  A.  Taylor,  of  Spencer,  Ind.,  Named 
Pre*i<lent  at  Chicago  Meet 

C.  .\.  Taylor  of  Spencer.  Ind.,  was 
elected  president  of  the  National  .•\sso- 
ciation  of  .-Xgricultural  Publishers  at  the 
semi-annual  convention  hehl  Oct.  15,  at 
the  Hotel  I-asalle,  Chicago. 

The  session  w-as  taken  up  entirely  w  ith 
technical  affairs  the  only  diversion  from 
the  routine  iK-ing  the  reading  of  a  pajK-r 
by  Paul  F.  l-'au't  of  the  .•\merican  .-Nsso- 
ciation  of  .-Vdvertising  Agencies.  He 
recommende*!  that  advertisers  cultivate 
the  farm  market  of  buyers  by  advertising 
in  the  farm  trade  papers. 

Other  officers  elected  include  F'.  J. 
Merian  of  .-Xtlanta,  vice-president;  C.  K. 
Burgess  of  Springfield.  111.,  treasurer; 
former  Gfivcrnor  S.  L.  McKelire  of 
Nebraska,  president  of  the  board  of 
directors. 

The  association  will  hold  their  next 
^•invention  in  Chicago  in  March  of  1625. 


Fraudulent  Ad  Reaps  $100  Fine 

In  Boston  .Superi*ir  Court,  Oct.  10, 
Harry  Plotkin  paid  a  $100  tine  on  an  in¬ 
dictment  charging  violation  of  the  “frau<l- 
ulei't  afivertising  law-’’  ui  Massachusetts. 
11*'  was  found  guilty  last  Novemlier  of 
causing  to  lie  publishe*!  in  the  Boston 
.Sunday  Herald,  .May  6,  1923.  an  adver¬ 
tisement  of  a  marvella  cape  as  valued  at 
$115  and  as  offered  for  sale  at  $15 


New  Saskatchewan  Paper 

The  Big  River  (Sask.)  .Saskatchetiwi 
.Sun  has  been  establishetl  by  the  Viking 
Oimpany,  with  L.  C.  Klitteng.  president, 
and  C.  McD*>nald,  editor  and  manager. 
It  is  the  most  northerly  newspaper  in 
Saskatchewan. 


The  best  education  is  said  to  be  ac- 
fjuired  in  the  schfKil  of  experience.  The 
main  trouble  is  that  the  tuition  fee  is  so 
high. — Birmingham  .dge-Herald. 


NEW  ART  CRITIC 


Miss  Esther  Singleton  Succeeds  Peyton 
Boswell  on  N.  Y.  American 

Miss  Esther  Singleton,  autluiress  and 
noied  art  authority,  has  been  appointed 
art  editor  of  the  Sciv  York  .Imeriean, 
'ucceeding  Peyton  Boswell,  resigned. 
Mr.  Bosw-ell  continues  as  editor  aiul 
publisher  of  .Irt  .\'t~u'S  and  editor  of 
International  Studio. 

Miss  Singleton  in  1923  became  edit  ir 
of  the  .  hitu/uarian.  Previously  she  had 
written  and  published  many  Inniks  re¬ 
lating  to  the  arts.  .-Xmong  them  are 
’’Tow-ers  and  Temples,”  “(ireat  Por¬ 
traits,”  "Historic  Buildings  of  .-\merica.” 
"Famous  Cathedrals.”  "The  .Xrt  of  the 
Belgian  (ialleries.”  “Famous  Sculptures.” 
and  "Miwlern  Pictures.” 

N.  Y.  World  Men  Writing  New  Play 

I.aurence  Stallings,  literary  editor,  ami 
.Maxwell  .-^iiderMin,  e*litorial  writer  of 
the  A'l-ti’  York  World,  co-authors  of  the 
successful  play  "What  Price  (jlory”  miw 
running  on  Broadway  are  completing  a 
second  play  to  Ik*  prtKluced  within  a  few 
months  simultaneously  in  New  V’ork  ami 
London  and  t*>  he  calle<l  "Morgan.”  It 
is  written  around  a  Sir  Henry  Morgan, 
pirate. 


Ei>:tor  &  Pi  Bi.isMKR  classiliwl  ads  do 
big  b.isiness. 


It  is  hard  to  sing  ’’Home.  S\v^ 
Home.”  when  tlie  rent  is  past  due.-Cii- 
lumbia  (S.  C.)  Record. 

If  people  must  gamble  with  death,  why 
not  hiad  cars  like  dice  to  laml  right  skk 
l-'rancisco  Chronicle. 

EvervlxKly  w-orks  hard  in  the  next 
world,  says  U*)nan  Doyle.  This  may  rec- 
oiKile  y*>u  to  losing  your  job  in  this. 
Boston  Transcril't. 


It  seems  almost  superfluous  to  bring  a 
big  windbag  like  the  ZR-3  over  here  dur¬ 
ing  the  campaign. — .Vite  )  ork  Herald- 
Tribune. 


The  worUl  will  he  a  grand  old  place  to 
live  in  when  we  are  all  organize*!  agaiii't 
each  other.— (.  d/iiwibiu  ( S.  C.)  Record. 
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Fiction 


••8  TOBIES" 

WIIbtid  Appleton.  Jr. 

ms  East  Wilmot  8t..  PhiUdelphia.  Pa. 


WORLD  S  FAMOUS  AUTHORS 
rn«*x<*e||«-(1  Mf'lertion.  fterlalii.  norelett***,  nlMirtii. 
Senrica  for  Author*.  SS  W,  42d  8t.«  N.  Y. 


General  Features 


A  81IALL-T0WN-PAPEB  g-YVDICATE 
Cnlqac — InexpeniilTe — Complete 
Decker'!  Caricature*  —  Home  Feature*  —  Dally 
Coinmn— Comic  Jlaitle* — Other  Stpccialtle* 

TrI  Featara.  110  Wott  Mth  Straat,  Mew  York 
Write  for  Complete  Catalofr  with  Berrlce  Rate* 


Radio 


BADIO  NEWS  AND  FEATVBES 
Two  <-<>liinin«  «wkl.v  hv  I’arl  II.  liiiliii** 
Waihinrton  Badio  New*  Sanricr 
Boom  801.  1488  F  St.,  Waahinrton  D.  C. 


CUBBEMT  BADIO 

Dally  Serrlee,  reliable  and  timely,  that  niaW 
radio  fan*  regular  newapaper  readera.  A  com¬ 
plete  department. 

American  Badio  Belay  Laague,  Hartford.  Oo*x 

Religious  Features 


A  "DIFFEBEMr'  SUNDAY  SCHOOL  LEi»» 
The  Standard  Rellgloiia  Feature  of  AmefR** 
Newapaperdum.  Twenty-Sre  yeara  of  coiitlaay 
publication.  Non  Cootroremlal.  Readable  !!■•»’ 
The  Ellia  Seerioa,  Swarthmora.  Pa. 
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The  most  economical  and  readable  size  for  the  newspaper 
page  is  8  columns  — 12  ems  —  6  point  rules. 

This  can  be  comfortably  printed  on  68"  rolls  by  using 
W  OOD  DRY  MATS. 

No  other  dry  mats  shrink  sufficiently  to  permit  of  the  use 
of  68"  paper  and  their  shrinkage  is  not  uniform. 

To  print  8-12  ems  columns  when  using  wet  mats  and  steam 
tables  requires  rolls  70"  wide.  The  sa\ing  in  newsprint  by 
using  WOOD  DRY  MATS  instead  of  the  antiquated  steam 
table  process  is,  therefore,  nearly  3%.  To  save  3%  of  your 
annual  bill  for  print  paper  (as  well  as  3%  of  freight  costs)  is 
100%  profit.  Figure  it  out  for  yourself. 

Better  printing,  the  sa\  ing  of  precious  time,  and  easier  labor 
for  your  men  are  other  well  worth  while  ad\antages  of  the 
W  OOD  DRY  MAT  process. 

The  print  paper  sayed  by  WOOD  DRY  MATS,  without 
narrowing  margins,  cannot  be  effected  by  any  other  means, 
and  dozens  of  prominent  dailies  are  now  printing  8  cols. 
12  ems.  on  68"  rolls. 


WOOD  FLONG  CORPORATION 


501  FIFTH  AVENUE 


NEW  YORK  CITY 
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WHATS  WHAT  IN  THE  FEATURE  HELD 


TJEATRICE  FAIRFAX,  famous  pro¬ 
vider  of  “Advice  to  the  Lovelorn’’ 


is  married. 

Her  real  name  was  once  Lillian  Lauf- 
erty ;  now,  since  the  ceremony  was  per¬ 
formed  Oct.  15, 


-  at  the  country 

home  of  Mr.  and 
Mrs.  Nathan 
Straus  at  Mam- 
aroneck,  N.  Y., 
she  is  Mrs.  James 
Wolf.  Her  hus¬ 
band  is  a  basso 
of  the  Metropol¬ 
itan  Opera  Com¬ 
pany. 

Mr.  and  Mrs. 
Wolf  have 
planned  a  honey¬ 
moon  trip  for 

Beatrice  Fairfax  next  spring,  dur¬ 
ing  which  they 
will  visit  the  singer’s  parents  in  Riga  on 
llie  Baltic. 

"Beatrice  Fairfax,"  as  played  by  Mrs. 
Wolf,  was  born  in  Fort  \\  ayne,  Ind. 
She  was  educated  in  Fort  Wayne  public 
schools  and  then  graduated  from  Smith 
•College.  When  she  was  about  7  years 
old,  she  had  a  pamphlet  of  rhymes  pub¬ 
lished. 

Mr.  and  Mrs.  Straus,  at  whose  home 
she  was  married  this  week,  were  partly 
responsible  for  her  entering  newspaper 
work.  After  she  had  completed  her  col¬ 
lege  education,  and  was  wondering  just 
what  she  would  do,  she  visited  the  Straus 
home  at  Clayton,  N.  Y.,  in  the  Thousand 
Islands.  There  she  was  introduced  to 
Arthur  Brisbane,  who  offered  her  a  posi¬ 
tion  on  the  New  York  Evening  Journal. 

But  her  mother,  Mrs.  Wolf  says,  was 
the  one  who  helped  her  most,  when  she 
first  undertook  the  Fairfax  assignment. 

“Because  you’re  young  enough  to  be 
•close  to  the  problem  of  youth  and  mature 
•enough  to  look  forward  to  the  problems 
of  age,  you  can  stand  off,  out  of  the  cy¬ 
clone  of  other  folks’  emotions  and  help 
them  find  solution,”  her  mother  said. 

“.•\nd  that  is  what  I  have  tried  to  do,” 
Mrs.  Wolf  declares  today. 


A  MEKIC.'W  newspaper  enterprise  was 
irranhicallv  demonstrated  this  week 


I 


Smith  Service  has  moved  its  offices 
from  1233  Gates  avenue  to  -WW  Classon 
avenue,  Brooklyn,  N.  Y.  The  syndicate 
has  added  four  new  features :  “Little 
Stories  of  Famous  Folks,”  contributed 
by  New  York  newsiiaper  men;  "Pen 
Points,”  by  Cliff  Thorn ;  “Pet  ver¬ 
sions,"  two-column  comic,  by  A1  Smith, 
and  "Th^c  Random  Reader,”  contributed 
by  New  York  newspaper  men. 


The  S.  N.  L.  Technical  Syndicate, 
which  specializes  in  automobile  and  radio 
features,  has  taken  new  offices  at  lf)6  W. 
Jackson  Blvd..  Chicago.  R.  C.  O’Hair 
is  general  manager. 


The  International  Syndicate,  Balti¬ 
more,  has  added  a  daily  cross  word 
puzzle  feature  to  its  list. 


“Making  Presidents,”  a  feature  written 
by  H.  1.  King  for  the  McClure  News¬ 
paper  Syndicate,  New  York,  has  been 
made  a  required  study  in  one  of  Chicago’s 
leading  high  schools. 


Sidney  S.  Loeb,  formerly  of  the  San 
Eratuisco  Examiner  editorial  staff,  has 
joined  the  promotion  department  of  King 
Features  Syndicate,  New  York. 


The  Children’s  Bible,  by  Henry  A. 
Sherman  and  Charles  Foster  Kent,  has 
been  arranged  in  daily  feature  form  for 
newspapers  by  the  ^IcClure  Newspaper 
Syndicate,  New  York. 


new  form  of  fiction  service  has  been 
developed  by  Service  for  .\uthors,  Inc., 
New  York,  providing  short  novels  taking 
only  two  weeks  to  run  in  serial  form.  It 
is  listed  as  "Fortnightly  Fiction  Fea¬ 
tures.” 


Walter  B.  Gibson  is  drawing  up  a  new- 
daily  cross-word  puzzle  for  the  Ledger 
.Syndicate,  Philadelphia. 


graphically  demonstrated  this  week 
by  the  manner  in  which  features  were 
obtained  by  syndicates  on  the  historic 
transatlantic  flight  of  the  ZR-3. 

Credit  belongs  to  the  Chicago  Tribune 
Newspapers  Syndicate,  the  King  Fea¬ 
tures  Syndicate,  Inc.,  the  Ledger  Syndi¬ 
cate,  and  the  North  .\merican  Newspaper 
Alliance.  All  obtained  exclusive  stories. 

But  for  ingenuity  at  least  the  feat  of 
the  last  named,  the  N.  A.  N.  A.,  was  per¬ 
haps  the  most  striking. 

Their  story  was  written  by  Hans  Von 
Schiller,  one  of  the  navigating  officers  on 
board  the  Zeppelin  and  direct  descendant 
of  the  poet,  Schiller.  Dropped  by  para¬ 
chute  from  a  ZR-3  gondola,  as  the  air¬ 
ship  passed  over  the  Statue  of  Liberty, 
the  document  was  picked  up  by  d  fast 
motor  launch  chartered  hy  the  N.  N. 
N.  A.,  rushed  in  16  minutes  to  the  office 
of  the  New  York  World,  where,  before 
the  landing  at  Lakehurst,  it  was  trans¬ 
lated  into  English  from  German  and  was 
set  in  type. 

James  B.  Wharton,  Berlin  correspon¬ 
dent  of  N.  A.  N.  A.,  negotiated  with 
Von  Schiller  before  start  of  the  flight. 
John  R.  Colter,  assistant  to  the  general 
manager,  had  charge  of  carrying  out  the 
stunt  in  this  country. 

Colter,  early  Wedne.sday  morning, 
sailed  down  New  York  harbor  on  a  char- 
terW  launch,  decorated  with  an  8  by  10 
panel  of  yellow  muslin  to  distinguish  it 
from  other  craft. 

As  the  ZR-3  soared  above.  Von  Schil¬ 
ler  dropped  his  story  overboard.  It 
landed  within  50  yards  of  Colter’s  launch. 
It  was  protected  from  the  water  by  being 
sealed  within  a  bottle,  placed  inside  a 
ruhl>er  bag. 

Because  of  the  speedy  delivery,  the 
N.  A.  N.  A.  had  an  exclusive  story  on 
the  wire  and  most  of  it  in  the  offices  of 
its  69  members  before  the  Zeppelin  came 
to  earth  at  Lakehurst. 


A.  L.  Brandt,  formerly  with  the  Mc¬ 
Clure  Newspaper  Syndicate,  and  more  re¬ 
cently  with  the  'Metropolitan  Newspaper 
Service,  has  joined  the  sales  staff  of  the 
Readers  Syndicate,  Inc.,  New  York. 


Reporters  Are  “Friendly  Enemies” 


THE 

PASSAIC 
DAILY  NEWS 


Lpadt  in 

Clat»ified,  Local  and 
Foreign  Advertising  in 
New  Jersey* M  Fastest 
Crowing  City 
TRADING  POPULATION 


167,395 

NEW  JERSEY  NEWSPAPERS.  INC. 
Nitional  Advertiwing  RepresentatiTea 
(New  Jersey  Newspapers  Exetusivety) 
New  York  Chicago  Philadelphia  Newark 


WHAT  THEY  ARE  SAYING 


ED  HOWE  ON  ADVERTISING 

A  DVERTISING  is  the  most  interesting  reading  in  the  newspapers.  You  Ad¬ 
vertising  men  have  a  lot  to  say  about  appealing  to  women — that  they  an 

I _  ‘T*l _ I  _  -l_  _  S _ ?  _  -  1  -•  me  %  a 


the  buyers.  They  to  do  the  buying — too  much  sometimes.  If  you  know  how  mud 
trouble  you  cause  us  farm  people  with  that  appeal  to  the  women  you’d  go  easier.' 
• — Ed  Howe. 


‘THAT’S  NEW  SPAPER  BUNK’ 


44'Y’' OU  hear  the  newspapers  derided — such  expressions  as  ‘I  don't  believe  any 
thing  I  see  in  a  newspaper,’  and  ‘That’s  newspaper  bunk,’  but  the  truth  s 
that  most  that  you  believe  about  current  affairs  comes  out  of  the  newspapers;  the 
are  the  sources  of  nearly  all  you  know  about  what  is  taking  place  in  the  world,  ij 
the  nation,  in  your  state  and  in  your  city.  Unconsciously,  your  opinions  are  iht 
reflections  from  published  news,  and  the  newspapers  are  distributors  of  perhap, 
90  per  cent,  of  all  the  information  of  events  you  gain.” — W.  W.  Ball,  Dean  ol 
Journalism,  University  of  South  Carolina. 


H.  L.  Mencken,  of  the  Baltimore  Sun 
and  co-editor  of  the  American  Mercury, 
is  now  contributing  a  series  of  weekly 
articles  on  literary  subjects  to  newspa¬ 
pers  through  the  Chicago  Tribune  News¬ 
papers  Syndicate. 


Ed  Howe,  of  the  Atchi.ton  (Kan.) 
Globe,  the  “Sage  of  Potato  Hill,”  is  now 
writing  a  series  of  weekly  articles  for 
the  Bell  Syndicate,  Inc.,  New  York,  un¬ 
der  the  capition,  "Howe  .-Mjout  Every¬ 
thing?” 


Dr.  Stephen  S.  W  ise  is  preparing  a 
series  of  weekly  articles  commenting  on 
vital  questions  of  the  day  for  the  Federal 
Feature  Syndicate,  New  York. 


TRANSIT  COMPANIES  SHOULD  USE  DAILIES 


4^T\rO  electric  railway  company  can  afford  not  to  advertise  in  its  local  new>papcrJ 
In  fact,  no  business  that  I  know  of  catering  to  a  local  general  public  cia 

afford  not  to  advertise  in  local  newspapers.  We  ask  to  be  treated  like  other  buJ 

nessesk  We,  therefore,  must  conduct  ourselves  like  other  businesses  and  advertiii 
in  the  local  newspapers.  Effective  publicity  has  caused  electric  railway  companiJ 

t«  be  born  anew.” — W.  H.  Sawyer,  Chairman  of  Advertising,  American  Elertril 

Railway  Association.  I 


BANTC  ADVERTISING 


A  DVERTISING  is  what  it  is  today  largely  because  of  the  power  and  success  s 
the  daily  paper.  Nevertheless,  it  is  true  that  the  daily  paper  is  as 
as  it  is  today  because  of  advertising.  The  banking  business  has  been  benefit 
largely  by  advertising  within  the  last  dozen  or  fifteen  years.  Banks  have  install 
advertising  departments  which  acquaint  their  communities  with  facts  former! 
regarded  in  the  light  of  institutional  secrets.  The  banker  publishes  facts  which  bail 
up  confidence  in  his  institution  *  *  *  Newspaper  advertising  has  done  moi 

for  .American  banks  in  the  last  dozen  years  than  any  other  single  agency.”-  Ca 
W.  (L  Edens  of  the  Public  Relations  Commission.  .American  Bankers  .•Association. 


ADVERTISING  REDUCES  SELLING  COSTS 


A  DVERTISING  reduces  the  cost  of  selling  because  it  reduces  the  time  taken  I 
make  the  sale.  It  reduces  the  time  taken  hy  the  retailer  to  make  the  -il 
to  the  consumer;  it  reduces  the  time  taken  by  tbe  wholesaler  to  make  the  sale  tod 
retailer;  and  it  reduces  the  time  taken  hy  the  manufacturer  to  make  the  sale  tod 
wholesaler.  It  is  oil  on  the  wheels  of  distribution.  It  breaks  down  the  barriers  ih 
are  always  built  up  by  natural  prejudices.  It  is  the  little  spark  of  confidence  ih 
brings  together  buyer  and  seller  in  a  friendly  relationship.” — Ralph  S.  Boll* 
United  States  Rubber  Company. 


IMp^ 

A  case  of  “friendly  enemy”  occurred  in 
Pittsburgh  recently,  when  Lawrence  Sars- 
field  McDonald,  feature  writer  on  the 
Pittsburgh  Press,  “wrote  up”  Clarence 
E.  Grundish,  reporter  on  the  Pittsburgh 
Gazette  -  Times,  opposition  newspaper. 
McDonald  wrote  a  2-column  article  on 
some  poetry  written  by  Grundish,  a 
World  War  veteran. 


Srott  Straight  Unit  Double  Sextuple  Press 

O  ^  nn  nn  “Straight  Unit" 

O  W  1  1  and  “Multi”  Unit 


NEWSPAPER  PRINTING  PRESSES 


are  of  e.xtremely  substatitial  construction  with  our  compara¬ 
tively  simple  design  so  that  they  are  very  reliable,  easy  to 
work  on,  and  thoroughly  practical.  Our  printing  cylinders  are 
solid  forged  steel  .50  to  .(tO  carbon,  running  in  large  diameter 
high-grade  roller  bearings  and  the  printing  cylinder  gear  train 
is  steel  and  fabroil  alternating.  .All  our  main  driving  gears  are 
of  bronze  running  into  steel,  d'hc  folding  blade  gearing  is  o' 
chrome  nickel  steel  and  throughout  the  very  best  and  most 
suitable  materials  are  used. 


THE  SCOTT  PRESS  NEVER  FAILS  YOU 


WALTER  SCOTT  &  CO. 


PLAINFIELD,  NEW  JERSEY.  U.  S.  A. 

CHICAGO  NEW  YORK 

1441  Monadnock  Block  1457  Broadway,  at  42d  Stree- 


Editor  &  Publisher  for  October  18,  1924 


29 


PENNSYLVANIA 

THE  NATION’S  KEYSTONE 

The  Commonwealth  of  Pennsylvania  received  its  name 
through  the  geographical  and  historical  relation  to  the 
original  thirteen  states,  in  these  later  years  Pennsylvania  has 
proven  itself  the  keystone  in  industry,  manufacturing  and 
agriculture. 

In  more  ways  than  one,  Pennsylvania  has  proven  itself  the 
real  Keystone  State.  This  is  especially  true  in  regard  to  Na¬ 
tional  Advertising.  Many  somewhat  weak  and  uncertain 
campaigns  of  advertising  have  been  “held  together,”  thanks 
to  the  good  judgment  of  space  buyers  and  advertising  man¬ 
agers  who  have  realized  the  wonderful  opportunities  for  suc¬ 
cessful  marketing  in  this  territory. 

The  iron  industries,  the  steel  industries,  the  coal  mines  and 
the  great  farms  of  Pennsylvania  have  combined  to  make  this 
state  a  “fountain  of  wealth”  from  which  many  campaigns 
have  secured  the  necessary  nourishment  to  carry  them 
through  trying  periods.  ; 

Merchandise  of  all  kinds  is  in  demand  in  Pennsylvania;  put 
it  there  and  tell  Pennsylvanians  that  it  is  there.  Tell  them  what 
store  has  your  goods.  Tell  them  in  their  'daily  newspapers 
and  tell  them  regularly. 

Don’t  pick  your  papers  at  random.  Choose  these  papers 
which  herewith  submit  their  circulation  figures  and  tates. 
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A  Stable 
Market 


The  Milwaukee- Wis¬ 
consin  market  ot- 
fers  your  most  depend¬ 
able  sales  opportunity 
in  1924!  The  first  city 
of  diversified  industries 
located  in  the  world’s 
richest  dairying  center 
an  unbeatable  combi¬ 
nation  —  thoroughh 
covered  by  one  adver¬ 
tising  medium— 

JTh<  Milwiukee 

OUKNAL 

FIRST- by  Merit 


MAINE  EDITORS  ELECT 
EVANS  PRESIDENT 


still  1  think  it  but' rtone  tht' hrss  tnie." 

Mrs.  Patterson  is  a  disciple  of  tlu-  com¬ 
mon  people.  In  all  of  her  half  century 
of  service,  she  has  never  intervic  .vid  "a 
president  or  any  other  celebrity,  and 
never  once  has  site  written  under  her 
own  name,  never  with  any  sort  of  a  "bv- 
line.” 

■’The  people  all  know  me.  What  dif. 
ference  would  my  name  make'’’  she 
asks.  “1  am  not  looking  for  other  work, 
hig.ger  job.-,,  and  never  have  been.  I’ve 
iK'en  nappy  right  here.  .Xnd  as  for  ‘big 
men.’  when  you  have  lived  as  long  as  I 
have,  you  will  realize  that  they  are  just 
peH)ple.  whether  president  or  laborer,  and 
a  president  is  no  more  interesting,  in¬ 
trinsically,  than  is  my  humblest  neighbor. 
In  fact  I  like  to  tbink  of  my  work  as 
Ix’ing  gloritieel  by  the  commonplace.” 

The  Pattersons  arc  a  newspaper  family. 
The  oid  Jefferson  City  (Mo.)  Express, 
the  lirst  paper  west  of  the  Mississippi, 
was  founded  by  J.  C.  Patterson,  the 
father  f)f  our  ^l^s.  Patterson’s  husband. 


MRS.  SARAH  PATTERSON,  84,  LOOKS  BACK 
ON  50  YEARS  OF  REPORTING 


Portland  Again  Chosen  as  Next  Meet¬ 
ing  Place - Treasurer’s  Annual 

Report  Shows  Flourishing 
Financial  Condition 


By  Bab  Vickrey 


l.istem  P.  Evans,  of  I )over-h'oxcroft, 
was  chosen  president  at  the  annual  meet¬ 
ing  f)f  the  .Maine  Press  .-Kssociation,  held 
in  Portland.  Oct.  10.  I’ortland  was  again 
-.elected  as  the  ne.xt  meeting  i)lace. 

The  election  of  officers  was  completed 
wi*h  the  choice  of  C.  !•'.  .Mann,  of  Lisbon 
PalL.  as  vice-president,  and  H.  W.  Saun- 
<lers.  of  Prunswick.  as  secretary-treas¬ 
urer.  The  executive  committee  consists 
of  .-Mhert  K.  Stetson,  lloulton;  .\athan 
II.  Small.  Hclfast,  .and  Ora  L.  I■'van^, 
l)<  ver-h'o.xcroft. 

rile  association  adopted  a  resolution  on 
the  rlcath  of  Colonel  Charles  H.  Prescott, 
fouiKler  of  the  Biddeford  Journal,  and  a 
miniber  of  the  association  from  PX)S  un¬ 
til  his  <leath  a  few  months  ago.  exjiressing 
a  deep  sense  of  the  loss  to  the  association. 

.\  fltiurishing  tinancial  condition  whn 
shown  by  the  report  of  Secretary-Treas¬ 
urer  Saunders.  The  organization  now 
ha>  .stl  memliers. 

I  loser  co-operation  between  the  Maine 
Tyjwitheta-  and  the  owners  and  managers 
of  the  .Maine  flaily  and  weekly  newspapers 
was  urge<l  bv  I'.dward  .A.  Harris,  secre¬ 
tary  of  the  Maine  Typothet.'e. 

One  of  the  features  was  an  address  bv 
Samuel  T.  Ifana,  former  Forest  Commis- 
•-ioner  of  Maine,  now  director  of  the  ex- 
Iieriment  station  tif  the  northeast  at  .Xm- 
herst,  .Mass.,  for  the  I'nited  States  I)e- 
Iiarment  of  Agriculture,  on  "The  h'or- 
estry  Problem  of  the  Northeast. ” 

.Mr.  Dana  said  the  situation  is  particu¬ 
larly  acute  in  the  judp  and  pjiper  indus¬ 
try,  which  is  centered  in  this  region. 
W  ith  a  stearlily  increasing  consumption, 
he  said,  ami  the  probability  of  decreasing 
imi>orts,  the  problem  of  supplying  the 
necessary  raw  material  for  the  industry 
is  hi-coming  more  aiul  more  acute. 

.\rthur  (r.  Staples,  editor  of  the  Lewis¬ 
ton  fiveninn  Journal,  jiresided  as  toast¬ 
master  at  the  dinner  I'riday  night.  The 
other  speakers  were  Morris  McDonald. 
Iiresident  of  the  Maine  t  entral  Railroad 
(  omiiany,  and  Capt.  Donald  IL  MacMil¬ 
lan.  who  recently  returned  from  his 
\rctic  explorations  and  scientilic  work. 


ZJELPLXG  Dallas 
to  grow  front  a 
small  town  into  a  fine 
city  has  been  I'he 
News’  great  privilege. 
Helping  to  build  a 
finer  city,  of  far  more 
splendid  ideals  and  at¬ 
tainments  will  be  rite 
News’  supreme  destiny. 

The  Dallas 
Morning  News 

Supreme  in  Texas 


SARAH  FRANCES  PATTERSON— She  guides  'em  light 


jVTOT  a  soul  has  gone  to  hell  from  "1  don’t  do  very  much  active  work  any 
Saline  county.  Missouri,  during  the  more.’’  she  will  tell  you  with  her  gentle 
past  50  years.  smile.  "!  have  let  the  young  ]K-ople  take 

Sarah  hrauces  Patterson  has  seen  to  that  part  of  the  w<  rk.  Put  I  sit  here  in 
that.  Mrs.  Patterson  is  a  reporter  on  the  my  office  and  people  all  around  me  tele- 
Mar.shall  ( Mo. )  .\\~!es-f)einoerat.  She  phone  stories  to  me  about  what  they  arc 
has  tilled  this  same  role,  written  her  col-  <loing.  I  generally  get  a  story  as  quickly 
umns  with  scratchy  pens,  in  the  same  as  anyone,  even  if  I  am  <S4  years  old  and 
room  on  the  same  shaky  desk  for  the  last  not  (piite  as  active  as  I  used  to  be.” 
half  century.  .And  now  at  S4  years  of  One  principle  .Mrs.  F’atterson  has  al- 
age,  is  still  on  the  job,  getting  news,  writ-  ways  uphekl.  .She  will  not  write  un- 
ing  "features,”  and  seeing  to  it  that  any  pleasant  things.  ".Any  story  that  is  to  be 
one  of  her  fellow  Saliners  that  dies  gets  broadcast  through  a  newsi»aper  should 
a  straight  ticket  to  heaven  by  way  of  the  never  be  ugly,”  she  declares  and  no 
News- Democrat.  amount  of  pressure  has  ever  changed  her 

.Mrs.  Patterson,  the  first  woman  to  en-  attitude, 
ter  news])a|)er  work  west  of  the  Missis-  "I  realize,  of  cour.sc,  that  mixlern  edi- 
sippi,  had  the  pioneer  spirit.  For  50  year.-,  tors  do  not  agree  with  me.  They  call  it 
ago.  "iii'ce”  women  difl  not  work  except  a  small  town  idea,  and  I  suppose  it  is, 
in  theii  home-.  To  start  in  working  on 
a  newspaper  in  a  terrible  place  where  you 
saw  and  heard  things  that  nice  women 
ought  not  to  know  existed — for  a  woman 
to  do  that  was  indeed  unheard  of. 

Mrs.  Patterson’s  husband  was  a  print¬ 
er.  Her  sou’s  great  ambition  was  to  own 
a  little  iiaper  and  to  run  it  himself. 

With  her  husband  and  son.  she  foundeil 
the  News  Democrat  50  years  ago.  and 
today  she  sits  in  her  little  riKim  and 
writes  just  as  she  did  then,  for  she  has 
never  leanud  to  use  the  typewriter. 

Three  generations  of  Saline  people  have 
read  her  stories  and  they  still  look  for¬ 
ward  daily  to  her  wi.se  and  tolerant  ac¬ 
counts  of  the  dfiings  of  "just  folks.” 


On  and  after  September  6th, 

1924 


Detroit 


Fourth 

Largest 

City 

Complete  coverage  with 
one  paper. 

The  Detroit  News 

Offers  advertisers 
unusual  opportunities 


Will  be  represented  in  the 
East  and  West  by  the 

JOHN  M.  BRANHAM  COMPANY 

New  York  Office — Canadian- 
Pacific  Bldg. 

Chicago  Office — Mallera  Bldg. 
Also  in  Detroit,  Atlanta,  St 
Louis,  Kansas  City  and  San 
Francisco  ' 


The 

Pittsburgh  Press 

A  Scripps-Howartl  Newspaper 
Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURGH 
MEMBER  A.  B.  C. 

Forets  Advertininir  Reprenentstlres 
ALLIED  NEWSPAPERS,  INO. 

New  York  Office — 52  Vanderbilt  Are. 
ChlroKO  Office — .’>  North  Wabash  Are. 
Ran  Francisco — Cleveland — Cincinnati 


TACOMA 


Pennsylvania  Daily  Chartered 

The  Monongahela  Publi.shing  C.fim- 
paiiy  of  Monongahela,  Pa.,  has  been 
grantcfl  a  Pennsylvania  charter  with  a 
capital  of  $.50.(K)0.  The  incorporators  are 
Claiule  F.  Tower,  Robert  H.  Robinson, 
and  J.  .S.  Skelly,  all  of  Monongahela. 
Tliey  will  publish  the  .Monongahela  Daily 
Repuhlican  and  conduct  a  general  job 
printing  business. 


Population,  112,000  People 


Four  transcontinental  railways,  two 
with  terminal  shops  in  Tacoma;  large 
and  commodious  harbor;  thirty  com¬ 
mercial  decks;  cheapest  electric  power 
in  U.  S. 

You  can  blanket  the  rich  and  pros¬ 
perous  territory  of  Tacoma  and  South 
west  Washington  through  the  columns 
of  the  News  Tribune;  A.  B.  C.  Audited 
Circuhation,  32,643. 

Frank  S.  Baker  Charlei  B.  Welch 
President  Editor  and  Gen.  Mar. 

ADVF.RTISING  HEPRESENTATIVF.S 
David  J.  Bandall  Ford,  Parsons  Co. 

341  Fifth  Avo.  360  N.  Michiaan  Ava. 

New  York  City  Chicago,  Illinois 
R.  J  Bidwell  A  Co. 

San  Francisco  and  lais  Angeles,  Cal. 


Net  jiaifl  (192,?)  Average. 
.\n  increase  of 

47%  in  7  Years. 


Savage  Heads  Canadian  Group 

Hugh  Savage,  editor  of  the  Dnnean 
Coiiiehnn  Leader,  was  re-elected  presi¬ 
dent  of  the  British  Columbia  and  A’ukon 
Press  .Association  at  the  annual  conven¬ 
tion  held  in  Vancouver  recently.  Ben 
Hughes.  Courtenay  Comox  .drf’us,  was 
re-elected  secretary-treasurer. 


KELLY-SMITH  CO. 

National  Representatives 

M^trfnHdfe  Bldg.  Lytton  Bldg. 

New  York  Chicago 
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UTILITY  CREDITS  IMPROVED  DEALER 
RELATIONS  TO  NEWSPAPER  SPACE 

Pacific  Gas  &  Electric  Company  Reached  All  Consumers 
'in  Its  Territory  and  5,000  Retailers  Through  Ad 
Drive — 69  Dailies,  140  Weeklies  Used 


Kuitor  &  Pi  BLISHKR  licrcu'illi  presents 
the  fourth  of  a  series  of  nine  articles 
ileiiling  7vith  public  utilities  and  adrertis- 
iit,^  prepared,  in  response  to  many  requests, 
by  the  Bureau  of  Advertising  of  the 
American  Neivspaper  Publishers  Assoeia- 
tioii.  The  purpose  is  to  help  public  util¬ 
ity  companies  build  business  through 
lu'tespaper  adi'ertising.  The  articles  are 
built  upon  facts  rather  than  theories. 
'^PHE  Pacific  Gas  &  Electric  Company, 
^  one  of  the  foremost  electric  power 
and  liKht  organizations  in  the  world,  tells 
an  interesting  story  in  support  of  its  be¬ 
lief  in  newspaper  advertising  as  the  best 
medium  for  building  sales  and  public 
gootl  will. 

A  company  official  says  of  the  advertis¬ 
ing: 

"There  is  no  question  but  that  the  daily 
and  weekly  newspaper  is  the  medium 


ElectncaUpplianceS/ 

for  QulcK,Ta^  Spreads 

How  much  the  convcaieiKc  «f  ckctrirsl 
sppliancct  snd  the  chsrm  they  lend  to  s  table 
M  appreciated  by  houaewivetl  F«  breakbat. 
lea,  a  bttc  after  the  theatre,  and  tasty  spreads 
at  any  litne.elecitK'sl  appliances  are  edMpc»- 
sable  m  the  modern  howhold. 

The  rapid’y  gronine  popularity  of  elettric  pen»  * 
Ision,  toasters.  imns.  grtlis.  en  .  kas  made 


p.Q.anjg. 

-PACIFIC  scnvicc- 


An  excellent  piece  of  copy  from  the  appliance 
•eries,  tying  in  with  California  Appliance  Week. 


our  personnel  and  metluKls  of  doing  busi¬ 
ness. 

"On  our  gas  and  electric  sales  work,  as 
we  aren't  in  the  merchandising  business, 
our  object  was  to  sell  the  idea  of  service 
rendered  by  the  commiKlity  and  the  ap¬ 
pliance.  rather  than  the  appliance  itself. 

"Our  campaign  cost  approximately 
S125.(KK(.  The  schedules  ran  throughout 
the  year  and  called  for  not  less  than  one 
piece  of  copy  each  week  in  the  list  of 
papers  used. 

"The  results  have  been  very  satisfac¬ 
tory. 

"On  the  institutional  plan,  there  is  a 
closer  relationship  and  better  understand¬ 
ing  on  tbe  part  of  the  public  as  to  the 
aims  and  purposes  of  our  company. 

"On  the  sales  work,  there  is  a  substan¬ 
tial  increase  in  the  sale  of  our  commixli,- 
ties  and  marked  improvement  in  the  re¬ 
lationship  with  dealers,  resulting  in  in¬ 
creased  sales  of  appliances.  This  has 
been  brougbt  out  forcibly  by  an  outstand¬ 
ing  and  most  successful  ‘(ias  Appliance 
Equipment  Campaign’  which  has  just  been 
completed  and  in  which  over  S.tKH)  dealers 
actively  participated.  During  this  cam¬ 
paign,  which  lasted  one  week,  it  is  con¬ 
servatively  estimated  that  4tK)  full  news¬ 
paper  pages  were  used  for  advertising 
of  gas  equipment.” 

The  copy  plan  has  been  excellent. 
Carefully  worded  advertisements,  well 
balanced  lay-out  and  story  telling  illustra¬ 
tions  have  been  used.  Simple  language 
has  been  subsitiuted  for  technical  termin¬ 
ology  in  presenting  the  story  of  “Pacific 
Service"  in  a  territory  which  numbers 
more  than  half  a  million  customers. 


AGEWCE  HAVAS  CHIEF  HONORED 


through  which  we  can  reach  the  greatest 
number  of  people  at  the  lowest  cost. 

"During  1923  all  of  our  advertising  was 
,  created,  prepared  and  handled  under  the 
direction  of  our  publicity  department. 

“.yi  extensive  display  campaign  was 
carried  out  in  all  of  the  daily  and  weekly 
newspapers  of  general  ciradation,  this 
type  of  medium  being  .selected  as  one 
through  which  our  messages  would  reach 
the  greatest  at  the  lowest  cost.  These 
advertisements,  which  were  original  and 
of  outstanding  character  have  been  favor¬ 
ably  commented  on  from  many  sources. 

"In  this  part  of  the  program  sixty-nine 
daily,  140  weekly,  eight  farm  and  six 
foreign  language  publications  were  used 
to  convey  the  messages  to  our  consumers 
ami  the  public.  More  than  15(),(KK)  col- 
umii  inches  of  space  were  used  in  these 
•  publications,  which  have  a  combined  cir¬ 
culation  of  approximately  1,27S,(XK)  or 
about  the  equivalent  of  one  copy  for 
each  piTson  in  the  territory  served. 

"The  newspaper  advertising  was  di- 
videil  into  three  clas.ses :  Institutional, 
gas  sales  and  electric  sales.  In  all,  112 
pieces  of  institutional,  seventy-eight  pieces 
of  gas  .sales,  and  seventy-eight  pieces  of 
electric  sales  copy  were  prepared  and 
published 

.  “Tying  in  with  our  newspajrer  adver- 
tising,  we  used  poster.s,  fdms,  lecturing 
god  a  service  manual. 

“Our  objective  on  the  institutional  copy 
^■as  to  familiarize  the  public  with  the 
terms  used  in  our  business  and  the  con- 
i-IJ^enre  and  low  cost  of  the  commodity. 
Through  these  advertisements  we  also 
aimed  to  better  acquaint  the  public  with 


Ctosttips  Of  Europe 

One  Kundred  Days  in 
the  New  Old  World 


Advanced  to  Commander  of  the  Legion 
of  Honor  by  France 

M.  Leon  Renier,  managing  director  of 
the  .\.gcncc  Havas,  the  chief  news  dis¬ 
tributing  and  advertising  agency  in 
h'rance,  has  been  advanced  by  the  h'rench 
government  from  the  rank  of  Officer  of 
the  Legion  of  Honor  to  that  of  Com¬ 
mander  of  the  Legion  of  Honor. 

Commenting  on  the  distinction  con¬ 
ferred  upon  M.  Renier,  the  Paris  Petit 
Parisien  says :  "During  a  long  and  bril¬ 
liant  career  devnterl  entirely  to  tbe  inter¬ 
ests  of  the  press,  M.  Renier  has  earned 
the  friend.ship  of  everyone  by  his  tact  and 
his  intelligent  activity.  The  news  of  the 
order  just  conferred  upon  him  will  be  re¬ 
ceived  with  great  .satisfaction  by  all  those 
who  in  the  press  of  Paris  and  the  prov¬ 
inces  have  learned  to  appreciate  his  clear¬ 
sighted  advice  and  the  sureness  of  his 
friendship.” 

New  Rate  Book  Issued 

In  conjunction  with  the  national  adver¬ 
tising  campaign  launched  hy  the  Wash- 
ingion  Press  .Association  some  months 
ago,  a  new  rate  IxMik  is  l)eing  issueil.  It 
will  contain  the  national  rate  with  agency 
rliscount,  city  and  county  circulation,  city 
and  county  population,  and  other  neces¬ 
sary  information. 


By  HERMAN  BERNSTEIN 


Ad  Drive  Planned  for  “Purolator” 

N'ewsi>apers  will  be  user!  in  an  adver¬ 
tising  campaign  to  start  before  Jan.  !, 
by  Motor  Improvements.  Inc.,  New  York, 
promoting  “PurOlator,”  a  device  wbich 
purifies  oil  userl  in  motor  cars.  Mac- 
Manus,  Inc.,  advertising  agency.  Detroit, 
is  handling  the  account. 

Two  Baseball  Scribes  Tour  Europe 

Sam  Crane,  of  the  .Yen'  Tork  Pivning 
Journal,  and  Harry  Cross,  of  the  Nexv 
York  ll'i'cning  Post,  were  the  only  base¬ 
ball  writers  who  sailed  this  week  with 
the  Giants  and  the  White  Sox  to  report 
the  six  weeks'  European  exhibition  tour 
of  the  teams. 


A  Striking  New  Daily  Feature  by 
the  distinguished  foreign  correspondent, 
HKRMAN  BKRXvSTKIX,  who  has 
achieved  many  notable  beats  during  his 
.  fifteen  years’  service  with  the  New  York 
Times,  llertild,  Sun  and  American, 
including  the  world-famous  WiLLV- 
XiCKV  Telegrams,  hailed  by  Lord 
Xorthcliffe  as  “the  biggest  journalistic 
scoop  of  the  war.” 

Herman  Bernstein  will  spend  four 
months  traveling  through  the  old  new 
countries  of  PAirope  and  the  Xear  East, 
under  e.xclusive  contract  with  the  Federal 
Feature  Syndicate,  writing  a  series  of 

One  Hundred  News  Letters 


Telling  What  Is  Going  On  Behind  the 
Scenes  in  Europe  and  the  Xear  East — 
Colorful,  Human  Interest  Stories  of  the 
day-by-day  life  in  these  countries — 
Illuminating  Interviews  with  the  high  and 
the  low,  with  every  sort  of  person  who  can 
throw  light  on  what  these  countries  are 
thinking  and  doing. 

Hermin  Bernstein’s  Close-Ups 

Will  not  interfere  with  your  regular 
foreign  service.  They  will  augment  it, 
for  they  will  be  something  new  and  dif¬ 
ferent.  Herman  Bernstein  will  ferret  out 
the  striking  human  side  of  Europe  and  the 
Xear  East  that  regular  correspondents  of 
necessity  do  not  handle  in  their  daily 
routine. 

The  First  Rele.xse,  Close-Ups  of 
EnglaxI),  will  be  ready  January  fifth. 

If  rite  or  If  irv  i\ou'  for  Kates  and  Exclusive 
Territory 


The  federal  feature  Syndicate 

160  nrill  AVENUE,  NEW  vom 
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Companies  Not  Contemplate<l 
R.  Kelly  I>eclares — Stock 
Issue  Orersold 


HOE  MERGER  DENIED  tlie  jnjblic  or  the  proper  practice  of  jour-  making  an  admirable  and  heroic  fight  in  peditc  and  simplify  the  procedure  for  re- 

DV  DDCCirtCKTr  nalism  have  been,  or  can  be,  prejudiced  behalf  of  the  public  welfare.  The  history  view  of  a  judgment  of  contempt,  and  also 

BY  1* K EjIDEN  1  by  a  reasonable  and  proper  application  of  of  his  case,  as  it  is  reported,  naturally  to  insure  in  ail  cases  a  brief  delay  in  the 

-  the  existing  law  of  contempt.  The  an-  arouses  the  indignation  of  newspaper  execution  of  the  sentence,  to  enable  the 

Purchase  and  Consolidation  of  Other  might  immediately  be  made  that  the  men  and  of  good  citizens.  But  it  would  defendant  to  take  proper  steps  for  a  re- 

•  M  r  I  ^  always  reasonably  and  properly  be  a  great  mistake  to  let  the  current  of  view  of  his  case.  ♦  *  ♦ 

Companies  Not  Contemplated  applied;  that  some  courts  have  arbitrarily  that  indignation  sweep  us  toward  radical  “I  hope  no  one  will  interpret  my  words 
R.  Kelly  I>eclares — Stock  imposed  punishment  in  pique  or  anger,  or  changes  not  demanded  nor  justified  by  as  a  surrender,  in  the  slightest  degree,  of 

Issue  Orersold  from  an  exaggerated  sense  of  their  own  the  relations  of  courts  and  newspapers,  any  part  of  the  legitimate  liberties  of 

_  dignity,  and  that  some  publishers  have  viewed  as  a  whole.  the  press.  Not  only  would  pride  in  my 

been  victims  of  gross  injustice.  That  may  “Such  cases  are  rare.  They  are  essen-  profession,  and  confidence  in  its  essential 
Richard  Kelly,  president  of  R.  Hoe  &  fie  true.  It  is  also  true  that  some  judges  tially  abnormal  or  revolutionary  in  char-  integrity,  forbid  such  a  concession,  but 
Co.,  Inc.,  this  week  officially  _  denied  a  have  been  crooks  or  drunkards,  that  some  acter,  and  they  cannot  be  taken  care  of  also  the  realization  that  a  free  pre^s  is 
merger  with  any  other  printing  press  juries  have  been  venal,  that  the  guilty  by  any  change  in  the  law  without  inviting  at  once  a  sacred  heritage  from  the  past 
manufacturing  concern  was  under  con-  sometimes  escape  and  the  innocent  some-  worse  evils  from  the  opposite  direction,  and  an  indispensable  safeguard  for  the  fu- 
templation.  times  hang.  Individual  instances  of  the  Enlarged  freedom  for  the  press  in  dealing  ture,  something  to  be  preserved  at  all 

Mr.  Kelly  was  sought  out  by  Editor  abuse  of  judicial  power,  however  flagrant,  with  the  courts  and  with  matters  pending  effort  and  defended  at  all  risk  and  cost. 

&  Publisher  on  the  matter,  because  (Jo  not  argue  convincingly  for  a  change  before  them  might  occasionally  enable  an  I  am  fully  mindful  of  the  shortcomings 

rumors  persisted  an  important  printing  in  the  system  itself,  unless  they  are  so  editor  to  expose  an  unworthy  judge  or  of  our  legal  system  in  general,  which  I 

press  combine  was  being  engineered  by  numerous  and  frequent  as  to  reflect  a  an  unfair  trial,  but  it  would  open  wide  have  piiinted  out  and  denounc^  repeat- 
the  syndicate  of  banks^  headed  by  the  chronic  tendency  to  such  abuse.  If  pub-  the  door  to  an  evil  that  would  be  greater  edly  over  many  years.  And  on  the  other 
Guaranty  Company  of  New  York,  which  Ushers  were  being  haled  before  judges  and  much  more  frequent — the  trial  of  hand  I  have  scant  patience  with  the  shal- 
has  just  purchased  the  controlling  in-  daily  all  over  the  country,  and  punished  cases  by  the  newspapers  and  the  public,  low  and  intemperate  denunciations  of  the 
terest  in  R.  Hoe  &  Co.,  forming  a  new  severely  on  trivial  or  unjust  grounds,  it  instead  of  by  judges  and  juries.  The  press  as  a  promoter  of  crime  and  disre- 
corporation.  would  reflect  such  a  chronic  and  deter-  mobilization  of  emotion,  prejudice  or  par-  spect  for  law.  I  believe  no  force  in  our 

Unofficial  denial  of  the  rumored  con-  rnined  attitude  on  the  part  of  the  courts  tisanship  during  court  trials,  and  the  public  life  works  more  strongly  in  favor 

solidation  plans  was  also  forthcoming  as  would  logically  demand  a  curtailment  Iioundiug  of  unpopular  litigants  and  wit-  of  the  reign  of  law  and  the  sound  ad- 

from  tlie  Guaranty  Company  of  New  of  their  power  in  such  matters.  *  *  ♦  nesses,  are  evils  that  unfortunately  al-  ministration  of  justice. 

York.  Boudinot  Atterbury,  assistant  “In  some  of  the  states  an  editor  cannot  ready  exist,  despite  the  law  of  contempt.  “But  while  we  strive  to  maintain  free- 
vice-president,  tlie  only  person  authorized  ex|)ose  a  judge’s  infamy  without  incur-  With  that  restraint  removed,  or  even  im-  dom  in  our  action,  let  us  aim  not  to  segre- 
to  sjieak  officially  regarding  the  bankers’  ring  the  risk  of  punishment  for  contempt,  paired,  we  can  only  imagine  to  what  gate  journalism  as  a  .separate  interest, 
plans,  could  not  be  reached  at  his  office  In  other  words,  suppose  a  bad  judge  takes  lengths  the  evil  of  ‘trial  by  newspapers’  but  to  appreciate  more  fully  its  intimate 
on  Broadway.  refuge  behind  a  rule  of  law  designed  for  might  go.  identity  with  the  body  politic  which  it 

Brokers  handling  stocks  and  bonds  of  the  public  benefit  and  uses  it  unfairly  for  “There  are  certain  particulars  in  which  .serves.  Eternal  vigilance  is  the  price  of 

the  new  corporation  this  week  reported  bis  own  benefit  and  against  the  public,  the  law  of  contempt,  at  least  as  regards  liberty,  for  the  press  as  well  as  for  the 
the  securities  were  all  sold,  and  were  now  In  such  case  the  editor  who  attacks  him  procedure,  might  well  be  modified  in  cer-  individual ;  but  let  us  not  overlook  the 
being  offered  at  a  slight  premium  on  the  simply  becomes  a  crusader  for  the  right,  tain  jurisdictions.  The  most  important  fact  that  without  the  protection  of  indi¬ 
exchange.  and  must  suffer  the  same  as  any  other  would  be  a  provision  that  charges  of  con-  vidual  rights  there  can  be  no  safety  for 

.\ccording  to  a  preliminary  analysis,  an  crusader  who  wages  war  against  forces  of  tempt  committed  outside  the  presence  of  the  press,  and  that  the  free  and  efficient 
official  of  the  Guaranty  Company  of  New  evil  that  are  temporarily  entrenched  be-  the  judge  should  be  heard  before  another  operation  of  the  courts  is  the  foundation 
York,  said  that  a  “fair  amount’’  of  the  hind  the  ramparts  of  official  authority,  judge.  *  *  ♦  upon  which  rest  all  our  constitutional 

issue  of  both  Class  A  stocks  and  the  He  is  like  a  sulmrdinate  officer  in  the  “Another  proper  regulation,  in  states  guaranties,  including  that  of  a  free  speech 
per  cent  gold  bonds  offered  were  taken  up  army  or  navy  who  defies  discipline  and  where  it  may  be  needed,  would  be  to  ex-  and  a  free  press.” 
by  newspaper  publishers.  The  bonds,  he  invites  demotion  and  punishment  in  order 

said,  were  sold  in  small  amounts,  to  expose  the  unworthiness  of  a  superior,  - 

averaging  in  lots  b  etween  $1,000  and  His  guilt  becomes  a  virtue,  his  offense  a  I  I 

$5,(XX),  and  were  well  distributed  through-  public  service,  his  punishment  a  martyr-  |  I 


out  the  east. 

UPHOLXIS  CONTEMPT  OF 
COURT  SYSTEM 

(Continued  from  page  8) 

court  should  be  pardonable  the  same  as 


dom.  Such  cases  have  arisen,  and  will 
arise;  there  is  no  way  to  prevent  them. 
.And  when  they  do  arise,  the  editor  or  the 
officer,  conscious  of  the  righteousness  of 
his  cause  and  willing  to  perform  a  public 
service  to  his  personal  detriment,  can 
only  go  ahead  bravely,  make  his  fight, 
take  his  punishment,  and  await  the  public 
vindication  which  surely  will  come  to  him. 

“The  case  of  Carl  Magee  apparently  is 
of  that  kind.  Judged  from  this  distance. 


Help  Local  Churches 
With  Their  Copy 


llzsd  by 


“One  further  application  of  the  law  fie  seems  to  be  in  the  right,  and  to  be 
of  contempt,  of  infrequent  occurrence  but 
of  interest  to  newspaper  workers,  the 
punishment  of  an  editor  or  reporter  for 

refusing  on  the  witness  stand  to  disclose  ^ 

the  source  of  his  information  on  the  1803  1024 

ground  that  it  was  given  him  in  con-  wfcllWiwfc 

fidence.  The  witness’s  motive  in  such  as  visual izad  by 

cases  may  be  commendable,  but  unfortu-  ^ 

X’dt'Er'lSar.’'?*:-!  S;  BENJAMIN  &KENTN0R  CO. 

aware  of  no  case  in  which  any  court  has 

held  that  a  newspaper  man  may  be  ex-  NOWING  HOW  IS 

cused  from  revealing  facts  or  statements  1^^  ,  .  ,  , 

on  the  stand  because  they  were  given  to  thing,  and  know- 

him  in  confidence.  ing  WHO  is  quite  another 

“Therefore  if  a  newspaper  man,  ad-  . 

mitting  that  he  has  such  information,  still  matter.  \Ve,  in  this  organi- 

refuses  to  divulge  it  before  a  court  or  zation,  after  thirty  years, 

grand  jury,  he  is  clearly  in  contempt  and  ,  u  u  j  i. 

liable  to  punishment  the  same  as  any  “OW  both  how  and  who. 

other  contumacious  witness.  The  law  on  . 

that  p<)int  is  clear,  and  as  far  as  I  can  This  means  that  we  can 
learn  it  is  uniform  everywhere.  If  it  cover  a  lot  of  ground,  cover 

is  desirable  to  change  the  law,  it  can  be  a  a.’  ^  j  __  *... 

done  only  by  legislation.  Meanwhile  no  effectively  and  cover  it 

criticism  can  lie  gainst  courts  for  en-  quickly, 
foreng  the  law  as  it  stands.  *  *  * 

“.As  to  the  impression  that  there  is  an  It  is  merely  another  link  in 

invasion  of  the  lilierty  of  the  press,  I  am  ..  er?T>\7Tr>T? 

unable  to  see  wherein  either  the  rights  of  t"®  SERVICE  chain  which 


New  Hauen 

is  New  Haven’s 
Dominant  Paper 
Circulation  over  42,171  Average 

BfniRht  every  day  by  ni'xre  New  Haven 
iieople  than  buy  any  other  T\V(  ( 
New  Haven  papers  COMBINED. 

Npui  l^auen 

Tha  JuUut  Mmthuw  Special  Agancy 
gattan — Afsia  Yark — Datralt  —  Ckiaaga 


Knowing  how  is 

one  thing,  and  know¬ 
ing  WHO  is  quite  another 
matter.  We,  in  this  organi¬ 
zation,  after  thirty  years, 
know  both  how  and  who. 

This  means  that  we  can 
cover  a  lot  of  ground,  cover 
it  effectively  and  cover  it 
quickly. 

It  is  merely  another  link  in 
the  SERVICE  chain  which 
links  this  office  to  results. 

Always  willing  to  talk  rep¬ 
resentation  with  the  right 
kind  of  newspapers. 

lENJAMIN  &  KENTNOR  CO. 

AdvurtlBlng  Rapresentatives 
of  Nawspapars 

2  W.  46th  St.  900  Ma'lars  Bldg 
Naw  York  Chicago 

401  Van  Nu^a  Bld^. 

Lob  AngaloB 


Denominational  advertising  departments  are 
urging  local  churches  to  have  experienced 
advertising  men  help  with  display  copy  for 
churches.  Perhaps  your  staff  can  assist  in  this 
educational  work.  Churches  can  well  afford 
to  say  something  more  in  their  display  space 
th^n  announce  merely  the  topic  of  the  sermon. 

Prepared  illustrated  advertisements  for  local 
churches,  designed  for  one  or  two  column  use, 
are  now  obtainable  from  Standard  Advertising 
Service,  issued  by  Church  Systems  Company, 
York,  Pa.  Proofs  will  be  sent  on  request.  Show 
these  to  local  churches. 

Series  No.  6,  issued  by  this  department,  is 
general  copy  designed  to  help  all  the  churches 
in  town.  Such  copy  is  used  by  scores  of  papers 
over  the  country. 


CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 

Dr.  Chrittian  F.  Reisner,  Pretident,  701  We«t  177th  St.,  Nbw  York 


AMOciated  Advertising 
383  Madison  Ave. 


Clubs  of  the  World 
New  York  City 


h 


Editor  &  Publisher  for  October  18,  1924 


BANKERS  TRY  TO  PICK  has  come  to  be  regarded,  not  as 
_  permanent  occupation,  but  rather  as 

THE  RIGHT  PAPERS  stepping  stone  to  better  paid  vocati 


New.p.per  Competition  in  Some  Citie.  competent,  ex-  but  is  necessary. 

U  Making  Task  Difficult  for  perienced  reporters  as  reiKjrters,  vve  must  “Today  there  are  no  generally  accepted 

Group  Planning  Ad  expect  to  pay  them  salaries  comparable  standards  of  practice  in  journalism,  no 

Campaign  -  those  they  can  get  in  other  positions,  establisherl  code  of  ethics,  like  the  codes 

The  discrepancy  between  the  salaries  paid  and  standards  adopted  by  the  medical 
men  on  the  business  staff  of  newspapers  and  legal  professions,  by  the  .\ssociated 
(By  Trlcgrafli  to  Kditor  &  Publisher)  those  on  the  news  Staff  is  a  potent  Advertising  Clubs  of  the  World,  and  re- 

l  HiCAGO,  Oct.  .16. — The  reorganized  source  of  dissatisfaction  on  the  part  of  cently  by  Kotary  Clubs  and  various 
publicity  committee  of  the  Investment  reporters  and  editors  in  many  newspaiier  organizations  of  business  men.  Some 
Bankers  Association  held  its  first  meeting  offices.  Although  advertising  and  cir-  state  organizations  of  editors  and  pub- 
here  this  week  under  the  chairmanship  of  dilation  are  important  to  the  financial  Ushers  have  adoptcxl  codes  of  ethics  and 
John  W.  MacGregor.  Plans  and  media  success  of  every  paper,  circulation  and  a  year  ago  a  group  of  some  125  editors 


has  come  to  be  regarded,  not  as  a  tain  standards  for  admission  and  stand- 
permanent  occupation,  but  rather  as  a  ards  of  practice,  not  unlike  those  of  the 
stepping  stone  to  better  paid  vocations  older  professions  of  law  and  medicine, 
.such  as  publicity  work,  advertising,  and  \\  illiam  .-Mien  White  believes  that  a 
business.  system  of  licensing  is  not  only  feasible 


for  the  proposed  advertising  campaign  the  value  of  advertising  space  depend  on 
were  under  consideration.  The  commit-  the  way  in  which  reporters  and  editors 

tee  is  finding  it  difficult,  it  is  .said,  to  do  their  work. 

apply  ordinary  business  rules  to  selec-  "The  repsirters  are  the  only  repre- 

tioii  of  newspapers  owing  to  highly  com-  sentatives  of  the  paper  that  come  in  con- 


petitive  conditions  in  many  cities. 


tact  with  any  considerable  part  of  the 


Members  of  the  committee  are:  J.  W.  public.  By  these  human  contacts  they  as  a  whole. 

MacGregor,  Glover  &  MacGregor,  Pitts-  create  giKid-will  or  ill-will  for  their  “Journalism  tfiday  is  the  only  un¬ 

burgh,  chairman;  Robert  Stevenson,  jiaper.  Nevertheless,  after  he  has  come  organized  profession. 

Stevenson,  Perry,  Stacey  &  Co.,  Chicago ;  to  know  the  sources  of  news  and  has  "What  newspajier  work  needs  most 
Fred  W.  Ellsworth,  Hibernia  Securities  gained  confidence,  we  too  often  let  him  go  tixlay  is  to  be  given  a  more  definite 
Company,  New  ()rleans;  Arthur  D.  because  some  one  else  offers  him  $5  more  professional  status.  It  needs  a  greater 
Walton,  Continental  &  Commercial  Bank,  a  week.  A  jobbing  house  that  let  feeling  of  solidarity  among  all  news- 
Chicago;  George  Dock,  Jr.,  W.  K.  Comp-  valuable  travelling  salesmen  who  had  won  pajier  writers  and  editors,  from  the  ‘cub' 
ton  &  Co.,  St.  Louis ;  \Iathcw  Pierce,  confidence  of  the  trade,  go  because  some  reporter  to  the  editor-in-chief.  It  needs 
Harris  Trust  &  Savings  Bank,  Chicago;  other  jobber  offered  $5  a  week  more,  a  salary  scale  for  reporters,  desk-men, 
Martin  Egan,  J.  P.  Morgan  &  Co.,  New  would  be  the  laughing  stock  of  the  trade,  city  editors,  and  managing  editors  equal 
York,  G.  C.  Stephens,  Stephens  &  Co.,  “E‘.  C.  Hopwood,  managing  editor  of  t.>  that  offered  to  these  men  and  to 
St.  Louis;  H.  B.  Mathews,  S.  W.  Straus  the  Cleveland  Plain  Dealer,  recently  said  men  of  like  ability  and  training  in 
&  Co.,  New  York;  A.  E.  Bryson,  Halsey,  that  ‘cheap  rep<irtorial  help  has  cost  news-  publicity,  advertising,  and  business.  It 


of  newspapers  in  cities  of  over  100, OCX), 
constituting  the  newly  organized  .\meri- 
can  Society  of  Newspaiier  lulitors, 
adopted  Canons  of  Journalism.  None  of 
these  organizations,  however,  is  repre¬ 
sentative  of  the  profession  of  journalism 


burgh,  chairman ;  Robert  Stevenson,  paper.  Nevertheless,  after  he  has  come 
Stevenson,  Perry,  Stacey  &  Co.,  Chicago ;  to  know  the  sources  of  news  and  has 


York,  G.  C.  Stephens,  Stephens  &  Co.,  “E‘.  C.  Hopwood,  managing  editor  of  t.i  that  offered  to  these  men  and  to 
St.  Louis;  H.  B.  Mathews,  S.  W.  Straus  the  Cleveland  Plain  Dealer,  recently  said  men  of  like  ability  and  training  in 
&  Co.,  New  York;  A.  E.  Bryson,  Halsey,  that  ‘cheap  rep<irtorial  help  has  cost  news-  publicity,  advertising,  and  business.  It 
Stuart  &  Co.,  Chicago,  and  George  B.  papers  infinitely  more  in  respect  and  needs  local,  state,  sectional,  ami  national 
Caldwell,  Caldwell,  Masser  &  Williams.  good-will  in  their  communities,  if  not  organizations  of  newspaper  writers  and 

actual  damage  suits,  than  it  would  cost  editors,  comparable  to  organizations  en- 


actual  damage  suits,  than  it  would  cost  editors,  comparable  to  organizations  en- 
to  jiay  ade<iuate  salaries  to  keep  high-  gaged  on  tlie  business  side  of  news- 
JOURNALISM  IS  ONLY  UN-  class,  able,  accurate  men  on  the  pay  roll.’  papers  and  to  similar  organizations  in 
ORGANIZED  PROFESSION  “Hasn't  the  time  come  for  newspaper  other  professions  such  as  law  and 

_  publishers  to  establish  tests  and  standards  medicine.  It  needs  generally  accepted 

i;  A  f  h  «i  efficiency  in  the  news  dep;irtment  standards  of  admission  and  standards  of 

((.out  nuea  from  fogc  »)  similar  to  those  that  they  have  developed  practice  like  those  of  other  professions. 

so  admirably  in  the  advertising  and  the  It  needs  more  general  recognition  by  the 
of  a  newspaper  staff,  from  the  youngest  circulation  departments?  Hasn't  the  time  public  at  large  of  the  fact  that  competent, 
“cull”  reporter  to  the  editor-in-chief,  is  come  to  recognize  the  money  value  to  intelligent  newspaper  writers  and  editors, 
daily  furnishing  the  food  of  opinion  for  paj)cr  of  intelligent,  competent,  ac-  as  purveyors  of  the  food  of  opiniiin,  are 
thousands  of  citizens,  and  thus  is  help-  curate  reporting,  and  to  consider  the  ad-  absolutely  essential  factors  in  the  success 
ing  to  form  public  opinion  on  the  hundred  visability  of  abandoning  the  salary  limit  of  our  republic,  its  government  and 
and  one  issues  of  the  day,  issues— local.  „f  $35 'or  $40  a  week  for  good,  ex-  societv.” 

state,  national,  and  international— that  perienced  reporters,  and  that  of  $40  or  _ 

will  lie  voted  on  at  the  ballot-box  largely  $50  a  week  for  experienced  and  able 

on  the  basis  of  the  news  and  editorials  desk-men?  Should  we  not  ask  ourselves  MirTV**  I  W/r»>a 

that  the  average  citizen  has  read  m  his  y^-hether  we  are  practising  real  economy  l^lgni  LiCaScQ  VY  lie 

daily  newspaper.  and  business  efficienev  when,  as  Mr.  Hop-  coveritiR  fully  business,  industrial, 

“Should  we  not,  both  as  newspai^r  wihkI  says,  ‘every  'newspaper  has  had  "of  «S'sfs“'i.TadvTerv 


daily  newspaper. 

“Should  we  not,  both  as  newspaper 


Night  Leased  Wire 


publishers  and  patriotic  Americans  in-  the  sad  experience  of  seeing  men  whom 

terested  in  the  welfare  of  our  country,  be  it  has  trained  to  a  high  point  of  ef- 

concerned  about  the  qualifications  of  those  ficienev,  men  who  gave  promise  of  at- 

who  are  gathering,  writing,  erliting.  and  taining  standards  of  reiiortorial  pro- 

commenting  editorially  on  the  news  of  ficiency,  turn  away  to  other  lines  of 


the  day.  the  food  of  opinion? 


employment  for  a  wage  w'hich  the  news- 


Tixlay,  as  you  all  know,  there  are  no  paper  for  some  reason  or  other  usually 
detmite  r^uirements  for  admission  to  could  not  see  its  way  clear  to  meet’? 
the  practice  of  journalism.  .■\ny  one  “j  believe  that  requirements  for  ad- 
may  become  a  reporter.  No  matter  how  mission  to  the  practice  of  journalism  can 
careful  and  intelligent  copy-readers  and  be  established,  as  they  have  been  for 
rewrite  men  may  be,  they  cannot  correct  other  professions.  Educational  qiialifica- 
all  of  the  inaccurate  work  of  incompetent  tions  can  be  established.  By  tests,  you 


reporters  and  correspondents. 


can  find  out  every  qualification  neces- 


Mr.  Melville  E.  Stone,  drove  this  sary  to  a  gixxl  reporter  or  copy-rea<lcr. 


point  home  when  after  his  long  news 
paper  experience,  he  declared. 


“It  has  even  been  seriously  proposal  in 
several  states  to  license  journalists. 


To  be  a  good  reporter  requires  a  Newspaper  men  generally  have  opposed 
great  education.  There  is  nothing  more  such  proposed  legislation.  If  we  are  to 
pitiable  than  the  attempt  of  an  ignoramus  have  intelligent,  competent,  reliable 
to  write  an_  abstract  of  an  intelligent  journalists,  we  must  establish  and  main- 

man  s  ideas  m  an  interview.’  _ 

“The  constantly  changing  staffs  of  re-  || 

porters  on  many  newspapers  is  one  of  _ 

the  greatest  weaknesses  of  present-day  TIT  tm  rtf 

journalism.  The  so-called  ‘labor  turn-  Xt  VUllllIrM 

over’,  which  efficiency  experts  find  to  be 
one  of  the  biggest  sources  of  waste  in 

industry,  is  no  less  wasteful  in  journalism.  Thf  only  great  morning 

The  result  is  that  newspaper  reporting  * 


covering  fully  business,  industrial, 
financial  and  commercial  news  reports 
by  a  staff  of  sfxecialists  is  ready  every 
nigHt  at  6  o*cl<ck  for  transmission  to 
your  paper  bxr  publication  in  m«>ming 
editions.  Our  c<»mplete  Service  by 

Night  Leased  Wire 

averages  worda.  and  is  written 

in  a  fashion  so  that  the  lay  newspaper 
reader  fully  comprehends  what  the 
various  markets,  industries  and  com- 
nuKlities  are  doing. 

In  «>ur  reports  we  cover  all  of  the 
st*s’k,  iMind.  curb  and  comm«M!ity  mar¬ 
kets  of  the  c»‘untry,  in  additi«m  to  car¬ 
rying  nightly  various  other  business, 
commercial,  financial,  .and  industrial 
news  rep<»rts  and  sf>ecialties. 

Write  or  wire  for  samples*  and  rates 
on  this  complete  service— sold  to  only 
s  ne  new  ,spa|»er  in  each  city. 

INTERSTATE 

COMMERCIAL  NEWS  SERVICE 
38  Park  Row,  New  York 


CJF  the  entire  population  of  the  state 
of  Utah,  263,340  people,  or  53  per 
rent,  live  within  a  44  mile  radius  of 
Sidt  Lake  Qty. 

®he  'Nous 

The  Deseret  News  delivers  daily  to 
this  territory  18,887  papers,  or  a 
1  paper  to  every  2.9  families. 

Foreicn  Representatives 
CONE,  HUNTON  A  WOODMAN 
JJsw  York  Chicago  Detroit 

Kansas  City  St.  L^s  Atlanta 

Pacific  Coast  Representatives 
;  CONGER  A  JOHNSTON 

Los  Anyeles  San  Frandaoo 


1.0S  SnsrUs  'Cfmes 

The  only  great  morning 
'  newspaper  in  the  Pacific 
Southwest  whose  ownrr- 
ship,  control,  direction 
and  whole  interests  are  in 
the  territory  which  it 


WaeU  Laadsr  te  A4vwtialn« 
for  Tkrea  rniieaniHva  Yaara 


^  —in  circulation 
-in  lineage 
-in  feader  interest 
-in  proved  results 

Indianapolis 

NEiWS 


Fort  Wayne 

Adds  Two  For 

Imperial 

These  two  well-edlted 
Fort  Wayne  papers 
have  joined  the  ranks  of  hun¬ 
dreds  of  other  newspapers 
using  the  Imperial  Plus  Metal 
Plan.  In  so  doing  their  pub¬ 
lishers  have  selected  means  to 
assure  dependability  in  pub¬ 
lishing. 

We  feel  satisfied  that  the 
Plus  Metal  Plan  can  be  used 
to  a  real  advantage  in  your 
shop.  It  will  add  many  years 
of  life  to  your  type  metal  as 
well  as  increase  its  efficiency. 
As  a  publisher  you  will  be 
quick  to  see  its  advantages 
from  the  standpoint  of  relia¬ 
bility  and  economy. 

Can  We  Send  You 
This  Plus  Plan? 

Will  you  take  five  minutes 
to  read  a  plan  that  is  being 
used  by  hundreds  of  leading 
American  newspapers? 
Would  five  to  ten  years  more 
usefulness  from  your  type 
metal  be  worth  the  time  it 
takes  to  read  the  Plan?  If 
so,  send  for  it  today. 


METAL 

UNOTVPE- MONOTYPE- IMTERTVPe  -STEREOTYPE 

Imperial  Type 
Metal  Co. 

New  York— Philadriphta  —  Clcvelaad  —  Detroit 


Editor  &  I*  uhlishf’r  for  October  1 H ,  1924 


>UR  OVN  VORtP 

"or  Letters 


By  JAMES  MELVIN  LEE 


lyjL'iil.KDAV.  PA(iK  &  (  ().  have  is- 
^  sued  in  lx>ok  form  "Kt-liKio  Jour- 
nali>tici"  liy  Christoplii-r  Morley.  WluMi 
tins  iharminn  essay  first  appeared  in  the 
Crriiiry  Mti^acine  it  was  so  favorably 
noticed  in  these  columns  that  no  follow¬ 
up  is  necessary. 

Mr.  -Morley,  after  retirin^^  from  the 
editorial  nxims  to  his  <|uiet  stwly,  seiuls 
forth  this  interesting  observation  : 

The  ncwspai»er  man  who  has  pride  in  his 
hftnorable  tradition  may  well  feel  ^rim  to  see 
the  things  he  has  sweat  for  trafficked  across 
counters  like  bundles  of  merchandise;  yes,  aixl 
to  see  the  transaction  applauded  by  eminent 
statesmen  and  divines  who  feel  the  neetl  of  a 
front  pane  quote.  A  little  nride  is  desirable 
now  and  then:  yes,  in  (iod's  name,  a  little 
pride.  K^ntlemen  .  .  are  we  to  Vk*  hired 

to  and  fro  by  the  f^enial  hucksters  who  knr>w 
the  art  t>f  print  chiefly  as  a  rapid  factory  for 
jraily  tinted  palav»-r  ' 

In  hook  form  “Religio  Journalistici” 
has  an  insert  in  which  C'.  H.  Montanue, 
author  of  that  satire  of  newsj)aj)er  life. 
Hind  Ix-t  L<x)se,”  thus  describes  the 
oriiiin  of  his  novel : 

It  arifst-  from  much  slmly  in  the  enurse  of 
my  ilaily  work — of  the  eilitorial  articles  of  the 
Iiesl  reiiiited  KnKlish  pajiers.  I  foiiml  that 
they  consisted,  to  a  wonderfully  lame  [lercent- 
axe,  of  certain  stock  expressions  of  positive 
ness,  dislike  and  contempt.  These.  I  noticed, 
were  so  xmeral  that  they  constantly  recurred 
in  all  s<  rts  of  di-cussions  on  various  siihjects, 
and  the  fancy  took  me  that  their  use  could  he 
carried  further  and  further  until  all  reference 
to  any  ]  articular  topic  vanished  and  nothing  hut 
ifiiite  xeneral  positiveness  remained,  the  tllyiii- 
pian  mentality  and  temjier  just  goinx  on  as¬ 
serting  themselves  for  assertion’s  sake. 

“Rcli>rir>  Journalistici''  has  caused  con¬ 
siderable  comment  at  the  New  York 
Newspaiier  Club.  .A  fKtok  that  can  start 
something  at  such  a  club  does  not  need 
any  tpiote  to  get  it  a  reading  amon^  the 
members  of  the  working?  press. 


jDRUCR  HLIVKX,  who  at  one  time 
was  manaKitiK  editfir  <if  the  A'civ' 
York  (ilohe,  reviews  "Cobb  of  the 
World;  a  Leader  in  .Liberalism"  ( K.  1*. 
Dutton  &  Co.)  in  the  AVu'  Kckuhlic  f<ir 
Oct.  15.  In  this  review  Mr.  Pdiven  makes 
the  followitiK  comment  about  the  decline 
of  the  editorial  page: 

.Most  editorial  writers  who  regard  their  oc¬ 
cupation  as  more  than  a  mere  form  of  liveli¬ 
hood  suffer  somewhat  from  a  sense  of  futility, 
of  tioriietually  shadow  boxing,  never  fighting 
in  the  ring.  It  is  hard  to  lielieve  that  Frank 
Cohh  ever  had  it;  and  there  was  certainly  bet¬ 
ter  reason  than  usual  why  he  should  not. 
While  everyone  in  the  country  was  noting  “the 
decline  of  the  editorial  page,"  the  World's  did 
not  decline.  It  has  wielded  an  extraordinary 
jMiwer,  jiartlv  the  result  of  20  years  of  t’ohh’s 
ahility.  partly  tiecause  of  the  known  and  evi¬ 
dent  freedom  to  tell  the  truth  as  they  see  it 
which  World  writers  have  always  enjoyed.  To 
an  extraordinary  degree  it  has  influenceil  the 
opinions  of  other  newspapers  ~  in  late  years, 
liarticularly  in  the  South.  In  fact,  rohh's  two 
decades  on  the  World  demonstrated  over  again 
that  a  man  with  a  strong  enough  personality 
can  always  defy  all  existing  rules,  and  make 
up  new  ones  for  himself  as  he  goes  along. 


\<  yagf  ill  14‘2  hatl  nine  different  editions. 
Ill  these  the  New  \  ork  I’ublic  Library 
is  fortunate  eiuiugh  to  possess  live.  A 
reprint  of  edition  Xo.  7  with  an  Knglish 
translation  was  published  in  1WJ2.  Copies 
of  this  edition  in  cloth  binding  may  be 
obtained  for  50  cents  from  the  Xew  S'ork 
I’tiblic  Library,  1-ifth  avenue  and  42nd 
street,  Xew  York  City. 


litical  topics  may  be  interested  in  the 
Ixiuks  which  .Mr.  Whipple  lists  as  “hirst 
Aid  for  \'oters." 

*  *  * 

IJf)I>LRT  XL.\L  is  contributing  t  i 
the  Writer's  Monthly.  Springlield. 
Mass.,  a  series  of  articles  about  news  and 
news  writing.  This  series  contains  so 
much  practical  stuff  that  it  ought  to  Ik- 
gathered  together  and  published  in  Nxik 
form — as  it  doubtless  will  lie. 

*  *  * 

J.-\I’.-\X  has  made  wonderful  progress. 

no  small  part  of  which  is  due  to  the 
development  of  its  local  press.  This  close 
association  iK-tween  newspajK-rs  and  the 
IKilitical  development  of  m<Klern  lajian  is 
well  brought  out  in  “The  Press  and  Poli¬ 
tics  in  laiian"  by  Kisabure  KawalK-  (  L’ni- 
versity  of  Chicago  Press). 

The  story  of  the  newspa)K-r  in  japan 
is  the  same  as  other  countries.  Mefore 
the  printed  newsiiaiier  there  were  songs 
an<!  ballads,  the  written  news  letters  and 
the  private  tiews  sheets.  These  precur¬ 
sors  of  the  press  have  a  sejiarate  chapter. 

The  distinctive  contribution  of  the  vol¬ 
ume.  however,  is  the  chapter  dealing  with 
commi-rcial  journals,  in  it  the  author 
lets  run  the  story  of  the  development  of 
a  journalistic  style,  the  introduction  of 
the  rotary  press,  the  increase  in  arivertis- 
ing.  the  make-up  of  Japanese  newspajK-rs, 
the  censorship  of  the  press,  along  with 
the  decline  of  editorials  and  the  increase 
in  the  sp;ice  devoted  to  news. 

Possibly  the  most  interesting  chapter  is 
the  concluding  one.  in  which  the  ixditical 
awakening  of  the  masses  is  outlined.  .\s 
in  .-Xmerica,  this  political  awakening  of 
the  masses  came  when  newsjiajK-rs  liegan 
to  Ik-  circulated  among  the  lower  classes. 
This  last  chapter  is  extremely  helpful  in 
interpreting  editorial  comments  printed  in 
Jajian  newsjiapv-rs.  It  ought  to  be  read 
iiy  every  political  editor. 

♦ 

^HOSE  who  want  to  know  how  the 
news  of  the  voyages  made  by  Cliris- 
topher  Columbus  was  published  in  EurojK- 
should  write  for  a  copy  of  the  current 
issue  of  The  Bulletin  of  Xew  V'ork 
f.ihrary  and  read  the  opening  article  by 
Wilberforce  Eames,  the  bibliographer  of 
that  library.  The  trick  was  turned  by  a 
Latin  translatitin  from  the  Spanish  of 
the  letter  in  which  Columbus  described 
what  he  had  found.  This  I,atin  letter 
closely  resembled  a  news  sheet  folded 
twice,  and  made  a  small  pamphlet  of  8 
pages.  In  speaking  of  these  letters  Mr. 
Eames  says: 

1  forcrirtincrs  of  the  mmlern  iu*ws|iai>ers 
have  always  been  esteemefl  as  the  choicest  and 
most  valuable  of  all  juiblications  relating  to 
America. 

The  D'ltin  letter  describing  the  first 


''PM.-AT  picturesque  portrait  <»f  Joseph 
Pulitzer  sketched  by  his  intimate 
friend  and  busiiu-ss  associate,  Don  Seitz, 
for  the  .ftlantic  Monthly  has  Ikx-ii  is¬ 
sued  in  jiamphlet  form  by  Simon  and 
Schuster  under  the  title  "The  Portrait 
of  an  Editor."  It  gives  a  dramatic  pic¬ 
ture  of  “a  giant  checked  in  a  swift  jour¬ 
ney  by  a  <larkened  road."  P>ut  blindness 
did  not  prevent  Pulitzer  from  directing, 
in  a  very  active  way,  his  newspaiK-rs  as 
he  cruised  from  sea  to  sea  in  his  yacht. 

.\s  I  have  jKiinted  out,  “The  Portrait 
of  an  Eilitor"  is  simjily  one  of  the  chap¬ 
ters  of  the  long-awaited  biography  of 
Joseph  Pulitzer,  the  publication  date  of 
which  has  U-en  advanceil  from  Oct.  6  to 
Xov.  15.  1924.  This  volume  will  con¬ 
tain  more  than  500  pages  and  will  be  il¬ 
lustrated  with  25  jKirtraits.  including  a 
rejinKluction  of  the  famous  John  Singer 
Sargent  painting  of  Joseph  Pulitzer.  The 
title  r>f  the  volume  will  be  “Joseph  Pu¬ 
litzer— His  Life  and  1-etters"  and  tln- 
lKK>k  will  Ik-  published  by  Simon  and 
Schuster.  The  recpiest  for  a  copy  of  the 
pamphlet  should  Ik-  addresswl  to  that 
firm,  .17  West  57th  street.  Xew  York- 
City. 


rDX.-\  EERBF'R,  a  former  Chicago 
newspajK-r  woman  but  lietter  known 
as  a  writer  of  short  stories,  spe-aks  with 
a  w-oman's  frankness  about  “The  Best 
Short  Story  Bunk"  in  the  current  issue 
of  The  .'ittthor.Y  I.eaitue  Bulletin.  What 
she  says  about  liest  short  story  bunk 
has  some  bearing  on  the  selection  of  the 
iK-st  news  story  of  the  year,  the  iK-st  e»li- 
torial,  the  iK-st  sermon,  the  liest  cartoon 
or  what-not  of  the  vear. 


A  Seenrity  Market 

with  complete  newspaper  financial 


BulTalo  olTeri  a  promising  market  for 
high  grade  securities.  'The  Buffalo 
Evening  News  financial  and  business 
pages  are  complete,  interesting,  prompt; 
carrying  TO-DAY’S  news  of  activities 
in  commerce  and  markets  TO-DAY. 

The  News  with  its  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  territory, 
A.  B.  C. 'Sept.  30,  1923,  *119,754  total 
net  paid. 

Cover  the  Buffalo  Market  with  the 

BUFFALO  EVENING  NEWS 


W/  (i.  CLL’dSTOX.  the-  Kaiisa-  cor- 
*  rcspoiulcnt  of  the  A'mi.tu.c  Cit\ 
Journal,  in  his  contribution  of  ’’.\  Kc. 
porter’s  .Mirmr”  to  The  \ation  for  Oct. 
8,  divides  reporters  into  the  two  fullow- 
ing  classes : 

With  few  exceptions  the  ranks  of  re|s»rter< 
are  maf’e  up  of  two  classes:  those  who  sta>  wtib 
their  jobs  of  repcjrting  liecause  these  giv** 

them  a  chance  t(»  associate  with  successful  tiusi- 
ness  men  without  l>eing  successful;  anfl  those 
who  having  faileil  to  become  literary  sin  cesser 
stay  with  reporting  liecause  writing  news  is  t^ 
next  liest  thing  they  can  <lo  when  unable  tf-  earn 
their  **ham  ami**  by  writing  ami  selling  litera 
ture. 

The  liest  re|iorters  of  the  first  class  u^^iuIIt 
are  leeches  or  grafters;  those  of  the  secoml  clas^ 
usually  are  sourheads  ami  cynics.  Mom  gen 
erally  it  is  the  re|»orter  of  the  first  cL'»'> 
“grts  on**  ami  liecomes  a  “star**  writer.  The 
cynics  usually  drift  into  desk  jobs  and  soculism. 
Iiecoming  copyrcailers,  rewrite  men,  or  hea«tltne 
writers 

In  spite  of  his  criticism  of  .\mirican 
newspapers  Mr.  Clugston  bc-lieves  that 
the  .\merican  people  get  “stung"  on  a 
lot  of  things  worse  than  they  do  on  the 
newspajiers  they  buy. 


ONE  out  of  every 
THREE  Homes  in 
Milwaukee  receive 

THE 

MILWAUKEE 

LEADER 

“Unawed  by  Influ¬ 
ence  and  Unbribed  by 
Gaun.“ 

Atloartiaing  R»pr»Mntmtiv«t 

FRALICK  &  BATES 

Chicago.  New  York,  Atlaala,  Loe 


*Preeent  average  circulation  12t,7a 
Edward  H.  Butler,  Editor  and  Publiaber 
Kelly-Smitli  Company,  Representativea 
Marbridge  Bldg.  Lytton  Bldg. 

New  Yoti,  N.  Y.  Chicago,  IB. 


WHY  SOME  TEXAS 
CAMPAIGNS  FAIL? 

Because 

The  BEAUMONT 
ENTERPRISE 

- amo - 

The  BEAUMONT 
JOURNAL 

were  not  on  the  list.  Some 
Sales  Managers  think  they 
can  cover  Texas  with  four 
papers.  They  can  not. 

Ask  Beckiifith — He  Knows. 


r  KOX  R.  WHIPPLE  of  the  Depart- 
ment  of  Journalism  at  Xew  York 
University  iK-gins  in  the  midmontlily  is¬ 
sue  of  the  .Siirtry  for  OctolK-r  a  Diok 
review  dejwrtment  descriln-d  by  the  editor 
of  tin-  .Surzry  as  “distinctive  as  it  is  en¬ 
gaging  and  serviceable.”  Wrifers  on  po- 


MOST  NEWS 

The  largest  morning  daily  circulation 
in  Pittsburgh 

MORNING  AND  SUNDAY 

Daily  Circulation  . 118,000 

Sunday  Circnlation  ....175,000 
Member  A.  B-  C. 


"FIRST  IN  PUBLIC  SERVICB" 


The  World  and  the  Eve¬ 
ning  World  have  a  com- 
hinH  circulation  daily,  of 
750,000  for  $1.20  per  agate 
line  gross,  subject  to  con¬ 
tract  discounts.  These  two 
papers  are  read  by 
more  jobbers,  department 
and  chain  store  buyers,  and 
by  more  retailers;  offer 
more  circulation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  met¬ 
ing  and  evening  combination. 

Tfjt  OhiHA 

Pulitzer  Bidlfcig,  New  Yorii 
Melkra  Bld^.  Cmterul  Motor*  Bldg. 

Chicago  Detroit 


Utah,  Southern  and  East¬ 
ern  Idaho,  Eastern  Nevada 
and  Western  Wyoming — 
the  territory  served  by 

THE 

Salt  Lake  Tribune 

Ko  other  section  of  the  coontry  offers 
the  advertiser  the  opportunity  of  prac¬ 
tically  covering  four  state*  by  using  one 
newspaper. 

FOREIGN  EEPBESEKTATIVES 

The  S.  C.  Beck'with 
Special  Agency 

New  York — Chioago— Detroit — St.  louit 
— Kanaai  City — ^Atlanta. 
PACIFIC  COAST  REPRESENTATIVE 

M.  C.  Mogenten  A  Co., 
Inc. 

Lo*  Angeles — San  Frandsoo— Beattie 


Over — 

200,000 

CIRCULATION 

in  less  than  3  years. 
— because  Detroiters 
want  it. 

DETROIT 

TIMES 
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i  ICO  REPORTERS  COVER 
ZR-3  ARRIVAL 

Special  Telegraph  and  Telephone  Ac- 
r,  commodationt  Provicied  at  Lakehurst 
I  for  Newa  Men — Press  Room  Es- 
I  tahlished  Near  Hangar 


By  Lek  Trexhoi.m 
L.\KrnrHST,  N.  J.,  Oci.  Ih. — The 
clearing  in  the  Jersey  pines  which  is  the 
Lakeluirst  Naval  Air  Station  was  the 
ntecca  this  week  of  newspaper  men  as¬ 
signed  U)  cover  the  arrival  of  the  Zep¬ 
pelin  ZR-3  from  hVieclerichshafen, 
Germany.  Nearly  a  hundred  reporters, 
corrc'iH  indents,  photfigra pliers  and  telc- 
grapliers  trekked  through  the  sand  dunes 
of  the  government  reservation  to  the 
mamnvith  hanger  which,  while  they 
watcliiil.  became  the  home  of  the  great¬ 
est  dreadnought  of  the  air  ever  con- 
I  structeil. 

Before  the  arrival  of  the  repfirtorial 
vanguard  on  Monday,  the  Western  Union 
i  had  detailed  two  additional  operators 
to  its  regular  office  in  the  Lakehurst  rail¬ 
road  station  to  handle  the  voluminous 
wire  copy.  The  Bell  System  had  pre- 
pariil  U-r  a  (|uadruple<l  demand  for  tele¬ 
phone  service  with  extra  trunks  from  ^ 
IjikeNMMxl.  j 

Through  the  courtesy  of  Commander  / 

i  Maurice  K.  Pierce,  acting  commamlant  } 
of  the  station,  press  quarters  were  estab- 
lishisl  in  an  office  letting  out  onto  the 
I  floor  of  the  hangar  and  arrangements 
;  were  perfected  to  permit  the  use  by  the 
j  news  men  of  additional  telephone  ex-  ; 

tensions.  j 

I  It  was  in  this  nxim  that  the  .\meri-  I 
!  can  Telephone  and  Telegraph  Company,  t 
I  put  in  ami  maintained  leased  wires  for 
'  the  .Associated  Press  and  for  the  Inter¬ 
national  News  Service.  Installation  of 
I  the  instruments  entailed  the  special 
?  stringing  of  more  tlian  ten  miles  of  out- 
i  side  wire.  The  Standard  News  .Associa- 
'  tion  usc-d  leased  telephone  lines.  i 

j  The  main  body  of  the  reporters  reached 
Lakehurst  Tuesday,  although  perhaps  a 
dozen  got  in  Monday,  and  more  than  a 
■  score  arrived  at  the  hangar  only  a  "few 
hours  before  the  ZR-3  put  in  an  appear¬ 
ance  skyward  on  Wednesday.  Many 
fouml  living  (juarters  at  I-akewood,  others 
at  Toms  River,  while  a  handful  accepted 
the  accommodations  offered  by  the  local 
hostelries. 

William  Kuhns,  United  Press,  assigned 
to  Mitchell  Field,  was  a  passenger  in 
one  of  the  convoy  planes  which  went  out 
to  greet  the  arriving  Zeppelin. 

Charles  B.  Parmer  of  Universal  Ser¬ 
vice  was  also  permitted  to  ride  in  one 
of  the  convoy  army  airplanes. 

F  .Among  those  reporting  the  ZR-3’s  ar¬ 
rival  were:  .A.  I>.  .Allen,  W'n'ark  live¬ 
ning  Snvs;  B.  C.  .Allen,  .Vac  York 
H'orld;  John  L.  Burdge,  Philadcif'ltia 
j  Inquirer;  .Austin  J.  Carson,  Associated 
j  Press;  John  Carter,  A’ac  York  Times; 
j  Walter  Chambers,  .Vac  York  Telegram 
I  wd  Evening  .\fail;  Daniel  Content, 
International  News  Service:  George 
Doran,  Kinograms;  Karl  M.  Elish.  Inter¬ 
national  News  Service;  W.  C.  Farson, 
Philadel />hia  Inquirer;  George  B.  Fife. 
•Nnc  York  pA'ening  World;  Oliver  H.  P. 
Carrett,  .Vac  York  World;  F'rank  Getty, 

1  L’nitcfl  Press;  Dr.  .Adolf  Halfeld, 

J  Hamhtirger  Eremdenhlatt ;  August  W. 

I  Halfeld.  Berliner  Lokal-Anzciger. 

\  J-  C.  Hardy,  .Associated  Press;  Thomas 
Hogan,  Kinograms;  Max  Hollamler, 

I  Kinograms ;  Warren  I  rvin,  Netv  York 
:  Times;  Ferdinand  C.  M.  Jahn,  United 
I  Press;  Dr.  Max  Jordan.  Berliner  Tagc- 
j  blaii;  Joint  W.  Kempson,  Xeivark  pA'e- 
1  Xetes;  J.  L.  Kilgallen,  International 
V  ^'^rvice;  Harold  .A.  Littledale,  .Vac 
I  Times;  Norman  Nevins,  Pliila- 
1  <lelt>hia  North  American;  Harlan  Miller, 

■  V™’  ^'"rk  F.vening  Post;  Charles  F. 

I  Patrick  J.  O’Brien, 

J  P^adelphia  Evening  Bulletin;  J.  C. 

^  International  News  Service; 

John  Painter,  Fox  News  Reel ;  L.  F. 
u  North  .American  Newspaper 

■  Alliance;  Robert  W.  Potter,  New  York 
Post;  Jack  Price,  New  York 
V  lYorld;  Willis  Rhodes,  New  York  llve- 


FORESHADOWED  EVENTS 

Orl.  20  Lanrastria  Reunion  Din¬ 
ner,  .Advertising  C.lub  of  New 
York. 

Del.  21 — New  England  Daily  News¬ 
paper  .Assn.,  fall  meeting.  Boston. 

Orl.  27-28  Insurance  .Advertising 
Conferences,  annual  convention. 
Pittsburgh,  Pa. 

Oct.  29-31 — Direct  Mail  .Advertis¬ 
ing  Assn.,  annual  convention, 
Pittsburgh,  Pa. 

Nov.  3-8  Canadian  National  News¬ 
papers  and  Perioelicals  .Assn.,  an¬ 
nual  meeting.  Toronto. 

Nov.  16 — New  England  .Advertising 
Clubs,  annual  convention.  Hart- 
fonl.  Conn. 

Nov.  17-19  -Sigma  Delta  (^hi.  na¬ 
tional  convention.  University  of 
Indiana,  Bloomington.  Ind. 

Nov.  19-20  -  National  Forestry  Con¬ 
ference,  Washington,  D.  C. 

Nov.  20-22  Michigan  University 
Press  Assn^  annual  fall  session, 
Ann  Arbor,  Mich. 

Nov.  20 — Pacific  ('oast  and  Inter- 
Mountain  Newspaper  Executives, 
second  annual  meeting.  San 
Francisco.  , 


ning  Post;  (iarncr  P.  Roney,  .Vat'  York 
Herald -Tribune;  James  Seehack,  Fox 
News  Reel;  David  Sentner,  International 
News  Service;  Daniel  Shtx-maker,  .As¬ 
sociated  Press;  “Doc”  Skinner,  .Vac 
York  American;  Thomas  Steep,  .Vac 
y'ork  Herald-Tribune;  John  Stuart. 
.Vat'  York  Sun;  Louis  M.  Toughill. 
PhUatlclphia  Evening  Public  Ledger; 
Lee  Trenholm.  Stanclard  News  .Associa¬ 
tion;  Louis  R.  Winter,  Jr.,  Philadelphia 
North  American. 


Former  Newsboy  Now  Reporter 

“h'ast  Side,  West  Side,  .All  .Around  the 
Ttiwn”  was  sung  with  special  significance 
Oct.  12,  at  Beethoven  Hall,  wheti  Natlian 
Zalinsky,  20,  was  given  a  fianquet  by  the 
New  V'tirk  City  Newsboys’  Protective 
Association,  celebrating  his  rise  from 
newsboy  to  reporter  on  the  .A’af  York 
Exvning  (trophic,  ctivering  the  East  Side 
I>istrict.  .Addres.ses  were  made  by 
Bcrnarr  Macfadden.  publisher  of  the 
(iraphic;  William  Preston  Beazell,  as¬ 
sistant  managing  etiitor,  .Vat*  York 
World;  ami  Umis  Weitzenkorn,  editor  of 
Ratlin  Nnvs.  (mests  includetl  Samuel 
Ornitz,  author  of  “Haunch.  Paunch,  and 
Jowl”;  Col.  Harry  M.  Friend,  F.  Darius 
Benham,  and  Ned  Brown,  of  the  World. 
Zalinsky  was  presented  a  loving  cup  by 
the  associatifin. 


A  New  Stunt  in  Political  Ad* 

Foreign  language  newspapers  this  week 
were  asked  to  insert  advertisements  in 
their  editions  soliciting  funds  for  the  La 
Follette- Wheeler  campaign,  with  the 
promise  that  they  receive  one-half  of  all 
the  money  which  might  he  thus  collecteil 
to  cover  cost  of  the  space. 


Unusually  Ilii/h  Grade 
I  nr/it  ivies 

■  October,  1924 

The  New  York  Times; 

Through  our  advertising  in  the 
Magazine  Section  of  the  Sunday 
edition  of  The  New  York  Times, 
we  have  regularly  received  a 
satisfactory  number  of  inquiries 
regarding  Pelmanism.  The  New 
York  Times  is  one  of  the  first 
three  publications  on  our  list. 
The  character  of  the  replies  from 
The  Times  is  of  unusually  high 
grade.  Within  the  past  year  we 
have  enrolled  452  students 
through  The  Times  Magazine 
Section. 

The  Pelman  Institute  of 
America,  Inc. 

B.  C.  McCulloch,  Vice  President 
2575  Broadway,  New  York 


Indiana  Is  a  Business  State 

presenting  trade  advantages  which  are  particularly 
attractive. 

It  has  iine(]ualed  transportation  facilities.  All  lead¬ 
ing  trans-continental  raiintads  cross  its  borders,  with 
hranches  reaching  to  every  corner  of  the  State.  Be¬ 
sides  steam  railroads,  Indiana  has  over  2,000  miles  of 
electric  railroads.  INatural  resources,  such  as  timber, 
oil  and  coal,  have  greatly  contributed  to  the  buying 
power  of  the  people. 

Indiana  Is  an  Agricultural  State 

Indiana's  security  is  farm  lands,  the  best  farm  lands 
in  the  world,  where  Imliana's  great  agricultural  wealth 
originates.  Millions  of  cattle,  horses,  sheep  and  hogs 
are  produced  annually,  together  with  about  five  per 
cent  of  the  national  crop — corn. 

Indiana  Is  a  Manufacturing  State 

Its  manufactured  products  are  worth  over  Sl,901,- 
OOO.OOO.  Manufacturing  comprehends  practically  all 
standard  products,  steel,  machinery,  tinplate,  motor 
cars,  flour,  glass,  oil  refining  and  meat  packing.  Many 
Indianians  divide  their  time  between  farm  and  factory. 

Indiana  Leading  Daily  Newspapers 

listed  below  have  enormous  Influence  and  result 
producing  power.  The  National  Advertiser  who  links 
his  merchandise  to  the  local  merchant  through  this 
list  of  daily  newspapers  will  cash  in. 


Rate 

(rirculatiofi  $,000  I 

+Deralur  Democrat  . (El  3,106 

•Evan>ville  (Courier  aii<l  Journal...  h'23o/  ^^-0^9 

•Evan>ville  Fourier  anti  journal  . (Si  32.810 

•**Fort  Wayne  JournaMrazelie  . (Ml  31.271 

***Forl  Wayne  journal-(>azeiie  . (Si  31.6.57 

•Fort  Wayne  .News-.Sentinel . ( tD  11,938 

*(iary  F'veniniz  Po>t-Tribune  . (El  13.370 

Hammond  Times . (E)  15.436 

•••Huntington  Press  . (M&S)  3,363 

•••Indianapolis  News  . (E)  131,818 

•Lafayette  Journal  &  Fourier . |  20,.505 

tttUa  Porte  Heralil  . (E)  4,091 

•••Newcastle  Fourier  . (E)  1,603 

•••South  Bend  News-Times . 12'm4  j 

•••South  Bend  News-Times . (S)  21.110 

fSouth  BentI  Tribune . (Si  19.388 . (E)  20,627 

•••Terre  Haute  Tribune  . (E&S)  23,608 

•••.A.  B.  C.  Statement,  April  I,  1924. 
tttGovernment  Statement,  April  1,  1924. 

•.A.  B.  C,  Statement,  Sept.  30.  1921. 
tGovemment  Statement,  Sept.  30.  1921. 


•South  Bend  News-Times. 


Editor  &  Publisher  for  October  18,  1924 


CIRCULATION 


FOR  ALL  DISTRIBUTORS  OF  DAILY  NEWSPAPERS 


something  about  the  cartoons.  Of  course, 
if  the  editor  gets  a  great  story  by  a  well 
known  writer  a  mere  announcement  is 
sufficient  and  is  often  the  best  way  to 
advertise  such  a  story.  Usually,  how¬ 
ever,  "reason-why”  copy  is  the  kind  to 
use  in  calling  attention  to  regular  and 
new  features.  The  same  applies  to  liners. 


Testimonial  to  M.  E.  Foster 


By  J.  Omansky 


Rules  are  odious  to  most  of  us  but  one 
g<jod  one  to  follow  is  to  have  a  page  one 
Ixjx  in  every  issue  that  will  stimulate 


Marcellus  E.  Foster,  publisher  of  the 
Houston  (Tex.)  Chronicle,  recently  re¬ 
ceived  a  testimonial  letter  signed  by  142 
leading  citizens  of  Victoria,  Tex.,  thank¬ 
ing  the  Chronicle  and  "Mero,”  nomde- 
plume  of  Mr.  Foster,  for  what  they  called 
“the  magnificent  fight  which  you  have 
made  for  constitutional  government  and 
freedom.” 


A  FTER  every  World  Series  we  kick  leave  to  radio  the  flashing  of  bulletins  reading  of  features  by  old  and  new 
ourself  around  the  office  and  vow  seems  to  us  to  be  the  best  policy.  readers.  ♦  *  * 

that  we  will  never  again  go  wild  over  ♦  ♦  ♦ 


that  we  will  never  again  go  wild  over 
another  series.  Then  when  October  rolls 


We  have  little  use  for  publishers, 


around  and  the  winners  of  the  Major  editors  and  tiusiness  managers  excepting 


League  pennants  get  ready  for  the  big  of  course,  those  we  are  working  for  now.  for  late  starts.' 


What  we  should  like  to  know : 

Where  make-up  editors  get  their  alibis 


games  we  prepare  to  sell  a'lnillioii  papers  But  tliere  is  one  ex-publisher  to  whom  Why  mailers  insist  on  stamping  labels 


and  get  stung.  This  year  we  loaded  up  we  want  to  pay  our  respects  and  he  is  on  reading  matter? 


everywhere  and  got  burnt  agafii.  So  di<i  Ceneral  I’ersliing.  His  retirement  brings 
everybody  else;  as  far  as  we  can  find  to  mind  the  Stars  and  Stripers,  the  official 


Whether,  when  the  publisher  travels. 


out.'  We  should  have  known  better  and  newspaper  of  the  A.  E.  F.  which  we 
have  no  one  to  blame  but  ourself  for  lielped  to  circulate  in  France  during  the 


to  mind  the  Stars  and  Stripes,  the  official  he  does  anything  else  besides  check  on 
newspaper  of  the  A.  E.  F.  which  we  our  out-of-town  news  stand  coverage? 
lielped  to  circulate  in  France  during  the  Who  invented  cross  word  puzzles? 


the  bath  of  returns  we  got. 


This  great  newspaper  was  estab- 


the  editorial  department  thinks 


For  several  years  base  ball  news  has 
been  very  little  help  in  selling  piiiiers. 


lished  with  the  consent  of  the  Com-  it  has  a  monopoly  on  brains? 


amnder-in-Chief.  He  could  have  dictated  What  would  happen  to  baseball  if 


its  jxilicy,  used  it  as  his  own  or  the  newspapers  stopixid  advertising  it? 


About  the  only  towns  where  this  doesn't  army’s  propaganda  organ,  and  interfered  If  comic  j 

hold  true  are  those  where  the  teams  have  with  its  oixration.  He  did  neither  and  a  new  idea? 

won  pennants  or  have  been  close  to  the  ^  left  the  paiier  in  the  hands  of  the  staff, 
top.  But  in  cities  where  the  teams  hang  which  was  in  many  respexts,  the  best  we 

around  the  second  division,  sales  due  to  have  ever  seen.  As  a  result  the  paper 

baseball  news  have  been  practically  nil.  was  a  powerful  influence  in  keeping  up  Vaiden  B. 

And  World  Series  get  flatter  every  year. 


If  comic  artists  are  ever  going  to  get 


Newspaper  Foreman  Celebrates  Jubilee 


We  really  do  not  believe  the  game  is  press  run  exceeded  a  half  million, 
worth  the  space  and  effort  given  it.  *  ♦  ♦ 

There  are  still  plenty  of  fans  in  the  We  have  always  felt  kindly  tow; 


outlived  their  circulation-making  possi-  ixjwer.  We  don't  know  what  he  is  going  nal  of  Commerce  have  completed  half  a 
bilities  long  ago.  The  (juicker  baseball  to  do  with  his  time  and  energy  but  if  he  century  of  service  and  are  still  on  duty, 
news  is  run  more  along  the  lines  of  starts  a  newsp<aper  we  make  our  applica-  while  several  connected  actively  with  the 
theatrical  news  and  the  effort  now  spent  tion  for  a  job  right  now.  jjaper  in  other  departments  have  more 


on  the  national  game  by  both  the  editorial 
and  circulation  departments  devoted  to 


Here’s  a  letter  we  received  from 


other  channels  the  more  circulation  will  reader  who  prefers  to  buy  his  paper  on 
papers  make.  the  street ; 

*  *  *  “I  bought  a  paper  from  a  boy  on  the 

Just  to  be  sure  that  next  year  we  will  corner  this  morning  and  he  had  six  or 
not  forget  our  promise  to  ourself  we  are  seven  pennies,  two  or  three  nickels,  and 


Our  Features : 


going  to  cut  out  the  above  and  stick  it  several  dimes  right  in  his  hand.  He  made 


in  our  date  ahead  file.  change  .so  fast  that  1  was  able  to  get 

*  *  *  my  car  in  a  hurry.  I'll  buy  a  paper  from 

The  election  this  year  promises  to  be  him  again.” 


a  bigger  circulation  stimulant  than  any  \'ery  few  corner  lK)ys  know  the  value 


other  since  1916.  The  latter  part  of  this  of  having  plenty  of  change. 


month  sales  will  surely  go  away  up  every¬ 
where  and  the  sales  following  the  election 


coaching  of  sellers  so  that  they  will  re¬ 
alize  the  importance  of  always  being 


should  be  even  greater  especially  if  ready  and  willing  to  make  change  (luickly 
neither  candidate  gets  a  majority  and  the  will  go  a  long  way  toward  increasing  the 


election  is  thrown  into  Congress.  The  good  will  of  any  paper. 

96-hour  vigil  of  1916  when  California  ♦  ♦  ♦ 

seemed  to  take  a  year  to  get  its  vote  Page  one  boxes  and  liners  are  very 


counted  will  look  tame  compared  to  what  effective  in  advertising  features  and  de¬ 


ls  in  store  for  us  this  year.  I^rtments.  Yet  out  of  2.3  exchanges 

*  ♦  *  which  we  looked  through  today  only  two 

A  good  way  to  get  publicity  election  had  page  one  boxes  and  one  had  a  couple 
night  is  to  give  out  returns  by  means  of  of  liners.  And  these  bf)xes  were  mere 


Irvin  S.  Cobb 
Samuel  G.  Blythe 
R.  L.  Goldberg 
Roe  Fulkerson 
Don  Herold 
O.  O.  McIntyre 
Nellie  Revell 
Win  Rogers 
H.  J.  Tuthill 
Albert  PaysoD  Terhune 
and  others 


a  bulletin  bf)ard,  stereopticon  slides,  or  announcements.  The  best  type  of  box 
radio.  A  combination  of  radio  and  we  believe  is  the  one  that  tells  readers 


bulletin  board  that  wtiuld  show  the  stand-  why  they  should  read  a  certain  feature. 


The  McNaaghl  Syndicate,  Inc. 

Time*  Building,  New  York 


ing  of  the  national,  state,  and  local  candi-  A  box  that  says. 


dates  is  probably  the  best  method. 


Bulletin  extras  in  this  day  r)f  radio 
fall  flat.  There  is  still  plenty  of  demand 
and  probably  always  will  be  for  com¬ 
plete  extras  but  not  for  those  that  merely 
give  flashes.  Readers  now  want  and 
expect  to  get  in  their  extra  details  of 
results,  interpretative  stories,  forecasts, 
and  comment.  To  give  them  this  and 


“Read  Craig’s  cartoons  everyday”  is 
not  nearlv  as  effective  as  one  that  tells 


Son  Francisco  Chronicle 


AUTOMOBILE 

FEATURES 


Both  in  the  methods  we  use  and  in 
the  results  we  obtain,  we  please  the 
publishers  of  great  metropolitan 
dailies  throughout  the  country.  That 
is  why  we  are  constantly  being  in¬ 
vited  to  repeat  our  successes  for  the 
same  papers,  as  we  are  now  doing 
for  The  San  Francisco  Chronicle. 


Touring  —  Camping — Traf¬ 
fic  —  Gasoline  —  Upkeep  — 
Roads  —  Legislation  — 
Taxation  —  Insurance  — 
Garaging  —  Used  Car  Buy¬ 
ing  and  Selling  and  all  the 
other 


ForBrtnir^  tnd&jadiytktefapm 

bitamaiionel  Nrwa  Service 
n  Sprua  St..  New  York 


HOLLISTER 


CIRCULATION  ORGANIZATION 


717->’i5  ccr'i.  EXCHANGE  2)LDG 
l03  AIsiCELES,  cal. 


BIG  SUBJECTS  OF  MOTORING 
COVERED  IN  A  BIG  WAY 


The  Ulbao  Featore  Serfice 
Home  Life  Bldg.,  Washioglon,  D.  C. 


Thornes  Weds  Actress  in  Paris 


Edward  R.  Thomas,  vice-presulcnt  of 
the  New  York  Morning  Telegraph,  mar¬ 
ried  Leslie  Gotten,  an  actress,  in  Paris 
on  Oct.  10.  The  couple  returned  to  New 
^’ork  this  week. 


New  Trans-Contihental  Wire 


The  Postal  Telegraph-Cable  Company 
has  just  completed  an  additional  trans¬ 
continental  wire  route  from  Xew  York  to 
San  Francisco  which  will  facilitate  the 
handling  of  telegrams  from  the  Coast  and 
cablegrams  from  the  Far  East. 


Vaiden  B.  Sweeney,  mechanical  super- 


the  morale  of  the  men,  became  their  bible,  intendent  and  foreman  of  the  composing 
and  when  the  armistice  was  signed  the  rexjm  of  the  New  York  Journal  of  Com- 


ess  run  exceeded  a  half  million.  tncrce,  on  Oct.  11  celebrated  completion 

♦  *  ♦  of  50  years’  continuous  service  with  that 

We  have  always  felt  kindly  toward  the  publication.  His  associates  in  all  de¬ 


country  who  do  not  seem  to  get  enough  Oeneral  for  the  way  in  which  he  cut  red  partments,  including  the  management  and 
baseball  news,  but  extra  circulation  can-  taix  in  order  to  jK-rniit  the  Stars  and  ownership,  joined  in  presenting  Sweeney 
not  be  made  on  the  strength  of  this  so  Stripes  to  function  efficiently  and  for  the  with  a  Howard  watch  and  chain,  and 
called  sport  unless  the  home  team  is  a  protection  he  gave  several  members  of  other  gifts  of.  gold,  significant  of  the 
winner.  Baseball  extras  are  rapidly  dis-  the  staff  in  their  tilts  with  pygmy  officers  golden  jubilee.  No  less  than  four  of  the 


appearing  and  they  should  because  they  who  were  swelled  up  with  temporary  present  composing  room  staff  of  the  Jour- 


paper  in  other  departments  have  more 
than  40  vears  to  their  credit. 


WHAT  DO  YOU  DO  FOR  THE 
BUSINESS  MEN  OF  YOUR  TOWN? 


A  Financial  Page  which  con¬ 
sists  solely  of  stock  and  bond 
tables  and  Wall  Street  gossip  is 
not  enough.  John  T.  Flynn’s 
Daily  Business  Reviews  deal  with 
fundamental  business  conditions 
of  vital  interest  to  every  mer¬ 
chant  and  every  other  business 
man  in  your  community.  They 
are  backed  by  the  greatest  busi¬ 
ness  news  collecting  organization 
in  America,  The  United  Pub¬ 
lishers  Corporation,  publishers  of 
Iron  Age,  Dry  Goods  Economist 
and  a  score  of  other  nationally 
known  business  publications. 

Write  for  Particulars  to 
E<hnird  F.  Roberts,  Editorial  Director 

U.  P.  C.  NEWS  SERVICE,  INC. 

243  West  39th  Street,  N.  Y.  C. 


even  if 
you  don’t 
play 
golf 


You’ll  Ktt  pure  joy  from  this  new 
humorous  series  at  the  expense  of  golf 
friends. 


“Wearin’  Out  the  Green” 


WALTER  TRUMBLE 
and 

RALPH  BARTON 


Mr.  TrumLle’s  irresistible  copy  is  ably 
illustratH  by  Mr.  Barton’s  irresistible 
drawings.  A  combination  you  can’t 
l)cat! 


Send  for  this  weekly  feature  at  once. 


Bcahets’  Spnhlcatf.  3nt. 

799  Broadway  New  York  City 


Mr.  Publisher 


Business  Manager 


The  International 
Circulation  Managers’ 
Association  can  supply 
you  with  a  competent 
circulation  manager. 
Write 


CLARENCE  EYSTER 
Sac'y-Traaa.,  L  C.  M.  A. 


Peoria  Star  Co. 

Peoria,  m. 
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COCA-COLA  GOODWILL 
BROUGHT  $30,000,000 


Bankers  Who  Paid  Fortune  for  Name 
Almost  Lost  It  in  Year  by 
Stopping  Long-Continued 
Avertising 
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"The  Coca  Cola  Company  started  about 
25  or  30  years  ago.  \  chemist  down  in 
the  South  made  a  drink  of  the  cola  nut 
and  the  cocoa  bean  and  everybody  liked 
it.  So  he  called  it  ‘Coca-Cola’  and  copy- 
rightwl  the  naitK-.  He  didn’t  know  then 
shat  he  was  copyrighting.  But  the  Gov- 
ernmetit  made  him  stop  selling  the  drink 
because  it  had  too  much  kick  in  it.  Yet 
everybody  liked  it,  so  he  said,  *I  can  make 
the  same  thing  out  of  tea  and  sugar,  and 
they  can’t  stop  me  from  selling  that.’  So 
he  did  it,”  Charles  VV.  Duncan  of  San 
Francisco  told  the  recent  convention  ot 
the  Oregon  State  Editorial  .\ssociation. 
“And  the  recipe  is  on  file  in  every  drug 
store  in  the  Union.  Anyone  can  make  it 
and  use  it;  but  you  cannot  call  it  Coca- 
Cola.  And  others  did  make  it — the  same 
thing— and  called  it  everything  they  could 
think  of — Nola-Nola — and  such  iinita- 
tions,  but  people  didn’t  fall  for  it.  They 
wanted  Coca-Cola — ‘Delicious  and  Re¬ 
freshing.'  So  when  Mr.  Candler  got  a 
little  extra  money,  he  began  to  do  some 
advertising — in  a  newspaper  here,  a  mag¬ 
azine  there,  and  a  drug-store  window — 
with  a  pretty  poster.  He  used  a  pretty 
girl  (that’s  the  stuff  that  gets  every¬ 
body).  He  always  kept  the  same  script 
—even  in  the  newspaper  advertising. 
.\nd  his  business  grew  and  soon  was 
known  all  over  the  country. 

“Finally  some  bankers  in  Xew  York 
took  notice  of  it  and  decided  they  wanted 
those  profits  for  themselves.  So  a  group 
of  men  formed  a  syndicate  and  went 
down  to  Georgia  to  see  Mr.  Candler. 
They  argued  with  him  that  he  was  get¬ 
ting  old  and  had  better  quit. 

■  “But  the  more  he  pushed  them  away, 
the  more  they  pressed  him.  Finally  he 
laid,  ‘Come  and  see  me  in  the  morning.’ 
Then  he  went  home.  He  said  to  himself, 
T!!  fix  them.  I’ll  just  put  tlie  pricq  so 
high  they’ll  forget  all  about  wanting  to 
buy  this  company.’ 

“In  the  morning  they  came  back. 

“‘Well,  Mr.  Candler,  what  have  you 
decided?’  ‘I  will  sell  you  the  Coca-Cola 
Company  for  $25,000,000.’  .And  they  said 
‘Sold’  before  he  fairly  had  the  words  out 
of  his  mouth. 

“And  thev  took  it  to  New  York  and 
sold  it  for  $30,000,000,  clearing  $5,000,000 
for  themselves,  and  it  paid  $11,000,000 
in  dividends  on  a  business  whose  net  as¬ 
sets  were  $480,000.  Now  what  did  thev 
buy?— these  bankers  wlio  don’t  believe  in 
advertising.  I’ll  tell  you  what  they  did. 
They  bought  the  name  and  the  good  will 
-  fore.” 

I  that  extended  all  over  the  United  States, 
f  of  an  article  that  anybody  could  make 
I  and  use  under  any  other  name  but  Coca- 
Coh. 

“Then  what  did  they  do?  They  can¬ 
celled  every  advertising  contract  just  as 
soon  as  possible  and  squeezed  it  down  so 
that  they  lost  2,500.000  gallons  the  first 
I  rear  in  sales,  and  they  spent  in  the  fol¬ 
lowing  year  more  than  twice  as  much 

I®oney  in  advertising  to  re-establish  their 
business  as  they  would  have  had  to  carry 
out  their  advertising  as  it  had  been  be¬ 
fore  their  change  of  policy. 


■nPS  TO  AD  MANAGERS 


Aakrum  Advertiiinc  Agency,  20  W.  Jackson 

•'■'ard,  Chicago.  Copy  on  the  Chalmers  Oil 
I  Hamer  Company,  Chicago,  is  being  sent  to  a 
|loieraI  list  ot  papers. 

Oaorgs  Batten  Company,  McCormick  Build- 
I  .i,  Will  handle  account  of  the  Voll- 

I  'n  Company,  Sheboygan,  VVis.,  manufac- 
of  "Vollrath”  enameled  ware, 
pt-.^sui^leln,  Inc.,  Hihemia  Bank  Building, 
(  •!*  Orleans.  Will  handle  account  for  the  New 
j  Retail  Lumlter  Dealers  Assrjciation. 

BlMkman  Company,  Inc.,  120  West  42nd 
York.  Has  obtained  the  Lehigh 

^^rtiand  Cement  Company  account. 

Arfvertiaing  Company,  7  S.  Dearhom 
Chicago.  The  account  of  the  John  Puhl 


Products  Company,  Chicago,  formerly  handled 
hy  C'ritchtield  A  Company,  Chicago,  has  been 
secured. 

Rr<bert  H.  Brooks,  802  Boyle  Building,  little 
Rock,  Ark.  Has  secured  the  accounts  of  the 
Chamber  of  Commerce,  Hot  Springs  National 
Park,  Arkansas,  the  new  Arlington  Hotel,  the 
Eastman  and  Majestic  hotels,  and  the  Superior 
Oak  Flooring  Company,  Helena,  Ark. 

Chan-bers  Aeency,  Inc.,  Starks  Building, 
Ixtuisville.  Will  handle  the  winter  resort  ac¬ 
count  of  the  Louisville  &  Nashville  Railroad. 

Erwin,  Wasey  Companv,  844  Kush  street. 
Chicago.  Orders  on  the  Northern  Paper  Mills 
Company,  Green  Bay,  Wis.,  are  being  sent  out 
to  newspapers  in  the  middle  west. 

Federal  Advertising  Agency,  A  E.ast  I'Hh 
street.  New  York.  Has  secured  the  following 
accounts:  Canadian  Pacific  Railway  Company, 
Montreal:  Continental  Tobacco  O-mpiny,  Ne>v 
York,  “Efunhill"  cigarettes  and  “Barking  Dog” 
tobacco;  Nestle’s  Food  Company.  New  York 
“Nestle’s  Milk-Food”;  Park  &  Tilford  Com¬ 
pany,  New  York,  toilet  requisites  and  candy ; 
A.  Santaelia  &  Company,  New  York,  “Optimo” 
cigars  and  A.  Schulte  Cigar  Stores,  New  York. 

Industrial  Advertising  Company,  615  Wayne 
street,  Detroit.  Placing  account  of  the  Mutual 
Electric  &  Machine  Company. 

Jacques  Manu'acturing  Company,  160.i  S. 
Canal  street,  Chicago.  Direct  advertising  on 
K.  C.  Raking  Powder  is  being  sent  out  to  a 
number  of  new  towns  added  to  the  present  list. 

John  L.  Japes,  Chicago.  Copv  on  Herbert 
Frost,  Inc.,  Chicago,  is  being  distributed  for 
the  radio  sections  of  a  general  list  of  papers. 

J.  Roland  Kay  Company.  163  E.  Erie  street, 
Chicago.  About  half  a  dozen  smaller  towns 
adjacent  to  Chicago  will  be  tested  out  on  a 
new  dye  and  shine  product  for  shoes,  manu¬ 
factured  by  the  Sunbeam  Chemical  Company, 
Chicago.  Copy  on  the  Vitamine  Food  Corpora¬ 
tion  is  also  being  distributed  to  a  gener.il  list 
of  papers  in  the  southwestern  territory. 

Klau-Van  Pietersom-Dunlap-Yoiuiggreen.  417 
Sycamore  street,  Milwaukee.  Handling  ac¬ 
count  for  the  Wisconsin  Manufacturers'  Asso¬ 
ciation. 

Lake  A  Dunham  Advertisng  Agency,  Ex¬ 
change  Building,  Memphis.  Handling  account 
of  the  Continental  Piston  Ring  Company,  Mem¬ 
phis,  manufacturers  of  piston  rings. 

Lord  A  Thorny  400  N.  Michigan  avenue, 
Chicago.  A  special  list  of  newspapers  is  being 
prepared  for  the  Quaker  Oats  Company,  Chi¬ 
cago,  on  Mother’s  Oats.  Now  handling  account 
of  the  Autopoint  Manufacturing  Company,  Chi¬ 
cago,  manufacturers  of  “Autopoint”  and 
“Realite”  pencils. 

MeJunkin  Advertising  Company,  5  Sjuth 
Wabash  avenue.  Chicago.  Has  secured  ac¬ 
count  of  the  O-Cedar  Corporation,  manufac¬ 
turers  of  O-Cedar  mops  and  polishes  and  wax. 

Frank  Presbrey  Company,  247  Park  avenue. 
New  York.  Has  secured  the  account  of  the 
Auto  Pneumatic  Action  Company,  one  of  the 
Welte  Kohler  Industries,  manufacturers  of 
the  Mignon  Reproducing  Piano  Action. 

William  H.  Rankin  Company,  1  West  37th 
street.  New  York.  Will  handle  account  of  the 
Depollier  Watch  Company  and  the  Dulxis 
Watch  Case  Company  of  New  York. 

Roberts  A  MacAvinche,  30  N.  Dearborn 
street  Chicago.  New  territory  in  the  west 
is  being  added  on  Tarkroot,  for  the  DearlKim 
Supply  Company,  Chicago. 

Sehl  Advertisfaig  Agency,  139  N.  Clark  street 
Chicago.  Newspapers  generally  are  receiving 
orders  t.n  the  Calumet  Baking  Powder  Com¬ 
pany.  Chicago. 

J.  Walter  Thompson  Company,  244  Madison 
avenue.  New  York.  Has  secured  the  account 
of  the  Welch  Grape  Juice  Company,  Westfield, 
N.  Y. 

United  States  Advertising  Corporation.  30  N. 
Michigan  avenue,  Chicago.  Contracts  are  being 
sent  out  to  a  general  list  of  newspapers  on  the 
Willy s- Overland  Company,  Toledo,  O. 


FANCY  DRESS  FOR  CODE 

A.N.A.E.  Supplying  Copies  of  Their 
Ethical  Standards  for  Framing 

Copies  of  the  code  of  ethics  adopted  by 
the  Association  of  Newspaper  .Advertis¬ 
ing  Executives  at  their  1924  meeting  have 
been  artistically  printed  on  fine  paper  and 
are  being  sent  to  newspapers  generally  in 
suitable  form  for  framing  and  display  in 
executive  offices.  This  code,  standardiz¬ 
ing  methotls  of  selling  and  handling  news¬ 
paper  advertising,  was  approved  Iw  the 
London  convention  of  the  A.  A.  C.  W. 
Frank  T.  Carroll,  advertising  manager  of 
the  Indianapolis  News,  and  president  of 
the  A.  N.  A.  E.,  informs  Editor  &  Pub¬ 
lisher  that  he  will  supply  additional 
copies  to  newspapers  as  long  as  the  sup¬ 
ply  lasts. 


Newspaper  Ada  Cut  Gas  Rates 

Newspaper  advertising,  properly  ap¬ 
plied.  brought  about  a  voluntary  reduction 
in  rates  by  many  gas  companies  during 
the  past  year,  a  special  committee  re¬ 
ported  to  the  board  of  directors  of  the 
Public  Utilities  Advertising  Association 
in  convention  this  week  at  Atlantic  City 
with  the  American  Gas  Association.  Gas 
companies  have  spent  about  $11,000,000 
for  advertising,  so  far  this  year,  the  re* 
port  says. 


OWA 

Its  213,439  farms,  with  farm  property 
valued  at  over  $8,525,000,000,  rank 
first  of  all  states. 

The  income  from  crops  amounts  to  ‘ 
nearly  a  billion  a  year,  and  this  in¬ 
come  is  spent  in  town. 


Iowa  is  greater  in  area  than  Connecticut, 
New  Hampshire,  Rhode  Island,  Vermont, 
Maryland  and  New  Jersey  combined  and 
there  are  more  families  and  people  Hying  in 
Iowa  than  there  are  in  all  of  the  following 
states  combined:  Rhode  Island,  Vermont, 
New  Hampshire,  Maine  and  Delaware. 


A  territory  with  farmland  yalued  at  over 
eight  billion  and  an  income  from  crops  at 
nearly  a  billion  per  year  is  some  territory. 

The  diffusion  of  prosperity  is  indicated  by 
the  $391,505,000  deposits  in  savings  banks 
by  905,970  persons,  averaging  $432.14  per 
account  or  almost  one  account  for  each  two 
and  a  half  persons. 


It  is  a  territory  any  advertiser  needs. 


In  order  to  reach  Iowa  buyers  often  and 
regularly,  you  must  advertise  in  these  daily- 
newspapers. 


Rate  for 


Circulatlan 

S.OM  lines 

•••Burlington  Gazette  . 

....(El 

10,535 

.04 

•Cedar  Rapids  Gazette  . 

21,481 

.07 

•••Council  BluiTs  Nonpareil  . 

.(E&SI 

16,132 

.05 

•Davenport  Democrat  &  Leader.. 

....(E) 

14,564 

.06 

•Davenport  Democrat  &  Leader.. 

. (Si 

17.895 

.06 

fDavenport  Times . 

....(El 

24,676 

.07 

•Des  Moines  Capital  . 

....(E) 

57,945 

.14 

•Des  Moines  Sundav  Capital.... 

. (S) 

21.662 

•  .14 

•Iowa  City  Press-Citizen . 

....(E) 

6,387 

.035 

•••Keokuk  Gale  City . 

....(El 

5,899 

.03 

ttfMason  City  Globe  Gazette . 

....(El 

13,405 

.04 

•••Muscatine  Journal  . 

....(E) 

7,980 

.035 

•Ottumwa  Courier  . 

....(E) 

12,852 

.05 

•Waterloo  Evening  Courier . 

....(El 

17.071 

.06 

•••  A.  B.  C.  Statement,  April  1,  1921. 
ttt  Government  Statement,  April  1,  1924. 
•  A.  B.  C.  Statement,  Sept.  30,  1924. 
t  Government  Statement.  Sept.  30.  1924. 
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NEWSPAPER  MAN  SAVES 
YOUTH  FROM  HANGING 

O’Donnell  of  N.  Y.  Time*  and  Friend* 
Win  4-Year  Fight  for  Life  of 
Chine*e  Valet  —  Supreme 
Court  Grant*  New  Trial 


the  board  of  directors  of  the  Baltimore 
Sun,  selected  a  portrait  by  Cecelia  Beaux, 
and  Ralph  Booth,  of  the  Booth  News¬ 
papers,  Michigan,  a  portrait  by  Jean 
McLane  Wendell  Herbruck,  of  Canton, 
and  a  portrait  by  John  C.  Johansen. 


A  New  York  newspaper  man  was 
responsible  for  the  successful  termination 
of  the  four -year  fight,  Oct.  11,  resulting 
^  in  the  United 
States  Supreme 
Court  decision, 
barring  a  murder 
confession  made 
under  duress. 

The  court  held 
that  •  the  confes- 
sion  of  the 

Chinese  student, 
Ziang  Sung  Wan, 
convicted  of  a 
triple  murder, 
was  inadmissible, 
because  after 
Wan  was  ar- 

llecH  A.  O’Donnell  rested  in  New 

York  and  taken 
to  Washington,  where  the  crime  was 
committed,  he  was  “third-degreed”  for  11 
days.  A  new  trial  was  ordered. 

Wan  had  been  the  valet  of  Hugh  A. 
O’Donnell,  assistant  business  manager  of 
the  New  York  Times. 

The  triple  murder,  for  which  Wan  was 
found  guilty  and  sentenced  to  hang,  was 
committed  in  1919.  O’Donnell  believetl 
his  former  valet  innocent.  With  Warren 
Nolan,  now  with  the  New  York  Tele¬ 
gram  and  Evening  .Mail,  then  with  the 
Times,  he  obtained  the  services  of  James 
A.  Nolan,  a  lawyer,  and  later  success¬ 
fully  appealed  to  John  W.  Davis  to  in¬ 
terest  himself  in  the  young  Chinese  boy’s 
behalf. 

Wan  confessed  to  having  killed  Dr. 
Ben  Sen  Wu,  Under  Secretary  of  the 
Chinese  Educational  Mission,  and  his  two 
secretaries.  Dr.  C.  H.  Hsie  and  Dr.  Theo¬ 
dore  T.  \Vong,  who  were  found  shot  to 
death  in  the  cellar  of  the  missirm  in 
Washington  on  Jan.  21,  1919. 

Efforts  in  Wan’s  behalf,  conducted  by 
O'Donnell  and  his  friends,  never  ceased 
in  all  the  years  he  was  in  jail, 
although  he  was  penniless  and  no 
material  sum  was  ever  raised  to  help 
him.  The  Chinese  government  is  said  to 
have  spent  a  considerable  sum  to  aid  in 
prosecuting  him.  because  the  murder  vic¬ 
tims  were  members  of  its  official  govern¬ 
ment  family. 

Five  times,  during  the  four  years, 
O’Donnell  through  his  own  efforts,  saved 
VV’an  from  execution.  He  enlisted  the 
aid  of  priests,  and  missionairies,  who, 
working  in  China,  assisted  in  the  fight. 


Intertype  Income  Slightly  Off 

For  the  three  months  ended  Sept.  30, 
the  report  of  the  Intertype  Corporation, 
announcer!  this  week,  shows  a  net  income 
of  $197,659  after  depreciation  and  reserve 
for  taxes,  ef|ui valent  after  allowing  for 
first  and  second  preferred  dividends  to 
98  cents  a  share  earned  on  the  181,031 
share  of  no-par  common  .stock.  This 
compares  with  $210,521,  or  $1.04  a  share, 
in  the  preceding  quarter  and  $262,271,  or 
$1.32  a  share,  earned  on  152.672  shares 
outstanding  in  the  third  quarter  of  1923. 
For  the  nine  months  ended  Sept.  30,  1924, 
the  net  income  amounted  to  $615,239, 
equal,  after  preferred  requirements, _  to 
$3.04  a  share,  compared  with  $727,517, 
f)r  $3.66  a  share,  in  the  same  period  of 
1923. 

Publi*her*  Purchace  Art  Work* 

Three  newspaper  publishers  won  the 
right  to  purchase  art  works  at  the  draw¬ 
ing  of  paintings  and  sculpture  held  Oct. 
14,  at  the  Grand  Central  Art  Galleries, 
New  York.  Albert  Snook,  publisher  of 
the  Aurora  (Ill.)  Beaeon-News,  obtained 
John  Singer  Sargent’s  painting,  “The 
Chess  Game.”  Mr.  Snook’s  name  was 
the  first  drawn,  his  priority  entitling  him 
to  first  choice  from  more  than  150  ex¬ 
amples  of  the  work  of  .America’s  leading 
artists.  Van  Lear  Black,  chairman  of 


Traction  Line*  to  Adverti*e  Locally 

Through  local  sources,  members  of  the 
.\merican  Electric  Railway  Association 
will  expend  $3,000,000  for  advertising 
next  year,  according  to  a  survey  made 
public  this  week,  following  the  associa¬ 
tion’s  annual  convention  which  closed  at 
Atlantic  City,  Oct.  10.  There  will  be 
no  national  campaign,  but  the  associa¬ 
tion’s  headquarters  will  furnish  members 
with  a  new  series  of  advertisements  to 
be  run  in  local  newspapers.  .\t  the  con¬ 
vention  it  was  recommended  that  com¬ 
panies  use  1  per  cent  of  gross  receipts 
for  local  advertising.  Some  are  now- 
spending  2  per  cent. 


Attleboro  Paper  Incorporated 

A  charter  of  incorporation  was  granted 
last  week  to  the  Sun  Publishing  Com¬ 
pany,  publishers  of  the  Attleboro  (Mass.) 
Sun,  for  a  newspaper  and  general  pub¬ 
lishing  business.  The  capital  is  given  as 
$200,(X)0.  The  incorporators  are  John  H. 
Vallette,  of  Attleboro,  publisher  and  gen¬ 
eral  manager;  (Tharles  C.  Cain,  Jr.,  of 
Taunton,  editor  and  Albert  A.  Penney, 
of  North  Attloboro,  superintendent  of  the 
mechanical  department. 

Daily  Lo*e«  Libel  Suit 

The  Fredericton  (N.  B.)  Gleaner  was 
ordered  by  the  York  Circuit  Court  to 
pay  $100  damages  to  R.  B.  Hanson,  M. 
P.,  when  an  award  was  made  on  Oct.  6, 
in  a  libel  action  for  $25,000,  on  the 
grounds  that  Mr.  Hanson  had  been 
charged  by  the  Gleaner  with  “dishon¬ 
orable  and  unprofessional  conduct.”  Five 
cases  were  involved,  on  four  of  which 
the  verdict  w-as  for  the  plaintiff. 


Seattle  Newspaper  Cashier  Robbed 

Armed  bandits  recently  robbed  Luther 
.A.  Bernheisel,  cashier,  Seattle  (Wash.; 
Post-Intelligeneer,  of  $5,697.52  as  he  left 
the  Post-Intelligencer  building  on  his 
way  to  make  his  daily  deposit  of  the 
newspaper’s  funds  at  a  local  bank.  The 
bandits  escaped. 

N.  Y.  Jewish  Daily  Forward  Robbed 

Three  armed  hold-up  men  entered  the 
office  of  the  Nerv  York  Jexvish  Daily 
Forward,  Oct.  10,  and  took  the  weekly 
payroll  of  $11,358  from  the  cashier’s  cage. 
All  escaped. 

U.  S.  New*  Writer  Missing  in  China 

Talbot  Patrick,  of  the  Shanghai  China 
Press,  has  been  reported  missing  at  the 
war  front  near  Shanghai.  He  is  an 
American  new'spaper  man.  He  went  to 
the  battle  sector  Oct.  7  and  has  not 
returned. 


Supplies  and  Equipment 

FOR  NEWSPAPER  MAKING 


Wanted. 

Hoe  Matrix  Roller,  Hoe  Pneumatic  Steam 
Tables,  circular  saw,  router.  Must  A-1 
condition  and  reasonable.  Nu  Method  Matrix 
Co.,  233  W.  35th  St.,  New  York  City. 

For  Sale. 

Hoe  Octuple.  Modem  desi({n.  Fine  cixidition. 
Page  dimensions  221^"  over  all,  8  columns  wide. 
.\  very  desirable  press.  Complete  newspaper 
plant  with  30  page  press  .and  4  linotypes.  Other 
bargains  in  presses  from  8  pages  to  sextuide 
capacity.  Griffiths  I’ublishers  Exchange,  154 
.Nassau  Street,  New  York  City. 

For  Sale. 

Three  Hoe  single-platen  pneumatic  steam 
tables,  complete  with  aprons  and  gas-heated 
steam  generators  placed  under  each  table.  Can 
lie  used  as  separate  units.  In  A-1  condition. 
Present  day  quotation  $3,000  complete.  Price 
reasonable.  Immediate  delivery.  Syracuse 
Journal.  Syracuse.  N.  Y. 


Don’t  Pig  Metal 

It  Wastes  Money 

Don’t  melt  your  metal  twice  to  use 
it  once.  Write  for  trial  offer.  The 
Monomelt  **Siiigle  Melting  Sy*- 
tem.**  Referenee*  gladly  fnmiahed. 


For  Sale. 

Goss  Junior  Straight  Line,  printing  4-6-8-10- 
12-14-16  pages,  at  a  speed  of  20,000  per  hour. 
With  the  press  is  a  complete  stereotype  equip¬ 
ment.  Can  be  seen  in  operatiem  at  any  time. 
Daily  Telegraph  Printing  Co.,  Bluefield,  W.  Va. 

For  Sale. 

Goss  half-tone  color  press,  prints  four  colors 
outside  and  tw-o  colors  inside,  suitable  for  news¬ 
paper  supplements  or  comics.  Send  for  sample 
of  its  work  and  details.  Our  No.  427.  A  very 
good  equipment  at  a  low  price.  Baker  Sales 
Co.,  300  Fifth  Ave.,  New  York.  (Many  other 
machines  on  our  list;  “used  but  good.”  I.et 
us  know  your  needs.) 

Printers’  Outfitters 

Printing  Plants  and  business  bought  and  sold. 
American  Typefounders’  products,  printers’ 
and  bookbinders’  machinery  of  every  descrip¬ 
tion.  Conner,  F'endler  &  Co.,  96  Beekman 
St.,  New  York  City. 


Cline-Westinghouae  Double  Motor-Drive 
svith  full  automatic  push  button  control. 

USED  BY  THE 

LOS  ANGELES  TIMES 

Los  Angeles,  Calif. 

We  refer  you  to  them  for  their 


u 


slUC 


Elimimmf  thm  Fmrnmc9 


Printers  Manufacturing  Co. 

709-719  Palace  Bldg., 
Minneapolii  Minn. 


/WEirCTRICV 

yWMANF'O.CON 

'Jr/  CMICAOe 


MAIN  OmCE 
Fisher  Bull  (tint 

343  8.  Deartnra  8t 
CHICAGO 


F-ASTEBN  OFF! Cl 
Mirbrldie  BoUdln* 

Broadway  at  34tb  Bt. 
NINT  YORK 


Hoe  Quick -Lock -Up  Flat  Casting  Mould 


The  throwing  of  a  single  Lever  locks 
this  Hoe  Flat  Casting  Mould  which  is 
carefully  designed  and  constructed  for 
perfect  Balance  as  well  as  Quality  and 
Durability. 

Made  in  three  sizes,  five  seven  and 
eight  columns. 

If  It’s  a  Hoe,  It’s  The  Best. 


R.  HOE  &  CO.,  INC. 

SM-S2t  Grand  Street,  New  York  Qty 
7  South  Dearborn  Street,  7  Water  Street, 

CHICAGO.  ILL.  BOSTON,  MASS. 


N.  Y.  DAILY  NEWS 

HALF-TONES 

Best  in  the  World 

Made  by 

POWERS 

NEW  PROCESS 


W'e  can  increase  your  business-  you 
want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how  press 
clippings  can  be  made  a  business 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Established  a  Quarter  at  a  Century 


The  easiest  operated, 
fastest,  most  accurate  and 
durable  flat  casting  box  a 
the  Goss.  Self-balanced .  Po»i- 
tive,  quick,  lockup  at  four 
points  on  box  with  one  lever 
movement.  Casts,  shells,  bases 
and  type  high.  Write  forcoin- 
plete  catalog  of  Goss  Stereo- 
tiding  machinery  .The  Goss 
^^^^PrintingPressCo.,Chicago 
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The  Market  Place  of  the  Newspaper 


^  per  word  per  iniertkiii,  eaeh  willi  order, 
for  advertiaementa  under  the  daaaifica- 
tion  of  ‘‘Situatiaaia  Wanted.” 

1  per  line  per  faiaertiaii,  caali  with  order, 
if  white  space  is  med  at  top  and  bot¬ 
tom  of  advertiaement. 

/•  per  word  per  inaertion,  cash  with  order 
for  advertiaementa  under  may  other 
classification. 

Q/s  per  line  per  fauerdon,  caah  with  order, 
if  white  apace  ia  uaed  at  top  and  bot¬ 
tom  of  advertiaement. 

SITUATIONS  WANTED 


Advertisbif  Man, 

special  editiim  work,  special  paKes,  promotional 
work.  Can  organize  special  edition  men  on 
commission  or  salary  liasis.  Ormmission  or 
salary.  Box  B-916,  Editor  &  Publisher. 

Advertising  Manager,  Business  Manager, 

.13,  married,  15  years  morninu  and  evening 
fields;  capable  salesman,  able  executive;  college 
graduate  but  experience  gained  in  school  of 
long  hours  and  hard  knocks;  considered  exp^ 
campaigns  and  layouts.  Just  sr.ld  to  partner  in¬ 
terest  in  thriving  Ohio  weekly  reason  for  seek¬ 
ing  daily  connection.  Desire  immediate,  perma¬ 
nent  position.  Protestant,  member  Shrine.  This 
same  copy,  run  previously,  failed  to  find  satis¬ 
factory  proposition.  Particulars  first  communi¬ 
cation  please.  Address  Box  B-904,  care  Editor 
i  Publisher. 

Advertising  Solicitor, 

fxperifiiced;  open  for  position  on  Daily  News¬ 
paper.  Specialty,  special  editiim,  business 
pages  and  special  pages  or  cooperative  adver¬ 
tising.  Salary  and  commission  irr  commission 
with  guaranteed  weekly  drawing  account  for 
quick  action.  .Address  Box  B-918.  Editor  & 

Publisher. _ 

Advertising  Solicitor. 

\  two-fisted  young  fellow  who  believes  that 
hard  work  achieves  results  is  now  open  for  a 
proposition.  Age  37.  Twelve  years’  experi¬ 
ence  in  the  field  of  hard  knocks.  Now  em¬ 
ployed  without  opportunity  of  advancement. 
\  leader  in  the  field  and  a  real  producer, 
leasing  personality  without  the  ruffles.  If 
you  appreciate  ability  here  is  an  asset.  Ex¬ 
ecutive  ability  but  not  seeking  titles.  -Apply 
B-888,  Editor  &  Publisher. 

Agricultural  E£tor. 

A’oung  man  is  seeking  place  as  farm  editor  on 
daily  paper.  Can  get  out  the  right  kind  of 
daily  department  or  weekly  page  that  will 
attract  and  hold  country  readers.  Five  years' 
experience  on  editorial  staff  of  a  leading  agri¬ 
cultural  weekly.  In  timch  with  developments 
and  people  who  count  in  this  field.  Very  best 
of  references.  Prefer  Middle  West,  btit  will 
go  wherever  there  is  a  good  oppirtunity.  Box 
B-906,  Editor  <k  Publisher. 

Capable  and  Experienced  AVoman 
30,  desires  connection  with  daily  anywhere. 
Five  years’  experience  on  small  western  daily 
of  2500  circulation,  .A.  B.  C.  Now  handle  all 
circulation,  bookkeeping  and  general  office. 
Have  stock  in  Cotnpany,  but  desire  change. 
References.  B-90B,  Editor  &  Publisher. 

Cartoonist 

Desires  position  that  can  offer  better  future 
than  the  one  he  now  holds.  Experienced  in 
all  newspaper  art.  B-900.  Editor  ft  Publisher. 

Circulation  Manager 

Thoroughly  competent  to  manage  large  or 
small  daily,  desires  immeiliate  connection  with 
daily  in  New  York  or  metropolitan  area.  Ex¬ 
perienced  through  over  25  years’  executive 
cimnections  in  circulation  work.  Enjoys  con¬ 
fidence  of  newsdealers  in  all  parts  of  country. 
Available  immediately.  B-881,  Editor  ft  Pub¬ 
lisher. 


“MONEY  MAGNETS’ 

'^HAT’S  another 
name  for  Business 
Opportunities  advertise¬ 
ments.  If  you  need  capital 
a  “Money  Magnet”  will 
locate  it  for  you.  It  will 
attract  the  men  with 
capital  to  your  proposition. 

Pul  it  over  tvith 
a  "Money  Magnet" 


Situations  Wanted 


Circulatiaa  Manager. 

Can  produce,  want  salary  and  bonus  proposi¬ 
tion  on  Western  newspaper  under  15,000  circu¬ 
lation.  Have  best  references,  married  man; 
now  connected  with  large  paper.  B-li89,  Editor 

&  Publisher. _ 

Clrculatkat  Manager. 

I  want  to  connect  with  an  evening  newspaper 
where  there  is  an  opening  for  a  high-grade 
circulation  manager  and  capable  executive. 
My  years  of  experience  in  circulation  and 
lirculatiim  promotion  work,  my  unders‘aniliug 
in  every  department  of  a  newspaper  is  bound 
to  be  of  value  to  publisher.  Highest  refer¬ 
ences.  Also  available  at  once.  B-913,  E^tor 

ft  Publisher. _ _ 

Cfa-cuIatJon  and  Promotion  Man 
Desires  opening  as  manager  or  assistant  on 
Eastern  daily  of  25,0(X)  or  less.  Five  years’ 
experience  with  same  papers — still  employed 
but  opportunities  for  advancement  now  closed. 
Present  salary  $40.  Single,  age  23.  Best  ref¬ 
erences.  Address  Box  B-911,  care  Editor  & 

Publisher. _ 

City  Editor 

Desires  position  with  mid-western  or  eastern 
daily.  Excellent  all-around  desk  experience. 
Capable,  dependable,  ambitious.  Young  and 
married.  Now  employed.  Box  B-899,  Editor 

ft  Publisher. _ 

Classified  Manager. 

A'ears  of  rxjierience  will  come  to  your  news¬ 
paper  for  4  to  8  weeks  or  longer.  Suggest  meth- 
ihIs,  train  your  help,  increase  your  business. 
In  13  weeks  increased  business  800  per  cent 
for  eastern  city  newspaper  third  in  field 
Doubled  the  business  of  New  Jersey  daily  in 
4  weeks.  Increased  business  400  per  cent  for 
Ohio  city  daily.  Make  weekly  charge  for 
services  for  stated  time.  (loixf  references, 
especially  good  for  pa,>ers  from  lO.OfiO  to  2S.0in 
circulation,  second  or  third  in  city.  For  details 
address  Box  B-919.  care  of  E<litor  ft  Publisher. 
Editor. 

Daily  newspaper  editor  wants  situation  as 
editor  of  western  newspaper;  strong  editorial 
writer  and  news  editor.  Republican.  Western 
experience.  Box  B-866.  Editor  ft  Publisher. 
Fditorial  Writer 

Desires  connection.  Highly  identified.  Now 
with  large  nationally-known  publishers.  Clean 
reo.rd  as  writer  and  executive.  .Address  Box 
B-914.  Editor  &  Publisher. 


Help  Wanted 


Wanted. 

.Man  who  has  thorough  knowledge  and  can  take 
charge  of  New  York  City  suburb  (large  weekly) 
newspaper  contests.  Only  one  who  can  build 
up  newsstand  circulation  need  apply.  State 
age,  experience,  salary,  etc.  Box  B-915,  Editor 
&  Publisher. 

Wanted. 

.Advertising  man  experienced  in  small- town 
field  to  work  two  or  three  months  signing  up 
contracts  and  organizing  the  advertising  de¬ 
partment  of  a  recently  established  daily  in 
northeastern  Ohio.  .State  i|ualiticati  ms.  s.da'y 
expected,  etc.,  in  letter.  B-910,  care  Eiditor 
&  Publisher.  , 

Wanted. 

.A  classified  manager  in  a  city  of  over  100,000. 
No  wandering  pilgrim  need  apply.  Some  good 
aggressive  second-string  man  on  a  big  paper 
which  has  given  him  modem  experience  is 
preferred.  Industry,  enthusiasm  and  results 
.achieved,  will  be  rewarded.  Box  B-9()5,  Editor 
&  Publisher. 

Wanted. 

Circulation  Manager  or  Assistant  who  is  now 
holding  position  paying  about  the  limit  that 
his  company  can  give  him  and  who  is  ready 
and  able  to  take  up  bigger  propositions. 
Such  m.m  must  be  capable  of  handling  force 
of  house  to  house  salesmen.  Position  is  per¬ 
manent  with  good  chance  for  advancement  in 
salary  and  position.  State  age,  experience,  if 
at  present  employed,  whether  married  or  not. 
Replies  confidential.  B-909,  Editor  &  Publisher 


CIRCULATION  BUILDERS 


I2$%  More  Grculation  for  Another  Daily. 

The  Alexandria  Daily  News,  Alexandria,  Ind., 
will  gladly  answer  your  letter  of  inquiry  as  to 
our  service.  Write  the  publisher,  K.  J.  Sulli¬ 
van,  and  inquire  about  the  results  of  our  cir¬ 
culation  and  advertising  campaign  for  the 
News.  Have  us  develop  your  territory  for 
you  this  year.  Don’t  delay;  write  today. 
Indiana  Circulation  and  Advertising  Co.. 
Timey  E.  Flack,  .Shelbyville,  Indiana. 

MAILING  LISTS 


Managing  Editor. 

Thoroughly  experienced  eilitorial  deiKirtment 
executive,  having  accomplished  in  a  remark 
ably  short  time  the  results  for  which  he  was 
employed  in  a  field  of  .SO.Oflfl,  desires  return 
to  larger  undertaking.  Metropolitan  and  small 
city  training  in  every  responsible  news  p>st. 
with  knack  for  getting  out  economically  a 
bright,  up-to-the-minute  newspaper.  N>th  a» 
to  contents  and  typographical  appearance, 
make  me  at  home  in  .any  office  where  a  result 
getter  and  not  a  “lickspittle"  or  “yesser"  is 
ilesired.  Constructive  co-operati(ai  with  all 
departments,  loyalty  to  newspaper’s  iiolicies 
and  ideals  and  a  willingness  to  put  heart  and 
soul  .and  hard  work  into  the  job  are  my  pledges 
to  the  publisher  lis>king  for  a  real  managing 
editor.  .Age  .35,  married  and  temperate.  5>ix. 
teen  years’  ext>erience.  R.ix  B-9i7,  Editor  ft 
Publisher. 


Telegraph  Editor. 

Mid-West  dailies.  Nine  years’  experience  de¬ 
sires  immediate  permanent  connection.  Fast, 
accurate  worker.  Keen  news  judgment.  B-907, 
Eilitor  ft-  Publisher. 

Sport  Writer. 

14  years’  experience,  university  graduate  and 
letter  man  wants  positiim  on  evening  paper. 
Great  1-akes  region  preferred.  Best  references. 
B-912,  Editor  ft  Publisher^ _ 

Advertfsfag  Saleaman-coptrwriter. 

Develops  accounts  and  .sells  non-advertisers. 
Broad  experience.  Makes  attractive  lay-outs 
and  prepares  real  selling  copy.  Available 
seven  days’  notice.  Box  B-920,  Editor  ft  Pub¬ 
lisher. 

HELP~>^NTED 


Advertising  Solicitor. 

Nationally  known  daily  newspaper  has  opening 
for  experienced  advertising  solicitor  on  special 
work  in  each  of  the  following  cities:  New 
York,  Boston.  Philadelphia,  Chicago,  Detroit 
and  St.  IxTiiis.  In  answer  give  age  expedience 
at  least  five  references  regarding  character  and 
ability,  likewrise  enclose  photograph  of  yourself 
with  your  application.  Party  who  secures  this 
position  in  each  of  these-  cities  must  have 
lived  in  such  city  for  at  least  six  months.  Box 
B  90.3,  Editor  ft  Publisher. 

Dfsplay  Advertising  Solicitor,  $St.W. 

Classified  Advertising  Manager — salary  open; 
Plant  Superintendent,  large  salary;  .Salesmen, 
$250.00  per  month  and  expenses.  (Jther  open¬ 
ings.  Publishers’  I’lacement  Service,  4U1-4H.3 
Seitz  Bldg.,  Syracuse,  N.  Y. 


NaHo^  Newspaper  Readfaig  Servioe 

compiles  mailing  lists  of  birth^  deaths,  engage¬ 
ments  or  marriages  from  original  press  clip 
pings.  Four  Terrace,  Buffalo,  N.  V. 


NO  HEARING  ON  NAME  SUIT 

Absence  of  Federal  Judge  Indefinitely 
Postpon^p  Post-Dispatch  Case 

Hearing  of  the  motion  for  a  temporary 
injunction  .sought  by  the  Pulitzer  Pub- 
li.shing  Company,  publisher  of  the  St. 
Louis  Post-Dispatch,  to  restrain  the 
Houston  Printing  Company  from  using 
"Post-Dispatch”  as  a  name  for  its  news¬ 
paper,  was  not  held  at  Houston  on  Oc¬ 
tober  11,  the  date  on  which  it  had  been 
set. 

Federal  Judge  Hutcheson,  of  the 
Houston  Division  of  the  Southern  Dis¬ 
trict  of  Texas,  is  absent  from  the  district, 
and  Federal  Judge  Benjamin  C.  Dawkins, 
of  the  Western  .Division  of  Louisiana, 
who  was  sitting  in  Judge  Hutcheson’s  ab¬ 
sence.  declined  to  hear  the  case.  -Although 
John  F.  Green,  of  Judson  Henry  &  Green. 
St.  Louis,  counsel  for  the  Pulitzer  Pub¬ 
lishing  Company,  went  from  St.  Louis  to 
attend  the  hearing,  the  case  is  not  now 
set  for  any  date.  In  the  meantime,  the 
Houston  Post-Dispatch  continues  to  use 
that  name. 

N.  J.  New*  Men  Tour  Time*  Plant 

•A  delegation  of  35  executives  and  em¬ 
ployes  of  the  Passaic  (N.  J.)  Daily 
News,  visited  the  New  York  Times,  Oct. 
14.  and  inspected  the  newspaper’s  plant. 

Oklahoma  Editor  Retire* 

R.  C.  Nash,  formerly  editor  and  pub¬ 
lisher  of  the  Osage  (Okla.)  Chief,  has 
retired  after  passing  his  70th  birthday. 
Mr.  Nash  had  owned  and  publi.shed  1.3 
newspapers  during  his  career.  He  hegan 
newspaper  work  in  Michigan  30  years 
ago. 


WOULD  REVIVE  POWER 
OF  EDITORIAL  PAGE 

lllinoi*  Pre**  Organixe*  Group  to  Pro¬ 
mote  Editorial  Writing — Gravenhor*t 

Elected  Pre*ident  at  Annual  Meet, 
Oct.  9-11 

Members  of  the  Illinois  Press  associa¬ 
tion  at  their  annual  meeting  at  the  Uni¬ 
versity  of  Illinois,  Urbana,  which  closed 
Oct.  11,  indorsed  the  organization  of  an 
auxiliary  society  which  will  have  as  its 
chief  function  the  restoration  of  the  edi¬ 
torial  page  to  the  place  it  occupied  in 
the  early  days  of  .American  journalism. 

B.  H.  Gravenhorst,  of  the  Effingha)ii 
(Ill.)  County  Reziew,  was  elected  presi¬ 
dent  for  the  ensuing  year.  Other  offi¬ 
cers  are:  W.  U.  Smith,  Waukegan  Sun: 
-A.  L.  Bowen,  Springfield  Jmirnal,  and 
Miss  Catherine  McLain,  LaSalle  Post, 
vice-presidents ;  H.  L.  Williamson,  Illinois 
state  printer,  Springfield,  secretary;  E. 
H.  Childress,  Fairfield  Press,  treasurer. 
The  only  change  of  the  executive  board 
was  the  election  of  J.  H.  Harrison,  Dan- 
ville  Commercial-News,  retiring  presi¬ 
dent,  to  succeed  Charles  Meade,  of 
Geneva. 

After  registration  Thursday  morning 
the  gathering  divided  into  two  sections, 
one  under  President  Harrison  discussing 
the  problems  of  the  daily  papers,  the 
other  under  E.  P.  Preston,  of  the  Gil¬ 
lespie  (Ill.)  Nezus,  devoting  itself  to  the 
weekly  press. 

Mr.  Harrison  .struck  the  keynote  for 
the  rehabilitation  of  the  editorial  page 
when  he  declared  that  “the  paper  that 
makes  a  football  of  its  editorial  page,  and 
does  not  maintain  a  courageous,  thought¬ 
ful  editorial  page,  not  only  fails  to  make 
the  most  of  its  opportunity  to  gain  and 
hold  subscribers,  but  it  lacks  stability  and 
the  confidence  of  its  readers.  No  paper 
is  complete  if  it  is  content  to  fill  the 
space  that  should  be  filled  with  editorial, 
with  advertising  or  frivolous  material." 

.As  a  result  of  this  talk,  the  auxiliary 
was  launched  with  .A.  L.  Bowen,  of  the 
Springfield  Illinois  State  Journal,  as 
chairman  to  arrange  a  program  for  the 
meeting  next  year.  John  Harrison  and 
W.  F.  Hardy,  of  Decatur,  will  assist 
him  in  the  work.  Mr.  Hardy,  too.  made 
a  more  direct  appeal  for  the  restoration 
of  “personal  writing.” 

Ernest  Grtiening,  former  managing 
editor  of  the  New  York  Tribune,  in  a 
talk  said:  “Journalism  is  one  of  the  most 
important,  worthwhile  and  honorable  of 
professions  and  I  am  convinced  by  ap¬ 
proaching  the  professional  ideal,  that  soon 
it  will  be  firmly  established  as  a  pro¬ 
fession.  The  press  is  more  impcirtant  to¬ 
day  than  eA’cr  before,  and  I  feel  assured 
despite  the  fact  that  radio  is  of  great 
importance,  that  it  will  never  take  the 
place  of  the  press." 

Lee  .A.  White,  of  the  Detroit  News, 
urged  the  value  of  a  well  kept  and  up 
to-the-minute  morgue  in  every  newspaper 
office. 

■A  feature  of  the  meeting  was  the  un¬ 
usually  complete  display  of  front  pages 
and  daily  and  weekly  publications.  Fifty 
dailies  submitted  typical  first  pages  for 
the  judges'  selection.  The  Bloomington 
Pantagraph  won  first  honors,  the  Sterling 
Gasette  ranked  second,  with  the  Bclzd- 
dere  Daily  Republican  and  the  Moline 
Daily  Dispatch  receiving  honorable  men¬ 
tion.  More  than  1(X)  weekly  papers  etv 
tered  the  contest  in  their  division,  first 
prize  going  to  the  Aledo  Times-Record. 

F.  A.  Curti*,  Detroit  Ad  Man,  Die* 

Fred  .A.  Curtis,  57,  president  of  the 
Curtis  .Advertising  Service  of  Detroit. 
Mich.,  died  Wednesday,  Oct.  8.  following 
an  illness  of  several  months.  He  is  sur¬ 
vived  by  the  widow,  one  son  and  one 
daughter.  The  son,  F.  .A.  Curtis,  is  head 
of  the  Windsor  (Ont.)  branch. 

Curti*  Mutic  In*titute  Open* 

The  Curtis  Institute  of  Music.  Phila¬ 
delphia,  established  by  Cyrus  H.  K.  Cur¬ 
tis.  publisher  of  magazines  and  the  Phila¬ 
delphia  Morning  and  F.zfning  Ledger 
and  the  .Vac  York  F.Z'cning  Post,  began 
its  first  season  Oct.  13. 
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Business  Tickler 


pjALLOWE'EN  is  coming  Friday,  Oci. 

31,  and  many  stores  in  your  city 
will  want  to  pay  tribute  to  the  witches. 


tising  branch  office  that  produces  the 
greatest  number  of  new  orders  each  week 
serves  to  stimulate  more  interest,  and 
business  through  getting  the  branch  offices 
to  push  classified  actively.  We  tried  it 
out  and  the  plan  went  big  for  a  gross 
increase  of  about  30  per  cent  over  pre¬ 
ceding  months. — B.  A.  T. 

Offer  a  prize  for  the  best  solution  of 
the  problem  of  getting  out  the  vote  in 
the  coming  election  and  go  after  political 
advertising  to  run  on  the  same  page, 
offering  at  the  same  time  a  certain  num¬ 
ber  of  lines  in  which  candidates  may 


answered  and  they  cover  the  field  mort 
thoroughly.  Parents  will  see  the  point 
and  you  will  benefit  by  it. — R.  C.  Bolton, 
Jr.,  Jamaica  Queens  County  News. 

We  have  found  it  a  good  idea  to  save 
copies  of  the  Editor  &  Publisher.  Tht 
Dollar  Pullers  and  Hunches  of  a  year 
ago  often  seem  better  with  age  and  one 
can  often  use  them  to  good  advantage 
after  thinking  over  them  awhile.  Thk 
is  an  especially  good  plan  for  holidays 
and  seasonable  ideas. — Donald  O’Ross, 
Washington,  Iowa. 


page  or  double  page  of  ads  of  local  explain  their  rea^ns  on  why  they  should 

concerns  dealing  in  oil  stoves,  gas  be  elected,  barring  any  appeal  to  the 

heaters  and  other  appliances  designed  people  to  vote  for  them. — Qias.  H. 

to  heat  homes  without  the  use  of  Cowles,  Poteau,  Okla. 

coal  furnaces.  The  heading  over  the  ads  A  publication  in  Northwestern  Iowa 


nonkK  ^nl^  ntbpr  nnr.  lumaces.  1  ne  neaomg  over  inc  acis  n.  puijnednuu  III  I-SUI  iiiwcsicril  low, 

unial  creatures  which  should  urge  people  to  get  away  from  the  recently  carried  a  “Truth  in  Advertising 


ad  for  ten  weeks,  paid  for  by  the  fore- 


shouldn’t  be  very  difficult  to  get  up  a  most  advertisers  in  the  town.  It  tended 


group  of  ads  of  this  sort. — Frank  H. 
Williams,  Santa  Ana,  Cal. 


to  create  faith  in  advertising.  It  made  a 
fine  feature  for  light  days.  Donald  O. 


A  little  bonus  for  the  classified  adver-  Ross,  Washington,  la. 


«»riial  creatures  which  ^noum  urge  people  lo  gei  away  irom  ine  lecei.uy  e-..ieu  -  i.uui  ^uverusing 

ilcllfflii  ih«>  rhililrcn  bother  and  dirt  of  a  coal  furnace.  It  ad  for  ten  weeks,  paid  for  by  the  fore- 

T  at  niiitinkin  in.l  laii  sliouldn’t  be  vcry  difficult  to  get  up  a  most  advertisers  in  the  town.  It  tended 

iirrl*  tiiL  f?roup  of  ads  of  this  sort. — Frank  H.  to  create  faith  in  advertising.  It  made  a 

ran,i„  ctnroi.  eta  VVilliams,  Santa  Ana,  Cal.  fine  feature  for  light  days.  Donald  O. 

^  tioners^ fruit  markets  ^  bonus  for  the  classified  adver-  Ross,  Washington,  la. 

and  dry  goods  shops  sBKr^"!Miiiiiiiii  iTirnmiruumim..  . ; — 

might  boost  the  slo-  ^  —  ,,  ■  .  — 3 

RRn  Have  a  Hallo-  j|  ONE  DOLLAR  I 

I  tjt  TXTr^T-T'CQ 

One  splendid  copy  we  noticed  used  by  ili  I  I  I  I  I  ^1  t  I  I  I  *  f 

a  Los  Angeles  store  last  year,  shows  an  i|j  X.  V.  V  JL  ^  '  HUNCH  | 

old  witch  riding  a  broom  stick  with  an  |  PUBLISHED  I 

invitation  to  “meet  her  at  Witchville”  -  - -  -  =11  _  | 

written  backwards  to  be  translated  by 

***A11  thi8*'i8*'advertising  “down  to  the  A  BE  there  historic  spots  in  your  city  ?  and  go,  and  indicates  whether  each  train 
children.”  ^  Why  was  that  memorial  tower  in  the  carries  mail. — B.  A.  T. 

The  'Yuletide  season  is  also  making  center  of  City  Park  given  to  the  city?  - 

its  dehut  now  with  the  same  appeal.  Toy  Did  you  know  that  these  chimes  in  (jrace  If  you  have  ever  been  away  to  school 
shops  are  telling  people  to  come  early  Church  were  put  there  to  commemorate  or  college— or  anywhere  else,  for  that 
and  avoid  the  Christmas  crush.  Admiral  Perry’s  victory?  Does  the  matter — you  know  how  much  you  miss 


HUNCHES 


ONE  DOLLAR 
•WILL  BE  PAID 
FOR  EACH 
“HUNCH” 
PUBUSHED 


If  you  have  ever  been  away  to  school 


'T'HE  Rockford  (Ill.)  Gacettc  recently  Main  street  bridge  was  built?  Sketche: 
^  ran  a  full  page  of  barber  and  beauty  of  these  objects,  which  your  readers 
shop  ads  featuring  bobbed  hair.  “Good-  know  but  do  not  know  about,  with  i 
bye  old-fashioned  troublesome  tresses,  brief  exposition  of  their  significance 
Hello  ‘Bob’!  Bobbed  hair  is  here  to  make  a  good  semi-weekly  feature. —  H.  M 
stay!  Fashion  long  ago  placed  her  stamp  Haffard,  Providence,  R.  I. 


Admiral  Perry’s  victory?  Does  the  matter — you  know  how  much  you  miss 
present  generation  realize  there  was  a  the  home  town  paper.  And  right  here 
ten  years’  legislative  fight  before  the  is  a  way  to  swell  your  subscription  list. 
Main  street  bridge  was  built?  Sketches  In  your  paper  every  day  tell  the  fathers 
of  these  objects,  which  your  readers  •md  mothers  of  those  homesick  young- 
know  but  do  not  know  about,  with  a  sters  who  went  away  to  .school  a  few  days 


“What  do  you  prefer  in  daily  lictior 
stories?  ”  was  the  question  put  to  readers 
by  one  newspaper  with  awards  for  the 
best  five  letters.  The  replies  were 
unique  and  offered  a  guide  to  future 
policy  as  well  as  making  a  good  feature 
in  the  publication  of  the  letters  them¬ 
selves. — B.  A.  T. 

Is  the  size  of  the  human  foot  chang¬ 
ing,  or  are  people  just  becoming  more 
sensible  about  the  kind  of  shoes  that 
they  wear?  It  used  to  be  that  nearly 
everyone  wore  uniform  lasts,  but  today 
there  is  an  ever  increasing  demand  for 
combinations.  Why  doesn’t  someone  in¬ 
terview  some  well  known  foot  specialist, 
and  get  up  a  write-up?  The  result 
would  not  only  be  interesting — for  every¬ 
body  wears  shoes— but  a  live  ad  man 
could  get  up  a  special  page  of  footwear 
ads. — Howard  W.  Townsend,  Seward, 
Neb. 

Syracuse  University  has  nearly  lOfi 
journalism  students. 


of  approval  on  the  bob.  Leading  stars 
of  the  stage  and  screen  have  bobbed  their 


brief  exposition  of  their  significance,  <'*80  just  how  inuch  they  would  like  to 
make  a  good  semi-weekly  feature. —  H.  M  know  what’s  going  on  “back  home.”  Be 
Haffard,  Providence,  R.  I.  sure  to  mention  that  newspapers  beat 

-  letters  all  hollow — they  don’t  have  to  be 


Here’s  a  clever  box  that  Lee  N.  Mer- 


hair  because  they  must  look  their  feminine  riman  published,  on  the  first  page  of  the 
best,”  was  the  introduction.  Then  Mar.^haU  (Tex.)  Messenger,  to  suggest 
followed  the  full  page  of  ads.  It  was  a  to  readers  the  speed  of  printing  and 
good  stunt  for  the  paper. — J.  L.  Jellison,  delivery  of  his  newspaper: 


Dubuque,  la. 

You  can  get  a  little  extra  space  from 
the  plumbers  in  your  town  during  this 
season  of  the  year  if  you  go  after  them, 
armed  with  a  layout  and  a  suggestion  for 
copy  that  reads :  “Is  your  plumbing  o.  k. 


“Be  careful — tins  ink  is  wet.  Ten 
minutes  after  presses  started  this 
paper  is  on  .sale  at  the  Fair 
Grounds.” — M.  E.  P. 

Hallowe’en  comes  this  month.  Don 


for  the  winter  ?  When  cold  weather  forget  to  start  features  about  games  for 
comes,  we  all  want  hot  water.  We  don’t  parties,  special  menus,  recipes,  decora- 
want  frozen  pipes.”  Just  a  reminder  to  tions,  etc.  Your  readers  are  on  the 
have  our  plumbing  inspected  will  make  lookout  for  these  things,  and  they  will 
us  call  in  the  plumber— that  means  profit-  make  your  paper  more  popular.  Your 
able  advertising  for  him.  and  a  little  more  society  editor  can  write  these  features 
advertising  is  sold  for  you.  Try  it.—  along  with  her  regular  work. — R.  John 


R.  John  Gibler,  St.  Louis,  Mo. 

American  Education  Week  will  be  ob¬ 
served  from  November  17  to  23,  1924. 


Gibler.  .St.  Louis,  Mo. 

An  Illinois  newspaper  found  it  produced 
good  results  to  publish  a  more  enlarged 


y-.  .  «  j  •  *  ljuuiiaii  d  iiiuic  ciiiaiKCU 

Cooperation  may  be  secured  in  a  sub-  customary,  once  eLh 

stantial  manner  from  private  schools  and  not  only  gives 

^lieges  correspond^ce  .nst.tutions  and  departure  of  trafns  but 

hook  stores,  m  support  ot  this  event. —  r  ^  V  ^  • 

C.  M.  Littlejohn,  A^shington.  D.  C. 

The  greatest  drudgery  of  winter  is  in 

firing  the  old  furnace  which  keeps  the  BY  UNITED  PRESS 

house  warm.  And.  of  course,  everyone 
who  has  a  furnace  is  interested  in  any- 

thing  which  promises  to  do  away  with  £iT»' 

this  drudgery.  So  it  would  be  a  splendid 


^  tke  Susdai] 
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All-Star 

Features 

Comicf 

Magazine  Pages 

Editorials  ‘  ^  ’ 
Special  Articles  ? 
Fiction 

'  Send  now  for 

THE  GREEN  CATALOG 
of 

KING  FEATURES 
SYNDICATE,  INC. 

M.  KoenifslMr.-K,  Pmident 
NEW  YORK  CITY 

The 

Immortal  Stories  | 

The  Bible  j 

Told  in  Simple  Word*  I 

for  *  , 

Children  .  I 

"The  Children’s  Bible”  I 

by  -  ; 

HENRY  A.  SHERMAN  "  I 

and  - 

CHARLES  FOSTER  KENT  I 

u  a  '  ^ 

Daily  Feature  I 

That  I 

Mean*  Home  Circulation  | 

Write  for  Sample*.  | 

The  McClire  Newspaper  Syidkale  " 

3T3  Fourtli  Avenue,  New  York  Oty 


A  Reader  Demand 
For  You  To  Meet 

Every  Reader  Everywhere 
A  Present  or  Potential  Fan 

Daily  or  Weekly 

Crossword  Puzzles 

As  now  used  by 
St.  Louis  Poet-Dispatch 
Baltimore  American 
Washinstan  Poet 
Cleveland  Plaki  Dealer 
Boston  Traveller 
Oreson  Journal 
Birminghani  News 
and  others  across  the  country 


From  the  .Second  and  Third  Crossword 
Puzzle  Books. 

Edited  by  the  Experts  Who  Started 
the  Craze 

WIRE  TO 

METROPOLITAN 
NEWSPAPER  SERVICE 

Maximilian  Elstr,  Jr.,  Gent.  Mgr., 
150  NASSAU  ST.  NEW  YORK  CITY 


The  WorltTs  Greatest 
Newspaper  Feature 
Service 

Suppl)ring  a  complete  and 
exdusive  daily  illustrated 
feature  service  to  news- 
pa  p  e  r  s  throughout  the 
United  States  and  in  foreign 
countries. 

Writo  for  samples  and  retas 


NEASEPVKINCy&a 

i‘h)ow.3BO.snuxT.'vl2L£iv 

CLEVELAND.  OHIO 


Editor  &  Publisher  for  October  18,  1924 


Treasures  of  the  Sea 


INCREASE 


New  England's  Wealth 


MASSACHUSETTS— Population.  8,852,356 

Circu-  2.500  10.000 

lation  Unea  liiiet 

’Attleboro  Sun  . (E)  5,628  .0275  .0175 

•••Boaton  Globe  . (MAE)  278.616  .50  .50 

•••Boston  Globe  . (S)  332.083  .55  .  55 

•••Boston  Post  . (M)  862.520  .60  .60 

•••Boston  Post  . (S)  367,600  ,55  .58 

•••Fall  Eiver  Herald . (E)  15.271  .05  .05 

•••Fitchburj  Sontioel  . (E)  11,410  .055  .045 

•HaTerhill  Gaxette  . (E)  18.400  .058  .04 

tLynn  Item  . (E)  16.845  .06  .04 

+ttEowell  Courier-Citiren  and 

Evening  Leader  rM&E)  21.270  .  06  .06 

•••New  Bedford  Standard-Mercury 

(MAE)  32.565  .10  .10 

•••New  Bedford  Su-day  Standard 

(S)  27.334  .10  .10 

•••North  Adams  Transcript ...  (E)  9.604  .  04  .035 

tttPittsfleld  Eagle  . (E)  17,078  .04  .085 

•Salem  News  . (E)  20.784  .08  .07 

Taunton  Gazette  . (E)  8.551  .04  .03 

•Worcester  Telegram-Gazette 

(MAE)  86.049  .24  .31 

•Worcester  Sunday  Telegram  (S)  49.849  .18  .15 

MAlNE-iPopulation.  768.014 
tBangor  Daily  Commercial  .  (E)  14.750  .085  .06 

•••PortUml  Press  Herald. .  (MAS)  81.115(A)  .09  .08 

•Portlard  Express  . (E)  27.281  .10  .07 

•Portland  Telegram  . (S)  29.992  .10  .07 

(Sunday  Edition  Express) 

tWatenrille  Sentinel  .  (M)  6.134  .085  .025 

NEW  HAMPSHIBE— Population.  443.683 
•Concord  Monitor-Patriot. ..  (E)  5.104  .0875  .025 

tKeene  8ontl'’el  . (E)  8.609  .08  .084 

•••Manchester  U:  ion  Leader 

(MAE)  28.846  .10  .07 

BHODE  ISLAND— Population.  604.397 

tNewport  Daily  News . (E)  6.249  .0886  .0296 

tPawtucket  Times  . (E)  25.555  .07  .07 

tProTidence  Bulletin  . (E)  84.524  .17  (B).23 

•Providence  Journal . (M)  36.686  .10  (B).83 

•Providence  Journal  . (8)  61.575  ,15  ,15 

•Providonoe  News  . (E)  26,845  .07  .07 

tProvidence  ^ibune  . (E)  23.603  .10  .09 

•••Westerly  Sun  . (EA8)  4.499  .025  .025 

tWoonsocket  Call  . (E)  13.666  .08  .08 

VEBMONT— Population.  352.428 

•Barre  Times  . (E)  8,944  .08  .025 

tBennington  Banner  . (E)  8.067  .0125  ,0135 

•Burlington  Free  Press . (M)  12.983  .05  .05 

•ButUnd  Herald  . (M)  10.785  .04  .04 

•••St.  Johnsbury  Caledonian-Becord 

(E)  4.024  .0214  .015 

(XINNECTICUT— Population.  1.380.631 
•Bridgeport  Post-Telegram 

(EAM)  45.795  .15  .15 

•Bridgeport  Post  . (8)  20.017  .10  .10 

•Hartford  Courant  . (M)  37.649  .08  .08 

•  ••Hartford  Courant  . (8)  50,247  .11  .11 

tHartford  Times  . (E)  48.875  .12  .12 

•Meriden  Becord  . (M)  7,848  .  045  .08 

•Middletown  Press  . (E)  8,050  .0825  .025 

tNew  Haven  Begister. . . .  (EAS)  42.171  .12  .11 

•New  London  Day  . (E)  11.925  .06  .045 

tttNorwich  Bulletin  . (M)  12.494  .07  .05 

•••Norwalk  Hour  . (E)  5.624  .03  .03 

tttSonth  Norwalk  Sentinel _ (E)  8.771  .025  .025 

•Stamford  Advocate  . (E)  9.305  .05  .04 

•••Waterbury  Bepublican  American 

(MAE)  21.951  .08  .07 

•••Waterbury  Bepublican  ....(8)  18.181  .06  .05 

•••  A.  B.  C.  Statement,  April  1.  1924. 
ttt  Government  Statement,  April  1.  1924. 
t  Government  Statement,  Sept.  80.  1924. 

•  A.  B  C.  Statement.  Sept.  30.  1924. 

(A)  Circulation  daily  edition  only. 

(B)  Combination  rate  Daily  Journal  and 
Eve.  Bulletin. 


The  fishing  industry  of  New  England 
cannot  be  overlooked  when  considering 
this  territory  as  a  market  to  promote 
meritorious  merchandise. 

New  England  produces  annually  one- 
half  billion  pounds  of  fresh  fish  which 
return  to  the  fishermen  over  $20,000,- 
000.  Over  30,000  persons  and  1 ,000 
vessels  are  directly  engaged  in  this  indus¬ 
try.  It  represents  an  investment  of 

$40,000,000. 

In  other  words.  New  England  pro¬ 
duces  about  20  per  cent  in  pounds  and 
about  25  per  cent  in  value  of  the  entire 
American  production. 

This  great  business  of  New  England 
of  turning  into  wealth  the  resources  of 
the  sea  is  an  almost  unappreciated  asset. 

There  is  only  one  sure  way  to  get  to  a 
New  Englander.  That  is  through  his 
local  daily  newspaper. 

There  are  two  million  people  reading 
the  daily  newspapers  of  New  England 
every  day  and  only  through  this  list  of 
representative  dailies  can  you  be  assured 
of  getting  a  fair  share  of  New  England’s 
business. 


/ 


A  Mighty  Swing  Upward 

During  the  9  months  of  1924  The  Sun  published 
9,330,752  lines  of  advertising — a  gain  of  more  than 
two  million  lines  over  the  corresponding  months  of  1923. 

Local  merchants  know  newspaper  values.  They  must 
seek  out  the  most  productive  circulation  and  they  have 
found  this  in  The  Sun,  which  has  carried  over  seven 
million  lines  of  local  display  advertising  in  the  9  months 
of  1924 — a  tremendous  gain  oi  more  than  one  million  and- 
a-half  lines  over  the  same  months  of  1923. 

National  advertisers,  during  the  9  months  of  1924,  have 
preferred  The  Sun  to  any  other  New  York  evening  news¬ 
paper  and  have  used  over  two  million  lines — a  gain  of 
almost  a  half  million  lines  over  the  corresponding  period 
of  1923  and  327,732  lines  more  than  the  next  evening 
newspaper. 

The  Sun  has  a  unique  reader  confidence  among  its  high- 
class  clientele,  making  it  an  outstanding  factor  for 
successful  advertising  campaigns  in  the  New  York 
market. 


280  Broadway 


New  York 


Average  Daily  Net  Paid  Circulation  More  Than  250,000 
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